DURING  1955  advertisers  placed  over  52,000,000  lines  of 
advertising  in  the  Chicago  Tribune, 

This  was  a  gain  of  more  than  4,000,000  lines  over  1954. 

It  set  a  new  all-time  high  in  Tribune  volume. 

It  was  over  30,000,000  more  lines  than  appeared  in  any 
other  Chicago  newspaper! 

HERE  is  new  proof  that  no  other  medium  can  equal  the 
selling  power  of  the  Tribune  in  the  booming  Chicago  market. 
Get  the  full  story  from  a  Tribune  representative. 

(E]jira:jg0  QTnkuiie 

THI  WOKLO'S  CRIATIST  NIWSrArCR 


INVENIF^ML'S  VIAM  AUT  FACIEMUS:  “We  shall  find  a  way  or  we  shall  make  one.” 

—  Memorial  Cate,  University  of  Pennsylvania 


Investing  in  young  America . .  •  a  progress  report 


“To  HELP  deserving  young  men  and  women  obtain  a 
college  education  ...  to  give  financial  support  to  a  cross- 
section  of  American  colleges  .  . 

FOUR  YEARS  AGO,  the  Union  Carbide  Scholarship 
Plan  was  established  with  those  objectives. 

Today,  the  plan  provides  the  complete  cost  of  tuition 
and  fees  for  tOO  four-year  scholarships  at  colleges  and 
universities  throughout  the  country.  As  an  important 
part  of  their  education,  the  scholars  are  encouraged  to 
gain  valuable  experience  in  their  chosen  fields  by  ob¬ 
taining  jobs  in  industry  during  summer  vacation. 

50  TECHNICAL  SCHOLARSHIPS  are  also  available 
in  specific  fields  of  study.  Thev  cover  the  student’s  tui¬ 
tion  and  fees  for  the  senior  year.  In  addition,  to  assist 
graduate  students  and  to  support  academic  research. 


Union  Carbide  offers  66  fellowships  and  grants-in-aid 
to  universities. 

THE  PEOPLE  OF  UNION  CARBIDE  regard  these  schol¬ 
arships  as  an  important  contribution  to  the  future  and 
to  two  of  America’s  priceless  assets— its  educational  sys¬ 
tem  .  .  .  and  its  youth. 

TO  LEARN  MORE  about  the  Union  Carbide  undergraduate 
scholarships  and  the  colleges  and  universities  in  which  they 
have  been  established,  write  for  Scholarship  Plan  booklet  F. 

Union  Carbide 

AX/>  CARBON  CORPORATION 


In  Canada:  UNION  CARBIDE  CANADA  LIMITED.  Toronto 


_  UCCs  Trade-marked  Products  include  _ 

Eveready  Flashlifchts  and  Batteries  NATIONAL  Carbon.s  ACHESON  Electrodes 


Linde  Oxygen  Eveready  Flashlights  and  Batteries 
Pyrofax  Gas  Synthetic  Organic  Chemicals 

Frest-O-Lite  Acetylene  Electromet  Alloys  and  Metals 


kTIONAL  Carbons  ACHESON  Electrodes  UNION  CARBIDE  Silicones 
Prestone  Anti-Freeze  Union  Carbide  Dynel  Textile  Fibers 

Haynes  Stellite  Alloys  Bakelite.  Vinylite,  and  Krene  Plastics 


ALWAYS  l€AVe  ’EM  LAU6HIM0! 


You're  sure  to  give  your  readers 
a  warm,  pleasant,  lasting  last 
laugh  six  times  a  week  with 
these  five  big  winners  in  United 
Features'  $10,000  cartoon  con¬ 
test  . . . 


These  star  comics  for  ^56 
sparkle  with  new  humor  and 
good  humor  .  •  • 


FOR  RELEASE  ON  MARCH  5 

Phoney  Wire  or  Write  Your  Orders  Immediately 


UNITED  FEATURES 
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be  Sure  to 
SELL  SYRACUSE 


lAJliat  Our  f^eaders 


No.  /  Test  Market  of 
the  United  States 

(Sal«t  Management’s  Audited  Survey,  June,  1955) 


IF  SYRACUSE  isn’t  on  your  “A”  market  list — take 
another  look!  Here  is  the  nation’s  foremost  test 
market  .  .  .  the  trading  center  of  a  15-county 
area  where  395,000  families  have  over  $1.9 
billion  of  spending  money  annually.  The  media 
question  is  a  cinch.  There’s  a  single,  safe  and 
economical  way  to  sell  the  market.  The  Syracuse 
Newspapers  give  you  100  percent  saturation 
coverage  of  metropolitan  Syracuse,  and  effective 
circulation  in  the  14  surrounding  counties.  No 
other  combination  of  media  in  the  area  can  do  a 
comparable  job  at  a  comparable  cost. 


Tht  HEUTLAm 
of 

MEW  YORK  STATE 


CIRCULATION:  Combined  Daily  228,754 
Sunday  Herald-American  221 ,533 
Sunday  Post-Standard  1 03,260 


H.  S,  Journalism 

To  THE  Editor:  Before  Dwight 
Bentel  (Dec.  24,  1955)  charges 
administrators  with  the  lack  of 
qualified  teachers  of  journal¬ 
ism  in  the  secondary  schools, 
I  suggest  that  he  make  a 
survey  to  determine  the  availa¬ 
bility  of  teachers  qualified  in 
this  field. 

And,  if  Mr.  Bentel  or  anyone 
else  can  tell  the  teaching  pro¬ 
fession  how  to  teach  students 
to  compose  colorful,  interesting, 
concise,  or  even  intelligible 
sentences  without  dnidgery  and 
discipline,  he  will  have  made  an 
inestimable  contribution  to  so¬ 
ciety. 

Ansel  Gray 
Joliet  (Ill.)  High  School 


Grass  Roots  Voice 

To  THE  Editor:  As  of  Jan.  1, 
1955,  there  were  1765  daily 
newspapers  in  the  United 
States. 

Yet  after  a  poll  of  only  76 
publishers  and  editors,  12  of 
whom  didn’t  vote  and  two  of 
whom  were  noncommittal. 
Sigma  Delta  Chi’s  Committee 
on  Ethics  and  News  Objectivity 
has  decided  to  drop  a  proposed 
$650,000  study  of  press  per¬ 
formance  in  the  1956  political 
campaign. 

And  Editor  &  Publisher,  ob¬ 
viously  impressed  by  this 
scanty  sampling,  pontificates : 
“The  majority  of  responsible 
editors  and  publishers  see  little 
value  in  the  study  regardless 
of  its  conclusions.” 

As  one  editor  who  considers 
himself  at  least  responsible 
enough  to  have  eanied  his  liv¬ 
ing  in  newspaper  work  for  39 
years.  I’m  getting  a  little  wea¬ 
ry  of  the  same  old  tired  list  of 
sacred  cows  being  consulted  on 
every  issue  of  importance  that 
arises  in  the  newspaper  field 
and  then  having  their  opinions 
broadcast  as  journalistic  Gos¬ 
pel. 

We  grass  roots  guys  are  able 
to  speak  our  own  minds — if 
given  half  a  chance. 

Charleis  E.  Gallagher 
Managing  Editor, 

Lynn  (Mass.)  Evening  Item. 


Helpful  Articles 

To  THE  Editor:  Your  Ten 
excellent  Question  and  Ansve 
Panel  in  the  December  3i.- 
issue  was  read  with  great  inter 
est  in  our  office. 

Many  of  your  articles  pertjit 
ing  to  public  and  press  relatios; 
have  been  extremely  helpful  t 
us.  I  feel  that  you  are  render 
ing  a  splendid  service  to  al 
newspaper  and  public  relation  f 
people  by  publishing  so  man:! 
fine  and  comprehensive  article! 
that  have  a  direct  bearing  oij 
both  professions. 

(Col.)  L.  J.  Mulhall 
Hdqtrs.  Second  Army, 

Fort  Meade,  Md. 


On  Target 

To  THE  Editor:  If  the  shotgu:| 
given  to  Herbert  W.  Cruick 
shank  (E  &  P,  Jan.  21,  pag;e  13 
is  a  double  barrelled  gun,  the: 
all  the  time  I  have  been  sho«’ 
ing  a  Browning  automatic, 
apparently  was  shooting  i, 
double  barrelled  gun  and  wni 
not  aware  of  the  fact. 

Hale  Babes 

Mitchell  (S.  Dak.)  Repubk 


oSliort 

Headlines: 

Frozen  Girl  Much  Better.- 1 
Clarksburg  (W.  Va.)  Fxpo»i 
ent. 


Brother  of  Man  From  Citjj 
Dies  Colder  Tonight. — Lonnwj 
(Wyo.)  Daily  Bulletin.  I 


Bull  Speaks  To  Trainees  ft 
Farming. — State  College  (Pi 
Centre  Daily  Times. 


Odd  Girls  Hold  Party.— Bo’' 
(N.  Y.)  Sentinel. 


Pastor  Raps  Failure  To  Uj 
Women.  —  Buffalo  (N.  Y 
Courier-Express. 
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^47,115 


total  daily 
circulation  lead 
over  2nd  paper 


City  Zone  Lead  —  10,546 
City  &  RTZ  Lead  —  1 6,958 


8,564,311 


es 


total  advertising 
lead  over  2nd  paper 

Year:  1955 


Retail  Advertising  — 3,31  2,727 
General  Advertising — 1,242,320 
Classified  Advertising  — 4,009,264 


Sources:  ABC  Publishers’  Stoferrenti  for  6  mot, 
ending  September  30,  19SS;  Medio  Records  lotol 
odvertifing,  less  AW.  TW,  ortd  Comics.  1955. 
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Urgtif  Clrtvlatlon  In  th*  Poclllc  Norfliwe»#| 

j  297,135  Sundoy 


0regonlan 


Portlofid,  Oregon 
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Humor,  effortless  and  easy,  rarely  is  read  but  we  newana, 
never  surrender  in  our  campaigns  to  be  cute  and  cozy.  J 
book  reviewer  in  the  Louisville  Courier- Journal  offers  ili 
thought-provoking  critique  of  a  columnist’s  choice  collecti«:| 
“This  cornball  hodgepodge  of  items  is  an  eclectic  assortaa 
of  the  type  of  jovial  Junk  that  passes  for  humorous  wril^ 
in  most  city  newspapers.  I  find  in  skimming  throu^  tk 
book  that  the  phony,  folksy  style  is  as  unamusing  as  H 


unperceptive.  Newspapermen  have  yet  to  learn  that  the. 
was  only  one  Will  Rogers,  only  one  Mark  Twain.”  Ouch!  Tk* 
shot  strikes  home.  While  it  hurts  it  also  helps — by  warning  al 
to  be  better  (or  funnier). 


— Roy  Fess,  Buffalo  Courier-Express  feature  writer,  called  tk 
Science  Museum  for  calendar  statistics,  was  told  to  consah  i 
I  calendar  expert,  Margaret  Fess.  Margaret,  Roy’s  wife,  also  write 
feature  stories  at  a  desk  near  her  husband’s  ...  Roy  H.  Cof 
perud,  scholarly  conductor  of  E&P’s  “Editorial  Workshop”  cei 
umn,  writes  that  three  girls  in  charge  of  the  Stockton  (Calif. 
Record  reference  library  delicately  refer  to  the  department’s  helj 
I  box  as  the  heckbox. 


c 


— Ex-newsman  Carl  Sandburg,  78,  will  be  guest  nerrator  at  a 
cert  of  the  New  York  Philharmonic-Symphony  at  Carnegie  Hall  Fet| 
4,  when  Andre  Kostelanetz  will  conduct  Aaron  Copland’s  “A  lincoki 
Portrait.”  .  .  .  Clyde  Brion  Davis,  who  worked  for  the  Denver  PA 
Rocky  Mountain  News,  Seattle  Post-Intellingencer,  Buffalo  Times 
San  Francisco  papers  before  he  quit  to  write  books,  is  author  of  “I 
thing  for  Nothing”  (J.  B.  Lippincott  Co.) ,  a  report  on  gambling 
Russian  words  vodka  (alcohol)  and  voda  (water)  gave  the  Be««| 
Harbor  (Mich.)  News  Palladium  trouble.  A  news  story  about  tb 
Russian  Orthodox  Church  blessing  water  came  out  vodka.  Horrifid^ 
parishioners  telephoned:  “We  bless  water,  not  whiskey.”  But  the 
called  correction  used  vodka  again  .  .  .  The  Dayton  Daily  News  cai' 
ried  a  cut  of  a  giraffe  captioned:  “Notice  awkward  position  of  girafft| 
munching  grass.”  It  was  awkward.  The  cut  was  upside  down  .  .  .  Et 
tor  Oxie  Reichler,  Yonkers  (N.Y.)  Herald-Statesman,  sends  the  Jan.  1' 
issue  of  Labor’s  Daily,  dated  Dec.  17,  1956.  Only  six  shopping  dan 
until  Christmas? 


— A  counliy  correspondent’s  reply  to  a  quei^  by  the  Oklaboni 
City  Daily  Oklahoman  about  his  failure  to  cover  an  arson  eoai 
viction:  “I’m  sori^  I  couldn’t  send  in  anything  on  the  case,  sinttj 
I  am  a  key  witness,  having  discovered  the  fire.  The  lawyer  toil! 
me  that  I  was  not  to  discuss  it  with  anyone  or  write  anythiai 
about  it.  I  thought  about  it,  and  asked  him  about  sending  V 
story  in,  after  the  thing  came  to  trial,  but  he  said  no,  so  1  hri 
to  let'  it  go.  However,  sentence  will  be  pronounced  tomonw, 
and  the  lawyer  told  me  that  I  was  free  to  do  as  I  please  aftn 
that,  and  as  soon  as  the  deal  is  over,  he  is  to  call  me  and  gm~ 
me  the  details,  which  1  will  telegp'aph  in. 

— ^There  was  a  gabfest  when  Dudley  B.  Martin,  cx-New  York  Timi 
director  of  press  relations.  Institute  of  Life  Insurance,  dropped  in  t 
Ben  Dixon  MacNeill,  ex-Raleigh  (N.C.)  News  &  Observer,  at  Ca? 
Hatters,  N.  C.,  to  discuss  the  direction  of  the  wind,  of  the  world  as 
of  journalism  .  .  .  Prof.  Roland  E.  Wolseley,  Syracuse  Univer' 


ICrtESENTEO  NATIONAllT  ST  MOIONEY,  lEGAN  t  SCHMITT.  INC. 


School  of  Journalism,  is  editor  of  “Writing  For  the  Religious  Marke 
which  Association  Press  publishes  March  5  .  .  .  Barney  Glazer,  colm 
nist  and  editor  of  Twentieth  Century  News  Syndicate,  Sherman  Oak 
Calif.,  writes:  “By  the  bye,  if  you  happen  to  have  among  your  reads 
an  old  newspaper  man,  will  you  ask  him  for  me  how  his  old  ne» 
papers  are  selling?”  .  .  .  City  Editor  Herbert  M.  Knowlton,  Cenrg 
(N.  Y.)  Daily  Times,  didn’t  print  this  item  from  the  local  Y.M.C.\ 
“All  packages  were  Christmas  raped  which  added  a  lot  of  flavor  to  d 
activity.” 

— A  biography  of  WestbrEsok  Pegler  is  being  finished  by  Oli* 
Pilat,  Public  Information  Officer,  Department  of  Audit  &  Contij 
State  Office  Building,  Albany,  N.  Y.,  and  he’d  like  anecdotw.  ^ 
returns  to  the  New  York  Post  April  1.  •  .  .  Gordon  Langley  Hal 
new  book,  “Me  Papoose  Sitter’’  (Thomas  Y.  Crowell  Co.) 
with  his  life  on  an  Ojibway  Indian  Reservation.  He  was  on 
Winnepeg  (Man.)  Free  Press,  Nevada  (Mo.)  Daily  hlail 
Port  Chester  (N.Y.)  Daily  Item,  before  starting  a  syndi 
under  his  own  name.  ...  Joe  W.  Morgan,  UP  night 
ager,  quoted  in  his  log  the  late  Russian  author,  Isaac 
“No  iron  can  stab  the  heart  with  such  force  as  a  period  pot 
at  the  right  place.’*  Period. 
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A  Challenge,  Editors! 


CAN  YOU  MATCH  THIS? 

EDGAR  ANSEL 

MOWRER’S 

"Crystal  Ball"  didn't 
Err  Once  In  1955! 


We  Challenge  You  to  Name  Another  World  Affairs  Analyst 
Whose  Predictions  in  1955  had  this  Nail-on-the-Head  Accuracy  ! 


★★  ★★ 

^e’re  Keliictant  to  mention 
Mr.  Mowrer’s  Prophetic  Powers. 
Here’s  why: 

FRANKLY,  we  wish  most  of  his  predictions  hadn't 
come  true  .  .  .  Last  summer,  when  other  observers 
reflected  the  rosy  optimism  that  swept  tlie  land. 
Mowrer  kept  both  feet  on  the  ground  .  .  .  and 
amazingly  pre<licted  the  disintegration  of  the  Geneva 
Spirit,  the  Far  Eastern  crisis,  and  the  French 
election  debacle! 

ALSO,  we  don't  want  you  to  think  Edgar  Mowrer 
is  a  "professional  soothsayer"  (you  know  the  type) 
...  A  man  of  Mowrer's  Pulltzer-prizewinnlng 
stature  doesn't  need  such  a  reputation  .  .  .  His 
predictions  are  an  incidental  outgrowth  of  his  enor¬ 
mous  knowledge  of  world  affairs. 


To  read  what  Mowrer  SAID  would  happen 
Is  to  read  what  DID  happen ! 

•  Jan.  27 — Red  China  will  back  down. 

•  Mar.  5 — The  French  National  Assembly  will  be  unable  to 

take  any  decision  on  North  Africa. 

•  Mar.  19 — Tito  will  work  both  sides  of  the  street. 

•  July  25 — The  Geneva  Spirit  will  be  shortlived. 

•  Oct.  7 — Cyprus  will  begin  flirting  with  neutrality. 

•  Oct.  10 — Geneva  II  will  get  nowhere  and  leave  Germany 

as  much  divided  as  before. 

•  Dec.  28 — French  election  will  be  a  shambles.  Poujadists 

will  capture  many  seats,  Reds  will  gain. 


Mowrer's  timely  and  thorough  reporting  is  available  to  you  in  a  three-times.a-week  column,  ON  WORLD  AFFAIRS,  and 
a  weekly  question-and-answer  column.  Write  today  for  samples  and  rates. 


The  W  orUT s  l^eading  Independent  Syndu  ate 

GENERAL  FEATURES  CORP. 

iso  FAIK  AVE  ,  N.  Y  17,  N  Y  .*  T*l  Plata  1-2470 
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4- A  Consent  Decree 

consent  decree  entered  into  by  the  American  Association  ot 
-*■  Advertising  Agencies  to  settle  the  government’s  anti-trust  suit 
may  not  disrupt  the  agency  business  as  we  know  it  today.  The 
agreement  with  the  government  aflFects  only  4-A’s  relations  with 
its  members  and  in  no  way  afiFects  the  activities  of  individual 
agencies.  It  is  possible  that  in  future  years  there  may  be  wider 
adoption  of  the  “fee  system,”  now  recommended  and  practiced  by 
some  for  extra  services,  but  it  is  unlikely  that  under  present  high 
costs  any  agency  will  voluntarily  reduce  its  15%  commission. 

This  decree  places  the  association  under  the  permanent  juris¬ 
diction  of  the  courts.  It  may  not  prove  onerous  or  dangerous  to  a 
purely  commercial  organization  whose  members  are  involved  only 
with  the  preparation  of  advertising  materials.  It  could  be  a  mighty 
threatening  weapon  in  the  hands  of  government  if  a  representative 
of  any  communications  medium— in  this  case,  the  American  News¬ 
paper  Publishers  Association,  one  of  five  media  associations  included 
in  the  indictment— were  to  place  itself  under  a  continuing  injunc¬ 
tion  of  this  nature.  Even  though  ANPA  calls  itself,  and  is,  a  strictly 
“trade  association”  not  concerned  with  news  or  editorial  activities, 
its  officers,  directors  and  members  are  newspaper  publishers  many  of 
whom  are  also  editors.  Injunctive  control  of  an  association  of  this 
nature  could  jeopardize  the  independence  of  a  few  or  even  all  those 
newspapers  represented. 

ANPA  has  rightfully  denied  all  the  government’s  charges.  It 
has  nothing  to  do  with  the  rates  charged  by  its  members,  nor  has 
it  had  anything  to  do  with  the  commissions  charged  by  agencies.  It 
has  not  dictated  business  practices  to  members  nor  told  them  with 
whom  they  should  do  business.  It  has  tried  to  perform  a  service  by 
providing  credit  information  to  members  about  which  agencies  ful¬ 
fill  certain  financial  refjuirements.  The  members  can  “file  and  for¬ 
get,”  if  they  want,  and  many  of  them  undoubtedly  do. 

Revision  of  the  4-A’s  membership  rules  and  regulations  appears 
to  eliminate  the  government’s  basic  complaint  about  enforcing  uni¬ 
form  prices  and  standard  practices  among  agencies  and,  it  seems 
to  us,  opens  the  way  to  settlement  of  the  case  against  the  media 
associations  without  either  consent  decree  or  costly  trial.  It  would 
be  to  the  advantage  of  both  the  government  and  media  to  do"  this. 

Rebirth  of  ^La  Prensa’ 

^I^HE  rebirth  of  La  Prensa  in  Buenos  Aires  this  week  is  symbolic 

of  the  return  of  freedom  to  Argentina  after  12  years  of  dictator¬ 
ship.  That  once-great  example  of  a  free  and  independent  news¬ 
paper,  representing  the  highest  ethics  and  principles  of  a  free  press, 
was  closed  down  for  five  years  because  it  dared  to  print  the  truth. 
The  paper  published  in  its  plant  during  the  interim  bv  Peron’s 
supporters  was  the  same  in  name  only. 

The  press  of  United  States  congratulates  Dr.  Alberto  Cainza 
Paz,  editor  and  publisher  of  La  Prensa,  for  this  glorious  culmination 
of  his  stalwart  fight  against  the  forces  of  darkness  in  his  own  country 
and  prays  that  La  Prensa  will  return  rapidly  to  its  position  of  great¬ 
ness  under  his  direction. 

The  American  press,  which  rallied  so  admirably  to  the  cause  of 
La  Prensa  and  never  gave  up  until  the  newspaper  was  restored  to 
its  rightful  owners,  might  well  turn  its  editorial  guns  on  another 
Latin  American  dictator  who  is  emulating  Peron  in  his  ruthless 
treatment  of  the  press.  The  censorship,  suppression  and  financial 
penalties  of  General  Gustavo  Rojas  Pinilla  against  the  press  of 
Colombia  warrants  the  same  treatment  given  to  Peron. 


Behold,  f  Mtand  at  the  door, 
knock.  — Revelation,  III;  JJ, 

Editor  &  Publisher 


The  Oldest  Publishers'  and  Advertisers’ 
Nevrspapor  in  America 

With  which  has  been  merged:  The  Journefir 
established  March  22,  1884;  New:paperd«r 
established  March,  1892;  The  Fourth  Estjtt 
March  I,  1894;  Editor  &  Publisher,  Decembe 
7,  1901;  Advertising,  February  I,  1925. 
Chairman  of  the  Board 
Jamies  Wright  Brown 

President  and  Editor 

Robert  U.  Brown 
Publisher  and  Treasurer  , 

Charles  T.  Stuart  j 

General  Manager 
James  W.  Brown,  Jr.  j 

Executive  Editor,  Jerome  H.  Walker;  Feitum 
James  L.  Collings,  Ray  Erwin,  Erwin  Knoll 

Advertising  News,  Robert  B.  McIntyre;  Mir 
keting  and  Research  Manager,  CourtlandC, 
Smith;  Librarian,  Janet  Haslett. 

Assistant  Treasurer,  Arline  Demar;  Advert* 
ing  Manager,  Leach  Laney;  Advertising  fre 
duction  Manager,  Bernadette  Borries;  Prone 
tion  Manager,  Georae  Wilt;  Circulitie 
Director,  George  S.  McBridet  Circuletia 
Manager,  George  H.  Strate;  Classified  Ae 
vertising  Manager,  Evelyn  Z.  Kolojay. 
General  Offices — Times  Tower,  Times  Squan 
New  York  36,  N.  Y. — BRyant  9-3052. 

BUREAUS 

Washington;  James  J.  Butler,  Manager,  ll‘i 
National  Press  Bldg.  ME  8-0823. 
Chicago:  George  A.  Brandenburg,  Mid-War 
Editor:  Harry  B.  Mullinix,  Western  Adver* 
ing  Manager;  Grant  Biddle,  Advertis!-: 
Representative:  360  North  Michigan  A« 
State  2-4898. 

Detroit:  George  W.  Parker,  Correspondar 
720  Free  Press  Building. 

Philadelphia:  Joseph  W.  Dragonetti,  Gin 
spondent,  1046  Commercial  Trust  Bldg.,  IS" 
and  Market  Sts.  Rit  6-4582. 

San  Francisco:  Campbell  Watson,  Pacific  Co; 
Editor:  Duncan  A.  Scott,  Pacific  Coast  A: 
vertising  Representative;  Suite  2,  Penthous 
Mills  Bldg.  Garfield  1-7950. 

Los  Angeles:  Frederic  C.  Coonradt,  Cor 
spondent.  School  of  Journalism,  Univers 
of  Southern  California,  3518  University  Av' 
Duncan  A.  Scott,  Pacific  Coast  Adverts’ 
Representative,  2978  Wilshire  Blvd.  Ds 
kirk  8-4151. 

London,  England:  Allan  Delafons,  Manager; 
Dorchester  Court,  Muswell  Hill,  Lend; 
N.  10;  Bethami  Probst,  Correspondent, 
Gledhow  Gardens,  London  SW  5. 

Paris,  France:  G.  Langelaan,  Corresponded 
48  Avenue  de  Paris,  Vincennes  (Seine) 

Charter  Member  Audit  Bureau  of  CSrculatloes 
Member  Associated  Business  Publications^ 
mo.  averase  net  paid  January-June,  1*^ 
19,577.  Average  renewal  for  7  years  77.#l%’ 

EDITORS  PUBLISHER  for  February  4,  191 


E& 

Advertii 
Books  i 
Circulat 
Clessifie 
Editorial 
Journali 
Letters 
Linage 
Personal 
Photogri 
Promotii 
Ray  Erv 
Shop  T 
Short  1 
Syndica' 


Gra 

“It’s 
editor 
bruch 
Sews 
mation 
and  n 
If  one 
desire 
she  C01 
and  ni 
,  open  t 

Her 
I  typing 
Beulal 
(Iowa 
“I've  { 
room 
ought 
done. 

All 

with 

Meado 

unless 

trap. 

“Ad 

distinc 

the 

Farmt 
Lee,  0 
2,260  : 
: hours 
drink 
Johnei 
arouni 
ting  1 
I  camp 

'  Old 
jning 
\rnona 
jerumi 

Sig: 
Editoi 
City 
are  bl 
may 


EDI 


E&P  Index 


31, 


I;  a. 


Advertising  Newt  . 

Books  in  Review  . 

Circulation  . 

Classified  Clinic  . 

Editorial  . 

Journalism  Education 

Letters  . 

Linage  for  December 

Portonals  . 

Photography  . 

Promotion  . 

Ray  Erwin's  Column  .. 

Shop  Talk  . 

Short  Takes  . 

Syndicates  . 


16-30 
...  44 
...  42 
...  32 
...  6 
...  52 
...  2 
...  62 
...  40 
...  61 
...  50 
...  4 
...  72 
...  2 
...  58 


ers' 


umalir 

lerdor 

Estate 

cefflba 


aitum 
I  Knoll 
a;  Mar- 
land  C 

dvaite 

ng 

Proma 
culatio 
culatia 
iad  M 


Grass  Roots  Flavor 

“It’s  all  in  the  day’s  mail,”  a  country 
editor  easily  could  say.  Ruth  Mellen- 
bruch  of  the  Willeox  (Ariz.)  Range 
Newt  notes  that  a  great  fund  of  infor¬ 
mation  comes  in  the  hundreds  of  letters 
and  news  releases  received  each  week. 
If  one  were  a  lazy  editor  and  had  no 
desire  to  please  her  public,  says  Ruth, 
she  could  still  put  out  a  very  good  paper 
and  not  have  to  do  any  more  than  rip 
open  the  envelopes  and  mark  the  copy. 
*  «  * 

Her  husband  has  made  her  a  new 
typing  table,  boasts  farm  correspondent 
^ulah  Meier  Pelton  of  the  Woodbine 

(Iowa)  Twiner.  “Now,”  she  comments, 

“I’ve  got  the  typewriter  in  the  pink  bed¬ 
room  where  it’s  nice  and  quiet  and  I 
ought  to  be  able  to  get  a  lot  of  work 
done.  But  an  attic  would  be  better.” 

*  «  « 


•y- 

Squan 


ar.  \\<\ 


All  that  is  worth  hearing  is  spoken 
with  modulation,  claims  editor  Doug 
Meador  of  the  Matador  (Tex.)  Tribune, 
unless  your  foot  is  caught  in  a  bear 
trap. 
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*  *  * 

“Add  to  our  department  of  dubious 
distinction,”  writes  editor  Fern  Lee  of 
the  Towner  (N.D.)  Mouse  River 
Farmer’s  Press,  “the  name  of  Russell 
Lee,  our  son.  He  made  a  round  trip  of 
2,260  miles  by  car  and  bus  to  spend  lli^ 
hours  in  Towner  to  see  his  parents, 

drink  some  of  that  good  coffee  at 
Johner’s  Cafe,  visit  with  guys  and  dolls 
around  town,  and  set  a  record  for  get¬ 
ting  the  farthest  distance  from  army 
camp  and  back  on  a  three-day  pass.” 

«  «  • 

Old  newspapers  are  great  for  clean- 

ning  windows,  we  learn  from  the  Ra¬ 
mona  (Calif.)  Sentinel — just  vinegar,  a 
crumpled  edition,  and  lots  of  energy! 

*  *  * 

Signs  of  spring  are’  pointed  to  by 
Editor  Larry  Freeman  of  the  National 
City  (Calif.)  Star-News:  candidates 
are  blooming  and  dandelions  and  robins 
may  be  expected  momentarily. 

— Compiled  by  Kerwin  E.  Hoover 


Q  and  A  Panel 

Question:  Advantages  of  a  Rewinder 

Two  similar  inquiries:  “How  could  a  rewinder  help  offset  the 
increased  cost  of  newsprint?”;  and  “What  are  the  advantages  ot 
a  rewinder?  In  most  cases  what  trade  is  used  for  operation  of  the 
rewinder?” 


Answers  from  E&P  Panel  Members: 

2  How  could  a  rewinder  help  offset  the  increased  cost  of  news¬ 
print?  1.  A  saving  of  newsprint  can  be  made  by  rewinding 
butt  rolls  to  eliminate  core  waste.  2.  A  saving  of  newsprint  can  be 
made  when  a  roll  is  damaged  on  one  end  by  rewinding  it  and 
trimming  it  to  a  three-quarter  or  half-size  roll.  3.  Flat  rolls  can  be 
rewound.  This  saves  the  paper  in  the  rolls  that  might  otherwise 
have  to  be  rejected.  The  cost  of  rewinding  in  the  case  of  rolls 
flattened  or  damaged  in  transit  can  be  collected  from  the  railroads. 

What  are  the  advantages  of  a  rewinder?  In  addition  to  the 
possible  savings  of  newsprint  listed  above,  savings  in  press  production 
time  can  often  be  made.  1.  If  it  is  the  practice  to  run  cores  so  low 
that  it  is  necessary  to  slow  down  the  press,  more  paper  can  be  left 
on  the  cores  and  the  presses  run  at  full  speed.  The  butt  rolls  can 
then  be  rewound  into  full  rolls.  2.  In  the  case  of  flat  rolls,  it  is 
necessary  to  slow  down  the  press  in  order  to  eliminate  excessive 
breaks.  If  the  flat  rolls  are  rewound,  the  press  can  be  nm  at  full 
speed,  and  the  cost  of  rewinding  charged  to  the  railroads. 

What  trade  is  used  for  the  operation  of  the  rewinder?  1.  In 
our  case,  paperhandlers,  who  are  members  of  the  Tnick  Drivers 
Union,  operate  the  rewinder.  They  are  paid  for  the  time  they  operate 
the  rewinder  at  a  rate  34«‘  an  hour  higher  than  the  regular  paper- 
handlers’  rate.  However,  if  they  operate  the  rewinder  75  %  of  a  shift, 
the  premium  rate  is  paid  for  a  full  shift.  2.  In  some  plants,  pressmen 
operate  the  rewinder  and  are  paid  regular  pressmen’s  scale  for  it. 
In  one  plant,  that  I  know  of,  pressmen  operate  the  rewinder  on 
standing  time,  so  there  is  no  additional  labor  cost  for  this  operation. 

Some  of  these  savings  are  theoretical,  and  each  newspaper  has 
to  analyze  its  own  operation  to  determine  whether  the  savings  that 
are  possible  can  be  converted  into  an  actual  money  saving  of  time 
and  paper. 

For  example,  if  by  rewinding  butt  rolls,  the  newspaper  could 
not  eliminate  or  reduce  overtime,  but  simply  increase  the  standing 
time  of  its  press  crew,  no  actual  saving  would  be  made. 

Or  a  theoretical  saving  of  paper  by  rewinding  butt  rolls  could 
be  wiped  out  by  the  cost  of  the  operation  plus  the  salvage  value 
of  the  white  waste— at  present  $62.00  a  ton. 

Our  costs  may  be  of  some  interest  in  this  connection.  Based  on 
our  operations  for  the  year  1955,  we  show  an  actual  cost  of  $11.67 
per  ton  for  rewinding.  Our  hourly  cost  is  $3,343  per  hour,  made  up 
as  follows: 

Fixed  Cost  $  .468  hour 

Power  .08 

Labor  $2.18 

Vacations,  taxes,  insur¬ 
ance,  and  pensions  .327 

Time  paid,  but  not 
worked  .288 

Total  labor  cost  2.795 


Total  cost 


$3,343  hour 

{Continued  on  page  60) 
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What  keeps 
a  newspaper 
youngs  ? 


Two  things,  primarily.  An  alert,  inquisitive  staff 
and  a  steady  flow  of  enthusiastic,  loyal  younger  readers. 

A  major  reason  for  the  continuing  and  growing 
vitality  of  The  New  York  Times  as  an  advertising 
medium  is  its  ability  to  attract  and  keep  a 
growing  number  of  those  younger  readers. 

Consider  these  facts: 

1 .  The  Times  leads  all  other  New  York  newspapers 
in  readership  in  men’s  colleges,  women’s  colleges 
and  prep  schools  . . .  tops  the  second  New  York 
newspaper  by  more  than  3-1 ; 

2.  In  72  eastern  colleges,  'The  Times  leads  the 
second  New  York  newspaper  in  67 ; 

3.  The  New  York  Times  margin  of  leadership  is  growing, 
was  greater  in  1955  than  in  1954. 

Here  is  striking  evidence  of  the  calibre  of 
The  New  York  Times  expanding  audience.  The  Times 
attracts  this  audience  because  readers  get  more 
out  of  The  Times  .  .  .  more  news,  more  background 
and  explanation  of  the  news. 

And  because  readers  get  more  out  of 
The  New  York  Times,  advertisers  do  too. 


For  37  years  first  in  advertising  in  the  world's  first  market 


Editor  &  Publisher 


Every  Saturday  Since  1884 


THE  SPOT  NEWS  PAPER  OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


4-A  Agrees  to  End  Practices 
That  Result  in  Uniform  Fees 


Gamble  Says  Decree  Need  Have 
‘No  Serious  Effect  on  Industry’ 

The  American  Association  of  Advertising  Agencies  signed 
a  pledge  with  the  Government  this  week  to  do  nothing,  as  a 
trade  association,  that  is  designed  to  maintain  uniform  com¬ 
missions  and  rates  in  the  held  of  national  advertising. 

Frederic  R.  Gamble,  4-A  — z;; - Tzr  7~ — '  — 7 

president,  said  the  consent  de-  ,  The  judgment,  or  consent 
tree  which  ended  the  anti-trust  states  that  4-A  deiiies 

case  against  the  agency  group  offenses  charged,  that  4-A 
“need  have  no  serious  effect  on  asserts  its  innocence,  that  no 
advertising,  since  it  does  not  testimony  has  been  taken,  and 
affect  advertising  agencies  in  ®™  ”®®" 

their  individual  agency  opera-  adjudication  nor  any  findings  of 
»  fact.  The  decree  holds  4-A 


Comment  by  Barnes 
While  the  government’s 
charges  against  five  media  asso¬ 
ciations,  as  parties  to  the  al- 


under  continuing  jurisdiction  of 
the  Federal  Court  in  the  event 
of  any  alleged  violations. 

The  judgment  does  not  in  any 
way  relate  to  any  individual  ar- 


leged  conspiracy  in  restraint  of  rangements  between  an  agency 
trade,  await  “final  disposition,”  media  or  between  an  agency 
Judge  Stanley  N.  Barnes  of  the  and  its  clients.  The  judgment 
Anti-Trust  Division  declared  deals  entirely  with  acts  by  4-A 
the  settlement  with  4-As  as-  itself  and  by  others  acting  on 
sures  “that  the  association  will  its  behalf  or  in  concert  with  it. 


no  longer  participate  either  in 
fixing  the  rate  of  advertising 
agency  commission  or  in  in- 


Enjoined  Activities 
Under  the  judgment,  4-A  is 
fluencing  newspapers  or  other  ‘  enjoined^  and  restrained  from 
advertising  media  as  to  the  ®atering  into,  adhering  to,  pro¬ 
agencies  with  whom  advertisers  ^noting  or  following  any  course 
should  do  business.”  conduct,  practice  or  policy. 

In  substance,  the  long-estab-  agreement  or  under- 

lished  “agency  recognition  sys-  sf^’^ding: 

tern”  is  proscribed  by  the  decree  Fixing,  establishing  or 

which  was  entered  Wednesday  stabilizing  agency  commissions, 
in  Federal  Court,  New  York.  oftcoipting  so  to  do;  (“Com- 
The  government  filed  its  com-  ^^ission”  is  defined  in  the  judg- 
plaint  last  May,  citing  prac-  the  ‘  amount”  of  com- 

tices  in  the  advertising  busi-  J^ission) 

ness  that  antedated  1917.  These  “(2)  Requiring,  urging  or  ad- 
practices,  the  government  al-  vising  any  advertising  agency 
ieged,  among  other  things,  re-  ^  refrain  from  rebating  or 
suited  in  enforcing  a  15%  splitting  agency  commissions; 
agency  commission.  **(3)  Designed,  in  whole  or  in 

'  .  part,  to  deny  or  limit  credit  or 

Documents  Revised  agency  commission  due  or  avail- 

4- A  already  has  set  about  able  to  any  advertising  agency; 
making  changes  in  its  basic  “(4)  Establishing  or  formu- 
documents  to  bring  them  into  lating,  or  attempting  to  estab- 
full  compliance  with  the  judg-  lish  or  formulate,  any  stand- 
ment.  These  include  Agency  ards  of  conduct  or  other  quali- 
Service  Standards,  Standards  of  fications  to  be  used  by  any 
Practice,  Qualifications  for  media  or  any  association  of 
Membership,  Form  for  Applica-  media  to  determine  whether 
tion  for  Membership,  and  the  media  should  or  should  not  do 
Copyrighted  Standard  Form  of  business  with,  recognize  or  ap- 
Order  Blank  for  Publications.  prove  any  advertising  agency; 
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“(5)  Designed  to  cause  any 
media  not  to  do  business  with, 
not  to  recognize  or  not  to  ap¬ 
prove  any  advertising  agency; 

“(6)  Fixing,  establishing  or 
determining  advertising  rates 
to  be  charged  advertisers  not 
employing  an  advertising 
agency;  or  attempting  so  to  do; 

“(7)  Designed  to  have  media 
adhere  to  published  advertising 
rates  or  rate  cards; 

“(8)  Requiring,  urging,  or  ad¬ 
vising  any  advertising  agency 
to  refrain  from  submitting  ad¬ 
vertising  copy,  art  work,  illus¬ 
trations,  detailed  plans,  market 
surveys  or  similar  material  to 
any  national  advertiser  in  the 
solicitation  of  a  new  account.” 

4-A  is  also  enjoined  from 
“requiring,  urging  or  advising 
any  of  its  members  to  engage 
in,  or  assisting  any  of  its  mem¬ 
bers  to  engage  in,  any  activi¬ 
ties”  outlined  above. 

Provisos 

The  proviso  in  the  judgment 
is  that  4-A  is  not  prohibited 
from: 

“(1)  Circulating  among  ad¬ 
vertising  agencies  or  media  in¬ 
formation  and  views  relating 
to  their  obligations  to  fulfill 
all  lawful  contractual  commit¬ 
ments  by  means  of  writing  or 
by  means  of  speeches  reduced 
to  writing  after  delivery  there¬ 
of; 

“(2)  Truthfully  and  fairly 
acquainting  the  public,  adver¬ 
tisers,  advertising  agencies  or 
media  by  means  of  writing  or 
speeches  designed  and  available 
for  general  consumption  in  the 
trade,  with  the  nature,  back¬ 
ground,  services  and  functions 
of  members  of  consenting  de¬ 
fendant  and  with  the  advan¬ 
tages  of  their  employment; 

“(3)  Where  necessary  or  ap¬ 
propriate  in  proceedings  con¬ 
ducted  by  Federal,  State  or 
local  Governments,  participat¬ 
ing  in  such  proceedings  and  re¬ 
sponding  in  any  manner  to  in¬ 
quiries  upon  any  subject,  in¬ 
cluding  specifically,  inquiries 
concerning  ethics  and  commer¬ 


cial  practices  among  members 
of  consenting  defendant.” 

There  is  also  a  proviso  that 
4-A  may  supply  in  writing 
“any  statistical  or  other  factual 
material  or  research  study 
without  comment  thereon”  in 
answer  to  “the  written  request 
of  any  of  its  members,  not 
solicited  by  consenting  defend¬ 
ant  and  not  on  its  face  showing 
an  intent  for  use”  contrary  to 
the  judgment. 

Qualifications  Continue 

4-A  will  continue  to  require 
that  any  advertising  agency,  to 
be  elected,  must  meet  the  As¬ 
sociation’s  “Qualifications  for 
Membei-ship.”  The  Qualifica¬ 
tions  will  continue  to  require 
that  members  be  bona  fide  in¬ 
dependent  agencies,  free  from 
control  by  any  advertiser  or 
any  medium  owner.  There  will 
also  be  a  requirement  that  each 
member  “fulfill  its  lawful  con¬ 
tractual  commitments”  with 
media.  This  permits  4-A  to  bar 
socalled  “house  agencies.” 

The  traditional  4-A  stand 
against  rebating  any  part  of 
agency  commissions  to  adver¬ 
tisers  will  be  removed  from 
the  documents. 

The  4-A  stand  against  use 
of  speculative  materials  in  the 
competitive  soliciting  of  new 
advertising  accounts  will  also 
be  removed. 

Other  Defendants  Absent 

Before  signing  the  decree,  at 
3:42  p.m.  Feb.  1,  Judge  John  M. 
Cashin  remarked  on  the  absence 
of  any  representatives  of  the 
media  association  defendants. 
Only  attorneys  for  the  Anti- 
Trust  Division  and  for  the  4-As 
were  present  in  the  judge’s 
chambers,  along  with  Frederic 
Gamble,  4-A  president,  and  two 
members  of  the  Editor  &  Pub¬ 
lisher  staff. 

Judge  Cashin  inquired 
whether  the  other  defendants 
had  been  notified  of  the  action 
being  taken  by  4-A.  He  said  he 
was  concerned  lest  their  rights 
be  not  fully  protected.  The 
government’s  spokesman,  Vin¬ 
cent  J.  Donovan,  replied  that 
no  such  notice  was  required  or 
customary.  However,  Ralston 
R.  Irvine  of  4-A  counsel  put  the 
judge  at  ease  by  stating  that 
the  others  had  been  advised  as 
to  the  4-A  decree. 

“Now  then,”  said  Judge 
(Continued  on  page  10) 


9 


3  Others  File  Answers; 


ANPA  Explains  Position 


4-A  Decree 

(Continued  from  page  9) 


The  signing  of  a  consent 
decree  by  the  American  Asso¬ 
ciation  of  Advertising  Agencies 
left  four  of  the  five  media  asso¬ 
ciations  named  as  defendants  to 
seek  termination  of  the  anti¬ 
trust  case  in  their  own  ways. 

A  statement  issued  by  the 
American  Newspaper  Publish¬ 
ers  Association  avoided  saying 
anything  about  fighting  the 
government’s  charges. 

ANPA  was  the  first  of  the 
defendants  to  file  a  general 
answer,  last  Nov.  1,  but  Presi¬ 
dent  Richard  W.  Slocum  re¬ 
cently,  in  a  Franklin  Day  ad¬ 
dress,  gave  a  tipoff  that  the 
newspaper  group  hoped  to  “dis¬ 
pose”  of  the  litigation  which 
has  been  hanging  fire  now 
about  two  years. 

Early  in  January  the  News¬ 
paper  Publishei's  Association  of 
New  York  City  obtained  a  court 
order  removing  it  as  an  active 
defendant  on  the  stipulation 
that  it  would  accede  to  the 
terms  of  any  decree  that  was 
entered.  The  New  York  group 
abandoned  its  own  agency  rec¬ 
ognition  system  in  July,  1954. 


given  by  the  publisher  to  the 
advertiser  for  employment  of  a 
specialist.  This  results  in  sav¬ 
ings  to  the  media  equal  to  or 
in  excess  of  the  discount  al¬ 
lowed,  the  brief  explains. 


Slocum’s  Statement 

After  the  4-A  decree  was  en¬ 
tered,  Mr.  Slocum  explained 
ANPA’s  position  in  the  suit  in 
the  following  statement: 

“The  action  of  the  AAAA  in 
accepting  a  consent  decree 
against  itself  and  its  members 
has  no  bearing  on  ANPA’s 
position.  ANPA’s  concern  with 
the  litigation  is  due  to  quite 
different  circumstances.  The 
members  of  the  ANPA  do  much 
more  than  operate  commercial 
enterprises.  They  are  newspa¬ 
per  publishers  with  the  respon¬ 
sibility  for  conducting  the  na¬ 
tion’s  news  press.  Their  organ¬ 
izations  are  constantly  ferret¬ 
ing  the  news,  especially  in 
Washington  where  there  is  still 
too  much  tendency  to  deny  news 
to  the  public. 


In  Terms  of  Retaliation 


Other  Answers  Filed 

Although  some  of  the  other 
media  associations  had  pleaded 
for  a  new  May  1  extension  to 
file  answers,  all  beat  the  Feb.  1 
deadline.  Periodical  Publishers 
Association,  comprising  Cro- 
well-Collier,  Curtis,  Hearst  and 
McCall  magazine  firms,  entered 
a  general  denial. 

Associated  Business  Publica¬ 
tions,  Inc.  filed  a  general  denial 
of  most  of  the  government’s  36 
allegations  and  specifically 
denied  knowledge  of  a  con¬ 
spiracy  to  control  commissions 
or  credit  information  of  adver¬ 
tising  agencies. 

A  lengthy,  item-by-item  ref¬ 
utation  of  the  complaint  was 
put  into  the  record  by  Agricul¬ 
tural  Publishers  Association. 
This  was  directed  sharply  to  the 
point  that  the  government’s  de¬ 
scription  of  the  agency  “recog¬ 
nition  system”  is  not  a  true 
characterization. 

This  defendant  denied,  in  con¬ 
siderable  detail,  that  media,  as 
such,  allow  any  socalled  com¬ 
mission  to  an  advertising 
agency  for  placing  national 
copy.  It  admits  that  the  agency 
commission  is  usually  deter¬ 
mined  as  a  percentage  of  the 
medium’s  gross  rate  but  says 
the  commission  retained  by  the 
agency  represents  a  discount 


“Reporters  and  publishers  are 
constantly  breaking  news  which 
some  Government  officials 
would  like  kept  in  the  closet. 
They  don’t  like  it  and  some 
like  to  think  in  terms  of  retalia¬ 
tion  against  the  press.  A  con¬ 
sent  decree  is  a  polite  term  for 
a  continuing  injunction  and  the 
parties  controlled  by  it  are  sub¬ 
ject  to  contempt  proceedings  at 
the  will  of  the  Justice  Depart¬ 
ment. 


Cashin,  applying  pen  to  paper, 
“I  hope  you  know  what  you’re 
doing.  I  hope  there  is  nothing 
further — no  violations  of  this 
order  —  to  come  back  before 


Court  Orders 
Full  Pay  Data 
For  Guild  Use 


The  attorneys  said  they,  too, 
hoped  there  would  be  no  viola¬ 
tions  to  require  further  atten¬ 
tion  of  the  court. 

In  his  statement  Mr.  Gamble 
said: 

“The  commission  method  of 
compensating  agencies,  which 
can  continue  to  be  followed,  is 
a  great  incentive  method.  It 
enables  agencies  to  be  rewarded 
in  proportion  to  the  use  made 
of  their  creative  work  and  en¬ 
courages  them  to  do  their  ut¬ 
most  to  make  advertising  pay 
the  advertiser.  When  advertis¬ 
ing  pays,  everybody  wins — the 
general  public,  the  advertiser, 
the  medium  and  the  agency. 

“The  judgment  does  not  af¬ 
fect  the  way  that  individual 
agencies  (whether  A.  A.  A.  A. 
members  or  not)  conduct  their 
businesses  in  relation  to  media 
(from  whom  they  receive  com¬ 
missions  for  the  development, 
service  and  payment  of  adver¬ 
tising)  or  in  relation  to  adver¬ 
tisers  (whom  they  serve  by 
making  their  advertising  suc¬ 
ceed).” 

ANPA  this  week  listed  1,043 
advertising  agencies  in  its 
Credit  Rating  book.  Ten  years 
ago  there  were  677. 


7  Points  Covered 


In  the  Complaint 


“That  is  not  the  kind  of  spot 
newspaper  publishers  should 
voluntarily  get  themselves  into, 
nor  should  any  Administration 
seek  such  power  of  continuing 
threat  against  the  press.  ANPA 
will  continue  its  efforts  de¬ 
clared  eighteen  months  ago  and 
unfortunately  rebuffed  by  Jus¬ 
tice  Department  avidity  to  get 
ANPA  into  court — that  is,  to 
reach  a  settlement  of  the  litiga¬ 
tion  which  places  foremost  the 
vital  public  interest  of  an  un¬ 
threatened  press.” 


2  15%  Postal  Rate 

Increases  Asked 

Washington 
President  Eisenhower  has 
asked  Congress  to  increase  sec¬ 
ond  class  postage  rates  by  15% 
this  year  and  again  next  year, 
to  bring  in  added  revenues  of 
about  $17  million  a  year. 


Ju 

Ri 


The  Utica  (N.Y.)  Observer. 
Dispatch  will  be  required  to 
turn  over  complete  wage  infor¬ 
mation  to  the  newspaper  guild 
under  a  ruling  of  the  United 
States  Circuit  Court  of  Ap¬ 
peals  this  week. 

In  an  opinion  accompanying 
an  order  in  favor  of  the  Ni- " 
tional  Labor  Relations  Board,  ‘ 
Judge  J.  Edward  Lumbard  said  a 
the  employer  could  not  go  over 
the  head  of  the  guild,  as  bar¬ 
gaining  agent,  and  seek  the 
consent  of  individuals  to  give 
wage  data. 

At  issue  in  the  two-year-old 
dispute  was  the  real  reason  the 
guild  requested  the  informa¬ 
tion  :  was  it  for  the  purpose  of 
collective  bargaining  or  for  the 
purpose  of  collecting  dues?  It  ‘ 
didn’t  matter,  said  the  court, 
so  long  as  it  was  for  a  proper 
and  legitimate'  purpose. 

Judge  Swan  dissented,  saying 
the  employer  should  be  able  to  i 
question  the  reasons  stated  and 
to  refuse  to  give  the  informa- 
tion  if  those  reasons  “are  a 
mere  facade.” 


2  Publishers  Sell 


Hennepin  Mill  Stock  i 

Hennepin  Paper  Co.  having  ji 
ceased  to  be  a  primary  news-  ^ 


print  producer,  two  of  the  pub- 


The  government’s  complaint 
alleges  that  the  4-As  and  the 
media  associations  maintained 
an  agency  “recognition  sys¬ 
tem”  which  amounts  to  a 
price-fixing  conspiracy  in  re¬ 
straint  of  trade  in  the  field  of 
national  advertising. 

The  system  of  advertising 
agency  accreditation  and  stand¬ 
ardized  practices  is  illegal,  the 
government  says,  on  these 
counts:  1.  It  restrains  trade 
and  commerce  in  national  ad¬ 
vertising;  2.  It  boycotts  adver¬ 
tising  agencies  not  recognized 
by  the  media  associations;  3.  It 
prevents  and  restrains  national 
advertisers  from  placing  their 
copy  direct  with  media;  4.  It 
fixes  the  rate  of  commission  at 
15%;  5.  It  lessens  competition 
among  member  agencies  of 
4-As;  6.  It  restrains  the  forma¬ 
tion  of  new  agencies;  7.  It 
stabilizes  the  rates  for  nation¬ 
al  advertising. 


lisher-owners  sold  out  their  a 
stock  interest  this  week. 

Walter  D.  Peek,  New  York 
paper  merchant,  increased  hu 
holdings  in  the  Little  Falls. 
Minn,  property  to  two-thirds  ol 
its  stock  by  acquiring  that  ol 
the  Forest  City  Publishing  Co 
and  San  Antonio  Express  Pub 
lishing  Co.  The  remaining  one 
third  interest  is  held  by  Tulss 
and  Charleston,  W.  Va.  news¬ 
papers. 

The  publishers  acquired  tht 
mill  several  years  ago  duriuj 
a  newsprint  scarcity.  When 
there  was  an  abundance  o'L 
newsprint  a  few  years  ago  theB 
mill  was  converted  to  produclj 
tion  of  better  grades  of  pape 
which  were  more  profitable. 

At  present  the  mill  is  noil 
making  enough  newsprint  for] 
all  of  the  original  participants 
It  has  never  been  able  to  makt 


By 

press 

here 

who 


prec< 

valid 


a  profit  from  newsprint,  ac¬ 
cording  to  Sterling  E.  Graham' 
president  of  Forest  City  Pub 
lishing  Co.  (Cleveland  Plonj 
Dealer  and  News). 


came 

court 

If 

that 

not 


coun 

Ame 

"can 

the 

anty 

bind 

Just 

com] 

pres 


T1 
Just 
fact 
to  k 
tion' 
cast 
deci 
the 
Jud] 
Can 
Ji 
dem 


mg 

him 

pict 

coui 

tent 

feet 

A 

Noli 


new 

to 


can’ 

twe( 

tabl 

ting 

trus 

Ji 

the 

tenc 

mor 

rap] 

doir 


the 
the 
dist 
bar 
J 
que 
to  t 


EDITOR  8C,  PUBLISHER  for  February  4,  195l{ 


10 


Judge  Thinks  Court  Pic 
Rule  May  Be  Invalid 


COURTROOM  PHOTO  by  Frank  B.  Johntfon,  Philadelphia  Inquirer, 
shows  Mrs.  Rosalie  Schwartz  breaking  down  while  testifying  in  abortion 
death  case. 


Judge  Praises  the  Skill 
Of  Cameramen  at  Trial 


Denver,  Colo. 

By  words  and  actions,  the 
press  made  a  deep  impression 
here  this  week  on  the  justice 
who  is  conducting  an  un¬ 
precedented  hearing  on  the 
validity  of  rules  which  bar 
cameras  from  the  Colorado 
courts. 

If  the  evidence  is  convincing 
that  press  photographers  do 
not  upset  the  dignity  of  the 
courts,  then  Canon  35  of  the 
American  Bar  Association 
“cannot  be  sustained,”  under 
the  state’s  constitutional  guar¬ 
anty  of  press  freedom,  as  a 
binding  rule  of  the  courts,  said 
Justice  0.  Otto  Moore  after 
completion  of  the  newspaper 
presentation. 

Question  of  Fact 

The  question  to  be  decided. 
Justice  Moore  said,  is  one  of 
fact,  not  of  law.  He  has  yet 
to  hear  another  round  of  peti¬ 
tioners,  mainly  from  the  broad¬ 
cast  industry,  before  writing  a 
decision  as  special  master  for 
the  Colorado  Supreme  Court. 
Judges  of  that  court  adopted 
Canon  35  in  1953. 

Justice  Moore  remarked  that 
demonstrations  during  the  hear¬ 
ing  this  week  had  convinced 
him  that  still  and  even  motion 
pictures  could  be  taken  in 
court  “without  attracting  at¬ 
tention.”  (500  stills  and  200 
feet  of  film  were  shot.) 

A  district  judge,  James  M. 
Noland  of  Durango,  Colo.,  said: 

“There  is  no  question  that  a 
newspaper  reporter  has  a  right 
to  be  there  in  court.  And  I 
can’t  see  any  distinction  be¬ 
tween  a  reporter  sitting  at  his 
table  and  a  photographer  sit¬ 
ting  at  his — and  using  unob¬ 
trusive  equipment.” 

Judge  Noland  said  he  felt  if 
the  taking  of  photographs 
tended  to  influence  the  testi¬ 
mony  of  a  witness  the  photog¬ 
rapher  ought  to  be  barred  from 
doing  this. 

Bar  Reporter  Also? 

“But  what  shall  we  say  if 
the  witness  is  made  nervous  by 
the  moving  of  a  pencil?”  the 
district  judge  asked.  “Shall  we 
bar  the  reporter?” 

Justice  Moore  referred  to  a 
questionnaire  he  had  sent  out 
to  the  state’s  35  district  judges. 

“I  was  expecting  to  get  75 
percent  recommendation  from 
these  district  judges  for  con¬ 
tinuation  of  Canon  35,”  he 


said.  “I  was  surprised  to  learn 
the  ratio  was  the  other  way 
around.  These  judges  —  the 
heavy  majority  of  them — advo¬ 
cate  restoration  of  the  right 
they  seem  to  feel  is  inherently 
theirs.” 

A  dramatic  demonstration 
was  put  on  by  Gordon  Yoder 
of  Dallas,  Tex.,  television  news¬ 
reel  cameraman.  When  Fred 
Mazzulla,  Denver  attorney 
representing  the  National 
Press  Photographers  Associa¬ 
tion,  called  Mr.  Yoder  to  the 
stand,  the  latter  carried  his 
Auricon  Cine-Voice  camera  with 
him. 

“What  is  that  you  are  hold¬ 
ing?”  asked  Mazzulla. 

“A  newsreel  camera,”  Yoder 
replied.  Justice  Moore  listened 
impassively,  staring  into  the 
lens  of  the  camera. 

“Is  it  operating  now?”  asked 
Mazzulla. 

“It  is,”  said  Yoder. 

Justice  Moore  noted  for  the 
record  he  could  not  hear  any 
sound  from  the  camera  until  it 
was  brought  to  within  three 
feet  of  him. 

Pictures  on  the  Stand 

NPPA  President  Joseph 
Costa  took  six  pictures  of  the 
judge  and  Attorney  Mazzulla 
while  he  was  on  the  stand. 

“Were  you  taking  pictures 
just  now?”  inquired  Justice 
Moore. 

“Yes,  Sir,”  replied  Costa. 
“I  took  three  of  Your  Honor 
and  three  of  our  attorney.” 

It  was  all  done  in  20  seconds. 

Scores  of  pictures  taken  un¬ 
obtrusively  by  photographers 
at  the  hearing  will  be  put  into 
the  hearing  record,  along  with 
pencil  sketches  by  two  artists. 

(Editor  &  P’ublisher  regrets 
that  it  lacks  the  space  to  re¬ 
view  all  of  the  arguments  made 
by  representatives  of  the  press 
at  the  hearing.  They  held  gen¬ 
erally  to  the  theme  that  pho¬ 
tography  is  just  as  important 
in  keeping  the  public  informed 
as  is  word  reporting;  that 
present-day  equipment  enables 
cameramen  to  work  quietly; 
that  still  photographers  should 
not  be  penalized  because  of 
TV’s  need  for  elaborate  crews 
and  machinery;  that  individual 
judges  should  be  allowed  to 
determine  the  rules  of  their 
courts;  that  Canon  35  was 
predicated  upon  conditions  that 
prevailed  in  1908.) 


Philadelphia 

Pictorial  journalism  won  an¬ 
other  courtroom  victory  here 
this  week  when  Judge  Vincent 
A.  Carroll  permitted  news 
cameras  during  the  trial  of 
three  defendants  in  a  sensation¬ 
al  abortion  case. 

Judge  Carroll  told  Editor  & 
Publisher,  after  being  asked 
to  comment  on  his  unique  per¬ 
mission,  that  the  lensmen, 
working  quietly  and  efficiently 
with  candid  cameras,  had 
acquitted  themselves  well  and 
there  was  absolutely  no  dis¬ 
turbance  of  the  judicial  process. 

He  paid  tribute  to  Frank  B. 
Johnston,  chief  photographer  of 
the  Philadelphia  Inquirer,  who 
acted  as  spokesman  for  the 
other  papers  in  making  ar¬ 
rangements  for  the  coverage. 

“I  heard  no  complaints,” 
Judge  Carroll  told  E  &  P. 

No  Disturbance 

“This  was  not  just  an  ex¬ 
periment.  I  gave  permission  be¬ 
cause  first  of  all  I  have  dis¬ 
covered  that  the  fuss  attendant 
upon  keeping  cameramen  out 
of  court  often  causes  more  an¬ 
noyance  than  letting  them  in. 

“There  was  no  disturbance.  I 
want  to  thank  the  Philadelphia 
papers  for  the  fine  way  in 
which  they  cooperated,  and  es¬ 
pecially  Frank  Johnston. 

“Judges  have  permitted  pen¬ 
cil  and  paper  reporters  to  cover 
trials.  In  my  judgment,  press 
photographers  today  are  as 
much  a  part  of  the  journalistic 
process  as  the  men  who  put 
into  words  what  they  see  in  a 
courtroom.  In  fact,  they  are 
even  more  accurate  in  some  in¬ 
stances. 

“The  news  photographers  I 
permitted  in  court  showed  me 
their  equipment  and  how  they 


were  going  to  work.  They 
promised  to  do  their  work 
without  disturbing  the  decorum 
of  the  court.  They  lived  up  to 
their  words.  I  would  not  have 
permitted  photographers  in  the 
courtroom  if  I  had  thought 
there  would  be  any  interference 
with  the  judicial  process.” 

Case  Without  a  Jury 

The  case  involved  Mrs. 
Gertrude  H.  Silver,  and  a  hus¬ 
band  and  wife,  Milton  and 
Rosalie  Schwartz.  All  three 
pleaded  nolo  contendere  (no 
defense)  in  the  abortion  death 
of  Mrs.  Silver’s  daughter,  Doris 
Jean  Silver  Oestreicher.  No 
jury  was  therefore  necessary. 

Mr.  Johnston,  and  Dominic 
Ligato,  of  the  Philadelphia 
Bulletin,  and  Charles  Myers, 
of  the  Philadelphia  Daily  News, 
met  with  Judge  Carroll  a  week 
before  the  trial  opened.  They 
were  the  only  photographers 
permitted  in  court,  with  the  un¬ 
derstanding  that  they  would 
also  cover  for  the  wire  serv¬ 
ices. 

“It  was  wonderful,”  Mr. 
Johnston  said.  “We  are  all 
grateful  to  Judge  Carroll.  It 
was  so  easy  to  work.  Coui’t  at¬ 
tendants  set  up  a  special  pho¬ 
tographer’s  table  for  us  near 
the  defense  table.  We  only  had 
to  move  once  to  make  a  general 
shot  of  the  courtroom.  The  re¬ 
mainder  of  the  time,  we  worked 
from  the  table.  It  was  as  sim¬ 
ple  as  that  and  very  few  peo¬ 
ple  paid  any  attention  to  us.” 

Mr.  Johnston  and  Mr.  Ligato 
used  Contax  cameras,  with 
telephoto,  wide-angle  and  two- 
inch  lenses.  Mr.  Meyers  used  a 
Cannon. 

Each  photographer  made 
about  80  shots. 
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$20,000,000  Bid  Rejected 


Sale  of  Toronto  Star 


Is  Being  Negotiated 


By  James  Montagnes 


Reports  that  the  Toronto 
Daily  Star  has  been  sold  for 
upwards  of  $20,000,000  to 
Canadian  brewery  and  indus¬ 
trial  tycoon  E.  P.  Taylor,  of 
Toronto,  have  been  denied  by 
the  Toronto  Star, 

Sale  of  Canada’s  largest  daily 
newspaper  (383,663  paid  circu¬ 
lation  for  December  1955  aver¬ 
age)  is  anticipated,  but  accord¬ 
ing  to  Joseph  S.  Atkinson, 
chairman  of  the  Toronto  Star, 
Ltd.,  cannot  be  made  to  any 
group  outside  the  board  of  di¬ 
rectors  and  trustees  of  the  At¬ 
kinson  Charitable  Foundation 
as  stipulated  in  the  will  of  the 
late  Joseph  E.  Atkinson. 

Verbal  offers  for  the  Toronto 
Daily  Star,  Toronto  Star  Week¬ 
ly  and  the  Star  Realty  Ltd., 
which  owns  the  21 -story  office 
building  in  which  the  newspa¬ 
per  is  published,  as  well  as 
various  other  properties  where 
the  national  weekly  paper  is 
printed  and  garages  for  the 
fleet  of  trucks,  have  been  re¬ 
ceived  over  the  past  year  from 
a  number  of  outside  groups. 


3-2  Vote  on  Bid 


The  E.  P.  Taylor  offer  was 
made  verbally  last  September, 
and  two  of  the  directors,  Harry 
C.  Hindmarsh  and  his  wife, 
Ruth  Atkinson  Hindmarsh,  the 
daughter  of  the  late  Joseph  E. 
Atkinson,  favored  the  offer. 
The  three  other  members  of 
the  board  were  against  the 
offer,  on  the  ground  that  this 
would  not  have  been  in  accord 
with  the  wishes  of  Joseph  E. 
Atkinson  who  was  a  staunch 
temperance  supporter.  The 
three  directors  who  turned 
down  the  E.  P.  Taylor  offer 
were  Joseph  S.  Atkinson;  Fred 
Tate,  business  manager  of  the 
Toronto  Star  Ltd.;  and  Alex¬ 
ander  Stark,  secretary-treas¬ 
urer. 

Other  offers  have  been  made 
for  the  paper,  some  up  to  $23,- 
000,000,  but  no  member  of  the 
board  will  divulge  who  made 
these  offers.  It  is  known  how¬ 
ever  that  Roy  Thomson,  owner 
of  Canada’s  largest  chain  of 
newspapers  and  of  newspapers 
in  the  United  States  and  Great 
Britain,  did  not  make  any  offer 
for  the  Star. 

Joseph  S.  Atkinson  is  under¬ 


stood  to  have  made  a  verbal 
offer  of  $21,000,000  for  the 
paper,  and  Alexander  Stark  is 
also  understood  to  be  working 
on  a  possible  offer  for  the  pa¬ 
per.  Mr.  Stark  is  a  lawyer  who 
served  as  a  reporter  on  the  pa¬ 
per  almost  30  years  ago  while 
going  through  law  school. 

April  8  Deadline 

Sale  of  the  Star  properties  is 
required  under  the  Ontario 
Charitable  Gifts  Act  by  April 
8.  The  legislation  came  into 
being  as  a  result  of  the  estab¬ 
lishment  of  the  Atkinson  Char¬ 
itable  Foundation,  set  up  in 
1942.  The  Foundation  inherited 
the  properties  in  the  will  of 
Joseph  E.  Atkinson  in  1948. 
This  made  the  assets  of  the 
properties  ineligible  for  succes¬ 
sion  duties. 

The  Ontario  provincial  gov¬ 
ernment  then  put  through  the 
Charitable  Gifts  Act  which 
made  it  illegal  for  a  charitable 
foundation  to  hold  more  than 
10%  of  the  capital  of  any  com¬ 
pany.  The  legislation  gave  the 
Atkinson  Charitable  Foundation 
seven  years  to  dispose  of  the 
90%  interest  in  tbe  properties. 
This  period  is  up  on  April  8, 
which  incidentally  is  the  birth¬ 
day  of  Joseph  S.  Atkinson,  who 
is  chairman  of  the  board  of  the 
Toronto  Star  Ltd.,  president  of 
the  Toronto  Star  Realty  Ltd., 
and  president  of  the  Atkinson 
Charitable  Foundation. 


and  newspaper  circles  that  a 
long  legal  battle  will  precede 
any  final  settlement.  'The  five 
directors  of  the  papers,  who 
are  also  the  Foundation  trus¬ 
tees,  have  made  no  definite 
moves  as  yet.  There  have  been 
no  written  offers  for  the  pro¬ 
perties.  With  no  word  from  the 
Ontario  government  as  to  what 
its  plans  are  regarding  the 
April  8  deadline,  “we’re  sitting 
on  a  keg  of  dynamite,”  Joseph 
S.  Atkinson  remarked. 


Rainy  Day  Re-run 

Los  Angeui 
When  more  than  half  of  tlie 
regrular  copies  of  its  five  fre*. 
distribution  weeklies  w  e  tt 
ruined  by  the  heavy  rains  lait 
week,  Waxman  Publicatiwu, 
Inc.  ran  off  enough  for  | 
second  distribution  on  Friday. 
The  32-page  tabloid  included 
five  pages  of  classified  adver- 
tising. 


Detroit  Times  Geared 


For  Enlarged  Service 


Detroit 

Two  new  lines  of  Goss  Head¬ 
liner  presses  —  a  total  of  28 
units  —  roared  into  production 
here  Jan.  30,  marking  the  com¬ 
pletion  of  a  $4,000,000  me¬ 
chanical  modernization  at  the 
Detroit  Times. 


.  W.  E.  Anderman 


‘On  a  Keg  of  Dynamite’ 

The  Ontario  government, 
through  Premier  Leslie  Frost 
and  Armand  Racine,  public 
trustee,  had  no  comment  on  the 
current  status  of  the  Atkinson 
Charitable  Foundation.  ’They 
did  not  intimate  what  action 
the  government  might  take  if 
the  90%  is  not  sold  before  the 
deadline. 

“We  don’t  think  anything 
will  happen  to  us,”  Harry  C. 
Hindmarsh  stated.  He  added 
that  the  legislation  had  not  yet 
been  “invoked.”  A  few  days 
later  he  fell  and  broke  his  hip, 
and  was  operated  on  Jan.  30. 

Alexander  Stark  stated  that 
“the  sale  of  the  papers  to  out¬ 
side  parties  is  not  in  the  pre¬ 
sent  contemplation  of  the 
trustees.” 

With  the  seven-year  deadline 
approaching  it  is  felt  in  legal 


W.  E.  Anderman,  publisher 
of  the  Hearst  paper,  said  the 
mechanical  modernization  will 
coincide  with  an  editorial  ex¬ 
pansion  for  the  daily  and  Sun¬ 
day  papers. 

Two  new  sections  will  be 
added,  one  a  color  rotogravure 
for  the  Sunday  paper.  The 
Times  also  is  embarking  on  a 
new,  deep  penetration  coverage 
of  the  Detroit  metropolitan 
area,  Mr.  Anderman  .said. 


Mechanical  Skill 


The  Times  achieved  its  mod- 
eimization  goal  by  overcoming 
some  real  production  problems 
during  the  conversion  to  the 
new’  presses.  For  a  long  period 
it  was  forced  to  put  out  the 
paper  with  three  different  page 


The  new  presses  take  a  22*/4- 
inch  page  and  because  the  old 
20-inch  page  had  to  be  con¬ 


tinued  on  the  larger  rolls,  tlu 
wasted  white  space  cost  tb*  | 
Times  as  much  as  $3,000  t  ® 
week. 

In  the  period  of  the  chang^ 
over,  the  Times  took  the  new 
page  size  from  the  first  of  its 
new  line  of  Goss  presses,  the 
old  size  from  the  remaining 
old  press  line  and  used  a  third 
size  from  outside  press  facili. 
ties  contracted  for  during  the 
installations. 

In  the  latter  case,  mats  were 
made  in  the  Times  plant,  then 
rushed  several  miles  by  sta¬ 
tion  wagon  for  the  outside 
printing.  Special  circulation 
systems  were  set  up  to  cover 
the  emergency. 

A  separate  building  adjacent 
to  the  Times  Building  was  in¬ 
corporated  into  the  production 
line  for  press,  stereotyping 
and  paper  handling  and  storage. 

To  take  the  1,432  tons  of 
steel  and  semi-steel  in  the  new 
units,  new  foundations  of  re¬ 
inforced  concrete  six  feet  deep, 
11  feet  wide  and  142  feet  long 
were  built  for  each  press  line. 

80-Page  Capacity  . 

An  entire  floor  was  ripped  i 
out  to  accommodate  the  three- j 
story  height  of  the  new  pressa  I 
and  new  structural  steel  sup-l 
ports  were  added  for  the  newt 
stereotyping  and  mailing  rooal 
equipment  which  was  part  off 
the  modernization.  r 

Geared  for  52,500  papers  k 
hour,  the  Times’  new  lines  pro¬ 
vide  for  a  maximum  run  of  8C 
pages.  Helping  the  precisior 
work  of  the  electronically  con¬ 
trolled  presses  is  the  new 
automatic  single-track  paper 
handling  equipment  and  new 
stereotyping  facilities,  all  th« 
way  from  the  mat-drop  througl 
the  automatic  shavers  to  » 
single,  continuous  conveyor 
line. 

Fully  enclosed  precision  fold-i 
(Continued  on  page  60) 
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Checking  of  ‘Expose’ 
Blocked  Use  of  Hoax 


By  Erwin  Knoll 


mised.  We  took  him  at  face  field  for  investigation.  He  re¬ 
value  because  of  Mr.  Rauh’s  be-  ported  that  the  people'  named 

lief  that  he  was  on  the  level.”  by  Hughes  could  not  be  found, 
Mr.  Friendly  told  the  court  and  were  apparently  non-exist- 
that  Hughes  contacted  him  in  ent. 

July  to  tell  him  he  was  being  Then  Friendly  examined 
sent  to  New  York  by  the  Me-  Hughes’  material  closely  and 

Carthy  subcommittee  to  bribe  discovered  that  some  of  the 

two  State  Department  men  “documents”  were  typed  on 

Top  news  executives  of  the  Force  aide  to  President  Tru-  information.  On  the  pretext  the  same  typewriters  as  Hughes’ 

Wathington  (D.  C.)  Post  and  man.  He  described  himself  as  an  wanting  to  move  his  fam-  notes.  Hughes  and  Rauh  were 

Times-Herald  looked  before  investigator  on  Sen.  McCarthy’s  town  before  this  notified  of  the  Post’s  findings, 

they  leaped  into  a  sensational  personal  staff  and  said  he  was  “explosive”  story  broke,  Hughes  and  the  newspaper  dropped 

expose  series  on  Senator  Joseph  “disenchanted”  with  McCarthy  induced  Mr.  Friebdly  to  ar-  the  matter. 

McCarthy.  methods  and  wished  to  expose  range  two  $1, 000-loans  for  him,  Hughes’  Testimony 

They  told  a  Federal  Court  illegal  aspects  of  his  work.  i-i*®  editor  said.  Wor.lieio  h  ni  /)  tt  v  i 

jury  in  New  York  these  past  Gen.  Mara  introduced  Hughes  Mr.  Friendly  and  Philip  L.  r  e  e  ug  es  a  - 

two  weeks  of  their  painstaking  to  Fritchey,  who  testified  that  Graham,  the  Post’s  publisher, 

efforts  to  check  a  tipster’s  “in-  he  supplied  Hughes  with  a  re-  arranged  an  interview  with 

side”  revelations — and  of  how  cording  machine  and  facilities  Attorney  General  Herbert 

these  efforts  averted  publication  for  transcribing  his  alleged  in-  Brownell  and  told  him  they 

of  a  con  man’s  hoax.  formation  about  McCarthy  were  in  touch  with  a  member 

Testimony  of  Executive  Edi-  operations.  He  also  extended  of  McCarthy’s  “circle”  who 

tor  J.  R.  Wiggins,  Managing  two  loans  of  several  hundred  was  about  to  go  on  “an  in-  Uno'hPQ  ,•«  w 

Editor  Alfred  Friendly  and  Re-  dollars  each  to  Hughes  and  his  formation-buying  chore  in  New  j 

porter  Murrey  Marder  figured  association  continued  until  the  York.”  Mr.  Brownell  told  them  ..  .  ^  tj**"t.**u*j 

prominently  in  the  jumbled  Summer  of  1954,  when  he  be-  he  would  wait  for  further  de-  irneney  ana  Kauh  had 


legation  before  the'  grand  jury 
that  he  had  discussed  Matu- 
sow’s  finances  with  Rauh.  The 
Washington  Post  men  also 
categorically  denied  Hughes’ 
charges  with  regard  to  Matu- 
sow. 


in  the 

mass  of  evidence  in  the  per- 
juiy  trial  of  Paul  H.  Hughes. 

The  jury  was  out  as  E&P 
went  to  press  Feb.  2. 

Other  witnesses  included 
Senator  McCarthy  and  two  of 


came  convinced  that  Hughes’  velopments,  Mr.  Friendly  said. 


material  was  not  genuine. 
Approached  Rauh 
Meantime  Hughes  approached 
Rauh  in  the  Spring  of  1954  with 


The  trip  was  repeatedly  “post¬ 
poned,”  and  never  materialized. 

Hughes  continued  to  submit 
information,  and  in  early  Oc¬ 
tober  1954  it  was  felt  that  suf- 


his  present  or  former  invest!-  about  the  same  story.  In  sub-  ^  .  material  had  been  gath 

- X - x,._  -  6 _ 


gators;  James  A.  Wechsler,  edi-  sequent  months  he  gave 
tor  of  the  New  York  Post; 

Clayton  Fritchey,  deputy  chair¬ 
man  of  the  Democratic  National 
Committee,  and  Joseph  L.  Rauh 
Jr.,  chairman  of  Americans  for 
Democratic  Action. 

Matusow  Matter 


instructed  him  to  concoct  false 
accusations  against  the  Sena¬ 
tor.  Hughes  also  insisted  that 
Friendly  was  involved  in  the 
“conspiracy”  to  fabricate  ma¬ 
terial. 

“In  my  opinion  I  knew 
Friendly  knew  some  of  the 


regular  reports  on  what  he  de-  lo  prepare  material  was  not  true,”  Hughes 

^  ^  a  series  of  about  12  articles,  testified. 

Friendly  rented  a  hotel  room 

and  met  with  Hughes  every  McCarthy  on  Stand 

day  for  three  or  four  weeks  to  Sen.  McCarthy’s  testimony 
been  mistreated  or  coerced!  J'^cuss  the  documents  and  in-  lasted  eight  minutes.  He  denied 
During  this  period  Hughes  re-  Jo^'ation  and  organize  them  ever  having  seen  Hughes,  sta- 

for  publication.  ted  that  Hughes  had  never 

been  a  member  of  his  staff, 
and  described  his  signature  on 
Mr.  Friendly  testified  that  Hughes’  papers  as  a  forgery, 
he  made  extensive  use  of  the  In  a  press  conference  im- 


scribed  as  “inside”  activities  of 
the  McCarthy  staff.  He  also 
submitted  affidavits  allegedly 
signed  by  witnesses  who  had 
or 


ceived  about  $8,500  from  him 
Hughes  was  accused  of  per-  “expenses.”  The  money  was 

juring  himself  before  a  grand  repaid  from  proceeds  of 

jury  investigating  the  recanta-  newspaper  publication, 
tions  of  the  former  anti-Com-  1954  ^3^1, 


Checked  on  Material 


raunist  witness,  Harvey  M.  Ma-  Hu-pj  Hiio-he«5  nnd  hi«<  material  morgue  to  try  to  corrob-  mediately  after  his  testimony, 

tusow.  He  said  he  was  present  Washington  Post.  Several  Hughes’  material.  He  Sen.  McCarthy  charged  that 


at  meetings  where  the  Washing-  meetings  were  held  at  Mr. 
ton  Post  executives  and  Mr. 

Rauh  discussed  financial  aid 


for  Matusow. 

The  government  also  charged 
Hughes  posed  as  a  secret  mem¬ 
ber  of  Sen.  McCarthy’s  per¬ 
sonal  staff  and  gave  Mr.  BLauh 
false  information  about  Mc¬ 
Carthy  subcommittee  opera¬ 
tions.  This  information  was 


He 

called  newspapers  in  other  Hughes  “was  part  of  a  group 
parts  of  the  country  to  verify  which  was  manufacturing  evi- 
some  aspects,  and  had  long-  dence,  evidence  which  proved 
distance  conversations  with  Mr.  to  be  false.  Hughes  was  small 
Truman  and  some  of  his  for-  fry  in  the  attempt  to  smear 


mer  White  House  aides. 

“Most  of  the  material 
checked  out  at  first,”  Mr. 
Friendly  said.  “But  it  became 


FViendly’s  home  with  Rauh, 

Wiggins,  Hughes  and  Fontaine 
Bradley,  the  newspaper’s  coun¬ 
sel,  present. 

Meetings  with  Newsmen 
“Hughes  claimed  great  secre¬ 
cy  in  his  operations,”  Mr. 

Friendly  told  the  court.  “We  clear  after  many  days  that  I 
met  at  my  home  because  he  couldn’t  do  the  job  alone.  I 
turned  over  to  the  Washington  didn’t  want  to  come  to  the  decided  the  best  way  to  operate 
Post,  but  was  never  published  Post’s  offices.”  was  to  write  it  out,  assuming 

because  the  newspaper  discov-  Wiggins  testified  that  he  everything  was  correct,  to  see  thought  was  on  my  committee 
ered  it  was  fraudulent.  listened  to  Hughes’  story  and  what  sort  of  story  it  made,  how  or  it  was  an  attempt  to  smear,” 

In  defense,  Hughes  said  Mr.  examined  his  documents,  and  it  would  check  out,  what  libel  Sen.  McCarthy  said. 

Rauh  knew  all  along  that  his  while  “I  found  it  interesting,  I  problems  were  involved.” 
material  was  fictional,  and  en-  felt  it  did  not  constitute  any  At  the  same  time  Mr.  Mar- 
couraged  him  to  manufacture  serious  irregularities  on  the  der,  who  usually  covers  the 
“evidence”  to  be  used  by  Sen.  part  of  Sen.  McCarthy  or  any  subversive  activities  and  civil 
McCarthy’s  critics.  legal  violations.”  liberties  beats  for  the  Post, 

U.  S.  Attorney  Paul  F.  Wil-  Wiggins  said  he  told  Hughes  was  assigned  to  investigate  to  injure  the  Senator.  Further- 

Hams  and  government  witness-  the  material  did  not  warrant  Hughes’  statements.  more,  he  reminded  the  Senator, 


Asked  who  the  leaders  of  the 
group  were,  the  Senator  re¬ 
plied  : 

“Wiggins,  Rauh  and  Telford 
Taylor  all  were  in  it. 

“It  was  either  an  attempt 
to  bribe  someone  who  they 


Publisher  Graham,  in  a 
statement  in  the  Washington 
Post,  fiatly  denied  that  anyone 
on  the  staff  had  been  a  part 
of  any  “conspiracy”  or  “plot” 


es  ascribed  the  following  chain  publication  at  that  time, 
of  activity  to  Hughes,  a  former  “There  was  a  suspicion 
Air  Force  intelligence  officer: 

In  November  1953  Hughes 
approached  Brig.  Gen.  Cor¬ 
nelius  J.  Mara,  former  Air 


by 

all  of  us,”  Mr.  Friendly  testi¬ 
fied,  “that  Hughes  was  a  Mc¬ 
Carthy  plant.  That  he  was  a 
confidence  man  we  never  sur- 


^  »T  tbe  trial  testimony  had  shown 

Discrepancies  Crop  Up 

At  this  time  the  first  dis-  highest  journalistic  standards” 
crepancies  began  to  crop  up,  in  rejecting  material,  most 
Friendly  testified.  Marder  took  plausibly  tendered,  which  would 
a  group  of  documents  into  the  have  damaged  the  Senator. 
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Herald  Tribes  press  conference  transcript 

Ike  Editorial  Will  He  Run?  — What  Ike  Has  T old  Reporters 


Well  Received 


The  New  York  Herald  Trib¬ 
une  on  Jan.  30  published  a 
front-page  editorial  discussing 
factors  involved  in  president 
Eisenhower’s  decision  on  a  sec¬ 
ond  term.  It  expressed  the  hope 
that  nothing  short  of  the  most 
commanding  reasons  would 
keep  him  from  accepting  the 
call  of  this  nation  and  free 
men  everywhere. 

Addressed  simply  “To  the 
President,”  the  editorial  drew 
warm  response  from  the  press, 
Congressional  Republicans,  Gov¬ 
ernors  and  men  and  women  in 
private  life'. 

At  a  White  House  news  con¬ 
ference,  James  C.  Hagerty, 
press  secretary,  said  simply 
that  the  President  had  read  it. 

Ogden  R.  (Brownie)  Reid, 
president  and  publisher  of  the 
Herald  Tribune,  told  E&P  that 
he  had  discussed  the  possibility 
of  the  editorial  for  six  or  seven 
months. 

“It  initially  was  planned 
prior  to  the  President’s  heart 
attack,”  he  said.  “Subsequently, 
when  he  had  the  attack,  the 
picture  changed.  The  editorial, 
in  its  present  format,  repre¬ 
sents  a  month  and  a  half  of 
soul-searching  as  to  what 
should  be  said. 


Andrew  F.  Tully  Jr., 
Scripps  Howard  Newspapers: 
Mr.  President,  after  two  years 
in  office,  how  do  you  like  your 
job? 

A.  I  don’t  think  I  will  try 
to  answer  that  one.  Like  every¬ 
thing  else,  there  is  not  wholly 
unmixed  blessings  in  such 
duties. 


March  2,  1955 


Robert  E.  Clark,  INS:  Mr. 
President,  the  head  of  the 
Senate  (lOP  Campaign  Com¬ 
mittee  said  the  other  day  he 
doesn’t  think  the  Republican 
Party  can  win  in  1966  without 
you  as  their  candidate.  I  won¬ 
der  how  you  feel  about  this 
view  that  you  are  indispensable 
to  a  party  victory,  and  how  may 
it  affect  your  plans  in  1956? 

A.  Did  you  ever  think  of 
what  a  fate  civilization  would 
suffer  if  there  was  such  a 
thing  as  an  indispensable  man? 
When  he  went  the  way  of  all 
flesh,  what  would  happen?  It 
would  be  a  calamity,  wouldn’t 
it?  I  don’t  think  we  need  fear 
that. 


win  re-election  in  1956  without 
you? 

A.  (in  part)  Now,  I  agree 
the  Republican  Party  needs 
strength,  needs  recruits.  I  come 
back  to  the  same  old  thing  I 
have  repeated  to  you  people 
time  and  time  again:  In  spite 
of  all  the  publicity  gimmicks, 
all  of  the  shrewd  recniiting 
systems,  there  is  one  thing 
that  will  bring  the  Republican 
Party  recruits,  fine  programs 
for  the  benefit  of  all  America, 
and  real  work  in  putting  them 


Mr.  President,  could  you  sa; 
whether  Geneva  has  made  it 
more  or  less  likely  that  yog 
will  run  in  1956? 


June  1,  1955 


A.  I  intended  to  imply,  that 
if  I  now  were  such  an  infallibk 
prophet  that  I  could  understand 
all  about  the  world  situatka, 
the  domestic  situation,  and  my 
own  situation,  including  the 
way  I  felt,  and  possibly  witt 
the  health  and  everything  elie, 
as  of  that  moment,  then  then 
would  be  no  great  excuse  for 
deferring  the  decision.  I  have 
not  that  gift  of  prophecy. 


Arrowsmith,  AP:  Mr.  Pres¬ 
ident,  it  was  just  three  years 
ago  tomorrow,  that  you  re¬ 
turned  from  Europe  and  got 
into  politics.  I  wonder  if  you 
would  care  to  say  how  you 
like  the  game  of  politics  after 
three  years. 

A.  (in  part):  There  are 
many  things  about  the  office 
and  the  work,  the  work  with 
your  associates,  that  are,  well, 
let’s  say,  at  least  intriguing, 
even  if  at  times  they  are  very 
fatiguing.  But  they  are — it  is 
a  wonderful  experience. 


(The  President  suffered  a 
heart  ailment  Sept.  24  while 
vacationing  in  Denver.) 


January  8,  1956 


For  One  Man 


“In  essence,  it  was  directed 
to  one  man.  Normally,  an  edi¬ 
torial  is  written  for  readers 
generally.” 

Actual  mechanics  of  prepar¬ 
ing  the  editorial  occupied  a 
week. 

Copies  were  sent  to  all  Gov¬ 
ernors,  Congressmen,  Supreme 
Court  and  Cabinet  members, 
principal  assistants  at  the  White 
House,  Republican  state  chair¬ 
men.  It  was  carried  on  the 
front  page  of  the  European 
Edition,  published  in  Paris,  and 
it  was  telegraphed  or  mailed  to 
approximately  50  leading  news¬ 
papers. 

The  AP  carried  500  words  on 
its  A  wire,  the  UP  carried  700 
words  and  sent  it  to  South 
America,  and  Reuters,  Tass  and 
Agence  France  Presse  carried 
extensive  stories.  About  40 
radio-TV  networks  or  stations 
carried  it. 


Marvin  L.  Arrowsmith,  AP: 
Mr.  President,  would  you  like 
to  send  any  message  to  Vice 
President  Nixon  regarding  his 
statement  that  he  hopes  you 
will  seek  re-election? 


June  29,  1955 


During  an  informal  press 
conference  at  Key  West,  the 
President  was  asked  whether 
he  had  made  up  his  mind  about 
running  for  a  second  term. 

A.  No.  My  mind  at  this  , 
moment  is  not  fixed.  If  it  were,  1 
I  would  say  so  right  here  this  | 
second.  But  my  mind  is  not  I 
fixed  to  such  an  extent  that  it  I 
can’t  be  changed.  I 


A.  Well,  I  will  tell  you:  You 
see,  as  you  people  know,  I  have 
always  expressed  great  admira¬ 
tion  for  Mr.  Nixon.  I  think  he 
is  a  splendid  type  of  younger 
man  that  we  want  in  govern¬ 
ment.  On  the  comment  he 
made,  I  will  send  him  no  spe¬ 
cial  message.  I  probably  will 
have  something  to  say  to  him 
when  I  see  him. 


Clark,  INS:  Mr.  President, 
you  dropped  several  teasers  in 
New  England  this  last  week 
which  sounded  both  as  if  you 
might  and  might  not  be  a 
candidate  in  1956.  Can  you 
shed  any  fresh  light  on  it  for 
us? 

A.  Well,  I  think  you  are 
making  an  assumption  not 
necessarily  true.  A  man  going 
off  where  he  is  trying  to  have 
a  good  time,  and  if  people  kid 
him  a  little  bit,  he  has  got  to 
answer  in  kind. 


January  25,  1956 


(Asking  the  newsmen  for  a 
complete  moratorium  on  ques¬ 
tions  as  to  his  political  future, 
the  President  promised  “to 
make  a  date — let’s  say  a  year 
from  today”  to  discuss  this 
rather  large  question.) 


July  6,  1955 


Mr.  Reid  said  the  reaction 
was  favorable  and  that  he  had 
received  many  letters  and  tele¬ 
phone  calls  from  principal 
people  involved  stating  that  it 
had  been  helpful. 


March  16,  1955 

Merriman  Smith,  UP:  Mr. 
President,  with  no  effort  to 
violate  your  desire  for  a 
moratorium  on  the  subject,  do 
you  agree  with  Vice  President 
Nixon  that  the  Republican 
Party  is  not  strong  enough  to 


Smith,  UP:  Senator  Fland¬ 
ers,  in  a  Fourth  of  July  speech, 
said  that  you  cannot  refuse  to 
run  in  1956.  My  question  is, 
can  you? 

A.  Well,  for  myself  I  don’t 
believe  that  I  can  recall  that  I 
ever  said  what  anyone  else 
could  or  could  not  do;  and  I 
think  that  is  a  decision  I  have 
to  reach  for  myself  some  time. 


August  4,  1955 

Edward  T.  Folliard,  Wash¬ 
ington  Post  and  Times  Herald: 


James  Reston,  New  York 
Times:  In  your  press  confer¬ 
ence  in  Florida,  I  believe  yoc 
said  that  you  had  all  the  fac¬ 
tors  about  your  political  futon 
marshalled  in  order  in  yoor 
mind.  I  wonder  if  you  could 
indicate  to  us  what  those  fac¬ 
tors  were,  and  in  what  order! 

A.  Now,  I  have  to  guess  as 
to  the  next  five  years,  and  the 
problem  is  what  will  be  tht  ' 
effect  on  the  Presidency,  not 
on  me,  and  that  is  the  problem: 
and  you  can  yourself,  without 
any  long  dissertation  here,  just 
lay  out  all  of  the  factors  of 
the  energy,  the  intensity  with 
which  you  can  attack  your 
problems,  the  zip  and  the  zestl 
that  you  can  take  into  con- 1 
ferences  when  you  have  to  get; 
something  done  for  the  goodj 
of  the  United  States.  Now, I 
this  morning  maybe  I  may  feelj 
very  zestful,  but  I  do  know  that  I 
I  have  had  an  attack.  Now,; 
that  is  my  problem,  and  I  hope 
I  am  not  going  to  dilly-dallj 
too  long  about  it. 
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GETTING  CROWDED 

Justus,  Minneapolis  (Minn.)  Star 


DISTRACTING  INFI.UENCE 

Hesse,  St.  Louis  (Mo.)  Globe-Democrat 


STILL  TOP  NEWS 

Fletcher,  Sioux  City  (Iowa)  Journal 


The  editorial  department  As  this  is,  justly,  an  independ- 

heads  are  the  same  as  prior  to  ent  newspaper,  they  formed  a 
Jan.  26,  1951,  and  of  approxi-  written  day  by  day  history — 

mately  1,000  employes,  more  true  history  written  almost  at 

than  70%  returned  from  the  the  moment  the  events  oc- 

staff  that  previously  put  out  curred.  After  Jan.  26,  1951,  the 

Dr.  Gainza’s  newspaper.  The  re-  history  of  the  Argentine  people 

portorial  staff  is  almost  en-  which  was  chronicled  and  com- 

tirely  new;  80%  are  students  or  mented  upon  in  our  columns 

young  lawyers  without  newspa-  stopped. 

per  training.  “More  than  700,000,000  copies 

Publisher  Gainza  Paz  said  — at  the  rate  of  some  400,000 

_  --  there  was  a  significant  coinci-  papers  daily — of  the  Argentine 

k,  front-  daily,  and  500,000  Sundays.  A  dence  in  La  Prensa’s  reappear-  chronicle  started  in  October 

national  60-page  issue  Jan.  1,  1935  sold  Jng  as  an  independent  newspa-  1869  could  not  be  printed.  From 

of  tra-  746,569  copies,  a  record.  per  on  “doubly-important,  his-  our  collections  are  missing 

dvertise-  In  November,  1951,  the  con-  toric  February  3rd.”  On  that  events  of  the  last  1831  days, 

fiscated  property  was  turned  date  in  1813  at  the  battle  of  which  are  the  cruelest  years  of 

the  ex-  General  Confedera-  San  Lorenzo,  the  Spaniards  the  recent  tragedy  suffered  by 

(Feb  31  Workers  (CGT)  Com-  were  driven  from  Argentina,  the  Argentine  people  but  which 
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’Round  Their  Beats 

Numbed  Fingers  Record 
Tokyo  Rose’s  Jail  Exit 

By  Bob  McKowen 


Alderson,  W.  Va. 

No  notorious  war  criminal 
dripping  venom  from  the  lips 
emerged  between  the  gates  of 
the  women’s  federal  reforma¬ 
tory  here  when  Mrs.  Iva  To- 
guri  D’Aquino  was  freed  the 
morning  of  Jan.  28. 

The  black  car  carrying  Mrs. 
D’Aquino — the  Tokyo  Rose  of 
World  War  II — stopped  just  in¬ 
side  the  single  barrier  that 
shuts  off  the  reformatory  from 
the  outside  world.  Inside  the 
car  were  the  father,  brother  and 
sister  of  Mrs.  D’Aquino. 

Mrs.  D’Aquino,  released  after 
serving  part  of  a  10-year  sen¬ 
tence  for  treason,  opened  the 
back  door  and  stepped  outside 
the  car.  A  television  man  took 
her  by  the  arm  and  led  her 
outside  the  gates  to  a  place 
along  the  driveway  where  micro¬ 
phones  were  set  up. 

Reporters,  and  television  and 
radio  men  l^gan  descending  on 
this  small  town  of  1,500  popu¬ 
lation  early  Friday  afternoon. 
They  got  rooms  in  Mrs.  Essie 
Lee  Russell’s  rooming  house  on 
the  side  of  town  across  the 
Greenbrier  River  on  which  the 
reformatory  is  located. 

Other  later  arriving  reporters 
took  rooms  in  a  boarding  house 
on  the  opposite  side  of  the  river 
and  nearer  the  town’s  main 
restaurant.  Still  others  stayed 
in  the  single  hotel  across  from 
the  railroad  station. 

Her  Family  Present 

The  Toguri  family,  papa  Jun, 
brother  Fred  and  sister  Inez, 
and  two  unnamed  friends,  all 
from  Chicago,  arrived  Friday 
and  took  rooms  in  Mrs.  Rus¬ 
sell’s  house,  where  they  had 
stayed  on  previous  visits. 

The  Toguris  went  inside  the 
house  early,  retired  to  their 
rooms  and  were  not  seen  again 
until  their  black  Chrysler  ap¬ 
peared  outside  the  reformatory 
gates  at  5:55  a.  m.  Saturday. 

But  throughout  the  evening 
reporters  roamed  through  the 
small  town,  visiting  the  Russell 
rooming  house  and  passing 
scuttlebutt  with  townspeople  to 
try  to  get  a  line  on  Rose. 
Nothing  emerged  from  all  this. 
The  townspeople  had  seen  fa¬ 
mous  federal  criminals  before 
and  the  release  of  Rose  created 
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hardly  a  rustle  in  the  cold 
winter  breeze. 

It  was  difficult  sleeping  that 
night.  More  than  one  reporter 
said  he  just  couldn’t  sleep.  Rose 
would  be  freed  at  6.  a.  m.  At 
that  time  in  the  morning  there 
were  available  a  pay  phone  in 
the  railroad  depot,  a  pay  phone 
in  the  hotel,  and  two  private 
phones  in  the  two  rooming 
houses. 

About  5  a.  m.  Saturday,  the 
reporters  began  climbing  into 
their  cars.  The  river  was  a 
sheet  of  ice  and  breath  hung 
frostily  in  the  air. 

“I  wish  we  could  get  a  cup 
of  coffee  somewhere,”  Jimmy 
Kilgallen  of  INS  said.  But  a 
cup  of  coffee  at  5  a.  m.  in  Al- 
derson  was  hard  to  come  by 
so  the  shivering  band  of  re¬ 
porters  drove  out  the  road  to 
the  reformatory. 

Large  flood  lights,  one  on 
both  sides  of  the  entrance  just 
outside  the  gate  bathed  the 
area  in  bright  light. 

At  5:55  A.  M.  Sharp 

Television  trucks  were  pulled 
up  on  one  side  of  the  entrance 
opposite  the  tiny  guard  shan¬ 
ty.  Inside,  around  a  small  coal 
stove,  were  huddled  more  re¬ 
porters  than  should  have  been 
in  a  space  so  small. 

Cameramen  shivered  on  the 
outside. 

More  cars  arrived  and  soon 
approximately  30  representa¬ 
tives  of  the  press,  radio  and 
tv  were  on  hand. 

“I’ll  get  her  out  of  that  car 
and  get  her  down  here  to  the 
mike,”  one  of  the  television  men 
said. 

“What  if  she  doesn’t  get  out 
of  the  car?”  another  asked. 

“I’ll  drag  her  out,”  the  first 
replied.  “I’ll  get  her  out  if  I 
have  to  go  through  the  win¬ 
dow.” 

At  5  minutes  before  6  the 
black  car  pulled  up  and  the 
cameramen  went  to  work.  The 
Toguris  answered  questions  pa¬ 
tiently  and  then  drove  through 
the  gates. 

The  men  inside  the  guard 
shanty  came  out  and  they  lined 
both  sides  of  the  road  leading 
to  the  entrance.  At  6:05  head¬ 
lights  appeared  in  the  blackness 
inside  the  gate,  two  round 


bright  orbs  up  on  the  hill.  The 
lights  disappeared  around  a 
curve  and  then  reappeared  as 
the  car  threaded  around  the 
winding  drive. 

Then  it  came  to  the  gate, 
stopped  just  inside,  and  the  tele¬ 
vision  man  gn'abbed  Mrs.  D’- 
Aquina  by  the  arm  as  she  got 
out  of  the  car.  He  escorted  her 
toward  the  microphones  about 
10  yards  away  and  then  the 
firing  started.  Questions  and 
flash  bulbs  boomed  at  her. 

“What  are  your  plans  for  the 
future?” 

“I  just  don’t  know.  I’m  going 
out  into  the  darkness.  I  have 
to  be  very,  very  cautious.” 

“Do  you  plan  to  join  your 
husband?”  (Her  husband,  PHlip- 
pe  D’Aquino,  whom  she  married 
in  Japan  in  1945,  is  a  printer 
on  a  Tokyo  newspaper.) 

“I’ve  corresponded  with  him. 
We  have  no  plans  right  now.” 

The  government  had  an¬ 
nounced  earlier  that  it  would 
attempt  to  deport  her  as  an  un¬ 
desirable  alien. 

She  said  she  had  done  secre¬ 
tarial  work  at  the  prison  hos¬ 
pital.  She  admitted  she  saw 
Axis  Sally,  Mildred  Fisk,  on 
several  occasions  but  didn’t 
have  much  time  to  talk. 

Mrs.  D’Aquino  was  one  of  six 
Tokyo  Roses  who  broadcast  to 
American  troops  in  the  Pacific. 
The  Tokyo  Rose  as  a  single  en¬ 
tity  told  the  soldiers  their 
wives  were  being  untrue,  they 
were  fighting  against  hopeless 
odds,  their  every  move  was 
known  in  advance. 

It  took  only  about  10  minutes 
for  the  interview,  one  reason 
possibly  because  it  was  so  cold 
and  the  reporters’  hands  were 
numb  from  trying  to  write. 

Mrs.  D’Aquino  climbed  back 
inside  the  automobile  and  the 
group  drove  off. 

The  four  available  telephones 
were  kept  busy  until  about  8:30 
a.  m. 

Some  Woman! 

Baltimore,  Md. 

When  a  flash  fire  trapped  a 
thousand  persons  and  killed  10 
women  at  an  oyster  roast  in  a 
hall  near  here  Jan.  29,  the  Sun 
sent  Helen  Delich,  marine  re¬ 
porter,  to  the  South  Baltimore 
General  Hospital.  There  for 
four  and  a  half  hours  she  not 
only  got  the  names  of  injured 
for  her  paper  but  pitched  in 
and  helped  the  hospital  fill  out 
admissions,  get  information  for 
hysterical  persons  hunting  for 
relatives  and  handled  the  re¬ 
lease  of  casualties  for  news 
services. 

“She’s  some  woman,”  de¬ 
clared  Donald  Mills,  director  of 
the  hospital. 
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Winter  Olympics — 

No  Place  for  a  Poei 

By  Peter  Uebersax 
United  Press 

Cortina,  Italy 

The  first  Olympic  sportj. 
writer,  a  Greek  named  Pindar, 
would  drop  his  stylus  in  nm^tt 
ment  if  he  return^  to  the  aeeu 
of  the  1956  winter  games. 

Pindar,  who  made  his  nanw 
way  back  in  650  B.C.  had  i 
lush  assignment  compared  to 
modem  sports  scribes.  All  bi 
had  to  do  was  hang  around  the 
locker  rooms  at  Olympia, 
Greece,  and  write  odes  abont 
the  winners.  He  had  no  laa- 
guage  problems  and  no  dead¬ 
lines;  his  sponsors  were  happy 
if  they  got  his  odes  within  a 
few  weeks.  His  only  problem 
was  to  find  words  to  rhyme 
with  champs  named  Philom- 
brotus,  Hippostenes  and  Poline- 
store. 

Today,  an  estimated  600 
journalists  and  photographers 
are  packed  into  this  dolomite 
sports  area  to  tell  the  world 
about  the  activities  of  the  1,100 
athletes  from  32  nations  who 
are  competing. 

Since  Olympic  rules  stipu¬ 
late  that  only  400  newsmen  and  * 
photographers  be  accredited  to  ^ 
a  winter  Olympics,  the  remain¬ 
ing  200  have  to  get  alon^  the  ■ 
best  way  they  can  by  covering 
events  from  the  sidelines  and 
picking  up  their  interviews  in 
the  streets  or  hotel  lobbies. 

The  big  international  press 
associations  have  arranged  their 
own  elaborate  setups  with 
leased  wires  linking  their  tem¬ 
porary  bureau  here  to  relay 
points  on  their  permanent  trunk 
wires.  The  staffers  include 
Scandinavians,  Americans,  Brit¬ 
ish,  Italian,  Irish,  Swiss,  JVench, 
Austrian  and  Dutch  winter 
sports  veterans.  The  headquar¬ 
ters  are  in  the  Hotel  Europe, 
which  has  been  taken  over  ex¬ 
clusively  to  house  a  large  news¬ 
room  and  photographic  section 

One  entire  floor  of  the  hote 
has  been  converted  into  dark¬ 
rooms  and  photo  offices. 

It  took  three  years  to  install 
and  include  a  new  Cortina- 
Venice  cable  165  kilometers 
(100  miles)  long:  the  building 
of  a  new  exchange  in  Cortina: 
the  establishment  of  over  200 
new  long  distance  circuits:  30 
phone  booths  at  the  Hotel  Sa- 
voia:  100  circuits  from  the  main 
stadium  to  the  Savoia  and  80 
from  each  of  the  three  down¬ 
hill  runs:  over  200  other  lirresj 
connecting  the  other  sites  with 
the  Savoia. 

It’s  all  so  different  from 
Pindar’s  day. 
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Section  Edited 

By  Robert  B.  McIntyre 


Ft.  Wayne  Newspapers 
Protest  TV  Survey 

Television  is  not  tops  as  a  food-drug  mover  in  the  Fort 
Wayne,  Ind.,  market  as  claimed  in  a  National  Broadcasting 
Company  survey  reported  in  the  Nov.  14,  1955  issue  of  Broad¬ 
casting-Telecasting  magazine,  according  to  Fort  Wayne  News¬ 
papers,  Inc. 

The  survey  had  claimed  that  grocery  and  drug  dealers  are 
more  impressed  with  the  spe-  ' 

cific  selling  job  TV  advertising  dium  that  ‘at  every  step  along 
does  in  their  stores  than  with  the  sales  path  television 
any  other  kind  of  advertising  smooths  the  road  for  the  TV 
(E  &  P,  Nov.  12,  ’55,  page  16).  brand’. 

This  week  in  a  letter  dated  “In  relating  the  retail  level 
Jan.  27,  Helmke,  Philips  &  suiwey’s  results.  Dr.  Thomas 
Beams,  attorneys  for  Fort  E.  Coffin,  NBC  Manager  of 
Wayne  Newspapers,  Inc.,  Research,  summarized  findings 
wrote  Sol  Taishoff,  editor-pub-  with  these  main  points: 
lisher,  Broadcasting-Telecasting  “  ‘Dealers  are'  more  aware 
magazine,  protesting  state-  of  TV  than  any  other  adver- 
ments  contained  in  the  article  tising  medium  and  they  hear 
and  contending  that  the  article  more  customer  talk  about  video 
“is  in  error  and  misleading.”  advertising  than  any  other. 

_  ,  “  ‘TV  ads  get  more  dealers 

Conclusions  Differ 

The  letter  stated  that  Fort  newspapers,  radio,  magazines 
Wayne  Newspapers,  agent  for  other  media. 

News  Publishing  Co.,  publisher  brands  encourage 

ot  the  N^^sentinel,  end  the  „„ 

Gazette  Co.,  publisher  of  the 
Joumal-Gazette,  had  made  a  ^ 

survey  of  its  own  relative  to  ^ 
the  impact  of  TV  advertising  ^ 

in  Fort  Wayne,  Ind.  ‘Dealers  are  more  im- 

iirrv  i  XU-  pressed  with  the  specific  selling 

"The  results  of  this  survey 

i  .St.  stoMs  titan  with  any  other  kind 

of  advertising  and  as  a  result, 
more  of  the  dealers  urged  man¬ 
ufacturers  to  support  lines 
they  stock  with  TV.’ 


elusions  which  are  stated  in 
your  article,”  the  letter  to  Mr. 
Taishoff  declared. 

The  letter  continued: 

“The'  opening  sentence  in  the 
aforementioned  article  read  as 
follows : 


Contacted  54  Stores 
‘Our  client  contacted 


54 


“  ‘Television  is  the  sales  grocery  stores  and  supermar- 
workhorse  for  the  grocery  and  kets  in  their  own  survey.  These 
drug  retailer.’  54  stores  do  a  total  volume  of 

“The  article  then  continues  $33,616,485.00  per  year.  This 


as  follows: 


is  73.7  percent  of  the  total 
$45,572,693.00  food  volume  in 


“The  ‘Dealers  Sound  off  tw  x  j  *ii  x 

on  Advertising’  report  is  the 
second  part  of  an  original  sur¬ 
vey  conducted  for  NBC  by  W. 


Indiana. 

“Of  the  54  food  stores  and 


R.  Simmons  and  Associates  supermarkets  interviewed  92.5 
Research,  Inc.,  based  on  inter-  Percent  of  the  stores  expressed 
views  held  a  year  ago  last  Oc-  bheir  opinion  of  the  statements 
tober  in  Fort  Wayne,  Indiana,  ^^e  aforementioned  ar- 

at  a  total  cost  estimated  at  which  appeared  in  the 

more  than  $250,000.00  The  Oc-  November  14,  1955  issue  of 
tober  1954  interviews  were  held  Broadcasting-Telecasting  Mag- 
in  some  7,500  homes  more  than  Thirty-three  of  the  food 

a  month  before  Fort  Wayne  stores  interviewed  completed  a 
had  a  local  station  and  held  questionnaire,  the  results  of 
again  six  months  later  after  which  are  attached  herewith 
WKJG-TV  Channel  33  had  classified  as  Exhibit  “A”, 
gone  on  the  air.  That  study —  The  other  17  stores  which  were 
the  consumer  phase — set  a  supermarkets  wrote  a  letter  to 
broad  claim  for  the  visual  me-  our  client  expressing  their  opin- 
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ion  about  the  various  state¬ 
ments  made  in  this  magazine 
article.  In  each  of  these  17 
supermarket  operations,  the 
store  managers  do  not  answer 
questionnaires  of  any  kind,  nor 
take  part  in  any  surveys  with¬ 
out  the  permission  of  the  gen¬ 
eral  offices. 

“Each  of  the  general  offices 
read  the  article  in  question  in 
the  November  14,  1955  issue 
of  Broadcasting  -  Telecasting 
Magazine  and  wrote  a  letter 
to  our  client.  Substantially 
each  of  these  letters  represent¬ 
ing  the  17  supermarkets  state 
not  only  do  they  prefer  news¬ 
paper  advertising  over  TV  ad¬ 
vertising,  hut  also  that  each  of 
these  organizations  definitely 
want  their  suppliers  and  manu¬ 
facturers  to  spend  their  adver¬ 
tising  money  in  the  newspapers 
when  they  schedule  advertising 
for  the  Fort  Wayne,  Indiana, 
market.  We  are  attaching  here¬ 
to  photostatic  copies  of  the 
letters  from  the  following  su¬ 
permarkets:  The  Kroger  Com¬ 
pany,  Rogers  Markets,  Inc., 
Marsh  Foodliners,  Inc.,  A.  H. 
Perfect  and  Company,  Inc., 
Maloley  Brothers,  Inc.,  Bazley 
Markets  and  also  Bursley  and 
Company,  Inc.,  which  we  clas¬ 
sify  as  Exhibit  “B”. 

“The  results  of  the  question¬ 
naire's  completed  by  33  food 
stores  and  supermarkets  show 
among  other  things: 

“1.  'That  62.5  percent  an¬ 
swered  yes  to  the  question  “In 
your  opinion  do  TV  ads  get 
more  dealers  to  stock  neXv 
brands  than  do  newspaper, 
radio,  magazines  or  other  me¬ 
dia?”,  when  your  article  stat¬ 
ed  “Two  out  of  every  three 
dealers  queried  reported  that 
TV  more  than  other  forms  of 
advertising  started  people  talk¬ 
ing  about  the  brands.” 

“2.  That  57.5  percent  of  the 
grocers  answered  no  to  the 
following  question  “Do  TV  ad¬ 
vertised  brands  encourage  more 
dealers  to  promote  them  in 
stores  by  more  or  better  or 
special  displays  and  shelf 
space?”,  when  your  article 
states  that  the  situation  was 
the  reverse. 

“3.  That  when  asked  whether 
the  following  statement  was 
true  or  false,  “Dealers  are  more 
impressed  with  the  specific  sel¬ 
ling  performance  of  TV  in 
their  stores  than  any  other 
kind  of  advertising  and  as  a 
result  more  of  the  dealers  urge 
manufacturers  to  support  lines 
they  stock  with  TV,”  54.5  per¬ 


cent  answered  false  to  this 
question.  Your  article  specifi¬ 
cally  stated  that  “Three  out  of 
four  said  they  would  recom- 
me'nd  TV,  two  and  a  half  times 
the  number  advising  newspa¬ 
pers  and  also  greater  than  the 
sum  total  of  newspaper,  maga¬ 
zine  and  radio  advertising  rec¬ 
ommendations.” 

“4.  That  87  percent  an¬ 
swered  no  whetj  asked  the  fol¬ 
lowing  question  “Have  you  ever 
been  contacted  before  regarding 
any  kind  of  TV  survey?” 

Pharmacies  Protest 

The  Fort  Wayne  Pharma¬ 
ceutical  Association,  Inc.,  of 
which  54  pharmacies  in  Fort 
Wayne'  are  members,  wrote  a 
letter  signed  by  the  officers  and 
Board  or  Directors  to  our  client 
in  which  they  stated  that  “All 
of  the  main  points  brought  out 
in  this  article  by  Dr.  Thomas 
E.  Coffin  are  not  true.”  These 
54  pharmacies  represent  98 
percent  of  the  total  number  of 
pharmacies  in  Fort  Wayne. 
This  letter,  a  photostatic  copy 
of  which  is  attached  hereto  as 
Exhibit  “B”,  definitely  dis¬ 
agrees  with  your  article  and 
substantially  states  that  the 
pharmacies  in  Fort  Wayne,  In¬ 
diana,  prefer  that  their  sup¬ 
pliers  and  manufacturers  spend 
their  advertising  money  in  the 
newspapers  when  they  adver¬ 
tise  in  the  Fort  Wayne  market. 

“In  view  of  the  foregoing 
questionnaire  submitted  by  our 
client  and  the  attached  photo¬ 
static  copies  of  the  letters  of 
the  aforementioned  food  stores 
and  drug  stores,  it  is  quite 
evident  that  the  article  of  No¬ 
vember  14,  1955  is  in  error 
and  very  misleading.  My  client 
would  appreciate  it  very  much 
if  you  would  publish  the  con¬ 
tents  of  this  letter  in  one  of 
the  forthcoming  issues  of  your 
magazine.” 


Add — Vertical  Ads 

Thirteen  more  papers  have 
indicated  they  will  accept  ver¬ 
tical  color  units  on  their  daily 
comic  pages,  bringing  the  total 
to  150  newspapers  in  139 
markets. 

• 

Ga.  Daily  Appoints 

The  Moultire  (Ga.)  Observer 
has  appointed  Shannon  &  As¬ 
sociates,  Inc.,  as  publishers’ 
representative  in  the  national 
advertising  field. 
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Color  Helps  Papers 
In  Media  Battle — Bliss 


Chicago 

Newspapers  have  withstood 
the  attack  of  television  better 
than  other  media  and  have 
shown  good  gains  in  circula¬ 
tion  relative  to  population 
growth  and  a  “very  healthy 
linage  performance,”  said  Vin¬ 
cent  R.  Bliss,  president,  Elarle 
Ludgin  &  Co.,  Chicago  adver¬ 
tising  agency  in  a  talk  before 


increases  the  already  great 
value  of  the  newspaper  as  a 
strategic  weapon  in  connection 
with  distribution  as  well  as  ad¬ 
vertising. 

“Here  is  not  just  color,  but 
color  advertising  that  is  con¬ 
centrated  in  time,  in  place  and 
in  weight  of  impact — with  an 
extraordinarily  close  link  be- 


NAEA. 

Mr.  Bliss  discussed  shifting 
tides  of  advertising  audiences. 

These  shifting  tides  include, 
he  said,  (1)  mass  audience  has 
changed  until  it  has  become  the 
big  “class  market;”  (2)  big 
cities  have  reversed  their  posi¬ 
tion  of  years  gone  by  and  have 
become  more  important  in  the 
consumption  of  goods  per  capi¬ 
ta;  (3)  specialized  audience 
groups  are  becoming  less 
specialized,  less  set  apart;  (4) 
family  life  has  materially 
changed  in  the  direction  of 
more  combined-family  activity; 
(5)  the  “giants  are  winning,” 
meaning  the  big  marketer  is 
getting  bigger  and  smaller  ones 
are  finding  the  going  tougher, 

Mr.  Bliss  ranked  run-of-paper 
newspaper  color  as  one  of  the 
principal  media  advances  of  the 
last  10  years,  saying  ROP  color 
is  an  important  part  of  the 
general  “resurgence  of  news¬ 
papers  as  an  advertising  instru¬ 
ment.”  He  added,  “You  are  en¬ 
titled  to  reap  a  reward  of  busi¬ 
ness  because  you  not  only  have 
a  natural  advantage  in  line  with 
the  shifting  tides,  but  have  add¬ 
ed  new  progress  through  your 
own  editorial  and  technical  im¬ 
provements.” 

Newspapers,  he  said,  fit  into 
today’s  need  for  an  advertising 
campaigrn  to  get  “action  in  the 
market  place.” 

Turning  to  the  importance  of 
ROP  color,  Mr.  Bliss  stated: 

“We  don’t  have  it  in  all  pa¬ 
pers  or  with  uniform  quality — 
but  ROP  color  has  come  so 
close  to  maturity  that  there  is 
little  further  to  go. 

Stir  Taste  Buds 

“Could  you  ask  for  a  much 
more  effective  way  to  stir  up 
the  taste  buds  than  advertising 
run  by  Kraft  and  Hunt  and  the 
meat  packers  and  many  others 
in  full  color  in  run-of-newspa- 
per  pages? 

“Then  —  as  you  look  at  such 
ads,  you  immediately  realize 
the  second  reason  why  ROP 
color  is  important!  It  strongly 
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tween  the  shopping  action  of 
the  consumer  and  the  marketing 
action  of  the  retailer. 


“This  closer  teamwork  be¬ 
tween  the  manufacturer’s  ad¬ 
vertising  and  the  retailer’s  can 
be  a  wonderful  thing — and  how 
we  do  need  it  today! 

“In  our  own  company,  1955 
was  our  biggest  year  in  tele¬ 
vision  billing,  it  is  true,  but  it 
was  also  our  largest  year  in 
newspapers. 

“We  are  witnessing  a  re¬ 
surgence  of  the  newspaper  as 
an  advertising  instrument  for 
the  primary  reason  that  the 
newspaper  is  so  well  in  line 
with  the  Five  Changing  Tides 
I  have  spoken  of. 

“How  little  it  has  been 
spoken  of — yet  I  believe  it  is 
true — that  one  of  the  most  con¬ 
spicuous  editorial  achievements 
of  the  day  is  to  be  found  in  the 


style,  cooking,  homemaking,  |1 
travel,  building  and  other  non-’  | 
news  portions  of  our  news-  I 
paper. 

“Regardless  of  the  entry  of  * 
new  media  and  the  improve-  1 
ments  in  other  older  ones,  | 
there  is  one  area  in  which  I 
newspapers  are  just  naturally  I 
supreme:  nothing  can  match  f 
them  as  a  shopping  medium. 

“On  one  page  of  a  newspaper  ; 
we  see  an  ad  for  a  toiletries 
product  —  let’s  say  Helene 
Curtis  Spray  Net.  It’s  the  kind 
of  an  ad  we  used  to  think  yon 
could  only  run  on  slick  paper, 
but  now  in  the  run  of  paper 
pages  in  black  and  white  we 
are  able  to  get  a  quality  effect 
that  creates  a  desire  and  sells 
an  idea.  How  much  to  our  ad¬ 
vantage  it  is,  then,  that  the 
Spray  Net  ad  can  appear  in  the 
same  medium  which  a  few 
pages  later  shows  the  same 
item  not  only  offered  by  a  big 
retailer  but  precisely  timed  for 
a  Hair  Care  Selling  Event. 

The  need  to  have  an  adver¬ 
tising  campaign  that  does  the 
utmost  in  getting  close  to 
the  action  in  the  market  place 
was  never  so  great  as  it  is  to¬ 
day — you  are  in  a  position  to 
let  no  campaign  planner  forget 
that.” 

• 

Kurz  Joins  BoA’s 
Ad  Plans  Group 

Walter  C.  Kurz,  advertising 
director  of  the  Chicago  (111.) 
Tribune,  has  been  appointed  to 
the  Plans  Committee  of  the  Bu¬ 
reau  of  Advertising,  ANPA,  it 
was  announced  last  week  by 
Joyce  A,  Swan,  chairman  of 
the  Bureau’s  board  and  vice- 
president  and  general  manager 
of  the  Minneapolis  (Minn.) 
Star  and  Tribune. 

Mr.  Kurz  was  named  to  fill 
the  unexpired  term  of  0.  A.  ; 
Robinson  of  the  Charlotte  ’ 
(N.C.)  Observer,  who  has  re-  | 
signed  from  that  newspaper. 

The  Plans  Committee,  a  group 
of  27  newspaper  advertising  ex-  ^ 
ecutives  and  executives  of  news-  : 
paper  representative  organiza¬ 
tions,  meets  four  times  a  year  ^ 
with  the  Bureau’s  management  ■ 
in  the  charting  and  development 
of  all  major  sales,  research  and 
promotion  projects. 

Spring  Meet  Ended 

The  Advertising  Managers 
Association  of  Wisconsin  Daily 
Newspapers  will  abandon  its  ’56 
spring  conference  and  again 
serve  as  co-sponsor,  with  the 
University  of  Wisconsin,  of  the 
spring  conference’  of  the  uni¬ 
versity’s  school  of  journalism 
at  Madison.  Tentative  date  is 
March  2-3. 

BLISHER  for  February  4.  1956 


CHAIN  REACTION  No.  ^ 

BOND  STORES,  INC. 

New  York,  N.  Y. 

Chain  of  118  men’s  and 
women’s  clothing  stores  lo¬ 
cated  in  key  cities  throtigh- 
out  U.  S. 

Newspaper  Budget: 

$3.5>Million 

S.  N.  King,  vicepresident 
and  advertising  director. 

Bond  Stores,  Inc.,  is  “a  re- 
foi-med  law  student  who 
jumped  into  advertising 
over  the  retail  counter.” 

It  took  three  years  of 
intense  study  and  family 
persuasion  for  him  to  reach 
the  profound  conclusion 
that  the  business  world 
promised  infinitely  brighter 
horizons  than  further  bouts 
with  Blackstone. 

Mr.  King  says  he  took  a 
job  as  district  manager  for 
Randall  Clothes,  a  chain  of 
men’s  clothing  stores,  and 
three  years  later  was  made 
advertising  manager. 

When  Randall  Clothes 
merged  with  Bond’s,  Mr. 

King  “went  along  with  the 
furniture.” 

How  long  has  Bond’s  ad 
mentor  been  dodging  dead¬ 
lines?  He  puts  it  this  way: 

“I  can  remember  back  to 
the  good  old  days  when 
newspaper  rates  and  circu¬ 
lations  had  an  understand¬ 
able  affinity  for  each  other. 

But  even  though  they  have 
long  since  been  divorced. 

I’m  staunchly  sticking  to 
my  first  love — the  daily 
press. 

“There’s  nothing  senti¬ 
mental  about  this,”  Mr. 

Illllll 


S.  N.  King 

King  stresses.  “Newspapers 
sell  merchandise,  that’s  all! 
They  do  it  fast.  They  do 
it  economically.  And  they 
offer  turn-on-a-dime  flexi¬ 
bility  unknown  to  any 
other  medium  we’ve  tried 
— and  we’ve  tried  them 
all.” 

Mr.  King  declined  to  give 
Bond’s  annual  expenditure 
in  newspapers.  However,  a 
rough  estimate  can  be  made 
by  taking  4%  of  Bond’s 
1955  sales  of  $86,640,810. 
That  gives  about  $3.5-mil- 
lion  dollars.  Add  to  this  the 
fact  that  Media  Records 
in  1954  clocked  Bond’s 
linage  in  53  cities  alone  at 
8,981,000  lines  and  you 
begin  to  realize  that  Bond 
Stores  is  indeed  a  news¬ 
paper  advertiser — but  BIG! 

— R.  B.  McI. 
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THE  NATION’S  No.  1  MARKET*— 
AND  STILL  GROWING! 

CLEVELAND  IS  THE  MARKET!  Nowhere  in  the  nation  is  the 
spendable  income  so  high  as  in  Cleveland— $7577  per  household 
— a  challenging  statistic  for  the  sales- wise!  And  this  tremendous 
market  with  over  3-1/2  billion  dollars  of  retail  sales  continues 
to  expand— with  such  recent  news  as  the  $6,000,000  addition 
to  the  Addressograph -Multigraph  plant. 

THE  PLAIN  DEALER  IS  T^  NEWSPAPER !  Only  the  Cleveland 
Plain  Dealer  covers  the  area  affected  by  this  growing  industrial 
boom — Greater  Cleveland  as  well  as  the  26  adjacent  counties. 
Tell  your  sales  story  in  the  P.D.— P.D.Q. ! 

*First  in  Consumer  Spendable  Income  per  Household  according  to  CON¬ 
SUMER  MARKETS  1955,  published  by  Standard  Rate  &  Data  Service,  Inc. 

CLEVELAND  PLAIN  DEALER 

Crasmer  &  Woodward,  Inc. 
Now  York  •  Chicago  •  Detroit  •  San  Francisco  •  Los  Angeles  •  Atlanta 
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NAEA  President  Says: 

Newspapers  Must  Retain 
Good  Customer  Relation 


NEW  YORK  STATE’S 

2nd  LARGEST 
^MARKET  A 


Buffalo  Evfmn(;  Nfws 


Newspapers  need  not  fear 
competing  media,  if  newspa¬ 
pers  continue'  to  help  adver¬ 
tisers,  both  retail  and  national, 
to  get  an  adequate  return  for 
their  ad  dollars  invested,  says 
Karl  T.  Finn,  newly-elected 
president  of  Newspaper  Adver¬ 
tising  Executives  Association. 

Mr.  Finn,  who  is  advertising 
director  of  the  Cincinnati 
(Ohio)  Timea-Star,  recalled 
that  when  he  switched  from 
general  manager  of  the  Cincin¬ 
nati  Better  Business  Bureau  to 
the  Times-Star,  15  years  ago. 


Chicago  newspaper  admen  were  “all  ex¬ 
cited  about  the  inroads  of  ra¬ 
dio.”  Now,  he  said,  newspapers 
have  again  successfully  met  a 
new  competitor  in  television. 


More  Positive  Approach 
“It  seems  to  me  that  news¬ 
papers  are  pretty  much  an 
established  fact,  regardless  of 
competition.  They  still  continue 
to  be  pretty  basic  as  far  as 
selling  merchandise  to  the 
public  is  concerned.  We  are  not 
made  as  panicky  as  we  used  to 
be  by  our  competitors.” 

Mr.  Finn  told  E&P  that  he 
is  aware  of  a  more  positive  ap- 


SELL 


READERS 
YOU  SELL  THE 
WHOLE  BUFFALO  MARKET 
OF  OVER  1,400,000^^ 
PEOPLE  ” 


WESTERN  NEW  YORK’S  GREAT  NEWSPAPER 


EDWARD  H.  BUTLER 

Editor  ond  *^ublishef 


KELLY  SMITH  CO. 

Nat'Onol  Kepfesentotive% 


Karl  T.  Finn 


proach  on  the  part  of  news¬ 
paper  ad  executives  and  their 
staffs  today.  “They  are  no 
longer  afraid,  no  matter  how 
good  the  other  medium  may 
seem  to  be,”  he  added. 

What  newspaper  admen  need 
today,  he  said,  is  a  greater 
awareness  of  their  advertisers’ 
problems  in  connection  with 
making  ad  expenditures  pay  off 
at  the  cash  register.  “Too  many 
of  us  in  the  past  were  not  too 
concerned  on  how  easy,  or 
difficult,  it  was  to  use  news¬ 
papers,”  said  Mr.  Finn.  “We 
have  to  be  more  conscious  of 
our  customers  and  make  it 
easier  for  them  to  buy  news¬ 
papers.  This  is  especially  true 
when  it  comes  to  national  ad¬ 
vertising.” 

Seek  Better  Understanding 

NAEA,  he  said,  is  constantly 
working  with  the  Association 
of  National  Advertisers  and  the 
American  Association  of  Ad¬ 
vertising  Agencies  —  through 
committees  —  to  establish  bet¬ 
ter  understanding  of  each 
other’s  mutual  problems.  The 
same  is  true  with  the  National 
Retail  Dry  Goods  Association, 
he  pointed  out. 

“I  can  remember  when  na¬ 
tional  advertisers  had  difficulty 
in  getting  the  retail  advertising 
rate  cards  of  newspapers,”  said 
Mr.  PMnn.  “Today,  these  rate 
cards  are  open  to  all  national 
advertisers  and  there  is  no 
longer  a  feeling  that  news¬ 
papers  are  trying  to  hide  their 
retail  rates.” 

Today’s  high  mechanical 
costs,  plus  increased  newsprint 
costs  and  less  paper  available, 
bring  added  problems,  he  said. 
Mr.  Publisher  is  faced  with  the 
need  of  getting  more  money  out 
of  the  same  amount  of  white 
space.  Newspapers,  in  turn, 
must  help  advertisers  get  bet¬ 
ter  returns  from  their  adver¬ 
tising  dollars,  he  explained. 

“All  of  this  means  working 
more  closely  with  our  customers 
to  be  sure  the  newspaper  is  the 
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effective  sales  medium  we  know  I 
it  is  when  properly  used,”  said  I 
Mr.  Finn.  » 

Karl  Finn  is  somewhat  of  a  a 
“reconstructed  retailer,”  having  I 
for  years  been  on  the  other  | 
side  of  the  fence,  first  as  man-  t 
ager  of  the  Columbus  Better  f 
Business  Bureau,  and  later  as  | 
president  and  general  manager 
of  the  Cincinnati  BBB.  He 
knows  something  about  news¬ 
papers’  past  shortcomings. 

Newspapers  have  too  much 
at  stake  to  become  complacent,  , 

he  warned,  whether  they  are 
dealing  with  retail  or  national 
advertisers.  “We  must  know 
our  strength  and  our  weak¬ 
nesses,  especially  in  the  matter 
of  good  customer  relations,”  he 
declared.  His  NAEA  convention 
program  this  week  reflected 
this  need  for  better  mutual  un¬ 
derstanding.  j 

Since  becoming  advertising 
director  of  the  Times-Star  in 
1941,  Mr.  Finn  has  proved  to 
be  a  “good  neighbor”  in  Cin¬ 
cinnati.  He  was  formerly  presi¬ 
dent  of  the  Cincinnati  Adver¬ 
tisers’  Club  and  was  awarded 
an  outstanding  achievement 
award  by  the  club  in  1948.  He 
is  also  former  chairman  of  the 
mayor’s  “Friendly  Relations  i 
Committee.”  ' 

He  has  displayed  this  same 
knack  of  getting  along  with 
people  while  serving  a  three- 
year  term  as  a  director  of 
NAEA  and  later  as  second  and 
first  vicepresident  of  the  as¬ 
sociation.  He  has  also  served 
as  chairman  of  NAEA’s  Stand¬ 
ard  of  Measurement  Committee 
and  of  NAEA’s  Schools  and 
College  Committee. 

A  graduate  of  Ohio  State 
University  with  B.A.  and  M.A. 
degrees,  Mr.  Finn  was  at  one 
time  an  instructor  in  political 
science  at  the  University  of 
Kansas  prior  to  entering  into 
Better  Business  Bureau  work. 

In  the  latter  capacity,  he  came 
to  know  and  like  newspapering  ^ 
on  the  advertising  side.  He  had 
previously  had  a  taste  of  news¬ 
paper  work  as  an  undergradu¬ 
ate  at  Ohio  State,  where  he 
was  campus  athletic  correspon-  ■ 

dent  for  the  Columbus  (Ohio) 
Dispatch.  He  also  worked  sev-  ^ 

eral  summers  for  the  Associ-  I 

ated  Press  in  the  Columbus  )  | 

bureau.  |  | 

Wallace  Elected  ’  ^ 

D.B.  Wallace,  of  Montreal 
was  elected  president  of  the 
Association  of  Railroad  Adver¬ 
tising  Managers  at  their  an¬ 
nual  meeting  in  New  York 
Jan  26-28.  Mr.  Wallace  is  as¬ 
sistant  manager  of  the  depart¬ 
ment  of  public  relations  of  the 
Canadian  Pacific  Railway. 
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Represented  'by  Sawyer  Ferguson  "Walker 


NAEA  REPOR'l 


Retailer  Support  Needed 
To  Make  Ads  Pay—Fischel 


Chicago  facing  the  responsibility  of 
The  “missing  link  in  the  ad-  helping  that  salesman,  had 
vertising  pay-off”  is  getting  better  give  up  or  go  to  night 
the  retailer’s  support  to  win  school. 

the  consumer,  Victor  A.  Fischel,  “And  by  that  I  mean  he  had 
president  of  the  House  of  Sea-  better  go  out  at  night  and  call 
gram,  Inc.,  told  NAEA  mem-  on  retailers  and  see  this  other 
bers  last  week.  power  in  the  marketing  opera- 

Mr.  Fischel,  whose  firm  tion  at  work.  See  the  number 
spends  $10,000,000  annually  in  of  ways,  for  instance,  a  re¬ 
newspapers  alone  —  represent-  tailer  can  syphon  off  the  power 
ing  60%  of  Seagram’s  total  ex-  of  any  national  advertising 
penditure  for  advertising — said  campaign.  ’ 
the  power  of  advertising  is  like  “What  I  want  to  do  is  to 
the  power  of  artillery  in  a  mill-  point  out  to  you  that  in  trying 
tary  operation.  “It  can  break  to  solve  this  problem  —  this 
and  crumble  the  resistance,  but  pi'oblem  of  ‘Why  is  it  so  hard 
somebody  has  to  go  in  and  take  to  get  the  retailer  to  support 
the  final  objective,”  he  de-  your  advertising?’  —  we  found 
dared.  out  that  our  salesmen  all  too 

“And  it  is  either  the  adver-  often  were  putting  the  cart  be- 
tiser’s  salesman,  or  his  dis-  fore  the  horse,  so  to  speak, 
tributor’s  salesman,  or  a  mer-  “They  were  going  in — and  I 
chandising  man  from  a  news-  suppose  lots  of  them  are  still 
paper,  who  has  to  go  in  and  going  in — and  asking  the  re¬ 
take  that  final  objective — the  tailer  to  give  them  his  window, 
win-the-retailers-support.  shelf,  counter  or  floor — or  ‘what 

have  you.’ 

Night  School  “And  they  were  getting  it, 

“And  any  advertising  man  because  here  is  a  retailer  that 
who  sits  up  in  his  Ivory  Tower  doesn’t  like  our  national  adver- 
without  facing  that  fact — and  tising.  He  doesn’t  like  any  na- 
_  tional  advertising,  as  I  have 

I  been  trying  to  point  out.  ‘What 
does  it  do  for  me,’  he  says.  And 
why  should  he  give  us  any¬ 
thing  .  .  .  even  a  window? 

“Now,  that’s  not  a  very  pro- 
ductive  situation  as  far  as  ad¬ 
vertising  is  concerned.  That, 


A  THANK-YOU  PLAQUE  is  prasenfed  by  Leon  M.  Kondell,  left,  el 
the  Passaic-Clifton  (N.J.)  Herald-News,  to  Richmond  W.  Eames  el 
the  Woonsocket  (R.l.)  Call,  for  his  years  of  service  in  handling  tie 
exhibits  at  the  Newspaper  Advertisin9  Executives  Auocieties 
conventions. 


Nance  Says 
^56  Outlook 
Good  as  ‘55 


heavily  on  newspapers:  Chicaco 

“We  use  newspapers  to  help  j  ^ 

us  maintain  orderly  markets  by  gtudebaker-Packard  Corp., 
creating  a  strong  demand.  ^ 

‘We  use  newspapers  because  businesswise  as  was  1955. 
we  believe  in  supporting  our  ..n  v  i  l 

good  name  the  way  a  good  “Reahsm  compds  me  to  be 

name  deserves  to  be  .support-  i  ^  r 

.  ^  at  the  Monday  luncheon  of 

•  •  •  NAEA 

We  use  newspapers  as  our  i  -.l 

main  advertising  media  be-  “The  American  people,  mth 

cause  we  know  that  tomorrow’s  ^^eadily  rising  total  personal  m- 

newspaper  is  the  most  wanted  e®"'!  T 

thine  in  America  mto  the  middle  income  cate- 

“We  use  newspapers  because  demonstrated  that 

the  integrity  of  a  newspaper  in  Piogyessivdy 

its  community  creates  the  best  higher  standard  of  living,  he 
possible  background  for  our  ad-  ‘  years  ago  there 

vertising  messages.  was  talk  of  a  saturation  point 

“We  use  newspapers  because  fhe  automobile  industry.  To 
they  can  help  us  create  an  aura  fhe  contrary,  I  have  seen  rmnt 
of  greatness  on  the  one  hand  studies  that  indicate  demand  for  ^ 
and  familiarity  on  the  other  automobiles  in  the  years  ahead 
around  our  name  which  makes  will  increase  at  a  three  tunes  1 
for  public  interest,  public  faith  faster  rate  than  the  popula- 
and  public  confidence  .  .  .  tion.” 

“We  use  newspapers  because  While  the  revolution  io 
they  enable  us,  as  advertisers,  marketing  is  taking  place,  Mr 
to  concentrate  in  those  areas  Nance  said,  it  is  of  utmost  im 
where  our  marketing  plans  call  portance  that  everyone  who  has 
for  emphasis  .  .  .  anything  to  do  with  advertisinti 

“We  use  newspapers  because  guard  its  integrity  with  greater 
we  have  found  that  newspaper  zeal  than  ever, 
advertising  is  divisible.  He  forecast  that  advertisink 

“We  who  believe  in  brand  volume  will  continue  to  climl 
names  know  we  need  advertis-  faster  than  production  and  he 
ing.  We  depend  on  it,  and  we  expressed  hope  that  the  news- 
place  our  greatest  reliance  on  paper  business  would  find  a  so- 
newspaper  advertising.  And  lution  to  the  newsprint  prob- 
judging  by  the  sales  records,  lem.  “There  is  no  substitute  for 


Publication  Research 
Service  Study  Shows 
Readership  of  the 
National  Advertising 
in  The  Boston  Globe 
To  Be  Better 
Than  30%  Above 
I  National  Average  i 

I  Get  Complete  1 
^  Details  From  . .  M 


Cteuner  &  Woodwxrd.  Inc 
Ne^'  York,  Snn  Francisco,  Angeles 

Scoltro  Meeker  ft  Scon  Chicago,  Detroit 
The  Leonard  Co.  Miami  Beach,  Florida 
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‘CHANGE  No.  1:  The  daily  with  the  largest  CITY  ZONE  circulation 
is  now  the  Cincinnati  Enquirer. 

CHANGE  No.  2;  The  daily  that  carries  the  MOST  ADVERTISING  ^4^ 
’  is  now  the  Cincinnad  Enquirer. 

m 


AnJ  ...as  always .  .  SOLID  Cincinnati  reads  the  Cincinnati  Enquirer  •  RtpreitnuJ  h  Melmry.  Reitan  &  Schmitt,  he. 
editor  8C  publisher  for  February  4,  1956 


rise  in  the  agency  was  spectacular.  They  made  me  1st  Assistant  Space  Buyer. 
I  invested  heavily  in  a  palatial  home  and  began  to  live  graciously. 

Then  one  day  I  forgot  that  things  had  changed  in  Cincinnati  and 


RETAIL  SURVEY 


Retailer  Tells  How  Tab 
Sections  Aid  Promotion 


Chicago 

Tabloid  sections  in  daily 
newspapers  can  pay  off  for  any 
store  whose  budget  is  large 
enough  to  do  eight  pages  or 
more  for  a  one-day  promotion, 
keeping  in  mind  that  advertis¬ 
ing  costs  should  be  charged  off 
to  a  week’s  sales. 

Such  advice  was  given  by 
Adrian  Winchel,  sales  promo¬ 
tion  manager,  Smith  Bridgman 
Company,  Flint,  Mich.,  at  the 
Retail  Advertising  Conference 
here  last  week,  sponsored  by 
Ralph  Heineman  and  Budd 
Gore  and  attended  by  a  large 
number  of  newspaper  retail  ad 
managers. 

Good  Readability 

Mr.  Winchel  said  he  has  had 
tabloid  sections  in  regular  daily 
newspapers  to  be  successful 
from  the  standpoint  of  read¬ 
ability  and  customer  response 
for  both  storewide  and  depart¬ 
mental  promotions.  Tabloids, 
he  said,  lend  themselves  to  easy 
layouts  because  of  the  size  of 
page. 


“We  have  found  many  cus¬ 
tomers  bringing  to  the  store 
the  entire  12  or  12  page  sec¬ 
tions  that  we  have  run  in  the 
paper  two  or  three  days,  or 
even  a  week,  before  for  easy 
buying  reference,”  said  Mr. 
Winchel. 

“In  measuring  our  sales  re¬ 
sults  from  a  tabloid  section, 
we  always  use  at  least  one 
week’s  sales  after  publication 
date. 

“We  have  used  tabloid  sec¬ 
tions  for  the  following  promo¬ 
tions  :  storewide  anniversary 
sales,  basement  events  of  all 
kinds,  storewide  home  sales 
featuring  the  entire  home  di¬ 
vision  which  includes  carpets, 
floor  coverings,  furniture, 
housewares,  beddings,  etc.  We 
use  a  tabloid  section  twice  a 
year;  one  in  the  Spring  for  our 
housewares  department  which 
is  known  as  the  Kitchen  Carni¬ 
val  and  one  in  the  Fall  which 
we  call  Easy  Does  It  Week.  For 
back-to-school  events  tabloids 
are  very  easy  to  use,  likewise 
for  toy  events  and  early  Christ- 


THE  MOLINE  DISPATCH 
THE  ROCK  ISLAND  ARGUS 

THE  NEWSPAPERS  THAT  COVER  THE  ILLINOIS  SIDE  OP  THE  pUAD-CITIES 


THE  QUAD-CITIES 

DOCK  ISUKD  •  MOLINE  •  EAST  MOLINE 
DAVENPONT 

NOW 

Va  MILLION 
PEOPLE 


Con  UlEN-KUPF  ^  Ntw  Ytit,  CNlcw,  atlnlt  Sao  FmclMO  ^ 


with  83,000  consumer  units 


40%  have  net  income  over  $4,000 
15%  have  net  income  over  $7,000 
THEY  SPEND  450  MILLION  DOLLARS 

• 

57%  livM  on  Iho  lllinoio  old*  whoro  9  out  of 
10  fomilioo  rood  Iho  Moline  Dispatch  and 
Rock  Island  Argus.  .  .  .  The  largest  combined 
^ally  circulation  In  the  Quad-Cities. 


FOURTH  ANNUAL  RETAIL  AD  CONFERENCE,  sponsored  by  Budd 
Gore,  sales  promotion  manager,  Halle  Brothers  department  store  of 
Cleveland  and  Ralph  Heineman  of  ad  service  bearing  his  name,  wet 
well  attended  in  Chicago  last  week.  Shown  (left  to  right)  are:  Mel 
Tharp,  Columbus  (Ohio)  Dispatch;  Karl  Schull  Jr.,  Denver  (Colo.) 
Post;  Ernest  F.  Emmel,  Indianapolis  (Ind.)  Star  and  News;  and  Joseph 
Batteiger,  Milwaukee  (Wis.)  Journal. 


mas  layaway.  Of  course,  in  all 
tabloids  we  use  the  cover  page 
to  do  an  institutional  job  to 
build  up  the  entire  section. 

“About  a  year  ago,  acting  as 
retail  promotion  chairman  for 
our  local  Chamber  of  Com¬ 
merce,  I  promoted  a  weekly 
tabloid  section  to  be  run  every 
Tuesday  night  and  to  be  printed 
on  a  different  color  paper  from 
the  regular  newspaper  to  com¬ 
bat  an  outlying  shopping  cen¬ 
ter,  This  special  section  was 
promoted  as  Wednesday  Down¬ 
town  Thrift  Day.  It  appears  in 
every  Tuesday  night’s  evening 
paper.  All  downtown  merchants 
can  participate. 

“In  one  year’s  time,  we  had 
built  Wednesday  in  Flint  from 
the  smallest  day  of  the  week 
to  the  third  largest  day  of  the 
week,  out  ranked  only  by  Sat¬ 
urday  and  by  Monday  which  is 
a  night  opening  day.  To  help 
put  this  promotion  over,  we  se¬ 
cured  the  cooperation  of  all  the 
downtown  parking  lots  who 
gave  us  free  parking  on  Wed¬ 
nesday  morning  til  noon  and 
the  bus  company  gives  free  bus 
rides  downtown  from  9:30  to 
11:00  A.  M.  When  we  first 
started  this  promotion  it  was 
necessary  to  ask  the  merchants 
to  sign  up  for  a  minimum  size 
ad  for  at  least  three  months 
in  advance  to  assure  the  news¬ 
paper  that  there  would  always 
be  enough  advertising  to  fill  an 
8  or  12  page  section.” 

lo%  Sales  Increase 

Larry  Fowler,  treasurer.  Geo. 
£.  Brett  Co.,  Mankato,  Minn., 
told  how  to  get  a  15%  increase 
in  an  anniversary  sale.  He  pre¬ 
faced  by  stating: 

“One  of  the  first  things  that 
you  may  have  to  overcome  is 
a  prejudice  for  a  store  wide 


sale  in  general,  and  an  Anni¬ 
versary  Sale  in  particular.  Yet, 
the  fact  remains  that  thousands 
of  successful  stores  from  coast 
to  coast  believe  wholeheartedly 
in  them.  It  is  the  belief  of  these 
stores  than  an  Anniversary- 
Sale  imparts  one  of  the  great¬ 
est  yearly  boosts  imaginable,  a 
boost  not  only  in  sales  and 
profits,  but  also  in  company  > 
morale  and  welfare.  It  is  a 
positive  force  contributing  to 
the  healthy  growth  and  rec¬ 
ognition  of  the  company.  It 
makes  new  friends  for  the  store 
by  publicizing  its  values  and 
place  in  the  community.  It  be¬ 
gets  healthy  competition  be¬ 
tween  departments,  it  sharpens 
the  store’s  ability  to  plan  con¬ 
structively,  and  if  properly 
timed  and  executed,  it  has 
everybody  from  the  president 
down  to  the  office  boy  en¬ 
thusiastically  heading  in  the 
same  direction.  And  last,  but 
far  from  least,  it  is  an  ag¬ 
gressive  promotional  weapon 
that  enables  today’s  established 
retailer  to  compete  more  ef¬ 
fectively  in  luring  the  cus- 1 
turner’s  dollar  away  from  low- 1 
er-cost  competition. 

“Yes,  your  store  should  have 
its  Anniversary  Sale,  and  it 
should  be  the  biggest  event  of 
the  year.  If  it  isn’t,  it’s  purely 
the  fault  of  management.  Man¬ 
agement  has  failed  to  consider 
all  the  elements  of  a  success¬ 
ful  sale,  and  through  careful 
planning  and  follow  through 
bring  the.se  elements  to  bear 
upon  the  sale  at  hand.” 

As  to  promotion  plans,  Mr. 
Fowler  suggested: 

“Perhaps  the  leading  require¬ 
ment  of  a  successful  sale  is  itSi 
Battle  Plan.  You  need  a  care¬ 
fully  thought  out  blue  print  of 
(Continued  on  page  26) 
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For  a  while  the  world  wasn’t  sure  of  exiled 
Dictator  Peron’s  intentions . . . 


Now . . .  because  of  a  recent  exclusive  series 

from  Panama  by  the  Herald  Tribune’s  Joe  Newman... 

Peron’s  ambitions  are  quite  clear  to  everyone. 

The  importance  of  Joe  Newman’s  dispatches  on 
Peron’s  aims  is  immeasurable.  They  have  put  Argentina 
and  the  world  on  the  alert... are  vital  intelligence 
in  the  preservation  of  a  peaceful  hemisphere. 

Joe  Newman  is  just  one  of  the  many*  able  Herald 
Tribune  foreign  correspondents  in  international  nerve 
centers  with  an  instinct  for  ferreting  out  news  of 
significance . . .  the  story  behind  the  story . . .  from 
the  men  who  make  news.  These  talented  newsmen  help 
keep  the  Herald  Tribune  a  step  ahead  in  potency 
and  impact ...  make  it  vital  reading— and  a  vital 
medium— in  the  nation’s  biggest  market. 


B.  J.  Cutler . Moscow 

Fronlc  Kelley  ) 

William  Humphreys  ) 

Joseph  Newman.  .So. America 
Arch  Parsons  Jr..  .Middle  East 

Don  Cook . London 

Goston  Coblentz . Bonn 

Borrett  McGurn . Rome 


NEW  YORK 


A  Step  Ahead  —  Every  Morning 


editor  8C  publisher  for  February  4,  1956 


Training  Courses 

Chicago 

A  sales  training  program  for 
improving  the  quality  and  ef¬ 
forts  of  newspaper  advertising 
salesmen  across  the  country  has 
been  the  principal  1955  activity 
of  Newspaper  Advertising  Ex¬ 
ecutives  Association,  President 
Wilson  W.  Condict,  St.  Louis 
(Mo.)  Globe-Democrat,  reported 
at  NAEA’s  annual  meeting. 

“At  this  time  375  newspapers 
have  subscribed  to  ‘Operation 
Step-Up’  which  means  that  ap¬ 
proximately  7,000  newspaper 

advertising  salesmen  have  had 
a  special  13  weeks  course  in 
training  them  to  do  a  better  job 
of  serving  their  advertiser 

clients,”  said  Mr.  Condict.  “The 
tiemendous  gains  in  newspaper 
advertising  linage  during  1955 
may  be  due,  in  part,  to  this  im¬ 
provement  in  the  selling  effort 
of  our  salesmen.”  procedure,  covering  every  min- 

^  ,  .  .  ute  of  the  time  your  store  will 

•  reviewng  the  years  activi-  open  during  this  promotion, 
ties,  Mr.  Condict  said  NAEA  ^  pi^jj  recognizes  normal- 
has  developed  a  cooperative  pro-  jy  poor  days,  poor  hours  in  a 
gram  ^  with  the  Advertising  day,  lagging  departments,  and 

Council  that  has  resulted  in  all  the  other  factors  that  might 

more  than  150  newspapers  run-  mitigate  against  increased 
ning  a  regular  schedule  of  mini-  sales,  and  then  outlines  a  defi- 
mum  of  100  lines  per  week  on  nite  policy  for  meeting  and 
.4dvertising  Council  projects,  beating  these  so  called  bug-a- 
“Right  now  we  are  delivering  boos. 

more  than  16,000,000  circulation  “You  can  array  your  promo- 
per  week  to  these  Advertising  tional  forces  in  such  a  way 
Council  projects,”  he  stated.  your  .store  will  have  a  steady 
In  the  national  field,  the  flow  of  traffic  all  hours  of  the 
NAEA  president  said  the  as-  AfV.  every  day.  From  this  sta- 
sociation  is  working  closely  with  bilized  traffic  flow  will  come 
agencies  and  advertisers  to  mo.st  of  your  planned  15%  in¬ 
make  them  i-ealize  the  import-  crease.  It  can  be  done.  Your 
ance  of  marketing  their  adver-  ammunition  for  winning  this 
tising.  “We  are  now  developing  battle  of .  sustained  traffic  is 
a  brochure  which  will  show  ad-  .such  things  as  early  bird  spe- 
vertisers  and  agencies  how  to  cials,  selected  give  aways,  free 
'  get  better  cooperation  from  drinks,  double  savings  days, 
their  advertising  with  newspa-  .sales  contest,  and  many  more 
pers,”  he  reported.  things  that  will  be  discussed 

later. 


Everybody  Reads  Your  Ad 
In  The  Beacon  Journal . . . 


NATIONAL  AD  MANAGERS  of  fhair  respective  newspapers,  Mar¬ 
garet  Griffith  (left)  of  Muscatine  (Iowa)  Journal  and  Maude  Stick- 
house  of  Mason  City  (Iowa)  Globe-Gazette  are  pictured  at  the 
NAEA  convention  in  Chicago. 


YOU  GET 
COMPLETE 
COVERAGE 
IN  AKRON'S 
ONE  BILLION 
FORTY  MILLION 
DOLLAR  MARKET 


Retail  Survey 

(Continued  from  page  24) 


CIRCULATION 

Evening,  157,856 

Sunday,  164,616 

POPULATION 

Metro.  Area,  446,100 

Ret.  Tr.  Area,  578,300 

ONE  LOW  RATE 

Evening  or  Sunday 

Akron’s  ONLY  newspaper 
gives  you  complete  and  ex¬ 
clusive  access  to  Akron’s 
important  Billion  Dollar 
Market.  Other  comparable 
markets  require  TWO  papers 
to  do  the  job.  Akron’s  one 
powerful  newspaper,  at  one 
low  cost  in  either  Evening 
or  Sunday,  is  a  best  buy  for 
you.  R-O-P  Color  available 
Daily  or  Sunday. 


THE  SERVICE  THAT  HELPS  IN  THt 
USE  OF  NEWSPAPER  ADVERTISING 


Story,  Brooks  &  Finley 

Raprasantativas 


ACB  maintains  five 
strategically  located 
offices  for  fast,  uni¬ 
form  and  accurate 
distribution  of  check¬ 
ing  copies  to  all  agen¬ 
cies  and  advertisers. 


Serrice  Offices  aNEWTsn  aciicui 
—  -a  a  cailMIK  a  MEHPia 

^■pr  a  su  FUNCStI 


EVENING  AND  SUNDAY 

John  S.  Knight,  Publithar 


THE  ADVERTISING] 

imOUREAUa  lid 


YOU  CAN  MEASURE  A  NEWSPAPER’S  INFLUENCE  BY  THE  SIZE  OF  ITS  HEART 


is  for  ^'Junior  Einsteins 

In  Portland,  The  Journal  r — 

Recognizes  Achievement  / 


'The  Journal’s  "E”  Dinner  makes 
us  feel  proud  and  important!”  This  is  the  way 
one  student  expressed  it  for  the  more  than 
100  honor  students  graduating  from  Port¬ 
land’s  nine  public  high  schools. 

So  often  outstanding  achievements  in 
’’the  pursuit  of  knowledge”  are  over¬ 
shadowed  or  lost  entirely.  So  it  was  in 
Portland  until  the  home  town  news¬ 
paper  spoke  up.  That  was  more  than  a 
score  of  years  ago.  The  Journal’s  be¬ 
loved  columnist  ”Mr.  Fixit”  started  tbe  j 
traditional 


22^0 


3 - - — 


-''Oonizes 
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dinners — "E”  fc 
excellent,  the  highest  grade  given. 

Since  then,  grading  systems  have 
changed,  but  The  Journal’s  ”E”  din¬ 
ners  grow  bigger  every  year.  It’s  a 
friendly  informal  banquet  with 
short  speeches  and  cheerful  fel¬ 
lowship. 

A  growing  city  continues  to  speak  its  heart  and  voice 
opinions  in  its  only  home-owned  newspaper. 

Because  of  true  heart-felt  reader  acceptance,  ’*E”  also 
means  "Excellence  of  Results”  for  Journal  advertised 
products  and  "Extra  Evidence”  that  advertisers  do  get 
more  with  The  Journal. 

If  The  Journal  isn’t  part  of  your  schedule  already,  get 
in  touch  with  the  nearest  office  of  O’Mara  and  Ormsbee. 
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AD  AGENCIES 

Schlits  to  Thompson; 
B-B-T  Changes  Name 


The  $9,000,000  Joseph  Schlitz 
Brewings  Co.  account,  which 
was  I’esigned  last  week  by 
Biow-Beirn-Toigo,  Inc.,  after 
John  Toigo  had  landed  it  with¬ 
out  the  knowledge  of  Milton 
Blow  (E&P,  Jan.  28,  page  30), 
has  gone  to  J.  Walter  Thomp¬ 
son  Co.,  effective  March  1. 

At  the  same  time,  JWT  has 
resigned  Eastside  beer,  a  West 
Coast  brew  owned  by  Pabst 
Brewing  Co.,  in  keeping  with 
an  understanding  reached  with 
Pabst  that  it  would  i-esign 
Eastside  when  it  acquired  a 
national  brew  account. 

Now  Pabst  is  hunting  for  an 
agency  to  handle  its  Eastside 
beer. 

Blow  Renames  B-B-T; 
Allocates  $l-Million 

Milton  H.  Blow,  chairman, 
Biow-Beirn-Toigo,  Inc.,  this 
week  outlined  plans  for  the 
agency’s  future.  Mr.  Blow  said: 


000  to  meet  “whatever  costs 
may  be  necessary  to  strengthen 
the  agency  in  all  departments;’’ 
2)  The  agency  will  resume  its 
original  name.  The  Blow  Com¬ 
pany,  Inc.;  3)  In  addition  to 
his  post  as  chairman  of  the 
boaid,  Mr.  Biow  will  also  re¬ 
sume  the  presidency,  taking  re¬ 
sponsibility  for  all  operations. 

No  sooner  had  Mr.  Biow  re¬ 
named  his  agency  then  Philip 
Morris,  Inc.,  announced  it  would 
take  its  $10,000,000  Philip  Mor¬ 
ris  cigaret  account  out  of 
Biow’s  fold  and  turn  it  over  to 
N.  W.  Ayer  &  Son,  Inc.,  ef¬ 
fective  May  1. 

Biow  said  the  switch  came  as 
no  surprise  and  had  been  an¬ 
ticipated.  He  said  it  in  no  way 
affects  his  earlier  statements. 

Democrats  Appoint 
Ad  Agency  for  *56 

The  Democratic  National 
Committee  this  week  named 


$1,000  Donation 
Follows  CARE  Ad 

Last  month,  the  Wabash 
(Ind.) Plain  Dealer  carried  a 
600-line  Advertising  Council  ad 
(via  BBDO)  headlined,  “This 
Convinced  Me!”  Copy  talked 
about  the  1955  Christmas  Food 
Crusade  in  behalf  of  CARE 
(Cooperative  for  American  Re¬ 
mittances  to  Everywhere,  Inc.). 

According  to  Sam  Kaufman, 
CARE  director,  the  ad  con¬ 
vinced  J.  H.  Nixon,  publisher, 
the  Plain  Dealer,  who  sent  Mr. 
Kaufman  a  check  for  $1,000 
as  a  contribution  to  CARE. 


Inc.,  New  York,  as  its  ad 
agency  for  the  1956  campaign 
(E&P,  Jan.  21,  page  16). 

There  had  been  reports  that 
the  committee  was  having 
trouble  finding  an  agency  be¬ 
cause  a  large  part  of  the  ad¬ 
vertising  industry  was  “pro- 
Republican.” 

Under  present  laws,  national 
parties  may  spend  up  to 
$3,000,000  each  in  campaigns. 

In  Washington,  D.  C.,  last 
week,  Philip  L.  Graham,  pub¬ 
lisher,  Washington  Post  and 
Times  Herald^  confirmed  the 
end  of  plans  for  a  $10,000,000 


courage  political  campaign  cob. 
tributions  in  ’56. 

Paul  M.  Butlet-,  Democratic 
National  Chairman,  had  charged 
that  Republican  leaders  had 
upset  the  plan  by  failing  to 
nominate  half  of  a  bipartim 
sponsoring  committee  i-equiied 
by  the  Advertising  Council, 
Inc.,  before  the  Council  would 
undertake  the  effort. 

• 

V'ariout»  Rate  Plans 
For  Radio-TV  Logs 

Albuquerque,  n.  M. 

The  question  of  free  radio 
and  television  log  space  was  dis¬ 
cussed  in  a  newspaper  advertis¬ 
ing  panel  here  at  the  New 
Mexico  Press  Association  con¬ 
vention. 

Charles  Fischer  said  the 
Clovis  News-Journal  treats  logs 
as  “flat  advertising.” 

Robert  Beck  of  the  Roswell 
Record  said  that  printing  the 
logs  was  considered  a  readers' 
service  but  that  a  “composition 
rate”  was  charged. 

Advertising  Manager  Bill 
Colvert  of  the  Carlsbad  Current 
Argus  said  his  paper  rens  logs 
and  keeps  track  of  the  rates; 
in  return,  the  radio  station  an¬ 
nounces  at  the  end  of  each 
newscast  (also  at  regular 
rates)  “Get  the  full  details  in 


1)  He  has  allocated  $1,000,-  Norman,  Craig  &  Kummel,  bipartisan  ad  campaign  to  en-  your  Current-Argus.” 


Dant  ‘Phone’ 
Ads  Kept 
Lines  Buzzing 

Newton  Kook  ran  up  a 
mountainous  long  distance  tele¬ 
phone  tab  recently,  but  the 
president  of  Dant  Distillers  Co. 
got  himself  a  very  profitable 
earful  as  more  than  11,000  con¬ 
sumers  from  many  sections  of 
the  country,  in  response  to  his 
“Call  Me  Collect”  newspaper 
ads  had  their  say  about  Dant 
bourbon  and  the  company’s 
personalized  advertising  pro¬ 
gram. 

The  calls  rolled  into  Louis¬ 
ville  for  more  than  12  hours 
over  a  four-night  period  from 
metropolitan  New  York;  the 
state  of  Kentucky;  Oakland, 
Calif.;  Jacksonville,  Fla.;  Little 
Rock,  Ark.,  and  Baton  Rouge, 
La. 

Got  News  Space 

Mr.  Kook  wanted  to  sample 
public  opinion  for  Dant  prod¬ 
ucts  so  he  went  directly  to  the 
people.  In  large  advertisements 
in  daily  newspapers  in  the 
above  cities,  he  asked  readers 
to  call  him  collect  in  Louisville 
and  tell  him  what  they  thought 
of  J.W.  Dant  bourbon  and  his 
firm’s  advertising. 

The  project  created  consid¬ 


erable  excitement  among  con¬ 
sumers  in  the  markets  in¬ 
volved  and  a  significant  amount 
of  national  publicity  resulted 
from  the  calls.  The  New  York 
World  Telegram  &  Sun  carried 
the  story  and  Mr.  Kook’s  pic¬ 
ture  on  its  front  page  and  other 
metropolitan  papers  reported 
the  event  in  important  news 
space. 

The  United  Press  released  a 
feature  column  by  Jack  Wolis- 
ton  on  the  subject.  Life  maga¬ 
zine  assigned  a  photographer 
to  cover  the  Louisville  activi¬ 
ties  and  American  Broadcasting 
Company  interviewed  Mr.  Kook 
as  its  “Man  of  the  Day  in  the 
News”  on  a  coast-to-coast 
hookup.  The  story  was  carried 
by  newspapers  and  radio  news¬ 
casts  in  almost  all  the  cities 
involved. 

Thousands  from  the  New 
York  area  reached  Kook  in 
Louisville  during  the  two  “New 
York  nights.”  Telephone  com¬ 
pany  officials  said  more  than 
2,500  long  distance  calls  were 
put  through  the  first  night  to 
Kook’s  office,  where  specially 
trained  operators  manned  a 
battery  of  30  telephones.  Kook 
spoke  to  125  of  the  callers. 

On  the  second  night,  the  com¬ 
pleted  calls  from  the  New  York 
area  jumped  to  3,058,  with 
Kook  talking  personally  with 
130  persons.  Forty  operators 
handled  the  calls. 

The  third  evening,  “Kentucky 


Gimbeh  Will  Test 
Color  TV  *  Window' 

Gimbels  department  store 
(New  York)  has  signed  as 
first  sponsor  of  “Window,” 
a  new  NBC  television  pro¬ 
gram. 

The  contract,  w’hich  takes 
effect  Feb.  13,  provides  for 
five  “Windows”  a  week  for 
13  weeks.  They  will  be  seen 
in  color,  alternating  between 
the  8:55  and  9:55  a.m.,  time 
periods. 

A  “Window”  is  a  five-min¬ 
ute  shopping  news  program 
in  which  editorial  material 
and  merchandise  are  fea¬ 
tured. 

night,”  brought  1,115  long  dis¬ 
tance  calls  plus  2,575  local 
Louisville  calls,  adding  up  to 
the  project’s  highest  single¬ 
evening  total  of  completed  calls 
— 3,688.  Kook  spoke  to  105 
Kentucky  calls. 

The  closing  evening  in  Louis¬ 
ville  was  “Cross  Country 
night,”  bringing  calls  from 
Oakland,  Little  Rock,  Jackson¬ 
ville  and  Baton  Rouge.  There 
were  2,379  calls  completed  and 
Kook  spoke  to  95  persons. 

Caller  Rewards 
Every  caller  was  rewarded 
with  his  choice  of  a  set  of 
cocktail  glasses,  a  Dant-fla- 
vored  fruitcake,  a  liquid  lead 
pencil,  a  Kentucky 


string  tie  or  a  “trick”  rubber 
dollar. 

A  follow-up  ad  in  newspapers 
in  the  “phonathon”  cities  the 
following  week  apologized  to 
callers  who  were  unable  to  get 
through  and  offered  them  a 
choice  of  gifts  if  they’d  mail 
their  opinions  and  a  copy  of 
the  ad  to  Kook  at  the  Dant 
distillery. 

Most  of  the  calls  were  placed 
by  men,  though  Kook  said 
there  was  a  fairly  generous 
sprinkling  of  women  callers. 
Almost  all  commented  favor- 
aby  about  the  product  and  the 
firm’s  personalized  advertising 
program,  handled  by  the  Klep- 
pner  Company  of  New  York. 

• 

Plaintiff  Loses  Suit 
For  Picture  in  Ad 


Montgomery,  Ala. 

A  verdict  for  the  defendant 
was  returned  by  the  jury  in  a 
case  here  seeking  $10,000  dam¬ 
age  in  connection  with  a  news¬ 
paper  advertisement. 

The  jury  ruled  that  E.  S. 
Price  was  entitled  to  no  re¬ 
covery  against  the  Firestone 
Tire  and  Rubber  Co.  for  a  news¬ 
paper  advertisement  including 
his  picture,  published  several 
days  after  his  seiwices  with 
the  fiiTO  were  terminated. 

The  court  removed  the  Mont¬ 
gomery  Adverti.ser  Co.,  as  a  de¬ 
fendant. 
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NAEA  Panel 
Gives  Ideas 
For  Linage 

Chicago 

NAEA  members  garnered 
linage  building  ideas  at  the 
panel  session  under  the  chair¬ 
manship  of  Gilbert  F.  Swanson, 
Spokane  (Wash.)  Spokesman- 
Review  and  Daily  Chronicle, 
NAEA’s  newly-elected  first 
vicepresident. 

Ralph  Hemming,  Cohimbus 
(Ohio)  Dispatch,  told  a  picnic 
page  idea  worth  15  pages  dur¬ 
ing  the  Summer  months,  begin¬ 
ning  on  a  once-a-week  basis  be¬ 
fore  Memorial  Day  and  ending 
on  the  Friday  before  Labor  Day. 
The  pages  featured  the  first 
year  the  “Picnic  Spot  of  the 
Week,”  with  prizes  offered  for 
the  best  suggestions.  This  past 
Summer,  a  weekly  jingle  con¬ 
test  was  staged.  Advertising 
support  comes  from  a  key  food 
chain  store  and  food  brokers. 

A  newsy  “Showcase”  half¬ 
page  ad  three  times  a  week,  in¬ 
cluding  Saturday,  has  added 
linage  for  the  Roanoke  (Va.) 
Times  &  World-News,  according 
to  C.  A.  Smith  Jr.  The  adver¬ 
tising  feature  is  sold  at  a  pre¬ 
mium  rate  to  a  limited  number 
of  local  advertisers  and  through 
its  sophisticated  style  of  copy 
suggests  hard-to-sell  items.  The 
half-page  “Showcase”  is  non¬ 
competitive,  permitting  only  one 
banker  or  retailer,  to  tell  his 
story  in  a  style  all  its  own, 
representing  “plus”  linage. 

Fred  C.  Jones,  Pnehlo  (Colo.) 
Star-Journal  and  Chieftan,  told 
of  that  paper’s  profitable 
“Value  Day”  promotions,  creat¬ 
ed  cooperatively  with  the  mer¬ 
chants  for  the  first  Monday  of 
each  month.  The  main  appeal 
is  the  values  offered  by  mer¬ 


chants,  plus  prizes  and  free  bus 
rides  to  the  downtown  area. 

Thomas  D.  Mays,  Charleston 
(W.  Va.)  Gazette,  explained 
how  a  women’s  club  roundup  of 
activities  has  been  good  for 
40,000  lines  of  advertising  in 
an  80-page  annual  tabloid  issue, 
consisting  of  40%  news  and 
60%  advertising.  The  section, 
featuring  250  women’s  clubs 
and  their  activities,  appeared  on 
the  heading,  “It’s  a  Women’s 
World.” 

Zone  advertising  is  considered 
good  insurance  against  neigh¬ 
borhood  shoppers,  according  to 
Donald  L.  Nutter,  Long  Beach 
(Calif.)  Independent  and  Press- 
Telegram.  He  pointed  out  that 
there  are  now  19  newspapers 
in  1.3  cities  using  one  form  or 
other  of  zone  advertising,  ac¬ 
cording  to  Media  Records.  In 
Long  Beach,  the  two  papers 
have  a  five  zone  operation  one 
day  a  week  (Thursday)  in 
order  to  be  competitive  ratewise 
with  throw-away  papers,  said 
Mr.  Nutter. 

An  Easter  Parade  promotion 
that  really  clicked  was  outlined 
by  Kenneth  L.  Brennan,  Potts- 
ville  (Pa.)  Republican.  The 
promotion  involved  an  actual 
Easter  fashion  parade  of  local 
folks  following  church  on  East¬ 
er  Sunday.  Fashion  stores, 
florists  and  candy  stoi’es  par¬ 
ticipated  in  the  promotion, 
which  resulted  in  four  pages  of 
pre-Easter  advertising  and  pro¬ 
vided  merchandise  gift  certifi¬ 
cates  to  folks  winning  prizes  in 
the  Easter  Parade. 

• 

Jones  Named  Ad-PR 
Chief  of  Greyhound 

Chicago 

Edgar  A.  Jones  has  been  ap¬ 
pointed  director  of  advertising 
and  public  relations  for  Grey¬ 
hound  Corp.,  nation-wide  bus 
system. 


Business  is  People 


\ 


People  love 
LOCAL  News! 


LOCAL  news  DAILIES  -  basic  advertising  medium 


JULIUS  MATHEWS  special  AgencY.Inc. 


Offices  and  Salesmen  in  Chicago,  new  york,  Detroit, 

BOSTON,  PHILADELPHIA,  PITTSBURGH,  SYRACUSE,  and  “WHERE- 

ever”  National  Advertising  can  be  sold. 


Agency  Chief  Sizes  Up  Media 


B  Chicago 

■  How  do  the  various  media 
=  stack  up  in  the  estimation 
g  of  a  leading  advertising 

■  agency  executive? 

E  Here  are  the  latest  ratings 
M  as  given  to  NAEA  last  week 
g  by  Vincent  R.  Bliss,  presi- 
m  dent  of  Earle  Ludgin  &  Co.: 
g  1.  Television  is  the  fastest 
g  growing  medium  by  any 
g  standard. 

g  2.  Radio  is  still  alive  but 
g  all  warped  out  of  .shape, 
g  3.  Newspapers  are  experi- 
g  encing  a  resurgence  of 
H  strength  by  practically  every 
g  method  of  measurement. 

B  4.Television  costs  have  be- 
g  come  so  fearsomely  high  that 
g  fewer  and  fewer  can  afford 
g  it  in  a  big  way. 
g  5.  Store  distributed  maga- 
g  zine  growth  is  a  major  phe- 
g  nomenon  of  the  time, 
g  6.  Rural  field  publications 
g  are  far  from  keeping  their 
g  share-of-market  in  advertis- 
g  ing  volume  and  show  other 
g  signs  of  illness, 
g  7.  Circulation  of  boating 
g  magazines  has  increased  38% 
g  in  the  last  ten  years,  while 
J  people  owning  boats  in- 
g  creased  300%. 
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8.  General  weekly  maga- 1 
zines  have  shown  very  strong  ^ 
growth  for  the  decade.  I 

9.  Shelter  books  like  Better  I 

Homes  &  Gardens,  American  I 
Home,  Living  and  Swnaet  I 
have  grown  from  class  into  I 
mass  media  —  and  h  a  v  e  I 
heavily  increased  their  share- 1 
of-market.  | 

10.  The  growth  of  Sunday  | 

magazine  supplements  has  I 
been  phenomenal.  I 

11.  During  the  last  10 1 

years,  women’s  magazines  I 
have  held  up  in  circulation  I 
but  have  lost  “share-of- 1 
market”  in  terms  of  adver- 1 
tising  pages.  I 

12.  Fiction  magazines  have  |  | 

been  sharply  on  the  down-  |  | 
grade.  1  | 

13.  The  “Wage-Earner”  I 

magazine  groups  show  vitali- 1 
ty — complicated  by  some  puz-  I 
zling  currents  and  cross  cur- 1 
rents.  | 

14.  The  use  of  space  units  | 

larger  than  pages  is  on  the  | 
increase  in  leading  maga-  | 
zines.  I  t 

15.  Color  continues  to  be  I  i 

an  increasing  factor  in  the  |  I 
success  of  advertising  media  |  , 
in  securing  their  “share-of-  I 
market”.  | 

JilllllllllllllllllllllllllllllllllllllllllllllliUllllllillllP^ 


Hal  Corp.  Completes 
Roster  of  Ad  Agencies 

Bernard  L.  Salesky,  presi¬ 
dent,  Hat  Corporation  of  Amer¬ 
ica,  announced  this  week  that 
his  firm’s  Cavanagh  Hat  Divi¬ 
sion  had  signed  an  agreement 
with  Batten,  Barton,  Durstine 
&  Osborn  as  its  advertising 
agency,  commencing  April  1. 

Retention  of  BBDO.  com¬ 
pletes  the  roster  of  three  agen¬ 
cies  named  for  Hat  Corporation 
Divisions  since  the  new  man¬ 
agement  headed  by  Mr.  Salesky 
took  over  in  June,  1955.  Grey 
Advertising  Agency  was  re¬ 
cently  named  for  Dobbs  Hats 
and  Henry  Bach  Associates, 
for  Knox  Hats. 

• 

BoA  Names  Dimond 
To  Marketing  Post 

Appointment  of  Leigh  Di¬ 
mond  as  assistant  marketing 
director  of  the  Bureau  of  Ad¬ 
vertising,  ANPA,  has  been  an¬ 
nounced  by  Warren  E.  Bragg, 
director  of  marketing. 

With  the  Bureau  since  1945, 
Mr.  Dimond  started  in  the  re¬ 
search  department  and  more 
recently  has  been  in  the  mar¬ 
keting  department  as  a  re¬ 
search  consultant  to  sales. 
Earlier  in  his  business  career 


he  was  with  the  A1  Paul  Lefton 
advertising  agency  in  New 
York  and  the'  Baltimore  (Md.) 
News-Post. 

• 


Merchandising  Service 

The  merchandising  depart¬ 
ment  of  the  Wall  Street  Journal, 
New  York,  has  just  releaseil 
a  kit  explaining  its  “Extended  f 
Advertising  Merchandising  Ser-  i 
vices,”  designed  to  enable  i  I 
WSJ  advertiser  to  emphasize  | 
or  explain  his  advertising  to  | 
his  own  company,  community.  4 
channels  of  distribution,  and  P 
professional  or  industrial  user> 
of  his  product  or  service. 

“  ‘Extended  Advertising’,' 
the  WSJ  notes,  “is  not  designee 
for  mailings  to  prospects  oi  I 
consumer  products  or  service?, 
except  in  the  case  of  standard 
reprints.” 

Copy  used  in  all  WSJ  mer- 
chandising  must  be  limited  b 
discussing  specific  ads  anc 
must  not  in  any  way  imply 
direct  endorsement  by  the  WSJ 
of  any  product  or  service. 

Among  examples  of  its  “EJ' 
tended  Advertising,”  the  WSJ 
offers  letters  with  copies  o! 
the  paper,  folder  reprints  anti 
displays. 


WSJ  Offers  Extended 


EDITOR  8C  PUBLISHER 


for  February  4, 


30 


A  Bigger  and  Better 
New  York 

Journal -American .. . 

Better 

for  Readers... 

I 

Better 

.  for  Advertisers! 


IN  keeping  with  its  60-year  tradition, 
as  New  York’s  leading  evening  news¬ 
paper,  the  Journal -American  has  intro¬ 
duced  a  variety  of  improvements, 
effective  with  its  January  9,1956  issue. 

News  content  has  been  increased  .  .  . 
compact  and  swiftly  paced,  easy  to  read 
and  easy  to  understand. 


Through  an  improved  printing  process, 
the  Journal-American’s  typography  is 
outstanding  in  clarity.  There  is  added 
sharpness  and  depth  to  pictures  and  ad¬ 
vertisements  throughout  the  newspaper. 

Additional  printing  facilities  now  enable 
us  to  deliver  all  editions  of  the  Journal- 
American  faster  than  ever  before. 


We  are  presenting  an  enlarged  TV- 
Radio  page  (New  York’s  most  complete 
daily  television  guide). ..an  easier-to- 
read  arrangement  of  America’s  favorite 
comic  strips  ...  a  more  interesting  and 
informative  “Smart  Set’’  section  ...  an 
enlarged  financial  page. 


The  above  improvements  mean  a  bigger 
and  better  Journal-American  — better  for 
hundreds  of  thousands  of  New  York  and 
suburban  families  and  better  for  every 
advertiser  in  the  vast  New  York  market. 
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CLASSIFIED  CLINIC 


Salute  to  Operator 

Philadelphia 
Helen  Smink,  chief  telephone 
operator  of  the  Philadelphia 
Daily  News,  recently  observed 
her  30th  anniversary  with  the 
paper.  She  was  the  subject  of 
San  Francisco  15  replies  and  five  new  ANCAM  special  tribute  in  the  “Shope 
As  a  business  investment,  ad-  memberships.  He  added  that  Talk”  column  of  Bernard  A. 
vertising  is  just  as  important  two  state  newspaper  association  Bergman,  editor  of  the  Daily 
to  a  plant  as  tools  and  trucks,  managers  had  reported  no  News. 

John  Hoefer  of  Hoefe'r,  Dietrick  knowledge  of  the  national  class-  — — — 
&  Brown,  told  members  of  the  ified  association.  Mr.  Diefender-  Del*Mar-Va  Group 
Northern  California  Classified  fer  urged  support  of  the  sum-  Mjltnii  Fri#»rl 

Association  here  i-ecently.  mer  convention  in  I^ng  Beach,  Wilmington.  Del. 

Advertising  may  be  described  ^  western  vicepresident 

as  something  that  in  itself  does  ^  of  the  Delaware  Coast  News, 

no  one  thing,  but  without  it  you  Infoimal  surveys  of  the  mem-  RgjjQj,oth  Beach,  was  elected 
are  dead,  the  agency  executive  ^rship  showed  used  cai  linage  president  of  Del-Mar-Va  Press 
said.  improv.ng  A  good  outlook  was  the  42nd  annual 

“If  you  have  nothing  else  to  classification  holding  meeting  he,e  Jan.  21.  He  re- 

advertise,  you  should  advertise  „  .  n,„t_onoiitan  centers  Norman  K.  Harrington, 

vour  business  for  sale,”  Mr.  Lonw  i  fLia  aouann  Easton  (Md.)  Star  Democrat. 

Hoeter  said  in  his  report  to  the  ^^to  copy  in  classified  \  fabler,  Centremlle 

classified  organization  headed  jg  showing  gains  in  San  Fran-  >  Record  Observer,  jas 

by  Wendell  Sorensen,  Richmond  ^  Oakland  and  Stockton.  vicepresident.  Harold  C. 

Independent.  metropolitan  paper  report-  production  manager  of 

Edwin  Rice,  Redwood  City  ^  450%  gain  in  this  class.  News-Journal  papers  in  Wil- 
Tribune,  was  elected  president  ^  survey  on  the  cause  of  was  renamed  secre- 

with  William  Hexner,  Martinez  errors,  several  newspapers  re-  tary-treasurer. 

Contra  Costa  Gazette,  vicepres-  parted  more  copy  errors  in  back  ^  attendance  of  109 

ident,  and  Mrs.  Henry  Budde,  g^op  operations.  Two  dailies  Persons  heard  Theodore  A.  Ser- 

San  Francisco  Progress,  sec-  making  constant  studies  said  general  manager  of  the 

retary-treasurer.  the  ratio  of  errors  was  two  to  Pennsylvania  Newspaper  Pub- 

Clarence  Diefenderfer,  Stock-  one  against  the  composing  room.  Association,  urge  closer 

ton  Record,  said  two  mailings  to  Successful  bonus  plans  in-  between  the  press  and 

200  newspapers  had  brought  in  eluded  a  three-week  event  at  the  _  ®  associations  for  news 

_ _ _ _ _ i  San  Francisco  Chronicle.  There 

I  William  Pickett  obtained  a  sack  .  Narring^n  paid  tribute 

of  nickels  and  gave  spot  awards  General  Assembly  for  the 

of  five  cents  for  every  extra  legislation  it  enacted  opening 
line  obtained  in  phone  solicita-  meetings  of  all  state  bodies  to 
tions  of  re-run  or  competitive  the  press. 

eopy-  „  , 


Hagerstown 

Proven 

Best  For  Tests 


Make  your  first  1956  advertising  and 
sales  test  in  Hagerstown,  Md.  There 
are  84.000  consumers  in  Washington 
County  alone  (131,435  in  the  city 
and  retail  trading  area).  It's  isolated. 
It's  a  diversifed  industrial  production 
area.  A  balanced  farm  crop  economy. 
Prove  your  copy  and  product  sales 
value  at  only  14c  line. 

Hagerstown  Again 
"A  Star  City" 

Retail  Sales  Forecasts  for  Dec.  1955 
(S.  M.  Dec.  1,  1955)  shows  City 
Index  1955  v.s.  1939—274.6%  in¬ 
crease.  City  Index  1955  v.s.  1954 
— 13.6%  increase.  City  National  In¬ 
dex  1955  v.s.  1954—9.2%  increase. 
These  percentages  are  higher  than 
estimated  for  Baltimore  &  Cumber¬ 
land.  For  tests  or  regular  proven 
campaigns.  Hagerstown  is  proving 
best  by  tests.  Retail  sales  now 
over  $77,500,000. 

Advertise  now  in  the  Herald  Mail 
the  only  medium  that  tells  all,  sells 
all  of  Hagerstown  Market — distribu¬ 
tors,  dealers  and  consumers  every  day. 


lAPA  Committee 
Called  to  Costa  Rica 

The  Committee  on  Freedom 
of  the  Press  of  the  Inter  Ameri¬ 
can  Press  Association  will  meet 
in  San  Jose,  Costa  Rica,  April 
1-3.  The  main  item  of  business 
will  be  preparation  of  a  report 
for  the  Board  of  Directors 
meeting  in  Bermuda  April  6-8. 
The  22  man  group  is  headed  by 
Jules  Dubois,  chief  correspon¬ 
dent  of  the  Chicago  Tribune  in 
Latin  America.  Otilio  Ulate, 
former  President  of  Costa  Rica 
and  publisher  of  Diario  de  Costa 
Rica  is  vicechairman. 


Bettmr . . .  Easier  Routing 


it  nngvrtip  Controls 
it  Accessiblo  A  Convoniont 
ir  Foothor-Touch  Action 
it  PosMvo  Drtvo 
it  Shodowloss  Lighting 
if  Fow  Moving  Ports 


Herald-Mail 
Hagerstown,  Md 


National  Representative 
Burke,  Kuipers  &  Mahoney,  Inc. 


THE  GOSS 

5601  W.  31st  Street 


PRINTING  PRESS  CO. 

•  Chicago  50,  Illinois 
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It  pays  to  AUTONIATE 

your  liiwcosling  Machines 

with  mETYPESETTER 


Here’s  why: 

DOUBLES  OUTPUT  of  type.  One  TTS  equipped  line¬ 
casting  machine  will  give  the  same  production  as 
two  manually  operated  machines,  and  with  only 
one  linecasting  machine  upkeep. 


SOLVES  PROBLEM  of  finding  experienced  opera¬ 
tors.  With  a  TTS  system  a  good  touch-typist 
sets  copy  in  tape  form. 


Teletypesetter  Perforator 


CUTS  OVERTIME.  Typist  can  punch  tape  at  a 
rate  of  a  galley  or  more  type  per  hour  after 
just  two  weeks  practice.  After  six  months, 
most  operators  can  produce  400  or  more 
lines  per  hour. 


VERSATILE  COMPOSITION.  With  TTS  you 
can  easily  set  run  arounds,  box  scores, 
centered  or  flush  left  subheads,  and  tab¬ 
ular  matter  in  any  column  width  up  to 
30  picas. 


Linotype  machine 
installed  with  TTS 
Operating  Unit 


SIMPLE  TO  MAINTAIN.  Any  machinist 
of  average  mechanical  ability  can 
easily  maintain  TTS  equipment. 


PROVED  IN  USE.  Teletypesetter  has 
been  providing  automation  to  daily 
and  weekly  newspapers  since  1932. 


For  complete  information  write 

TELETYPESETTER  CORP. 

2752  North  Clybourn  Ave., 
Chicago  14,  Illinois 


Intertype  machine 
installed  with  HS 
Operating  Unit 
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in  COMIC  SmPS/ 

LAMEHTIH' 

UIKE 


THE 
MOST 

TEMPERAMENTAL^ 
MUSICIAN 
SINCE  NERO! 

Temperamental!  Zany!  Out¬ 
rageous!  Talented!  Lamentin’ 
Luke  is  the  hillbilly  musi¬ 
cian’s  hillbilly  musician! 

Luke  plays  the  guitar, 
sings,  composes  and  invents 
lyrics!  Under  the  maladroit 
management  of  a  Broadway 
charactor  uncle,  he’ll  do  any 
of  these  things  at  the  drop 
of  a  small  coin. 

The  comic  strip  “Lamentin’ 
Luke”  is  depicted  in  short, 
fast  sequences!  Zany  humor, 
gags,  adventure,  romance, 
sadness,  and  suspense  are  all 
skillfully  blended  to  give 
YOUR  readers  DAILY  en¬ 
tertainment!  “Lamentin’ 
Luke”  is  the  musical  comedy 
of  the  funny  page! 


For  proofs,  outline  and 
synopses,  write,  wire  or 
phone 

GATES  FEATURES 

Reading,  Mass. 

READING  2-3637 
N.  Y.  C.  —  OXFORD  7-1659 


Censorship 
Seen  in  Advice 
To  Contractor 

Washington 

R.  Karl  Honaman  offered  de¬ 
fense  of  his  news  withholding 
I  policies,  but  wasn’t  wholly  suc¬ 
cessful  in  persuading  a  House 
committee  that  his  methods  do 
I  not  constitute  censorship  of  the 
press. 

Rep.  Dante  B.  Fascell  of 
Florida  listened  last  week  to 
the  contentions  of  the  former 
Commerce  Department  and 
Pentagon  information  specialist 
who  claimed  everything  was  on 
a  voluntary  basis,  then  summed 
his  reactions: 

“I  see  nothing  voluntary 
about  ‘advice’  to  a  defense  con¬ 
tractor  who  was  dependent  on 
Government  for  future  con¬ 
tracts.” 

I  Under  the  Honaman  plan, 
j  contractors  were  under  direc¬ 
tion  not  to  discuss  contracts 
with  press  or  other  media.  That 
closed  the  news  channel  which 
might  have  been  resorted  to 
after  the  government,  on  its 
own  part,  had  closed  the  door 
!  to  news. 


Bases  for  Directives 
Theory  supporting  Honaman 
directives  was  that  (1)  non- 
classihed  news  might  be  com¬ 
bined  with  known  facts  to  as¬ 
sist  an  enemy;  therefore  that  a 
newsman  should  “clear”  such 
material  with  the  affected  Fed¬ 
eral  office.  (2)  A  contractor 
should  safeguard  secui’ity  by 
declining  to  discuss  details  ot 
his  operations  on  government 
contracts.  (3)  Military  spokes¬ 
men  should  evaluate  the  facts 
and  withhold  if  they  considered 
the  information  more  useful  to 
the  enemy  than  to  the  Ameri¬ 
can  public. 


IVAN  ANNENBERG  &  SONS,  Inc. 

Consultants  to  Publishers 

Over  30  Years  Experience 
Newspapers  and  Magazines 

65  East  55th  Street 
New  York  22,  New  York 
PLaza  5-4270 


ICC  Curtain 
On  Accident 
Reports  Hit 

Washi.no 

The  Moss  Committee  is  pi». 
paring  recommendations  to  Co*, 
gress  which  Rep.  John  E.  J 
Jr.  believes,  will  check  “nibb 
away  at  the  right  of  the  peo^ 
to  know  the  facts  about  thsfr ! 
government’s  operations.” 

The  congressman  told  a  hear¬ 
ing  Jan.  26  that  the  nibblim 
pattern  has  piled  up  a  stagger¬ 
ing  amount  of  restrictions  os 
the  flow  of  official  news. 

He  spoke  after  Chairmas 
Anthony  F.  Arpaia  of  the  Inter¬ 
state  Commerce  Commissiot 
testified  his  office  favors  a  “con¬ 
fidential”  tag  on  the  monthly 
accident  reports  from  railroadi 
The  commission  must  depend  on 
the  roads  to  furnish  the  facts 
and  might  not  be  so  frank  if 
publicity  follows,  he  pleaded. 

Edward  Burns  of  the  ICC 
Transport  Bureau  said  then 
have  been  “organizations  of 
lawyers”  who  sent  represents 
tives  to  search  through  ICC  j 
railroad  accident  reports,  in  i ' 
search  for  accident  victims  whs ; 
might  want  to  file  suits  for 
damages. 

As  a  result,  he  said,  ICC  dis¬ 
continued  the  inclusion  of  vic¬ 
tims’  names  in  the  reports,  but 
the  railroads  still  fear  the  im¬ 
ports  may  be  leads  for  litiga¬ 
tion,  and  often  do  not  provide 
■  “full  and  complete  information.” 
Jacob  Scher,  special  counsel 
for  the  Subcommittee,  noted 
that  the  railroads  by  law  are 
required  to  file  the  accident  re¬ 
ports.  Under  the  law,  he  said 
the  reports  can  not  be  used  as 
evidence  in  court. 

ICC  abandoned  its  position 
that  it  has  authority  to  with¬ 
hold  information  under  a  gen¬ 
eral  section  of  the  law.  Sec-  ^ 
tion  22  of  Title  5  of  the  United  ! 
States  Code.  This  is  the  so-  ‘ 
called  “preservation  of  records” 
statute,  which  many  agencies 
have  cited  as  a  basis  for  with-  . 
holding  information. 

•  I 
Centennial  Salute  i 
Hakeisbubg,  Pa.  • 
A  resolution  congratulating  | 
the  Altoona  Tribune  and  its  ■ 
publishers  and  editors  on  the  I 
publication’s  “long  and  out¬ 
standing  history”  has  been  in¬ 
troduced  in  the  State  House  of ) 
Representatives.  The  measure 
notes  that  the  paper  has  pub¬ 
lished  without  interruption  since 
Jan.  12,  1856. 
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The  government  shouldn’t  be 
putting  out  trivia,  Mr.  Hona¬ 
man  suggested  to  the  Moss 
Committee. 

“No  government  can  ever  tell 
the  people  what’s  valuable  and 
interesting,”  shot  back  Com¬ 
mittee  Counsel  Jacob  Scher. 

Not  An  Impediment 

Concerning  the  directives 
which  brought  scores  of  pro¬ 
tests  to  the  Pentagon,  formal 
complaint,  conferences  and 
public  exchange  of  communica¬ 
tions  between  Mr.  Honaman 
and  the  American  Society  of 
Newspaper  Editors,  as  well  as 
official  attention  from  the  Moss 
Committee,  Mr.  Honaman  said: 

“The  press  corps  that  sei*ves 
the  Pentagon  are  satisfied  that 
this  (constructive  value)  in¬ 
terpretation  is  not  an  impedi¬ 
ment  to  their  getting  informa¬ 
tion.” 

The  former  federal  official 
denied  there  has  been  censor¬ 
ship,  or  intent  to  establish  one. 
“Probably  the  outstanding  fact 
that  has  impressed  itself  upon 
me  is  the  fact  that  people 
handling  these  information 
problems  need  constantly  to 
use  judgment  of  a  high  order,” 
the  witness  supplied. 

He  denied  that  access  to  the 
transcript  of  General  Billy 
Mitchell’s  court-martial  re¬ 
sulted  from  his  order.  He  knew 
nothing  about  it,  he  said. 


lndone8ia  Seminar 

San  Francisco 
Hal  O’Flaherty,  retired  man¬ 
aging  editor  of  the  Chicago 
Daily  News,  will  leave  here 
Feb.  5  for  a  series  of  seminars 
with  newspapermen  in  Indo¬ 
nesia.  The  Indonesian  Press  In¬ 
stitute  is  sponsoring  the  sem¬ 
inars  and  the  Asia  Foundation 
is  paying  travel  expenses.  Five 
other  newspapermen  will  be  in¬ 
vited  to  similar  assignments  in 
the  next  two  years. 
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Is  water  the  only  coverage  vouVe  got? 


Scan-A-Graver  is  covered  against  all  damage  by  your  lease  agreement 


Freeman  had  the  machine  installed  and 
in  operation  ...  to  get  the  paper  on  the 
streets  with  full  photo  coverage  of  the 
disaster. 

Exceptional  service?  Certainly!  Fair¬ 
child’s  service  is  dedicated  to  one  simple 
idea  —  to  keep  Scan-A-Gravers  in  opera¬ 
tion  regardless  of  circumstances. 

Ask  a  Fairchild  representative  to  tell 
you  about  the  advantages  of  the  Scan- 
A-Graver  Lease  Plan  and  Customer 
Engineering  Servic'e.  Address  Fairchild 
Graphic  Equipment,  Inc.,  88-06  Van 
Wyck  Expressw'ay,  Jamaica  1,  N.  Y., 
Dept.  100-20A. 


Because  you  lease  the  Scan-A-Graver, 
equipment  damaged  by  “Acts  of  God”  like 
the  flood  at  the  Naugatuck  Daily  News 
is  Fairchild’s  problem,  not  yours.  It’s  in 
the  lease,  like  this:  “During  the  period 
that  the  machines  and  devices  are  installed 
on  your  premises  you  are  relieved  of  the 
responsibility  for  loss  or  damage  thereto 
caused  by  fire  . . .  windstorm,  water  . . .” 

It’s  OUR  Problem  .  .  . 

and  we  fix  it  —  FAST 

Fairchild  does  more  than  take  the  loss  .  .  . 
they  send  a  representative  to  get  the  Scan- 
A-Graver  going  again  in  a  hurry.  For 
example;  a  replacement  for  the  Daily 
News  machine  was  on  its  way  by  Railway 
Express  within  hours  of  a  call  for  assist¬ 
ance.  And  when  flood  knocked  out  the 
railroad,  Fairchild  got  through  over  wash¬ 
outs  and  back  roads  with  another  Scan-A- 
Graver  loaded  in  a  station  wagon.  VV'ithin 
two  hours  of  the  arrival  of  the  Scan-A- 
Graver,  Fairchild  cust»)mer  engineer  Bob 


Sob  Fr*«mofi,  Foirchild  custpni^r  pngirippr 
who  drovo  throuQh  mud  gnd  high  wotor  to 
put  o  roplocomont  Scon-A-Grovor  In  oporo- 
tion  for  th#  Nougotuck  Dotty  Nowt,  inspoctt 
popor't  picturo  odition  covorlng  tho  flood. 


EIpctronic  Engraving  Machinot 


AKRON  BEACON  JOURNAL  •  ATLANTA  JOURNAL  AND  CONSTITUTION 
COLUMBUS  DISPATCH  •  DENVER  POST  •  HOUSTON  CHRONICLE  •  INDIANAPOLIS  STAR 
LOUISVILLE  COURIER-JOURNAL  •  NEWARK  NEWS  •  NEW  ORLEANS  TIMES  PICAYUNE  STATES 
PHOENIX  ARIZONA  REPUBLIC  •  ST.  LOUIS  GLOBE  DEMOCRAT  •  TOLEDO  BLADE 

TOTAL  CIRCULATION  OVER  3,238,000  COPIES  WEEKLY 

FOR  MORE  INFORMATION  about  these  weekly  newspaper  gravure  magazines,  contact  one  of  the 
following  representatives:  The  Branham  Company,  Cresmer  A  Woodward,  Inc.,  Jann  A  Kelley,  Inc., 
Kelly-Smith  Co.,  Moloney,  Regan  A  Schmitt,  Inc.,  O'Mara  A  Ormsbee,  Inc.,  Scolaro,  Meeker  A 
Scott,  Inc.,  Story,  Brooks  A  Finley,  Inc. 
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lest-Read  Newspaper 
ent  in  Northern  Ohio! 


HE  USES  THE  MAGIC  FORMULA  OF 
INSPIRED  tOCAl  EDITING  >»■> 
COLOR  GRAVURE  REPRODUCTION 


UNEQUALED  APPEAL  TO  OHIO  READERS! 

“Basch’s  simply  has  to  get  maximum  efficiency  from  its  adver¬ 
tising  budget. 

And,  we  do  when  we  use  The  Toledo  Sunday  Blade  Pictorial. 
Consistently  we  get  immediate  and  traceable  response,  with 
profitable  results— obviously  the  product  of  very  high  readership.” 

Lewis  R.  Basch 

Vice  President  &  Advertising  Manager 
Basch  &  Company,  Jewelers 


RESULTS  FOR  TOLEDO  RETAILERS! 

“The  Toledo  Sunday  Blade  Pictorial  has  been  a  ‘winner’  with 
The  Lion  Store  for  many  years.  It  has  been  held  in  high  favor 
by  all  store  buyers,  whose  requests  for  space  amount  to  com¬ 
petitive  bidding  every  month.  One  point  rotogravure  seems  to 
hold  over  other  media  is  response  to  mail  orders,  which  is  espe¬ 
cially  gratifying.  This  may  be  attributed  to  clearer  reproductions. 
I  feel  that  The  Toledo  Sunday  Blade  Pictorial  Section  is  viewed 
with  interest  by  every  member  of  the  family  and  our  results  have 
proved  this  to  be  true.” 

Gene  C.  Snyder 
Director  Advertising 
The  Lion  Store 


■ - RESULTS  FOR  NATIONAL  ADVERTISERS! 

“We  subscribe  wholeheartedly  to  The  Toledo  Sunday  Blade’s 
editorial  policy  of  presenting  photographs  and  feature  stories 
about  local  events  and  local  people  in  its  Pictorial  Section.  Our 
bakery  operation  covers  substantially  the  same  market  as  that 
of  The  Sunday  Blade  in  its  14  counties.  We  find  that  each  inser¬ 
tion  of  Jersey  Bread  advertising  in  The  Toledo  Sunday  Blade 
Pictorial  Section  results  in  quick  consumer  response  in  grocery 
stores  throughout  this  wide  area.” 

Raleigh  A.  Yaeck 
Vice  President 
Jersey  Bread  Company 
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PERSONAL 

MENTION _ 

Ed  Dooley,  managing  editor 
of  the  Denver  (Colo.)  Post — 
president  of  Colorado  profes¬ 
sional  chapter  of  Sigma  Delta 
Chi. 


Peyton  T.  Anderson,  pub¬ 
lisher  of  the  Macon(G&.)Tele- 
ifraph  and  News  —  a  member 
of  the  board  of  visitors  of  the 
United  States  Naval  Academy, 
by  appointment  of  President 
Eisenhower. 


Louis  N.  Golbberg,  associate 
publisher  of  the  Austin  (Tex.) 
American-Statesman  —  presi¬ 
dent  of  Austin  Chamber  of 
Commerce. 


John  E.  Motz,  president  and 
publisher  of  the  Kitchener- 
Waterloo  (Ont.)  Record  — 
chairman  of  Daily  Newspaper 
Division  in  Brotherhood  Week 
observance  in  Canada. 


Barney  Thompson,  associ¬ 
ated  with  the  Rockford  (Ill.) 
Morning  Star  and  Register- 
Republic  for  42  years  and  now 
editor  emeritus  —  observed  his 
80th  birthday  Jan.  20,  working 
as  usual  on  his  column  and 
noonday  broadcast. 

*  *  * 

Charles  E.  Adams,  publish¬ 
er  of  the  weekly  Gallatin  Coun¬ 
ty  News,  Warsaw,  Ky.  —  new 
president  of  the  Kentucky 
Press  Association. 

*  * 

Louis  B.  Seltzer,  editor  of 


the  Cleveland  (Ohio)  Press  — 
named  honorary  doctor  of 
laws  by  Miami  University, 
Oxford,  Ohio. 


James  R.  Doran,  editor  of 
the  Patriot-News  newspapers, 
Harrisburg,  Pa.  —  president  of 
the  Central  Pennsylvania  chap¬ 
ter  of  Sigma  Delta  Chi. 


Roderick  J.  Watts,  manag¬ 
ing  editor  of  the  Houston 
(Tex.)  Chronicle  —  president 
of  the  Texas  Associated  Press 
Managing  Editors  Association. 


Aubrey  W.  Willia.ms  —  ap¬ 
pointed  comptroller  of  Ail 
Gravure  Corp.,  New  York 
City. 


THE  RING  OF  TRUTH 


SYMBOL  OF  THE 


San  Diego  Union 
San  Diego  Evening  Tribune 
Aurora  Beacon  News 
Elgin  Courier  News 
Joliet  Herald  News 
Illinois  State  Journal 
Illinois  State  Register 


Alhambra  Post  Advocate 
Burbank  Daily  Review 
Culver  City  Star  News 
San  Pedro  News  Pilot 
Glendale  News  Press 
Monrovia  News  Post 
Redondo  Daily  Breeze 


Venice  Evening  Vanguard 

Served  by  the  COPLEY  Washington  Bureau  and  the  COPLEY  News  Service 
Represented  nationally  by  WEST- HOLLIDAY  CO.,  INC. 


VOYAGERS— Mr.  and  Mrj.  0^ 
car  S.  Stauffer  of  Topeka  tr, 
members  of  the  world  cruiss 
party  aboard  the  Cunard  liner 
Caronia.  They'll  visit  17  coun¬ 
tries  in  108  days.  Mr.  Stauffer 
is  president  of  Stauffer  Publica¬ 
tions,  Inc. 


On  the  Business  Side 

Harris  L.  Jarrett,  formerly 
on  the  circulation  staff  of  the 
Levittown  (Pa.)  Press — named 
circulation  manager  of  the 
Brownsville  (Pa.)  Telegraph. 
e  e  e 

Hilding  C.  Peterson,  state 
circulation  manager  of  the 
Worcester  (Mass.)  Telegram 
and  Gazette  since  1942  — ap¬ 


pointed  circulation  director. 
Edward  P.  Hogan,  assistant 
city  circulation  manager  since 
1945,  succeeds  him  as  state 
circulation  manager. 

e  *  e 

Don  Norman,  formerly  with 
the  Bemidji  (Minn.)  Pioneer- 
named  advertising  manager  of  ; 
the  Crookston  (Minn.)  Timtt.  j 
He  succeeds  Warren  Feist, 
now  publisher  of  the  Anoka  y 
(Minn.)  Herald,  j 

*  *  * 

Henry  J.  Conland,  assistant 
secretary  and  assistant  treas¬ 
urer  since  1948  —  elected  » 

vicepresident  of  the  Hartford 

(Conn.)  Courant.  Edmund  W.  | 
Downes,  controller  since  1952  i 
—  named  assistant  treasurer. 

*  *  * 

Donald  R.  Neu  —  resigned 
as  city  carrier  district  man¬ 
ager  of  Madison  (Wis.)  News¬ 
papers,  Inc.  to  become  circula-  j 
tion  manager  of  the  El  Cajot 
(Calif.)  Valley  News. 


’*  Frank  A.  Dreiss,  New  York 
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World-Telegram  and  Sun  — 
new  chairman  of  Newspaper 
Credit  Managers’  Association 
of  New  York.  Ruth  Wallace, 
Herald  Tribune  —  secretary. 


In  the  Editorial  Rooms 

John  P.  Thomson,  former 
managing  editor  of  the  Ridge¬ 
wood  (N.  J.)  Herald-Newe  and 
Sunday  Sews  —  named  news 
editor  of  the  Fairbanks  (Alas¬ 
ka)  Daily  News-Miner.  He  suc¬ 
cess  Jerome  Sheldon,  now 
publicist  for  the  Alaskan  Rail¬ 
road. 


Bob  Tonsing  Jr.,  formerly 
with  the  Wichita  (Kas.)  Eagle 
—  now  a  reporter  for  the 
Denver  (Colo.)  Post. 

*  «  * 

Charles  F.  Bertram  Jr., 
associate  editor  of  the  Wash¬ 
ington  (Pa.)  Observer  since 
1941  —  named  news  editor. 
Lester  E.  Ault,  on  the  Ob¬ 
server’s  staff  since  1927  — 
named  editor  of  the  editorial 
page.  William  H.  Jones,  for¬ 
mer  sports  editor  —  now  city 
editor. 

«  *  « 

Mead  Parce,  new  sports  edi¬ 
tor  of  the  Norwich  (N.  Y.) 
Sun  —  was  not  formerly  on 
staff  of  the  Geneva  (N.  Y.) 
Times  or  Syracuse  (N.  Y.) 
Herald- Journal,  as  E&P  er¬ 

roneously  reported  Jan.  28. 

*  *  * 

Don  Smith  —  moved  from 
news  editor  of  the  Schenectady 
(N.  Y.)  Union-Star  to  city  edi¬ 
tor.  He  is  succeeded  in  the 
news  editor’s  spot  by  Jerry 

Ashe,  telegraph  editor.  George 
O’Brian  has  been  named  tele¬ 
graph  editor. 

*  *  * 

William  Rollins,  formerly 
with  Stars  &  Stripes  in  Ger¬ 
many — returned  to  his  civilian 
job  on  the  Louisville  (Ky.) 
Times  reportorial  staff. 

*  *  * 

Roger  Lane,  member  of  the 
Minneapolis  bureau  staff  of  the 
Associated  Press  the  past  five 
months  —  now  manager  of  the 
bureau  at  Lansing,  Mich. 

«  *  * 

Gwendolyn  Gibson,  former¬ 
ly  with  the  United  Press  in 
Denver,  New  Orleans,  Dallas 
and  Oklahoma  City  —  now  on 
the  staff  of  the  Washin^fton 
(D.  C.)  Daily  News. 

*  *  • 

Clancy  Strader,  assistant 
state  editor  of  the  Cleveland 
(Ohio)  Press  —  named  assist- 


THE  FOURTH  ESTATE 


By  Trent 


James  Brezina,  former  re¬ 
porter  for  Los  Angeles  City 
News  Service  in  San  Fernan¬ 
do  Valley  —  joined  the  Sunday 
magazine  staff  of  the  Los 
Angeles  Examiner  as  photogra¬ 
pher. 

*  «  * 

Diane  McKenna  —  joined 
the  women’s  staff  of  the  Omaha 
(Neb.)  World-Herald. 


Harold  E. 
Mills,  news 
editor  of  the 
St .  Joseph 
(Mo.)  Gazette 
—  named  man- 
aging  editor, 
succeeding 
Dean  Wilde, 
retired. 


"Sunday  Editor?  You  mean  you  work  only  on  Sunday?" 

ant  financial  editor.  Richard  Montgomery  (Ala.)  Advertiser 
Pergler  succeeds  him.  copy  rim. 

*  •  ♦  *  *  * 

William  F.  McCartney,  a  James  Hackett,  Associated 
copyreader  on  the  Chester  Pi-ess  bureau  chief  at  Trenton 
(Pa.)  Times  —  received  a  Key  — president  of  New  Jersey 
Man  Award  from  the  Chester  Legislative  Correspondents  As- 
Junior  Chamber  of  Commerce,  sociation. 


Harry  T.  Farrar,  Denver 
(Colo.)  Post  editorial  page 
columnist  and  copyreader  — 
president  of  the  Denver  News¬ 
paper  Guild. 

«  *  * 

Ron  Dillon  —  joined  the 
photo  staff  of  the  Albany  (N. 
Y.)  Times  Union,  replacing  the 
late  J.  Kenneth  Moore.  He 
has  been  a  photo  studio 
cameraman. 


James  R.  Alexander,  former 
editor  of  the  Girard  (Ohio) 
News  and  the  Lodi  (Ohio)  Re¬ 
view  —  joined  the  staff  of  the 
Dothan  (Ala.)  Eagle. 

*  *  * 

Charles  H.  Cagle,  a  gradu¬ 
ate  of  Southwestern  State  Col¬ 
lege,  with  an  M.  A.  from  the 
University  of  Oklahoma — now 
with  United  Pi-ess  in  Oklahoma 
City. 


Joseph  F.  Saunders,  assist¬ 
ant  telegraph  editor  of  the 
Cleveland  (Ohio)  Plain  Dealer 
and  weekly  columnist  —  ap¬ 
pointed  telegraph  editor. 

*  «  • 

Frank  Sterrett,  photogra¬ 
pher  for  the  Oregonian,  Port¬ 
land  —  president  of  the  Oregon 
Press  Photographers  Associa¬ 
tion. 


Don  Muhm,  formerly  a  re¬ 
porter  with  the  Marshalltown, 
(Iowa)  Times-Republican  — 
named  farm  editor  of  the 
Omaha  (Neb.)  World-Herald. 

*  *  * 

Arthur  MacDonald,  city 
editor  of  the  Ottawa  (Ont.) 
Journal  —  president  of  the  Ot¬ 
tawa  Press  Club. 

«  «  * 

Thomas  J.  Hils,  joined  the 


A  PROFESSIONAL 
ENGINEERING  APPROACH 

TO  PRINTING  PRODUCTION  BFPICIENCY 


.  .  .  planned  to  meet  your  requirements  while  reliev¬ 
ing  your  mechanical  staff  of  layout  and  construction 
problems. 

OUR  SERVICES 

Investigations  of  plant  sites 
Analysis  of  existing  operations 
Reports  on  layouts  and  estimates  of  costs 
for  new  departments,  plant  additions  and 
new  plants 

Complete  plans  and  specifications 
Procurement  of  materials  and  equipment 
Supervision  of  construction 
and  equipment  installation 

As  Professional  Engineers  we  serve  our  clients  in  all  phases 
of  the  program,  including  preliminary  planning,  depart¬ 
ment  layouts  and  building  design.  During  construction  we 
represent  the  client  as  Supervisors  of  Construction  and 
Equipment  Installation. 

CHAS.  T.  MAIN,  INC. 

BOSTON,  MASSACHUSETTS  •  CHARLOTTE,  NORTH  CAROLINA 
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Where  They  Are  Now 


J.  Robert  Williams,  former¬ 
ly  on  the  Watertown  (N.  Y,) 
Times  editorial  staff  —  named 
director  of  public  information, 
Cornell  University,  Ithaca,  N, 
Y. 

*  Hr  ^ 

Geoffrey  Birt  —  former 
State  Capitol  reporter  for  the 
Montgomery  (Ala.)  Advertiser 
and  later  for  the  Montgomery 
(Ala.)  Examiner  —  appointed 
director  of  the  State  Depart¬ 
ment  of  Publicity  and  Informa¬ 
tion  by  Gov.  James  E.  Folsom. 

*  *  * 

Arthur  J.  Kiely  Jr.,  staff 
photographer  for  the  Hartford 

(Conn.)  Courant  for  the  past 

13  years  —  joined  the  photo¬ 
graphic  department  of  Pratt 
&  Whitney  Company  Inc.,  West 
Hartford,  Conn. 

ate  * 

Paul  A.  Hawkins,  formerly 
with  United  Press  in  Los 

Angeles,  Helena,  and  Mexico 
City — now  with  Carl  Byoii-  As¬ 
sociates,  Los  Angeles. 

♦  ♦  ♦ 

Ferne  M.  Noreen  —  re¬ 

signed  as  sales  promotion  man¬ 
ager  of  Madison  (Wis.)  News- 
l)apers,  Inc.  to  develop  a  serv¬ 
ice  of  advertising,  sales,  and 
market  promotional  material 
for  newspapers. 

♦  *  ♦ 

Phil  Townsend  Hanna  Jr., 
former  editor  of  the  Azusa 
(Calif.)  Herald  —  joined  Bob 
Denton  Public  Relations,  Los 
Angeles. 

*  *  * 

Forrest  E.  Wilcox,  for 
seven  years  with  the  retail  ad¬ 
vertising  department  of  the 
Denver  (Colo.)  Post  —  joined 
the  staff  of  the  Ted  Levy  Ad¬ 
vertising  Agency,  Denver. 

*  *  * 

Ainslie  Kerr,  formerly  of 
the  news  staff  of  the  Ottawa 
(Ont.)  Journal  —  appointed 
supervisoi*,  press  and  radio 
news  services  of  the  Canadian 
National  Railways. 

*  *  * 

Roger  Witherell,  former 
reporter  for  the  Albany  (N. 
Y.)  Kniekerbocker  News — ap¬ 
pointed  manager  of  the  news 
bureau  of  Alco  Products  Corp., 
Schenectady,  N.  Y. 

*  *  « 

John  Early  Heaney,  for¬ 
merly  with  United  Press  in 
Oklahoma  City  —  now  on  the 
public  relations  staff  of  the 
Shell  Oil  Co. 


(Obituary 

Ralph  H.  Anderson,  $6 
spoi-ts  columnist  for  the  Hous¬ 
ton  (Tex.)  Press,  Jan.  24. 

*  *  * 

Walter  S.  Gray,  67,  editor 
of  the  Irvington  (N.  J.) 

Herald  which  he  founded  in 
1912,  Jan.  29. 

*  *  * 

Lawrence  R.  Leach,  45, 
former  reporter  for  the  Port¬ 
land  (Maine)  Herald-Express 
and  more  recently  an  advertis¬ 
ing  account  executive,  Jan.  29. 
*  *  « 

William  E.  Cox,  51,  adver¬ 
tising  manager  of  the  Steuben¬ 
ville  (Ohio)  Herald  Star  since 
1938,  Jan.  17. 

MATCHED  METAL  VASES  were  among  the  gifts  heaped  upon  Dallas  *  ♦  * 

News  Publisher  Ted  Dealey  (at  left)  at  a  swank  party  where  1,600  NORM  AN  G.  TH  WAITES,  83, 
members  of  the  News  "family"  officially  noted  the  40th  anniversary  former  secretary  to  Joseph 
of  the  date  he  became  secretary  to  the  company's  president.  Leonard  Pulitzer  and  European  cor- 
Marshall  (center)  and  Roy  Rubel  (right)  of  Cresmer  &  Woodward,  respondent  for  the  old  New 
Inc.,  national  advertising  representatives,  made  the  presentation.  York  World  Jan  24 


Holemaii  Installed 
As  Press  Club  Prexy 

Washington 

Frank  Holeman  of  the  Wash¬ 
ington  Bureau  of  the  New 
York  News  is  to  be  installed 
Jan.  28  as  president  of  the  Na¬ 
tional  Press  Club,  with  Chief 
Justice  Elarl  Warren  administer¬ 
ing  the  oath. 

Messages  of  congratulation 
to  President  Holeman  have  been 
received  from  President  Eisen¬ 
hower  and  Vice  President  Nix¬ 
on,  the  latter  a  club  member. 
The  New  York  News  has  pub¬ 
lished  for  distribution  to  an 
expected  attendance  of  800 
guests,  a  12-page  newspaper  in 
format  and  style  of  its  regular 
editions,  but  filled  with  stories 
and  art  on  the  new  club  presi¬ 
dent  and  his  associate  officers. 

The  retiring  president  is  Lu¬ 
cian  Warren  of  the  Buffalo 
Courier-Express. 

• 

Frank  Schroth  Jr.  Buys 
N.  J.  Weekly  Group 

Frank  D.  Schroth  Jr.,  foimer 
vicepiesident  and  assistant  to 
the  publisher  of  the  Brooklyn 
(N.  Y.)  Eagle,  has  purchased 
Pascack  Publications,  Inc.,  of 
Park  Ridge,  N.  J.  Pascack  is 
the  publisher  of  the  Park  Ridge 
Local,  Hillsdale  Herald,  and 
Westwood  Chronicle,  all  week¬ 
lies  in  Bergen  County,  N.  J. 

Pascack  Publications,  Inc.,  was 
formerly  owned  by  Robert  H. 
Ramsbotham,  Edwin  Guild  and 
Charles  Ronan,  who  have  pub¬ 
lished  the  three  papers  for  the 
past  21  years.  The  sale  includes 
a  job  printing  plant. 


Howard  Fleming, 
Publisher,  Dies 

Owen  Sound,  Ont. 

Howard  Fleming,  73,  pub¬ 
lisher  of  the  Owen  Sound 
(Ont.)  Sun-Times,  died  in  the 
General  and  Marine  Hospital 
Jan.  19. 

He  and  his  father,  Christo¬ 
pher  A.  Fleming,  had  bought 
the  semi-weekly  Owen  Sound 
Sun  in  1904,  and  the  Owen 
Sound  Times  in  1918.  They 
brought  the  Sun-Times  into  the 
daily  field  in  1922,  and  in  1928 
bought  the  Cornwall  (Ont.) 
Freeholder,  followed  by  pur¬ 
chase  of  the  Cornwall  Standard, 
the  amalgamated  paper  being 
turned  into  a  daily,  Cornwall 
Standard  Freeholder,  in  1941. 

Survivors  include  his  widow; 
a  son,  Donald  B.  Fleming,  Sun- 
Times  secretary-treasurer  and 
circulation  manager;  two  broth¬ 
ers,  G.  D.  Fleming,  Sun-Times 
vicepresident,  and  Stewart 
Fleming,  a  director,  of  Niagara 
Falls,  N.  Y. 

• 

P.  S.  Church,  63, 

Dies  In  Dayton 

Dayton,  Ohio 

P.  S.  Church  Sr.,  65,  a  news¬ 
print  sales  executive,  died  here 
Jan.  21.  He  was  president  of 
the  Talbott  Corporation. 

Mr.  Church  had  been  associ¬ 
ated  with  Abitibi  Ser\’ice,  Inc., 
a  subsidiary  of  the  Abitibi 
Power  &  Paper  Co.  of  Toronto, 
Ont.,  the  last  nine  years.  He 
also  had  been  associated  since 
1919  with  the  G.  H.  Mead  Co. 


#  *  * 

Palmer  Linn,  93,  formerly 
associate  editor  of  the  Ed- 
ivardsville  (Ill.)  Intelligencer 
and  the  East  St.  Louis  (Ill.) 
Journal  and  one-time  general 
manager  of  the  old  St.  Louis 

(Mo.)  Republic,  Jan.  28. 

*  *  * 

Rupert  Charles  Wardnee, 
national  advertising  manager 
of  the  Hartford  (Conn)  Times 
for  the  past  28  years,  Jan.  24. 

^ 

John  Scott  Brown,  44,  edi¬ 
tor  and  publisher  of  the  New 
Cumberland  (W.  Va.)  Inde¬ 
pendent,  Jan.  24. 

*  *  * 

Dan  a.  Jones,  former  pub¬ 
lisher  of  the  Pembroke  (Ont.) 
Observer  and  Rouyn-Noranda 
Press,  Jan.  25. 

«  *  « 

John  London,  36,  former  re¬ 
porter,  Stamford  (Conn.)  Ad¬ 
vocate  and  Washington  (D.C.) 
Post,  Jan.  22. 

*  *  * 

Mrs.  Maud  Mary  Kerr,  63, 
women’s  editor  of  the  Montreal 
(P.  Q.)  Family  Herald  and 
Weekly  Star,  Jan.  27. 

• 

Shuman  Memorial 

Fort  Worth,  Tex. 

A  $60,000  gift  from  Mrs.  A. 
L.  Shuman  will  provide  a  hand¬ 
some  office  building  for  Long- 
born  Council,  Boys  Scouts  of 
America,  as  a  memorial  to  her 
husband,  the  former  vicepresi¬ 
dent  and  advertising  director 
of  the  Fort  Worth  Star-Tele¬ 
gram. 
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Security  restrictions  permit  us  to  show  you  only  this  unclassified  Rocketdyne  engine,  a  forerunner  of  today's  more  powerful  units. 


Rocket  power  for  intercontinental 
guided  missiles  is  here 


Ten  years  ago  this  degree  of  power 
did  not  exist . . .  but  the  future  of 
our  nation’s  guided  missile  program 
demanded  it. 

So  when  the  Rocketdyne  Division 
of  North  American  Aviation,  Inc., 
was  given  the  task  of  creating  such 
engines,  they  had  to  start  practically 
from  scratch.  This  meant  new  designs 
—  including  improved  cooling  meth¬ 
ods  and  manufacturing  techniques  — 
that  permitted  temiieratures  greater 
than  blast-furnace  heat  inside  the 


engine,  yet  kept  the  outside  cool 
enough  to  touch. 

Engineers  studied  available  fuels 
so  that  engine  designs  could  extract 
maximum  energy  from  every  gallon. 
This  called  for  new  pumps  . . .  and 
turbines  to  drive  them.  Tlirbines, 
more  powerful  than  10  auto  engines 
yet  smaller  than  a  car  battery,  were 
built.  The  completed  engines,  tested 
at  Rocketdyne’s  propulsion  field 
laboratory  in  the  nearby  Santa 
Susana  Mountains,  have  passed  the 


rugged  requirements  of  space  flight. 

This  10  year  backlog  of  experience 
in  all  phases  of  rocket  engine  develop¬ 
ment  and  manufacture  has  made 
Rocketdyne  the  leading  supplier  of 
large,  liquid-propellant  rocket  engines 
to  our  Armed  Services  and  the  guided 
missile  industry. 

Rocketdyne  will  welcome  inquiries 
from  engineers  interested  in  this  new 
field.  Write  Rocketdyne,  Personnel 
Manager,  Dept.  E-1,  6633  Canoga 
Ave.,  Canoga  Park,  California. 


ROCKETDYNE  R  North  American  Aviation,  Inc, 

BUILDERS  OF  POWER  FOR  OUTER  SPACE 
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CIRCULATION 

Honor  Boxes,  Vendors 
Can  Bring  Added  Sales 

By  George  A.  Brandenburg 


Relative  merits  of  honor 
racks  or  boxes  and  vending 
machines  as  additional  vehicles 
for  promoting  the  sale  of  news¬ 
papers  were  discussed  at  the 
fall  meeting  of  Inter-State 
Circulation  Managers  Associa¬ 
tion. 

Jack  F.  Patterson,  Washington 
(D.  C.)  Post  and  Times  Herald, 
asserted  that  each  has  a  spe¬ 
cific  use  and  when  employed 
wisely,  can  help  to  build  added 
sales  among  the  general  pub¬ 
lic. 

Reports  on  Survey 

Mr.  Patterson  based  his  re¬ 
marks  on  a  survey  among  ma¬ 
jor  newspapers  using  racks, 
honor  boxes  and  vending  ma¬ 
chines.  Regarding  honor  racks, 
only  one  newspaper  out  of  10 
reported  it  did  not  use  honor 
racks.  Honor  racks  are  used  in 
city,  suburban  and  country 
zones.  Among  those  reporting, 
80%  pay  the  cost  of  such  racks, 
whether  they  operate  under  the 
employe  method  or  through  in¬ 
dependent  contractors;  20% 
said  their  distributors  absorb 
a  portion  of  the  cost. 

“Some  of  the  most  vigorous 
opponents  of  honor  racks,”  he 
said,  “will  contend  they  should 
be  discouraged  because  they 
fail  to  produce,  full  revenue. 
However,  when  your  newsstand 
and  street  sales  departments 
function  as  employes,  or  as  in¬ 
dependent  contractors,  honor 
racks  can  be  operated  in  quan¬ 
tity  to  financial  and  circulation 
advantage  if  they  are  handled 
wisely  and  distribution  is  ju¬ 
diciously  adjusted  for  maxi¬ 
mum  retum.” 


Honor  racks,  he  added,  are 
particularly  adaptable  to  a 
morning  newspaper  operation, 
because  fewer  newsstands  are 
open  during  the  early  hours. 
“But,  whether  you  circulate  in 
the  morning  or  afternoon,  or 
both,  you  may  be  sure  honor 
racks  represent  an  important 
sales  medium  which  should  not 
be  overlooked,”  said  Mr.  Pat¬ 
terson. 

Vending  .Machines  Gain 

The  recent  interest  in  vend¬ 
ing  machines,  he  said,  stems 
from  the  fact  that  circulators 
are  constantly  looking  for  a 
sales  medium  that  will  dispense 
their  papers  at  all  hours  for  a 
minimum  cost,  yet  is  reliable, 
functional,  and  not  too  time 
consuming  to  service. 

“Vending  machines  first  came 
into  use  in  varying  forms  and 
mechanisms  more  than  15  years 
ago,”  he  said.  “Few  received 
acceptance  as  they  proved  to 
be  faulty  in  one  way  or  an¬ 
other.  More  recently,  several 
makes  have  been  placed  on  the 
market,  at  least  two  of  which 
seem  to  have  received  tentative 
general  approval.” 

In  the  past,  there  has  been 
considerable  publisher  resist¬ 
ance  to  vending  machines,  pri¬ 
marily  because  such  an  under¬ 
taking  requires  a  large  capital 
outlay,  Mr.  Patterson  pointed 
out.  Some  states,  as  well  as 
cities,  have  vending  machine 
license  laws  which  add  to  the 
cost  of  operation. 

“However,”  he  continued, 
“vending  machines  serve  a  defi¬ 
nite  purpose  and  enable  a  pub- 
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Usher  to  have  his  paper  on  sale 
24  hours  a  day.  They  guaran¬ 
tee  full  purchase  price  per  unit 
and  now  are  virtually  free  from 
the  mechanical  difficulties  of 
their  earlier  predecessors. 

“Let’s  actually  analyze 
whether  the  purchase  price  is 
prohibitive,”  Mr.  Patterson 
said.  “Let’s  assume  you  have  a 
product  that  retails  for  5^  daily 
and  15^  Sunday.  If  your  whole¬ 
sale  rate  is  average,  you  or 
your  distributors  receive  ap¬ 
proximately  3%^  daily  and  12^ 
Sunday  from  all  newsstands. 
But,  what  do  you,  or  your  dis¬ 
tributors  get  from  a  vending 
machine  ? 

“Naturally,  you  or  your  dis¬ 
tributors  receive  the  full  retail 
price  of  $5.00  per  hundred  daily 
and  $15.00  per  hundred  Sun¬ 
day  —  a  net  profit  of  $1.50  per 
hundred  daily  and  $3.00  per 
hundred  Sunday  over  most  oth¬ 
er  types  of  outlets.  It  doesn’t 
take  a  great  deal  of  figuring 
to  determine  that  such  a  ma¬ 
chine  can  soon  liquidate  itself 
and  can  prove  to  be  a  wise  in¬ 
vestment,  provided  you  are 
prudent  in  its  placement. 

“If  you  operate  with  em¬ 
ployes,  I’m  sure  you  can  de¬ 
vise  means  to  direct  this  plus 
revenue  toward  the  purchase  or 
lease  price  of  your  vending  ma¬ 
chines.  If  you  have  independent 
contractors,  it  should  not  be 
difficult  to  show  them  they  can 
afford  to  pay  you  a  reasonable 
lease  fee  from  these  added 
profits,  and  still  show  extra 
earnings.  The  net  result?  More 
circulation,  better  coverage  and 
a  high  wholesale  rate  for  your 
newspapers.” 

Locked  Boxes  Popular 

Locked,  honor  boxes  were  also 
discussed  by  Mr.  Patterson. 
Such  a  box  is  coin-operated, 
but  does  not  vend.  “Its  main 
disadvantage,”  he  said,  “is  that 
a  purchaser  can  open  the  box 
with  the  purchase  price  of  one 
paper,  and  can,  if  so  inclined 
take  all  papers.  However,  ex¬ 
perience  has  shown  this  is  not 
usually  the  case.” 

Another  disadvantage  is 
limited  capacity  of  present 
locked  honor  boxes  now  being 
manufactured,  he  explained. 
The  boxes  require  too  frequent 
servicing  to  avoid  “sell  outs” 
which  in  many  cases  is  costly 
in  hours  and  time  consuming 
milage. 

“The  locked  honor  box,  how¬ 
ever,  is  far  less  costly  than 
the  vending  machine  and  has 
a  definite  place  along  with  the 
honor  box  and  vending  ma¬ 
chine  in  your  retail  operation,” 
said  Mr.  Patterson. 


Honor  Box  Card  I 
Prods  Conscience  I 

The  following  sign  is  dig.  I 
played  on  Hartford  (Conn.)  I 
Courant  street  honor  vending  ' 
stands : 

“Your  Conscience  Is  My  ! 
Only  Protection. 

“I  Have  Paid  For  These 
Newspapers. 

“Your  Newspaperboy." 

- ^ - ; 

In  Retirement 

Highlights  of  a  career  during 
which  he  helped  treble  the  dis-  ; 
tribution  of  the  Lethbridge  ' 
(Alta.)  Herald  1 
in  his  30  yean 
as  its  circula¬ 
tion  manager 
were  recalled 
by  Stanley  A. 
Buchanan  as  he 
began  his  re¬ 
tirement  the 
other  day.  He 
served  the  af¬ 
ternoon  daily 
since  1924.  ' 

Mr.  Buchanan’s  responsibili¬ 
ties  have  been  assumed  by 
Dick  Ward,  a  member  of  the 
circulation  department  for  11 
years. 

Born  and  educated  in  Brigh¬ 
ton,  Ont.,  Mr.  Buchanan  was  J 
engaged  in  banking  and  the  R 
movie  industry  until  joining  the  ‘ 
Herald,  which  his  brother  had 
founded  as  a  weekly  in  1905. 

Mr.  Buchanan  has  been  di¬ 
rectly  responsible  for  the  car¬ 
rier  boys  and  has  seen  their 
numbers  increase  from  25  in 
1924  to  the  present  75.  Well  ’ 
over  2,000  boys  have  worked 
under  him.  I 

40  Years  of  Service 

Celebrating  his  40th  year  of 
service  with  the  Arizona  Daily 
Acosta,  circula¬ 
tion  manager  of 
Tuscon  newspa¬ 
pers,  Inc.,  is 
the  oldest  Star 
employe  in  L 
term  of  service.  * 
He  likes  to  re¬ 
call  this  inci¬ 
dent  : 

When  Presi¬ 
dent  Harding 
died  in  1923  the 
two  Tuscon 
newspapers,  then  publishing  in 
different  buildings,  went  to 
press  with  extras.  As  soon  as 
Mr.  Acosta  was  informed  of 
the  death  of  the  President,  he 
rounded  up  all  of  the  city’s 
newspaperboys  and  locked  them 
up  in  the  basement  until  the 
Star  extra  was  ready.  The  op¬ 
position  hit  the  street  too  but  - 
it  had  to  draft  the  front  office  | 
help  to  peddle  it. 


Buchanan 


Star,  Gilbert 


Acosta 
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you*re  talking  rUUP . . . 

when  you  talk  about  BOTTLED  SOFT  DRINKS! 


THE  TRUTH  ABOUT  SOFT  DRINKS  is  as  easy 
to  digest  as  the  delectable  beverages  themselves. 
And  it  is  a  fact  soft  drinks  are  food  products 
with  definite  dietary  value. 

Food  and  health  authorities  classify  them 
officially  as  food  products ...  the  same  as  other 
food  items  bought  for  bodily  needs. 

Add  to  this  their  universal  acceptance  by 
doctors,  hospitals  and  dietitians  as  positive  aids 
to  digestion  ...  as  zipper-uppers  of  tired  appe¬ 
tites  ...  as  energy-boosters  for  young  and  old, 
by  virtue  of  an  appreciable  caloric  content . . . 
as  the  last  word  in  thirst-quenchers. 


Yes,  wholesome  is  as  wholesome  does. 
And  zesty  carbonated  beverages  ...  in  bottles 
...  do  it  for  millions  of  pleasure-loving,  health¬ 
conscious  people! 


The  American  Bottlers  of  Carbonated  Bever¬ 
ages  is  a  non-profit  association  of  manufactur¬ 
ers  of  bottled  soft  drinks,  with  members  in 
every  State.  Its  purposes  ...to  improve  pro¬ 
duction  and  distribution  methods  through  edu¬ 
cation  and  research,  and  to  promote  better  un¬ 
derstanding  of  the  industry  and  its  products. 


The  National  Association  V/ of  the  Soft  Drink  Industry 


American  Bottlers  of  Carbonated  Beverages  Washington  6,  d.  c 
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BOOKS  IN  REVIEW 


Our  Correspondents 
In  Western  Europe 

By  Prof.  Roscoe  ERard 


THE  FOREIGN  CORRESPONDENTS: 
Men  and  Women  Reporting  for  America 
in  Western  Euroi)e.  Geneva:  8  Rue 
Verdaine. 


In  Caesar’s  Latin  —  from 
which  much  of  our  language 
comes — the  word  for  stranger 
was  also  the  word  for  enemy. 
And  Caesar,  leading  an  army  in 
Gaul,  fired  his  editor  of  the 
Rome  Daily  News,  Acta  Diuma, 
because  he  didn’t  get  Caesar’s 
name  in  the  paper  often  enough. 

Perhaps  Julius  was  right, 
inadvertently.  Romans  should 
have  been  learning  more  about 
Gauls  as  they  really  were,  about 
Gaul  and  its  problems,  not  all 
of  which  concerned  Caesar’s  le¬ 
gions. 

Basic  situations  change  less 
than  we  think.  President  Eisen¬ 
hower  told  members  of  the 
American  Newspaper  Publishers 
Association: 

“We  need  fuller  and  better 
infoi-mation  of  others  if  we 


wisely  direct  our  policies  toward 
real  security  .  .  .  For  under¬ 
standing  we  need  the  facts  and 
the  perspective  within  which 
they  fit  ...  We  incline  to  per¬ 
suade  with  an  attractive  label 
or  to  condemn  with  a  con¬ 
temptuous  tag.” 

If  *  * 

It  is  important,  therefore, 
that  in  this  new  monograph  is 
a  scholarly  examination  of 
American  correspondents  in 
Western  Europe.  It  deals  with 
the  scope  of  American  news 
media  represented,  with  the 
early  envii-onment,  education, 
and  family  composition — socio¬ 
logical  patterns — of  our  current 
newsmen  in  Europe,  and .  with 
their  profession  qualification : 
newspaper  experience,  language 
facility,  length  of  stay  in  the 
country  covered.  Then  it  deals 
with  adequacy  in  numbers,  with 
correspondents’  political  maturi¬ 
ty  and  their  views  on  specific 


'^The  best  documented 
Hearst  biography 
that  is  likely  to  he 
written.” 

—  Wanhinffton  Star 


WILLIAM  R  AIVIIOLPII 

HEARST 

a  neif*  apprainal 
Ky  .lOHNT  K.  WINTKLEH 

"A  more  than  competent  journalist  and  biogra¬ 
pher  lias  turned  up  with  new  letters,  new  light 
...  a  new  appraisal  .  .  .  Enlightening  .  .  . 
readable  .  .  .  revealing.” 

— Editor  and  Ft  blishkr 
“Handsomely  mounted,  with  numerous  illustra¬ 
tions  including  a  batch  of  early  comic  strips 
full  of  joyful  nostalgia.” 

— N.  Y.  Herald  Triri  ne  Book  Review 
$5.00  at  alt  bookstores,  or  from 
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international  problems.  Also 
with  censorship  and  other  news¬ 
gathering  obstacles — and  with 
the  end-product:  the  perform¬ 
ance  of  correspondents,  their 
shortcomings  and  both  editors’ 
and  authors’  suggestions  for 
improvement. 

The  author  is  the  provost  of 
Long  Island  University,  Theo¬ 
dore  Edward  Kruglak,  docteur 
des  Sciences  Politique. 

Early  in  his  study.  Dr.  Klug- 
lak  emphasizes  the  point  Alan 
Barth  of  the  Washington  (D. 
C.)  Post,  and  Lester  Markel, 
Sunday  editor  of  the  New  York 
Times,  have  urged  in  recent 
years — the  need  of  objective  in¬ 
terpretation  and  background  to 
make  the  complicated  news  of 
today  understandable  in  per¬ 
spective  to  be  genuinely  un¬ 
biased  and  enlightening. 

Mr.  Harkel  put  it  this  way: 

“Background  is  the  deeper 
sense  of  the  news.  It  gives 
meaning  to  bare  facts;  it  places 
an  event  in  the  larger  flow  of 
events.  It  is  setting,  sequence, 
and,  above  all,  significance. 
There  is  a  tremendous  differ¬ 
ence  between  interpretation  and 
opinion.  Interpretation  is  ob¬ 
jective,  or  as  objective  as  human 
beings  can  make  it;  opinion  is 
subjective."  ,  ,  * 

And  the  first  point  of  Dr. 
Kruglak’s  thesis,  he  explains 
like  this: 

It  is  not  enough  for  Ameri¬ 
cans  to  know  that  Fiance  has 
frequent  changes  of  prime 
ministers,  that  the  United  King¬ 
dom  has  sent  a  trade  mission  to 
Moscow,  that  the  Communists 
are  calling  strikes  in  Italy.  The 
tvhys  of  these  news  events  are 
1  more  important  than  the  news 
I  itself.” 

j  A  correspondent  ignorant  of 
I  the  language  of  the  country  he 
j  covers,  unfamiliar  with  its  eco- 
'  nomic  or  political  background, 

I  the  author  argues,  “can  do  as 
I  much  damage  as  the  venal  jour¬ 
nalist.”  Yet  interpretative  writ- 
I  ing  by  one  w'ho  knows  his  busi- 
,  ness  can  bring  the  news  and  the 
j  people  of  a  country  into  focus, 
he  says. 

;  That  takes  an  impoitant  part 
of  Dr.  Kruglak’s  study  into  a 
I  scrutiny  of  correspondents’  edu¬ 
cational  qualifications.  He  con¬ 
cludes  that  a  great  majority  of 
our  correspondents  do  po.ssess 
the  necessaiy  training. 

“Shortcomings”  stem  from 
!  certain  lacks  of  familiarity  with 
I  particular  countries  assigned 
and  from  censorship  and  other 
conditions  over  which  the  cor¬ 
respondents  have  no  control. 
Suggestions  he  lists  for  im¬ 
provement  seem  balanced  and 
thought-provoking. 


Statesman  Denied 
*Scoop'  Privilege 

Ottawa 

Prime  Minister  Louis  St 
Laurent  said  in  the  House  of 
Commons  that  the  reason  the 
legislative  program  for  the 
next  session  of  Parliament 
contained  no  surprises  was 
due  in  some  measure  to  the 
press. 

He  said  the  press  galleiy 
members  “have  ways  of  ob¬ 
taining  information  which 
they  do  not  hesitate  to  com¬ 
municate  to  the  readers  of 
their  newspapers  as  soon  as 
they  get  the  slightest  inkling 
about  what  is  apt  to  hap¬ 
pen.” 

API  Seminars 
For  Foreigners 

Plans  for  a  series  of  five 
seminars  for  newspaper  execu¬ 
tives  from  abroad  were  an¬ 
nounced  this  week  by  the 
American  Press  Institute  of 
Columbia  University- 

One  seminar  will  be  held 
each  year,  starting  next  Fall. 
Each  will  provide  for  14  news¬ 
paper  executives  to  visit  the 
United  States  for  periods  of 
60  days.  The  programs  will  in¬ 
clude  professional  discussions 
at  the  Institute,  on-the-spot 
stutly  of  newspaper  operation 
in  various  U.S.  cities,  and  op¬ 
portunity  to  observe  economic, 
social  and  political  life  in  this 
country. 

The  five  seminars  will  in¬ 
clude  two  for  newspapermen 
from  Latin  America,  two  from 
the  Middle  East  and  one  from 
Southeast  Asia.  The  programs 
will  be  conducted  by  the  Insti¬ 
tute  .staff  under  grants  of  $94,- 
000  from  the  Rockefeller  Foun¬ 
dation  and  $140,975  from  the 
Ford  Foundation.  The  U.  S. 
State  Department  will  provide 
travel  funds  for  the  first  group 
of  seminar  members  from  their 
homes  to  New  York  and  return. 
• 

Japanese  Diplomat 
Heads  Nippon  Tiniest 

Tokyo 

Shintaro  Fukushima,  a  for¬ 
mer  diplomat  w'ho  served  in  the 
United  States,  has  been  elected 
president  of  the  independent 
English  -  language  Nippon 
Times. 

A  stockholders’  meeting  Jan. 
12  selected  Mr.  Fukushima  to 
succeed  Kiyoshi  Togasaki,  who 
will  become  representative  di¬ 
rector  of  the  Times.  Mr.  Toga¬ 
saki  is  board  chairman  of  the 
International  Christian  Univer¬ 
sity. 
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But  our  home  survived  the  hig  windstorm 


“Even  before  we  started  building 
our  home,  I  asked  my  insurance 
agent  to  check  everything  so  I’d  be 
properly  protected.  He  did  that,  but 
he  also  suggested  some  other  things 
that  had  never  occurred  to  me.  He 
made  sure  I  knew  what  was  the 
safest  type  of  construction.  Also,  he 
got  me  folders  telling  me  howto  pre¬ 
pare  for  a  windstorm  or  hurricane 
when  warnings  are  broadcast. 

“Three  years  later  our  home  stood 
up  under  a  terrific  blow  — the  most 
damaging  in  years.  But  thanks  to 
my  agent’s  advice,  damage  to  my 


home  was  slight,  and  it  was  covered 
by  insurance.” 

★ 

Your  Capital  Stock  company  insurance 
agent  works  for  you  every  minute,  day  or 
night.  His  companies  serve  you  in  ways 
that  go  beyond  your  policy  — to  bring  you 
other  public  services  like  inspection  of 
municipal  fire-lighting  facilities  and  fire 
prevention  education. 

These  companies  are  represented  in 
communities  everywhere  by  200,000  agents 
—  men  who  are  in  business  for  themselves. 
Your  Capital  Stock  company  agent  is  a 
neighbor,  so  he’s  familiar  with  your  prob¬ 
lems.  You  can  go  to  him  for  advice  on  all 
kinds  of  property  insurance.  So  check  with 
him  regularly— he’s  as  close  as  your  phone. 


Look  for  the  symbol  printed  below.  Only 
an  independent  Capital  Stock  company 
agent  or  broker  may  display  it. 


Standard 
^protection 


NATIONAL  BOARD  OF  FIRE  UNDERWRITERS 

A  Service  Organisation  Maintained  by 
224  Capital  Stock  firo  Insurance  Companies 
85  John  Street,  New  York  38,  New  York 
222  West  Adams  Street,  Chicago  6,  Illinois 
465  California  Street,  San  Francisco  4,  Calif. 
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for  the  channel  10  permit, 
citing,  as  a  major  factor  in  its 
decision,  the  widespread  com¬ 
munications  interests  of  Mc- 
Clatchy  (newspapers  and  broad¬ 
casting).  McClatchy  went  to 
court  on  the  ground  it  had  been 
discriminated  against  because 
of  its  other  interests. 

“The  Commission  is  free,” 
Washington  court,  “to  let  diversifi- 

All  three  judges  of  the  cation  of  control  of  communica- 
United  States  Court  of  Appeals  tions  facilities  turn  the  balance, 
found  nothing  “arbitrary”  or  if  it  reasonably  concludes  that 
“capricious”  in  the  ruling  of  it  is  proper  to  do  so.” 
the  Federal  Communications  The  FCC,  the  court  added. 
Commission  that  denied  the  ap-  gave  decisive  weight  to  this 
plication  of  McClatchy  Broad-  question  only  after  carefully 
casting  Co.  for  a  Sacramento  considering  all  characteristics 
television  license.  and  proposals  of  the  two  com- 

In  1954  the  FCC  preferred  petitors  and  finding  them  al- 
Sacramento  Telecasters,  Inc.  most  in  balance.” 


Court  Upholds 
Rule  Against 
McClatchy  Bid 


Denial  of  TV 
To  Lamb  Is 
Again  Urged 


Washington 
The  Broadcast  Bureau  has 
filed  a  brief  with  the  Federal 
Communications  Commission 
which  argues  that  a  hearing  ex¬ 
aminer’s  finding  should  be  re¬ 
versed  and  Edward  Lamb 
should  be  denied  a  renewal  of 
his  license  for  station  WICU, 

Erie,  Pa. 

Stressing  legal  exceptions  to 
Examiner  Herbert  Sharfman’s 
initial  decision  in  favor  of  the 
Erie  Dispatch  publisher,  the 
Broadcast  Bureau  asserted  that 
the  basic  question  had  been  in¬ 
correctly  approached.  (E&P, 

Dec.  10,  1955.) 

Issue  No.  1,  the  bureau  brief 
argued,  was  whether  Mr.  Lamb 
was  truthful  with  the  Commis¬ 
sion  in  certain  statements  sub¬ 
mitted  by  him  in  connection 
with  his  application  for  license 
renewal. 

“These  statements,”  the  bu¬ 
reau  pointed  out,  “disavowed 
any  connection,  prior  to  or  at 
the  time  of  the  statements, 
between  Mr.  Lamb  and  Com¬ 
munism  or  any  Communist 
activities.” 

Record  Reviewed 

The  bureau  asserted  that  the 
hearing  record  was  replete 
with  testimony  that  Mr.  Lamb 
was  active  in  and  gave  support 
to  Communist  front  organiza- 
’  tions  for  a  period  from  the 
j  early  1930s  until  1947. 

The  brief  concludes  “The  re¬ 
cord  amply  supports  the  ex¬ 
aminer’s  judgment  that  Lamb 
was  ‘a  shrewd,  successful  and 
I  agressive  lawyer’  who  was  con- 
;  nected  with  ‘several  Communist 
’  dominated  matters’.  The  re- 
!  cord,  however,  is  bare  of  any 
I  basis  for  concluding  that  ‘de- 
!  spite  his  demonstrated  acumen’ 
he  did  not  recognize  the  nature 
of  these  matters  or  did  not  re¬ 
member  them.  In  fact  every¬ 
thing  in  the  record  would  argue 
to  the  contrary.  For,  Mr.  Lamb 
— the  shrewd,  aggressive  and 
successful  lawyer — has  asserted 
repeatedly  his  constant,  vigor- 
I  ous  opposition  to  Communism 
j  and  anything  related  thereto. 

“We  submit  that  matters  of  land.  Scripps-Howard 
j  the  type  described  herein —  Inc.,  said  the  new  p 
writing  in  the  Sunday  Worker,  which  work  is  to  be 
high  position  over  a  period  of  this  Spring,  “is  an  ex 
years  in  a  multiplicity  of  Com-  of  our  faith  in  the  fi 
munist  dominated  organize-  Cleveland-originated  li 
tions,  participation  in  dedica-  casts.” 


OUTSTANDING  citizen  award  ot 
the  Camden  County  Bar  Associa¬ 
tion  is  given  to  Jane  A.  Stretch, 
editor  of  the  Camden  (N.J,) 
Courier-Post,  by  Harold  W.  Ban- 
nett  of  the  Bar  committee.  The 
citation  praised  Miss  Stretch  foi 
support  of  fair  and  impartial 
administration  of  justice. 


tion  of  Communist  Political 
Association  headquarters,  etc., 
are  matters  which  it  really 
cannot  be  believed  would  he 
forgotten  by  Mr.  Lamb. 

“And,  it  follows  that  Mr. 
Lamb  in  his  earlier  representa¬ 
tions  to  the  Commission  as  well 
as  in  his  ‘not  forthright’  testi¬ 
mony  characterized  by  ‘vague¬ 
ness’,  ‘intransigence’,  ‘skittish 
attitude’  and  ‘prove-me-wrong 
attitude’  (to  use  the  descrip¬ 
tion  of  the  examiner  in  this 
case)  was  clearly  guilty  of  de¬ 
liberate  misrepresentation.” 


Your 
textbook 
to  1956 
sales 
success . . 


No  ‘Pirating’  Proof 

Lorain,  Ohio 
The  Lorain  Journal  has 
failed  to  provide  proof  of  news 
“pirating”  on  the  part  of  Radio 
Station  WEOL  in  nearhy 
Elyria,  and  a  Federal  Com¬ 
munications  Commission  ex¬ 
aminer,  Herbei-t  Sharfman, 
has  recommended  the  station’s 
license  be  renewed.  The  sta¬ 
tion’s  renewal  request  had  been 
challenged  by  the  Lorain 
.Journal  Co. 


TOP  TEN  BRANDS  ACROSS  THE  NATION 

is  a  combined,  comparative  report  on  product 
buying  surveys  made  in  eight  major  markets 
across  the  nation. 

The  national  survey  shows  the  per  cent  of 
households  buying  80  separate  products, 
during  the  past  12  m«)nths,  in  each  of  these 
markets  —  with  the  TOP  TEN  BRANDS 
in  each  product  category. 

Results  were  obtained  by  personal  inter¬ 
views  in  homes  drawn  by  probability  sampling 
methods,  under  the  supervision  of  the 
Dan  E.  Clark  II  &  Associates  organization. 


From  these  8 
great  newspapers 
across  the  country 

AKRON  BEACON-IOURNAL 
DENVER  POST 
HOUSTON  POST 
LOS  ANGELES 
HERALD-EXPRESS 
PORTLAND  (OREGON) 

OREGONIAN 
TOLEDO  BLADE 
WILMINGTON 
NEWS-IOURNAL 
YOUNGSTOWN 
VINDICATOR 

Plan  1956  Sales  Campaigns 
with  the  help  of 


TOP  TCN  BRANDS  individual  studies  for  eoch  of 
the  eight  markets  are  also  ovailobte,  local  studies 
show  product  usoge  ond  the  TOP  TEN  BRANDS  for 
130  different  products,  related  buying  patterns, 
brand  avoilability  in  stores  and  extensive  up-to* 
date  population  doto. 

Copies  of  these  reports  moy  be  obtoined  from 
each  sponsoring  newspoper  or  any  of  these  no¬ 
tional  newspoper  representotives:  Kefiy-Smith  Co., 
Mo/oney,  ftegon  S  Schm/ft,  Inc.,  or  Story,  Brooltt 
8>  finloy,  Inc. 
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COAL  FACTS  National  Coal  Association 

THE  NATIONAL  COAL  ASSOCIATION  •  SOUTHERN  BUILDING,  WASHINGTON  S,  D.C. 

February,  1956 

A  strong  America  requires  an  expeinding  supply  of  low  cost 
ENERGY.  This  is  so  because  each  American  consumes  energy 
equivalent  to  18,000  pounds  of  coal  per  year,  and  the  amount 
is  growing.  No  other  nation  in  the  world  uses  so  much  energy 
per  person.  For  these  reasons,  it  follows  that  some  of  the 
most  strenuous  debates  in  this  session  of  Congress  should 
occur  on  this  issue  of  ENERGY.  The  issue  is  so  broad  that  it 
challenges  the  best  in  reporting  and  interpreting. 

The  84th  Congress  was  reminded  of  the  paramount  importance 
of  ENERGY  at  the  beginning  of  its  existence  last  year.  A 
committee  composed  of  seven  members  of  President  Eisenhower's 
Cabinet  and  the  Director  of  Defense  Mobilization  made  a 
report  issued  by  the  White  House  in  February,  1955,  which 
stated:  "The  importance  of  ENERGY  to  a  strong  and  growing 
economy  is  clear." 

Congress  has  many  bills  also  dealing  with  ENERGY.  These 
affect  coal,  natural  gas,  oil,  hydro  and  atomic  power .  The 
number  of  decisions  faced  by  this  Congress  in  this  important 
area  of  ENERGY,  if  properly  made,  could  well  establish  the 
84th  as  one  of  the  most  influential  on  record  in  guiding  the 
country  to  a  greater  future . 

Most  important  fact  to  remember  is  that  the  United  States 
suffers  no  ENERGY  deficit.  The  United  States  is  one  of  the 
few  nations  of  the  world  blessed  with  sufficient  reserves  of 
fossil  fuels  to  meet  the  nation's  power  requirements  at  low 
cost  for  centuries  to  come.  There  is  no  need  to  rush  into 
unwise  legislation. 

Huge  reserves  of  coal  are  available .  They  are  the  country's 
best  guarantee  against  an  ENERGY  deficit.  As  of  January  1, 
1953,  the  United  States  Geological  Survey  estimated  that 
remaining  reserves  of  coal  in  the  U.S.A.  totaled  1,900 
billion  tons.  This  is  about  4,000  times  the  1955  production. 
This  tonnage  would  be  sufficient  to  meet  the  entire  thermal 
ENERGY  requirements  of  the  U.S.A.,  based  on  the  latest 
rates,  and  including  that  furnished  by  oil  and  natural  gas, 
for  690  years.  Our  coal  reserves  would  last  nearly  1,000 
years  even  if  we  consumed  one  billion  tons  per  year.  So 
there  is  plenty  of  coal  for  future  increases  in  our  energy 
demands . 

In  the  United  States,  the  most  economic  source  of  steam- 
generated  electric  power  in  the  foreseeable  future  will be 
plants  fueled  by  coal,  oil  or  natural  gas .  Under  the 
competitive  stimulus  of  our  free  enterprise  system,  the 
ingenuity  of  the  American  people  will  bring  about  the  most 
beneficial  results  that  can  be  obtained  from  all  energy 
sources,  including  coal,  oil,  natural  gas  and  atomic  energy. 
This,  then,  is  the  backdrop  for  the  debate,  the  decisions 
and  the  news  on  ENERGY  in  this  session  of  Congress. 

Mat*rl«l  In  Coal  Foctt  may  b*  quolod  or  roproducod  for  any  pwrpoto.  H  fwrihor  InformoHon  Is  dosirod,  contact  Notional  Cool  Associotion. 

_  (A  dvertisement ) 
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TENNESSEE  VALLEY 
PUBLIC  POWER 

ASSOCIATION 


Grass  Roots  Press 
Outlook  Good — NEA 


What  the  Press 
should  know  about 


SOCIALISM 
and  the  TVA 


Chandler,  Ariz.  always  a  losing  fight.  “You  Advocate,  suggested  a  national 
John  Moiley,  columnist  and  hck  it  one  place  today  and  it  suburban  newspaper  association 
foreign  correspondent,  told  spnngs  up  some  place  else  to-  formed  within  the  structure 
200  members  of  the  National  morrow.”  National  Editorial  As- 

Editorial  Association  meeting  Because  of  this,  Mr.  Easterly  sociation  to  tell  the  story  of 
here  Jan.  21  that  he  had  never  said,  it  is  the  duty  of  the  com-  “Suburban  Newspapers.”  He 
come  home  to  his  country  as  mittee  to  carry  this  torch  and  said:  “I  have  always  felt  that 
optimistic  about  peace  and  tbe  to  see  that  it  is  passed  to  the  suburban  publisher  belongs 
defeat  of  forces  against  our  someone  who  will  continue  to  to  a  slightly  different  breed  of 

way  of  life  as  now.  carry  it.  He  said  that  NEA’s  the  newspaper  family.  We  are 

Mr.  Morley,  the  banquet  committee  believes  that  this  a  minority  in  the  large  rela- 
speaker,  said  he  would  try  to  fight  is  more  important  to  the  tionship  but  growing  yearly  un¬ 
stick  to  his  job  of  reporting  weeklies  and  small  dailies  than  til  today  we  are  now  of  age. 

what  he  saw  and  what  impor-  the  big  dailies  and  other  media  Yet  we  are  in  a  way  a  problem 

tant  authorities  told  him  in  his  because  the  fight  belongs  at  the  child  with  many  problems  dif- 
“Eye-Witness  World  Report  grass  i-oots  where  public  officials  ferent  from  those  of  our  ‘coun- 
.  .  .  Uncensored.”  are  known  to  editors.  try  cousins.’  ” 

He  felt  after  covering  the  NEA  Past  President  C.W’.  Semi-Weekly  Changeover 

Geneva  Conference  and  talking  Brown,  Oconomowoc  (Wis.)  John  Fournier,  Kent  (Wash.) 
to  other  veteran  newsmen  there  Enterprise,  in  outlining  the  Sewa-Joumal,  told  of  the  ex- 
that  the  United  States  made  a  program  and^  objectives  of  the  perience  in  going  into  the  semi- 
genuine  impact  on  the  free  National  Editorial  Association  fiejd  in  Renton,  Wash., 

world  that  prays  for  peace,  m  a  Shop  Talk  session,  said  that  year  ago.  Calling  it  “How 

“Not  one  single  newspaper  the  sole  reason  for  NEA’s  exis-  -Jq  Publish  a  Semi-Weekly 

around  the  world  carried  the  tence  is  to  serve  the  publisher.  Newspaper”  he  told  of  the  trial 
impression  that  Geneva  confer-  He  felt  that  the  ways  to  do  ej-j-or  method  they  had  to 

ence  was  a  failure  except  in  this  were  direct  information  to  ygg  jn  changing  over  to  semi- 
my  own  country,”  he  said.  the  publisher,  to  serve  the  state  weekly  operation.  He  reported 
He  said  he  was  not  optimistic  asswiation,  to  “sell”  the  in-  that  they  guessed  wrong  on  too 
about  the  situation  in  the  Mid-  <^“®try  and  to  serve  the  nation,  n^g^y  things,  but  they  made 
die  East  and  that  he  was  not  Profits  Praised  progress  in  a  highly  competitive 

suggesting  that  we  let  our  Leon  Barnes,  Northwood 

guard  down.  (Iowa)  Anchor,  and  co-chair-  that  they  looked  for- 

Concluding,  he  pointed  out  man  of  the  1956  NEA  Better  to  much  more  substantaal 

that  “all  editors  are  on  a  cru-  Newspaper  Contests,  in  talking  progress  during  1956  because 
sade  and  when  we  forget  we  about  “Better  Newspapers”  the  inherent  opportunity  for 
are  crusaders  we  have  no  busi-  said:  “At  the  risk  of  being  ac-  uoubling  the  swvice  to  the  com- 
ness  in  the  newspaper  business.”  cused  of  putting  too  much  em-  o™unity  through  the  publication 

phasis  on  the  business  side  of  «  twice-weekly  newspaper. 

Freedom  of  Information  newspaper  operation  I’d  ^  bringing  a  report  on 

In  making  a  report  on  Free-  like  to  say  that  I  feel  one  of  ‘C^munity  Senrice  H®rold 
dom  of  Information,  Guy  East-  the  most  important  components  ®  cken  (  ^ 


“Creeping  Socialism”  — 
were  the  words  used  by  a 
poorly  advised  chief  ex¬ 
ecutive  in  a  hectic  press 
conference  about  the  TV  .A 
— and  they’ve  caused  un¬ 
told  damage  to  the  people 
of  the  Tennessee  Valley, 
despite  any  explanations. 
Why  did  he  say  it?  Until 
19.50,  ugly  smear  tactics 
using  the  word  “social¬ 
ism”  or  its  more  sinister 
companion  “communism” 
were  seldom  employed. 
Publicly  owned  operations 
did  little  to  advertise  that 
the  price  of  electricity 
was  too  high,  the  supply 
too  low.  Yet  it  was  being 
effectively  demonstrated  in 
the  Tennessee  Valley  that 
an  abundant  supply  of 
power  at  reasonable  rates 
not  only  built  the  econ¬ 
omy  of  a  region,  but  paid 
off  for  the  utility. 

Who  started  ?t? 

The  following  quotes  from 
a  survey  made  in  1950 
for  the  Electric  companies 
Advertising  Program 
clearly  indicates  the  gen¬ 
esis  of  the  smear  cam¬ 
paign  .  .  . 

“Some  fewer  people  in 
1949  approved  of 
TV  A  than  did  in  1947 
.  .  .  but  stiff,  only 

10%  say  they  disap¬ 
prove.” 


“It  is  apparent  that  to 
link-  our  fight  to  the 
TV  A  question  would  run 
us  into  a  lot  of  oppo¬ 
sition  .  .  .  But  to  link 
our  fight  to  socialism  is 
something  else  again. 
The  people  do  not 
want  socialism. 

“W  e're  on  favorable 
ground  there  .  .  .  will 
stress  the  fight  against 
the  socialistic  state  more 
in  the  future.” 

In  less  than  four  years, 
a  program  based  on  half- 
truth,  using  smear  tactics, 
swept  from  ECAP  to  the 
chief  executive  of  the  na¬ 
tion,  and  into  the  minds 
of  millions.  Hitler’s  Nazis 
never  created  more  effec¬ 
tive  propaganda. 

Sponsored  In  fho  IntarasI  of 
an  onfightonod  Press  by  .. . 


new  plants  •  modernizotions  •  extensions 
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this  petroleum  marketer 

spent  $1,205,446 

for  newspaper  advertising 

Who  says  the  consumer  isn’t  brand-conscious  about 
his  fuel  oil?  Or  anti-freeze,  motor-oil,  lubricants, 
gasoline?  Not  this  company!  What’s  more,  they  know 
just  how  to  cultivate  him.  Like  oil  companies  all  over 
the  country  can  tell  you  .  .  .  the  closer  the  point  of 
purchase,  the  bigger  the  pay-off  from  your  advertising 
investment. 

Take  this  advertiser,  for  example.  Last  year,  they 
spent  $1,205,446  in  newspapers,  and  that’s  a  boost  of 
128%  from  the  year  before.  Think  they  believe  in 
newspapers?  But  don’t  stop  there!  Look  at  all  the  big 
national  advertisers  ...  in  1954  there  were  1,404 
who  invested  $25,000  or  better  .  .  .  and  expenditures 
for  the  top  100  alone  ran  to  $288,183,461. 

Where  does  your  paper  come  in  on  appropriations 
like  these?  Or  more  specifically,  how  do  you  get  close 
to  the  men  with  the  big  say-so  in  newspaper  spending? 
How  else  but  Editor  &  Publisher?  Where  but  this 
newspaper  about  newspapers  can  you  find  the  wide 
reportorial  scope  that  draws  advertising  men  from 
every  class  of  business  and  industry?  What  other 
magazine  but  E  &  P  can  tell  them  so  much,  so  fast, 
about  what’s  going  on  all  over  the  world  of  news¬ 
papers? 

Remember,  Editor  &  Publisher  is  written  for  users 
as  well  as  makers  of  newspapers.  It’s  bought  and 
read  intensively  by  men  responsible  for  big  adver¬ 
tising  expenditures.  And  when  they’ve  got  media  on 
their  minds,  your  paper  is  right  at  their  fingertips 
.  .  .  when  you’re  in  Editor  &  Publisher. 

Big  People  .  .  .  Big  Newspaper  Advertisers 
.  .  .  Big  Business  For  You 

Almost  all  the  important  buyers  of  newspaper  space 
at  agencies  and  advertisers  read 

Editor  &  Publisher 

Times  Tower,  Times  Square, 

New  York  36,  N.  Y. 


PROMOTION 


Michigan  State  Offers 
To  Put  Exhibits  on  Road 


By  T.  S.  Irvin 

The  first  move  has  been 
made  to  establish  a  permanent 
librai-y  and  a  mobile  exhibit  of 
U.  S.  ne^vspaper  promotion. 
John  Marston,  associate  pro¬ 
fessor  of  journalism  at  Michi- 
(fan  State  University,  has  of¬ 
fered  to  sponsor  the  undertak¬ 
ing.  It  now  remains  only  for  a 
few  details  to  be  worked  out 
by  Editor  &  Publisher  and  the 
National  Newspaper  Promotion 
Association. 

The  idea  originated  with 
Leonard  Goldblatt,  promotion 
manager  of  the  Hackensack 
(N.  J.)  Bergen  Evening  Re¬ 
cord.  He  wondered,  in  a  com¬ 
munication  to  this  department, 
why  the  exhibit  of  entries  in 
the  E&P  annual  newspaper  pro¬ 
motion  contest  should  be  con¬ 
fined  only  to  the  NNPA  con¬ 
vention  at  which  the  awards 
are  made.  He  suggested  that 
the  exhibit  be  kept  together  as 
a  library  of  promotion  ideas, 


available  to  promotion  men  for 
examination  through  the  year. 
He  suggested  further  that  if 
the  exhibit  could  be  displayed 
at  conventions  of  newspaper 
people  other  than  promotion 
men  it  would  do  much  to  ad¬ 
vance  the  cause  of  better  pro¬ 
motion. 

Mr.  Marston,  a  former  pro¬ 
motion  manager  of  the  Des 
Moines  (Iowa)  Register  and 
Tribune  and  of  the  St.  Louis 
(Mo.)  Star-Times,  was  quick 
to  pick  up  the  idea. 

School  Repository 

“The  school  of  journalism 
at  Michigan  State  University,” 
he  writes,  “would  be  glad  to 
receive  the  collection  of  win¬ 
ning  entries  in  the  newspaper 
promotion  contest  if  they  are 
sent  here  immediately  after  the 
close  of  the  NNPA  convention. 
We  would  exhibit  them  here 
and  at  the  same  time  circularize 
all  of  the  journalism  schools  in 


This  you  should  know.  . . 

Burgess  mats  shrink  less  lengthwise  for  a  given  width 
shrinkage.  Why  ask  for  trouble  with  advertising  lineage. 
Help  the  advertising  department— use  Burgess  Mats 


BUROISS  CIILULOSI  COMPANY 

McHiwfacfftfrort  and  DIftribwfors  of 
>urgo««  Chromo  ond  Tono-Tox  Mott 
FREEPORT,  lUINOIS 


the  U.  S.  to  set  up  a  shipping 
circuit. 

“The  entries  would  then  be 
sent  to  schools  requesting  the 
exhibit,  remaining  perhaps  a 
week  at  each  school.  ♦  *  *  Upon 
completion  of  the  circuit  the 
exhibit  would  return  here  for 
permanent  storage  and  would 
continue  to  be  available  through 
our  library  facilities  to  news¬ 
papermen  and  students. 

“I  feel  keenly  that  this  good 
material  should  not  be  dis¬ 
persed  as  it  now  is  by  being 
sent  back  to  its  producer-news- 
papers,  who  already  have  it  in 
Hie  anyway.  By  sending  it  over 
most  of  the  U.  S.  it  would  be 
available  for  inspection  by  a 
great  many  newspaper  people, 
particularly  those  on  smaller 
papers,  who  may  not  find  it 
possible  to  attend  NNPA  con¬ 
ventions.  This  in  itself  ought 
to  do  much  to  increase  the  in¬ 
terest  in  promotion  nationally 
and  raise  its  sights.  In  compe¬ 
titive  situations  journalism 
schools  are  neutral  ground 
where  all  can  meet. 

Helpful  to  Students 

“In  addition,  the  impact  of 
an  exhibit  such  at  this  upon 
students  is  extremely  impor¬ 
tant.  These  young  men  and 
women  are  not  only  going  to  be 
tomorrow’s  newspaper  promo¬ 
tion  people,  but  they  will  also 
be  tomori-ow’s  news,  advei'tising 
and  circulation  people  and  it 
is  well  worthwhile  for  them  to 
appreciate  the  scope  of  pro¬ 
motion  and  its  value  now.” 

The  advantages  spelled  out 
both  by  Mr.  Goldblatt  and  by 
Mr.  Marston  appear  obvious. 
Newspaper  promotion  should 
profit  enormously  from  this  ex¬ 
tra  milage  given  the'  entries  in 
the  Editor  &  Publisher  con¬ 
test.  Even  more  important, 
newspapers  should  profit  from 
it  in  better  and  more  effective 
promotion.  Here  is  another  rea¬ 
son  why  you  should  enter  this 
year’s  contest — ^and  there’s  no 
better  time  than  right  now. 

Virgin  Territory 

Here’s  another  answer  to 
newspaper  publishers  who  in¬ 
sist  their  enterprises  are  too 
small  to  afford  promotion.  The 
Daily  News  published  at  Char¬ 
lotte  Amalie,  St.  Thomas,  in 
the  Virgin  Islands,  has  a  cir- 
I  culation  of  only  1,200.  Yet  it 
I  has  produced  a  4-page  market 
data  folder  that  stands  up 
;  with  the  best  of  them. 

This  folder  makes  interest- 
1  ing  and  instructive  reading.  It 
!  should  wake  up  many  space 
I  buyers  to  the  existence  of  a 
j  market  worth  tapping.  We 
I  thank  Walter  M.  Stevenson  for 


sending  it.  He  produced  it  last 
year  while  advertising  director 
of  the  paper.  It  is  the  first 
substantial  promotion  the  Daily 
News  has  ever  done,  he  ex- 
plains.  At  the  same  time,  the 
News  started  a  monthly  letter 
and  merchandising  memo  to 
local  merchants. 

The'  News  is  a  26-year-oId 
enterprise. 

In  the  Bag 

It’s  comforting  these  days, 
when  it  appears  to  be  just  as 
cold  in  Miami  as  it  is  in  Man¬ 
hattan,  to  hear  that  Rockford, 
Ill.,  is  the  “hottest  city  in 
America  today!”  That’s  what  a 
broadside  from  the  Rockford 
Morning  Star  and  Register-Re¬ 
public  declares.  It  also  calls 
Rockford  “remarkable,”  and  the 
figures  it  adduces  in  proof  give 
substance  to  the  claim. 

“The  New  South  Bend  Gro¬ 
cery  Story,”  just  put  out  by  the 
South  Bend  (Ind.)  Tribune, 
traces  changes  in  the  retail 
grocery  situation  in  its  market 
that  have  taken  place  during 
the  past  year.  The  presentation 
contains  a  6-month  grocery  in¬ 
ventory  study  showing  move¬ 
ment  of  merchandise  in  18  gro¬ 
cery  classifications.  Copies  can 
be  had  from  Clarence  Harding, 
promotion  manager. 

New  market  data  folder  pro¬ 
duced  by  the  Vineland  (N.  J.) 
Times  Journal,  Promotion  Man¬ 
ager  Joel  C.  Leuchter  reports, 
is  being  used  by  local  chamber 
of  commerce  to  help  attract 
new  industry  to  the  communi¬ 
ty. 

New  London  (Conn.)  Day  is 
conducting  a  series  of  five 
classes  in  advertising  and 
merchandising  for  suburban 
merchants. 

• 

Highway  Trophy 
In  Hearst  Collection 

William  Randolph  Hearst 
Jr.,  editor-in-chief  of  Hearst 
Newspapers,  has  added  to  his 
collection  of  journalistic  tro¬ 
phies  the  George  S.  Bartlett 
Award  of  the  American  Road 
Builders’  Association. 

The  presentation  was  made 
recently  to  Mr.  Hearst  at  Miami 
Beach,  in  recognition  of  the 
Hearst  Newspapers’  “outstand¬ 
ing  contribution  to  highway 
progress.”  They  have  printed 
more  than  3,000,000  lines  — 
about  1,229  pages — of  copy  re¬ 
lating  to  the  better  highway 
program  in  the  last  three  years. 

The  Bartlett  Award  is  the 
most  valued  individual  honor  in 
the  highway  field.  It  was  es¬ 
tablished  in  1931. 
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Whales  the 

fastest  way  to 

sales  in  Pennsylvania’s^^^ 

No.  3  ^Titf7 

Come  on,  hop  aboard!  The  sellers  are  converging 
on  Pennsylvania's  third  market  place.  But  why 
not?  The  14  cities  listed  in  the  ad  sign-off  tote  up  to  a  ^ 
sixth  of  the  State’s  population,  income,  and  sales  ...  1 

with  each  one  a  key  trading  center  or  important  secondary 
buying  area.  The  fastest  way  to  sell  them?  It's  obvious 
.  .  .  with  nearly  half  the  families  here  (a  quarter-million 
readers)  shopping  their  local  newspapers  before  any  other 
medium.  And  don’t  dally  .  .  .  buyers  in  this  rich,  free- 
spending  market  won’t  come  looking  for  you.  But  you’ll  find 
them  soon  enough  .  .  .  once  you  put  these  hometown  dailies 
on  your  list  to  sell  Pennsylvania’s  No.  3  “City.” 


V 


Sell  Pennaylvania't  No.  3  City  with  these  newspapers'. 

BEAVER  FALLS  NEWS-TRIBUNE  (E)  *  CHAMBERSBURG 

PUBLIC  OPINION  <E)  *  COATESVILLE  RECORD  (E) 

*  CONNELLSVILLE  COURIER  (E>  •  INDIANA 

GAZETTE  (E)  *  JEANNETTE  NEWS-DISPATCH  (E) 

*  LOCK  HAVEN  EXPRESS  <E)  *  NEW  CASTLE 

NEWS  <E>  *  SUNBURY  DAILY  ITEM  (E)  ^ 

*  TOWANDA  REVIEW  (M)  *  WARREN 

TIMES-MIRROR  (E)  •  WASHINGTON  OBSERVER 
REPORTER  (M&E)  *  WILLIAMSPORT  SUN- 

GAZETTE  (M&E)  •  YORK  DISPATCH  (E) 
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“Journalism  educators  are  pleted,  shows  the  shift  in  in¬ 
well  aware  of  the  widening  structional  emphasis  during  the 
Y  *  ,  market  for  their  graduates.  It  last  five  years.  Seventeen  of 

\  Jut  growing  the  reporting  schools  have 

demand  from  other  media:  ra-  added  major  curricula  in  tele- 

y,  j  <lio,  television,  industrial  and  vision  in  that  period,  eight  in 

m  IV^/Vc*  business  publications,  general  public  relations,  three  in  maga- 

L/f  UCi^  magaines,  technical  periodicals,  zine  journalism.  A  dozen  others 

Private  industry  is  an  active  have  added  other  non-editorial 
bidder  for  men  and  women  em-  journalism  majors, 
grads-to-be,  fewer  than  half—  Plpyes  in  the  fields  of  Indus-  During  those  five  years,  15 
sctuBlly  some  40  to  45^““£ir6  tri&l  jouinBlism^  compBny  bq*  scliools  hsvo  Bddod  b  course  or 
heading  for  newspaper  journal-  vertising,  sales  promotion  and  courses  ^  in  public  relations,  23 
ism.  After  the  military  grabs  relations.  ^  Government,  in  television,  11  in  business  and 

its  25%  so  few  are  left  that  health,  social  work  and  industrial  publications,  four  in 

journalism  schools  country-wide  groups  want  writers  and  magazine  writing  and  editing, 

can’t  begin  to  keep  up  with  em-  Teaching  media  and  While  48  of  the  schools  re- 

ployer  demand  for  candidates,  "market  research,  and  other  ported  they  are  giving  news- 
Hence  the  “scraping  the  hot-  specialized  oppor-  paper  journalism  the  same  em- 

tom  of  the  barrel”  speeches  ...  phasis  as  10  years  ago,  15  say 

heard  from  these  employers  of  ^  recent  sui-yey  of  occu-  they  are  giving  it  less.  Sixty-six 

pational  and  curricular  trends  schools  still  consider  prepara- 
Where  Do  They  Go?  journalism  schools,  Warren  tion  for  newspaper  journalism 

Question:  What’s  happening  of  Texas  Christian  their  foremost  objective  .  .  , 

to  the  55%  of  journalism  University  reported  the  follow-  but  many  of  these,  in  the  next 
seniors  who  don’t  go  to  the  distribution  for  ASJSA  breath,  qualify  their  position  by 

_  . . newspapers?  Answer:  Most  of  schools  and  departments  of  pointing  out  that  “preparation 

Disturbing  questions  could  be  them  like  the  looks  of  other  journalism,  of  whom  there  are  for  newspaper  journalism  is  the 
raised  about  their  futures.  mass  media  better.  And  in-  uiore  than  40:  ^  best  training  for  the  other  mass 

The  newspaper  industry,  creasingly  the  journalism  Graduates  to  newspaper  edi-  media.”  As  Adolph  0.  Gold- 
which  is  inclined  to  assume  schools  are  directing  their  ef-  ^orial  ^  journalism,  44.3%;  to  smith  of  Louisiana  State  Uni- 
that  the  J-schools  are  run  for  forts  to  training  these  people  uiagazine  (principally  industrial  versity  puts  it,  “More  gradu- 
its  particular  benefit,  should  for  non-newspaper  jobs.  Edwin  publications),  11.7%;  to  public  ates  are  going  into  non-news- 
take  an  extra-hard  look  at  it-  Emery  of  the  University  of  relations,  9.6%;  to  advertising,  paper  fields  such  as  public  re¬ 
self.  Because  of  these  3,000  Minnesota  puts  it  this  way:  7.3%;  to  radio  and  television,  lations  and  public  information, 

_ 6.3%;  to  teaching,  1.3%.  Other  but  their  preparation  is  and 

■I  =  _  I  categories,  including  wire  serv-  will  continue  primarily  to  be 


JOURNALISM  EDUCATION 


(Feria  de  la  Paz  y  Confraternidad  del  Mundo  Libre) 

- -  CARIBBEAN'S  GREATEST  AHRACTION 

B  THROUGH  SPRING,  1956 

CIUDAD  TRUJILLO 

Come  to  the  Fair  and  see  the  wonders 
25  years  of  progress  have  produced 
in  the  Dominican  Republic,  exhibited 
along  with  major  industrial  achieve¬ 
ments  of  many  other  nations  in  a 
spectacular  new  setting  especially  de¬ 
signed  for  this  impressive  exposition. 
Combine  progress  with  pleasure  by 
enjoying  the  “Land  of  Discovery,” 
Island  of  Paradise  in  the  temperate 
Caribbean.  So  near  .  .  .  only  a  few 
hours  away. 


See  Your  Travel  Agent 
or 

DOMINICAN  INFORMATION  CENTER 
507  Fifth  Avenue 
New  York  17,  New  York 


Your  newspaper’s  promotion,  like  your  ad  salesmen 
or  your  national  representative,  is  most  effective 
when  it  reaches  the  right  people.  And  reaches 
them  at  the  right  time.  Not  just  agencies, 
but  the  really  big  ones.  The  ones  that  buy 
newspaper  space,  and  lots  of  it.  Not  just  reaching 
advertisers,  but  solid  impressions  on  the  multi¬ 
million  dollar  newspaper  space  users. 

And  you  want  to  make  your  pitch  when  they’re 
the  most  receptive  to  your  story. 

That’s  just  the  way  it  is  when  Editor  &  Publisher 
delivers  your  promotion  message.  “Who’ll  see  it  ?’’ 
you  ask.  We’ll  deliver  your  pitch  to  80%  of  the 
agencies  with  more  than  $25,000  in  newspaper 
billings  ($384,000,000),  and  75%  of  the  budgets  of 
the  top  hundred  newspaper  advertisers 
($210,000,000) — when  they’re  thinking  and 
learning  about  newspapers — and  nothing  else. 


Like  to  hear  the  rest  of  the  story?  If 
you’re  an  interested  newspaper  executive 
who  would  like  to  know  what  the  ** Right 
Climate”  can  do  for  your  newspaper 
promotion  story,  write  for  our  new 
presentation.  We’ll  be  happy  to  send 
you  a  copy. 


1475  BROADWAY,  NEW  YORK  36,  N 
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Guild’s  Row 
With  Unitypo 
Paper  Aired 

Jamestown,  N.  Y. 

The  newspaper  guild’s 
charges  that  the  Jamestown 
Sun  engaged  in  unfair  labor 
practices  are  being  weighed  by 
Commissioner  Frank  D.  Maurin 
of  the  State  Labor  Relations 
Board,  following  two  days  of 
testimony  here  last  week. 

Local  221,  American  News¬ 
paper  Guild,  complained  that 
the  Sun’s  publisher,  Edward  J. 
Byrne,  refused  to  negotiate  an 
improved  contract,  since  Jan. 
5,  1954,  and  also  interfered  with 
union  activities. 

Mrs.  Elsie  Nelson,  president 
of  the  guild,  charged  that  she 
wa.s  reduced  from  credit  man¬ 
ager  of  the  Sun  to  the  job  of 
circulation  clerk;  and  Arthur 
E.  Payne,  guild  vicepresident, 
charged  he  was  assigned  “oner¬ 


ous  and  additional  duties  and 
routine  work”  in  the  editorial 
department. 

Supported  by  Union 

Sidney  T.  Reitman,  an  ANG 
attorney,  handled  the  local 
guild’s  presentation  at  the  hear¬ 
ing,  while  Lester  W.  Berglund, 
city  judge,  appeared  for  the 
Sun.  The  morning  paper  was 
established  April  19,  1948,  by  a 
group  of  union  printers  after 
they  struck  the  Post-Journal. 

The  lone  witness  for  the  Sun 
was  Edward  J.  Byrne,  pub¬ 
lisher-editor,  who  said  Wood¬ 
ruff  Randolph,  president  of 
the  International  Typographical 
Union,  had  informed  him  that 
he  was  to  act  as  an  independent 
publisher  when  he  came  here 
to  take  over  the  directorship  of 
the  newspaper  established  by 
Unitypo,  Inc.  Mr.  Byrne  became 
publisher-editor  of  the  Sun  on 
July  10,  1951,  replacing  Harry 
E.  Sharkey. 

Witnesses  for  the  Guild  in¬ 
dicated  they  questioned  Mr. 
Byrne’s  authority  to  negotiate 
renewal  of  the  guild  contract. 


being  with  the  *  jho<l 

come  e.._the 

.■Tinguloh  P,,.  ofjpins. 

talking  or  pull*  8  in  ac- 

acmonstration.  ..ntative  today  ■  • 

r.i.  lit 


TINGUE,  BROWN  &  CO. 

1765  Carter  Avtnu*  *  N«w  York  57,  N.  Y,  *  CYprtss  9-8800 
507  Bishop  Stroot,  N.W.  *  AHonlo,  Go.  *  ATwood  3864 
1227  Wobash  Avonuo  *  Chicago  5,  Ml.  *  HArrison  7-0083 
723  E.  Woshington  Btvd.  *  los  Angotos,  Col.  *  Richmond  9-6023 
—Canadian  Sales  Agents:  ROSS  WHITEHEAD  4  CO.,  LTD.  Montreol,  Canado  — 


54 


Mr.  Byrne  testified  that  he 
had  negotiated  and  signed  con¬ 
tract  with  the  pressmen’s  Union 
and  the  guild  in  the  past.  He 
also  said  it  was  not  necessary 
for  him  to  confer  with  his  board 
on  the  guild  contract,  but  that 
assistance  had  been  given  in  the 
past  by  ITU  officials. 

Mr.  Byrne  said  the  Sun  is  a 
corporation  of  some  400  stock¬ 
holders,  many  in  the  James¬ 
town  area,  and  that  Unitypo, 
Inc.,  a  subsidiary  of  ITU,  was 
the  principal  owner.  Mr.  Ran¬ 
dolph,  and  Charles  M.  Lyon, 
first  vicepresident  of  ITU,  are 
members  of  the  Sun’s  board  of 
directors. 

Mr.  Byrne  testified  he  had 
from  25  to  30  meetings  with 
the  Guild  in  an  effort  to  ne¬ 
gotiate  a  contract,  explaining 
that  early  in  the  negotiations, 
he  informed  the  Guild  its  de¬ 
mands  were  economically  im¬ 
possible  to  meet  in  view  of  the 
financial  condition  of  the  pa¬ 
per. 

Mr.  Byrne  said  the  original 
demands  in  1953  ranged  from 
40  to  100%  increase  and  it  was 
not  until  a  year  later  that  he 
received  a  “comedown,”  on 
those  figures.  His  last  negoti¬ 
ation  meeting  with  the  Guild 
was  on  Dec.  23,  1955,  he  said. 

Mr.  Byrne  also  said  he  was 
not  in  a  position  to  negotiate 
unless  the  unfair  labor  practice 
charges  were  withdrawn. 

The  gruild  claims  18  members 
on  the  Sun. 

ITU  Officer  Active 

The  guild  president,  Mrs. 
Nelson,  said  she  never  received 
a  reply  to  a  letter  to  Mr.  Ran¬ 
dolph,  but  on  April  29,  1955, 
Mr.  Lyon  came  to  Jamestown 
and  informed  her  that  he  was 
present  to  close  the  paper. 

Mr.  Lyon,  Mrs.  Nelson  added, 
said  that  Mr.  Byrne  had  no 
authority  to  negotiate  a  con¬ 
tract.  Mrs.  Nelson  also  said 
that  Mr.  Lyon  informed  her 
that  the  ITU  was  subsidizing 
the  Jamestown  Sun  to  the  ex¬ 
tent  of  $115,000  per  month. 

Efforts  to  negotiate  a  con¬ 
tract  while  Mr.  Lyon  was  in 
Jamestown  also  was  fruitless, 
Mrs.  Nelson  testified. 


The  Guild  would  not  accept 
it  and  demanded  proof  that  the 
paper  was  unable  to  offer 
more.  The  guild,  Mrs.  Nelson 
added,  asked  to  examine  the 
company’s  book,  and  Mr.  Byrne 
refused. 


AFL-CIO  Problem 
Of  Press  Relations 

Buffalo,  N.Y. 

How  will  the  merged  AFL 
and  CIO  central  bodies  in 
Buffalo  reconcile  their  dia¬ 
metrically-opposed  policies  on 
admission  of  the  press  to 
their  membership  meetings? 

This  problem  is  being 
watched  by  Buffalo  newspa¬ 
pers  as  the  labor  groups 
work  out  their  merger  here. 

The  AFL’s  Buffalo  Feder¬ 
ation  of  Labor  has  always 
held  its  meetings  behind 
closed  doors.  The  CIO’s 
Greater  Buffalo  Industrial 
Union  Council  has  always 
pursued  an  “open  door” 
policy  toward  the  press. 

Government  Offers 
Editorial  Jobs 

Washington 
The  U.  S.  Government  is 
seeking  services  of  newsmen 
for  information  and  editorial 
positions  in  press,  publications, 
radio,  visual  (still),  television 
and  general  information  at 
salaries  ranging  from  $5,440  to  [ 
$11,610.  Application  blanks  and 
detailed  information  is  available  l' 
from  the  United  States  Civil  ! 
Service  Commission,  Washing-  • 
ton  25,  D.  C.  { 

Oppointments  are  career-con¬ 
ditional  with  a  one-year  pro¬ 
bationary  period.  Upon  satis¬ 
factory  completion  of  the  pro¬ 
bationary  period,  employes  ac¬ 
quire  a  competitive  civil  ser\ice 
status.  I 

St.  Francis  Society  ■ 
Formed  by  Newsmen  j 

Boston  j 

A  St.  Francis  de  Sales  So-  f 
ciety  has  been  formed  by  Bos-  I 
ton  newspapermen,  with  the  ; 
blessing  of  Archbishop  Richard 
H.  Cushing.  St.  Francis  is  the 
patron  of  Catholic  journalists. 

Charles  Burns,  Associated 
Press,  was  elected  president  at 
the  organization  meeting  Jan. 

29.  Other  officers  are:  William 
R.  Callahan,  Globe,  vicepresi¬ 
dent;  Warren  Carberg,  Post, 
treasurer;  William  G.  Scho¬ 
field,  Traveler,  secretary. 

• 

Activity 

Minneapolis,  Minn. 
Twin  Cities  Newspaper  Guild 
has  begun  efforts  to  organize 
about  300  clerical  and  telephone 
workers,  employed  by  the  Mis- 
neapolie  Star  and  Tribune,  who 
have  taken  legal  action  to  leave  , 
the  AFL  Office  Workers  Union. 


The  only  counter  proposal 
made  by  Mr.  Byrne  was  $2.50 
after  the  guild  sought  a  $5 
raise  across  the  board,  Mrs.  New  Guild 
Nelson  said. 
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Judge  Ousted, 
Hospital  Plan 
Is  Advanced 

A  campaign  sparked  by  El 
Diario  de  Nueva  York,  Spanish- 
language  daily  of  New  York 
City,  resulted  in  the  removal  of 
a  New  Jersey  Superior  Court 
judge,  and  probably,  as  a  “by¬ 
product”,  construction  of  a  New 
York  City  hospital  for  Spanish¬ 
speaking  patients. 

The  judge,  Frank  T.  Lloyd, 
Jr.  criticized  Puerto  Ricans  in 
general,  and  those  who  moved 
into  New  Jersey  in  particular, 
upon  receiving  a  presentment 
concerning  slums  in  several 
counties  of  the  state. 

On  learning  of  the  remarks, 
a  stringer  for  El  Diario,  phoned 
Stanley  Ross,  editor  and  as¬ 
sociate  publisher,  advising  him 
that  Judge  Lloyd  had  said  that 
the  Puerto  Ricans  “cause” 
slums,  and  that  “Puerto  Rico  is 
one  of  the  filthiest  places”  he 
had  ever  seen. 

Mr.  Ross  telephoned  the 
judge,  who  reiterated  his  re¬ 
marks  and  amplified  them,  ex¬ 
pressing  the  opinion  that  the 
Puerto  Ricans  had  “created” 
some  of  New  Jersey’s  worst 
slums. 

El  Diario  devoted  its  first 
page  to  the  judge’s  remarks, 
and  an  editorial  demanding  his 
ouster  as  being  “temperamental¬ 
ly  unfit”  to  dispense  justice.  El 
Diario  also  sent  reporters  and 
photographers  into  the  field  to 
investigate  the  alleged  slum  con¬ 
ditions. 

The  reporters  returned  with 
the  news  that  there  were  no 
Puerto  Ricans  living  in  the  New 
Jersey  slums.  The  results  co¬ 
incided  with  an  investigation 
made  by  the  Puerto  Rico  Gov¬ 
ernment  office  in  New  York,  at 
the  request  of  the  paper. 

At  the  same  time  a  shower 
of  letters  and  telegrams  reached 
New  Jersey  Governor  Robert 
Meyner  demanding  the  ouster  of 
Judge  Lloyd.  El  Diario  continued 
daily  to  editorialize  along  the 
same  lines. 

Together  with  the  Puerto 
Rican  Merchants’  Association 
and  the  Spanish  Grocers’  Asso¬ 
ciation,  numbering  some  1,500 
merchants,  El  Diario  took  up  a 
collection  for  the  purpose  of 
publishing  a  page  in  the  New 
York  Times  answering  the 
judge’s  charges  and  pointing 
out  that  Puerto  Rico  itself  has 
almost  completely  eliminated 
slums. 

Mr.  Ross  said  El  Diario  had 
received  more  than  6,000  letters 
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and  contributions  of  more  than 
$2,000  for  the  advertisement. 

However,  on  Jan.  17,  Gov¬ 
ernor  Meyner  discharged  Judge 
Lloyd,  taking  occasion  to  praise 
the  Puerto  Ricans  and  sharply 
criticise  the  judge  for  “in¬ 
temperate”  remarks. 

In  an  editorial  the  following 
day,  Mr.  Ross  suggested  that 
the  enthusiasm  and  spirit  of 
unity  which  had  activated  the 
community  for  the  first  time  be 
channelled  into  something  con¬ 
structive.  “Hospital  Hispano”, 
where  Spanish-speaking  resi¬ 
dents  could  be  attended  by  doc¬ 
tors  and  nurses  speaking  their 
own  language,  was  proposed  and 
contributions  are  now  pouring 
in. 

Judge  Lloyd  had  figured  last 
Fall  in  another  incident  which 
brought  criticism  of  him  from 
the  bar  and  others  in  public  life. 
He  held  that  a  minister  was  in 
contempt  of  court  for  what  he 
wrote  about  the  judge’s  conduct 
in  a  letter  to  the  editor  of  a 
New  Jersey  newspaper.  A  judge 
in  a  superior  court  ruled  that 
the  letter  did  not  constitute 
criminal  contempt. 

• 

New  York  Bar  Defers 
Press  Canon  Vote 

The  79th  annual  meeting  of 
the  New  York  State  Bar  As¬ 
sociation  in  New  York  City 
Jan.  27  deferred  until  its  Sum¬ 
mer  meeting  at  Saranac  Lake 
June  21-23  action  on  a  resolu¬ 
tion  asking  the  American  Bar 
Association  to  amend  *  its 
Canon  20  relating  to  press 
release  and  public  statements 
by  lawyers. 

Rev.  Joseph  T.  Tinnelly, 
chairman  of  the  Committee  on 
Professional  Ethics,  had  pre¬ 
pared  a  resolution,  which  was 
withdrawn  for  further  study 
because  the  committee  has  re¬ 
ceived  a  number  of  other  sug¬ 
gestions. 

Earlier,  the  committee  had 
contemplated  suggesting  that 
the  association  ask  the  Ameri¬ 
can  Bar  Association  to  change 
its  Canon  20  to  read  as  follows: 

“It  is  unprofessional  for  a 
lawyer  to  make,  or  to  connive 
at,  any  press  release,  state¬ 
ment  or  other  disclosure  of 
information,  whether  of  alleged 
facts  or  of  opinion,  for  release 
to  the  public  By  newspaper, 
radio,  television  or  other  means 
of  public  information  relating 
to  any  pending  or  anticipated 
civil  action  or  proceeding  or 
criminal  prosecution.  The  fore¬ 
going  shall  not  be  applicable 
to  publications  of  statements 
made  in  court  or  to  quotations 
from  public  records  of  the 
court.” 
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John  Peter  Zenger  Memorial 

Annual  Report  by  The  Custodian 
William  Lynn  McCracken 

During  1955,  over  19,000  visitors  came  to  see  the 
beautiful  dioramas  and  other  features  in  the  John 
Peter  Zenger  Exhibit;  also  the  future  and  next  unit, 
the  Bill  of  Rights  Room,  where  it  is  intended  to  de¬ 
velop  in  three  dimensions  more  scenes,  setting  forth 
in  convincing  dramatic  form  the  interesting  period  of 
the  young  new  Republic’s  history  in  and  around  our 
first  Capitol  where  the  Bill  of  Rights  was  adopted. 

More  than  ever,  school  children  and  their  teachers 
are  visiting  the'  Zenger  Memorial;  and  long  ago,  our 
supply  of  the  “Zenger  Story”  was  exhausted.  It  seems 
highly  important  to  distribute  historical  data  to  school 
children,  especially,  and  we  hope  for  re-publication 
of  this  fine  booklet.  We  do,  however,  have  the  small 
publication  “Federal  Hall  Memorial”  on  hand,  as  issued 
by  the  U.S.  National  Park  Service,  copies  of  which  are 
given  to  everyone  who  visits  our  museum. 

Mr.  Herulf  Rask,  an  engineer  and  expert  in  building 
restoration,  visited  us  recently,  and  we  discussed  his 
work  in  restoring  Brooklyn  Borough  Hall  to  much  of 
its  original  glory,  and  India  House  over  on  Hanover 
Square. 

Mr.  Rask  takes  powdered  or  pulverized  stone  or  mar¬ 
ble  of  the  same  age  and  quality  of  the  columns  or 
walls  of  the  building  needing  repairs,  and  fills  in  with 
the  stone-like  substance  with  a  special  binding  material. 
When  hardened  it  becomes  verily  a  part  of  the  struc¬ 
ture.  He  has  experimented  on  some  of  our  large  Doric 
columns  and,  if  he  can  finish  the  job,  all  the  weathered 
scars  and  pock  marks  will  disappear  and  it  will  be 
altogether  impossible  to  detect  in  any  manner  where 
the  scars  and  holes  once  had  been  on  this  fine  old 
building. 

The  late  Ned  Burns  who  made  the  dioramas  and 
Cliff  Young  who  painted  the  beautiful  murals  in  the 
Zenger  Room  have  provided  an  excellent  pattern  for 
more  such  fine  presentations.  It  is  no  wonder  that  folks 
who  come  to  see  the  exhibits,  want  to  know  when  the 
Bill  of  Rights  Room  will  be  completed  as  the'  next  in  a 
comprehensive  series  of  units  showing  the  history  from 
early  New  Amsterdam,  up  until  fairly  recent  times  in 
this  very  neighborhood,  rich  in  American  tradition  and 
wonderous  inspiration  to  us  and  our  coming  genera¬ 
tions. 

The  contributors  to  the  Zenger  Memorial  Fund,  who 
made  possible  the  John  Peter  Zenger  Memorial  located 
on  the  second  floor  of  the  old  Sub-Treasury  Building 
at  Wall  and  Nassau  Streets  in  New  York  City,  will  be 
pleased  to  learn  that  acting  on  recent  legislation  by  the 
Congress  the  Federal  Hall  Memorial  Associates  under 
the  direction  of  Gardner  Osborn,  Executive  Director, 
is  planning  to  raise  funds  for  the  complete  restoration 
of  the  building  as  a  shrine  to  George  Washington,  the 
government  agreeing  to  match  dollar  for  dollar  all  funds 
raised. 

The  story  of  Zenger’s  fight  for  press  freedom  is  a 
fascinating  one  told  most  interestingly  by  exhibits, 
films,  dioramas  and  quotations  from  the  immortal  ad¬ 
dress  by  Andrew  Hamilton  mo'ving  the  jury  to  the 
acquittal  of  Zenger  of  the  charge  of  libel. 

May  I  not  extend  a  cordial  invitation  to  one  and  all 
to  come  and  study  the  Memorial  depicting  the  life  and 
times  of  a  great  American — John  Peter  Zenger,  Printer. 
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Starzel  Hits 
At  Reckless 
Press  Critics 

Columbus,  0. 

General  Manager  Frank  J. 
Starzel  of  the  Associated  Press 
told  editors  here  Jan.  27  that 
courage — and  conscience — were 
never  needed  more  in  the  news¬ 
paper  business  than  today. 

“Standing  up  to  the  rabble 
rousers  at  every  level  is  part  of 
your  effort  and  your  destiny,” 
he  said  in  a  talk  to  the  annual 
meeting  of  the  Ohio  Newspaper 
Association. 

It’s  nothing  new,  he  said,  to 
see  or  hear  biased  statements 
by  the  “uninformed,  by  the  self- 
seekers,  by  the  partisans  or  by 
the  crackpots.”  It  is  part  and 
parcel  of  the  pressure  game  and 
a  product  of  emotion. 

In  Our  Own  Business 

‘There  is  a  basis  for  real  and 
deep  concern,  however,  when 
these  tactics  are  used  by  indi- 


If 


you  have  international  busineu 
interests  associated  with  publishing, 
printing,  advertising  or  commercial 
radio,  and  you  want  to  keep  in  touch 
with  those  activities  In  Australia  and 
New  Zealand,  read  Newspaper  News, 
the  national  monthly  business  news¬ 
paper  devoted  to  those  closely  re¬ 
lated  Interests  of  “Down  Under." 
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viduals  engaged  in  or  connected 
with  our  own  business,”  he  said. 

He  referred  to  a  speech  made 
by  an  editor  not  long  ago  before 
a  gathering  of  other  editors. 
He  quoted:  “The  New  Deal 
drove  a  wedge  between  news¬ 
paper  employers  and  the  em¬ 
ployes  to  the  extent  that  Re¬ 
publicans  are  the  victims  of 
slanted  words  or  paragraphs.” 

Mr.  Starzel  said  some  editors 
also  have  made  the  charge  that 
the  Eisenhower  Administration 
has  “taken  over”  the  capital 
correspondents. 

“Both  charges  are  ill-founded 
and  fantastic,”  he  said.  “I 
have  no  doubt  that  both  Demo¬ 
crats  and  Republicans  on  occa¬ 
sion,  and  I  hope  frequently,  dis¬ 
like  the  news  they  read  or  hear. 
Whenever  we  reach  a  state 
where  the  news  consistently 
pleases  everybody,  I  don’t  want 
to  be  around,  because  then 
journalism  would  have  failed.” 

Mr.  Starzel  said  he  was  not 
suggesting  that  newspapermen 
have  no  right  to  criticize  other 
newspapermen  or  to  criticize 
reporting  in  general,  provided 
they  proceed  on  a  basis  of  fair¬ 
ness  and  objectiveness  and  that 
they  support  their  charges  with 
specific  documentation  and  not 
with  suspicions. 

“When  newspapermen  them¬ 
selves  become  guilty  of  such 
recklessness,  it  has  a  particu¬ 
larly  strong  impression  upon 
the  general  public,”  he  said. 
“Consequently  the  newspaper¬ 
man’s  sense  of  responsibility 
should  be  all  the  greater.” 

“The  coming  political  cam¬ 
paigns  and  conventions  un¬ 
doubtedly  will  produce  many 
reckless  accusations,”  he  added, 
as  in  1952.  “We  can  expect 
snide  accusations  arising  from 
recent  disclosures  before  a 
Senate  investigating  committee 
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of  a  few  leftists  in  the  news¬ 
paper  business.” 

After  years  of  investigation 
under  two  different  chairman¬ 
ships,  the  committee  came  up 
with  a  “quantitatively  negligible 
and  qualitatively  impotent”  re¬ 
sult,  he  said. 

“The  inquiry  did  disclose  a 
number  of  newspapermen  had 
beeti  Communists  15  or  20  or  25 
years  ago  and  some  as  to  whom 
there  might  be  a  current  sus¬ 
picion. 

“Percentagewise  to  the  whole,” 
he  said,  “the  disclosure  was  in¬ 
significant;  a  similar  scattering 
of  like  Communist  sympathizers 
can  be  found  in  almost  any  line 
of  endeavor.” 

Mr.  Starzel  reminded  the  as¬ 
sociation  that  reporters  come 
in  for  their  share  of  unwar¬ 
ranted  criticism. 

“I  w'ant  to  suggest  to  you  as 
publishers,”  he  said,  “that  the 
reporter  collectively  is  your 
front  line  soldier  on  whom  your 
entire  enterprise  depends  in  the 
final  analysis.  He  deserves  your 
approbation  and  support  for 
competent  fearlessness  in  re¬ 
porting  facts.  You  depend  upon 
him  to  fulfill  your  own  obliga¬ 
tion  to  your  community  and 
market.  Standing  up  to  the 
rabble  rousers  at  every  level  is 
part  of  your  effort  and  your 
destiny. 

“If  we  have  any  rats  in  the 
house,  they  should  be  extermi¬ 
nated,  but  not  by  burning  down 
the  house. 

“You  need  to  meet  this  po¬ 
tential  threat  to  your  reputa¬ 
tion  and  priceless  asset  of  pub¬ 
lic  confidence  by  re-educating 
your  own  public  as  to  the  na¬ 
ture  and  significance  of  honest 
news  reporting.” 

Strong  Is  Elected 
The  Ohio  Newspaper  As¬ 
sociation  elected  G.  Gordon 
Strong  of  Canton,  president 
and  general  manager  of  the 
Brush-Moore  Newspapers,  as 
1956  president. 

Frank  W.  Spencer,  Newark 
Advocate  was  elected  vice- 
president.  Roger  H.  Ferger, 
publisher  of  the  Cincinnati  En¬ 
quirer,  was  re-elected  chairman 
of  the  board. 

Tom  Wallace  of  the  Louis¬ 
ville  Times,  honorary  president 
of  the  Inter-American  Press 
Association,  said  lAPA  has  “al¬ 
ready  done  more  for  better  un¬ 
derstanding  between  western 
hemisphere  nations  than  all  of 
the  diplomats  could  do.” 

Mr.  Wallace  said  comrade¬ 
ship  and  understanding  be¬ 
tween  newsmen  of  various 
countries  could  do  a  lot  to 
cement  relations  in  non-jour- 
nalistic  fields. 


CHARACTER,  most  unforgtf. 
table.  In  Atlanta  (Ga.)  Joumsl 
Editor  James  Saxon  Childers' 
memory  catalogue  is  Journal 
columnist  Ernest  Rogers  (at 
right),  who  overcame  polio 
handicaps  in  pursuing  journalistic 
career.  Mr.  Childers'  story  ap¬ 
pears  In  Reader's  Digest  for 
February. 


Neuberger  Hits 
Press  Inquiries 

Washington 
It  is  not  subversive  to  criti¬ 
cize  a  Member  of  Congress  or 
a  political  party.  Senator  Rich¬ 
ard  L.  Neuberger  of  Oregon,  i 
reminded  his  colleagues  in  ask¬ 
ing  that  an  end  be  put  to  “in¬ 
vestigation  of  the  press.” 

The  Senator,  a  professional 
writer,  said :  I 

“I  very  much  fear  that  some  j 
members  of  Congress  feel  that  ■ 
they  and  their  political  philo-  ! 
sophy  are  above  and  beyond 
criticism  or  attack.  They  auto¬ 
matically  regard  as  subversive 
or  dangerous  any  media  or 
individual  who  subjects  them 
and  their  party  to  scrutiny  or 
critical  analysis.” 

Senator  Neuberger  based  hk 
observation  on  the  Eastland 
Committee  probe  of  newsmen, 
present  and  past,  and  upon 
Senator  Danger’s  recent  con¬ 
demnation  of  Drew  Pearson  for  ^ 
a  column  considered  critical  of 
President  Eisenhower. 

The  Oregonian  continued: 

“I  fully  realize  that  much 
newspaper  criticism  is  unfair 
and  often  totally  inaccurate. 
This  is  particularly  obvious  to 
a  Democrat  like  myself,  for  at 
least  80%  of  the  press  is  Re¬ 
publican  in  allegiance.  Yet  free¬ 
dom  of  the  press  means  free¬ 
dom  for  the  view  which  we 
abhor  as  well  as  for  the  view  to 
which  we  subscribe. 

“I  suggest  that  members  of 
Congress  be  mature  about  this, 
and  stop  trying  to  investigate 
the  press.” 
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Your  children  visit  a  hew  world  each  week 


Each  Thursday,  teacher  turns  a  knob  and  the  class 
enters  a  new  world— a  world  many  are  visiting  for 
the  first  time  via  the  Standard  School  Broadcast. 

Since  1928,  this  program  has  introduced  man’s 
musical  heritage  to  Western  children.  Now  play¬ 
ing  for  its  second  generation,  the  Standard  School 
Broadcast  is  probably  the  biggest  "classroom”  in 
history.  It  has  an  audience  of  nearly  1,500,000 
listeners  throughout  the  West,  Alaska  and  Hawaii 
. . .  students  in  54,000  classrooms  and  adult  listen¬ 
ers  at  home.  They  hear  a  symphony  orchestra,  a 


dramatic  cast,  choral  groups  and  guest  artists. 
Standard  provides  Teacher’s  Manuals  as  program 
listening  guides. 

Goal  of  the  School  Broadcast  is  to  help  listeners 
gain  an  absorbing  new  interest  in  music,  and — 
through  music— a  broader  knowledge  and  under¬ 
standing  of  the  world  around  them.  We  suggest 
that  you  listen  in  at  home  to  enjoy  the  world’s 
best  music  and  to  gain  one  more  link  with  your 
childrens’  interests.  TUNE  IN  every  Thursday 
. . .  check  newspapers  for  time  and  station. 


STANDARD  OIL  COMPANY  OF  CALIFORNIA 

plans  ahead  to  serve  you  better 
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Hillbilly  Luke  Comes 
A-Singin"  Your  Way 


By  James  L.  CoUings 

A  sort  of  Li’l  Abner  with 
voice  and  geetar  will  come  a- 
singin’  your  way  soon. 

The  lanky  hillbilly,  two-fisted 
and  temperamental,  goes  by  the 
improbable  name  of  “Lamentin’ 
Luke.”  He’s  the  creation  of  Art 
Gates,  artist-writer  partner  of 
Gates  Features,  65  Longview 
Road,  Reading,  Mass. 

The  humorous  daily  strip,  for 
release  Apr.  30,  depicts  Luke’s 
zany  adventures  in  the  Big 
Town  as  he  tries  to  win  his 
musical  letter  in  Tin-Pan-Alley. 

In  the  slightly  prejudiced 
words  of  the  author,  “  ‘Lament¬ 
in’  Luke’  has  the  talent  of 
Hoagy  Carmichael,  the  strength 
of  Davy  Crockett  and  the  in¬ 
tegrity  of  Abraham  Lincoln. 

Lost  without  Music 


by  the  people  on  the  street,  by 
other  musicians  and,  most  of 
all,  by  Luke. 

“Luke’s  music  career  can  take 
him  any  place  a  musician  can 
go.  He  can  play  on  the  street, 
on  a  ship,  tour  the  country  on 
one-night  stands,  have  a  com¬ 
mand  performance  for  royalty. 
His  tunes  can  go  on  the  Hit 
Parade  and  his  lyrics  can  be 
sung  from  coast  to  coast. 

“From  time  to  time  Luke  be¬ 
comes  disheartened  and  decides 
to  return  to  the  hills.  At  these 
times  we  will  do  hillbilly  se¬ 
quences  that  will  amaze  and 
we  hope  delight  our  readers. 
However,  ‘Lamentin’  Luke’  is 
primarily  a  music  strip  so  the 
scene  will  usually  be  set  some¬ 
where  where  music  is  a  busi¬ 
ness.” 


“As  long  as  he  is  playing  his 
guitar  or  composing  a  ballad, 
he  is  at  home  whether  he  is 
in  the  city  or  the  hills,  but 
without  his  music  he  is  lost. 

“At  the  outset  of  the  story, 
he  becomes  involved  with  a 
Broadway-character  uncle  who 
sees  vast  riches  for  himself  in 
the  exploitation  of  Luke’s  tal¬ 
ents. 

“As  the  story  progresses, 
‘Lamentin’  Luke’  will  become 
involved  in  many  attempts  to 
make  good.  His  music  is  loved 


On  the  romantic  side,  Mr. 
Gates  said,  Luke  will  meet  and 
go  with  many  girls,  but  none 
will  become  a  permanent  fix¬ 
ture  in  the  strip. 

“It  will  be  carefully  thought 
out  and  developed,”  Mr.  Gates 
said,  referring  to  heart  inter¬ 
ests.  “Every  effort  will  be  made 
to  prevent  the  reader  from  es¬ 
tablishing  a  preconceived  ac¬ 
curate  conclusion  for  the  roman¬ 
tic  adventures.” 

Art  Gates’  drawings  have  ap¬ 
peared  in  the  slicks,  and  he 


Gent . . .  with  carriage  trade ! 

The  most  popular  gentleman  in  the  roundhouse  world, 
he’s  a  master  of  kidding  without  kid  gloves . . .  dishes 
out  the  laughs  straight  from  the  larynx . . .  keeps  his 
readers  doubled  up  with  convulsions . . . 

Moon  Mullins 


by  Frank  Willard ...  gets  the  vote  of  highbrows  and  just  about 
everybody  else  with  his  lowbrow  antics . . .  he’s  robust  and  real  and 
as  close  to  earth  as  the  sidewalk!  With  the  hilarious  team  of  Lord 
Plushbottom,  Lady  Emmy,  Mamie.  Uncle  Willie,  and  Kayo,  Moon 
and  his  cigar  get  a  warm  welcome  on  Park  Avenue  as  well  as 
Park  Place,  Brooklyn . . .  has  millions  of  fans  in  and  out  of  the 
social  register ...  is  a  circulation  rouser  drawing  all  ages,  both 
sexes,  and  every  income  group!  For  proofs  and  prices,  phone, 
wire,  or  write  Mollie  Slott,  Manager . . . 


Chicago  Tribune -New  York  News 
syndicate,  Mnc. 
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has  studied  fiction  writing.  He 
is  39,  married  and  the  father 
of  two  small  boys. 

His  brother,  Sherman,  an  ex- 
Marine,  sold  his  interest  in  a 
business  to  take  over  manage¬ 
ment  of  the  venture. 

Baseball  Series 

Jerry  Langell,  owner  of  Edi¬ 
tors  Syndicate  of  Cleveland, 
Ohio,  reports  he  is  offering  a 
baseball  series  that  just  ended 
its  run  in  the  Cleveland  Plain 
Dealer. 

For  release  March  1,  the  22- 
article  series  is  called  “Base¬ 
ball’s  Immortal  Madcaps.” 

As  the  name  implies,  the  ar¬ 
ticles  deal  with  the  whacky 
doings  of  the  likes  of  Casey 
Stengel,  Rabbit  Maranville, 
Lefty  Gomez,  Dizzy  Dean  and 
other  prominent  diamond  per¬ 
sonalities. 

Harry  Jones  and  Fred  Rein¬ 
ert,  both  of  the  Plain  Dealer, 
teamed  up  on  this  effort.  Fred 
illustrated  and  Harry  did  the 
writing.  Between  them  they’ve 
turned  out  highly  entertaining 
material. 

Take  Maranville,  for  in¬ 
stance.  Harry  tells  about  the 
time  the  Rabbit  arranged  to 
have  a  teammate  chase  him 
through  Times  Square  yelling, 
“Stop,  thief!”  The  Rabbit  just 
managed  to  escape  through  the 
back  door  of  a  bar  after  a 
large  crowd  joined  the  chase’. 

The  art  work  is  as  good  as 
the  stories  are'  amusing. 


Gortatovssky 
To  Run  KFS 

J.  D.  Gortatowsky,  chairman 
of  the  board,  Hearst  Consoli¬ 
dated  Publications,  and  presi¬ 
dent  of  King  Features  Syndi¬ 
cate,  has  taken  over  manage¬ 
ment  of  the  syndicate. 

“For  the  present,”  he  told 
E&P,  “I  have  agreed  to  super¬ 
vise  the  activities  of  King  Fea¬ 
tures.” 

Asked  if  this  meant  someone 
else  would  take  over  later  as 
a  replacement  for  Ward 
Greene,  KFS  editor  and  gene¬ 
ral  manager  when  he  died  Jan. 
22  (E&P,  Jan.  28,  page  70), 
Mr.  Gortatowsky  said,  “That’s 
all  I  can  say  now.” 

• 

Press  Analysis  Service 

The  public  relations  firm  of 
Paul  F.  Ellis  &  Dana  P.  Kelly 
Associates,  New  York  City,  has 
organized  a  Press  analysis 
service  which  will  provide  over¬ 
night  a  compilation  of  editorial 
reaction  to  any  type  of  news 
event.  Marc  Woodward  heads 
up  this  new  division  in  the  firm. 


Hornady  Heads 
Comic  Business 

Jack  R.  Homady  has  re¬ 
signed  as  assistant  general 
sales  manager  of  King  Pea- 
tures  Syndicate 
to  be  president 
of  Atlantic  Fea¬ 
tures  &  Print¬ 
ing,  Inc.,  with 
headquarters  at 
Newport  News, 
Va. 

Atlantic  Fea¬ 
tures  will  act  as 
exclusive  repre¬ 
sentatives  of 
Southern  Color- 
print  Corporation,  a  color 

comic  supplement  printing  busi¬ 
ness,  as  well  as  Southeastern 
Publishers’  Services,  Inc.  The 
latter  consists  of  a  group  of 
13  newspapers  which  use  the 
same  comic  supplement  and 
offer  advertising  space  in  it  to 
national  advertisers. 

Atlantic  Features  will  also 
syndicate  newspaper  comics 
and  features,  Mr.  Hornady 
said. 

Mr.  Hornady  had  been  with 
King  Features  Syndicate  for  i 
many  years  and  prior  to  that 
was  with  International  News  ! 
Service  and  United  Press  in  | 
editorial  capacities.  He  is  a 
native  of  Birmingham,  Ala. 

Other  officers  of  Atlantic 
Features,  as  announced  by  Mr. 
Hornady,  are  George  H.  Lewis 
Jr.,  Petersburg  Progress-Index, 
vicepresident;  Robert  B.  Smith, 
Newport  News  Daily  Press,  see- 
retai-y-treasurer;  Gene  Ward, 
assistant  secretary-treasurer, 
and  James  F.  Hurley,  Salis¬ 
bury  Post,  and  Lee  A.  Ward, 
Ward-Griffith  Co.  of  New  York, 
directors. 

A.M»  Editors*  Delight: 

3  Big  Local  Stories 

Baltimore,  Md. 

Foreign  news  had  to  fight  for 
little  chunks  of  Page  One  of  ^ 
the  Morning  Sun  of  Jan.  30. 
Sunday  was  one  of  those  days 
that  editors  dream  about — one 
big  local  story  after  another. 

The  Monday  morning  edition 
featured  two  84-point  banner 
lines:  10  BURNED  TO 
DEATH,  230  HURT  IN  FIRE 
HERE  and  BALTIMORE 
TRANSIT  STRIKE  IS  UNDER 
WAY.  Two-column  leads 
dropped  off  each  side  of  the 
page  and  in  the  center  was  a 
four-column  spread  on  “H.  L 
Mencken,  Author,  Dies  at  75." 

In  the  Evening  Sun  the 
Mencken  story  was  moved  to 
the  second  Page  Ones — the  back  ; 
page — while  the  strike  and  fire 
held  front  page  play. 


Hornady 
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When  it’s  a  Cellini 
it’s  the  Finest  in 


it’s  the  Finest  in  Features 


The  name  Cellini  is  synonymous  with  perfection- 
works  of  art  created  with  rare  skill  and  devotion  to  detail. 

The  name  King  is  synonymous  with  feature  success— features 

produced  by  the  combination  of  top  talent,  planning  and 
experience  that  assures  consistent  quality  in  any  creative  field. 
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Detroit  Times 

(Continued  front  page  12) 


ers  take  the  papers  by  con¬ 
veyors  to  the  mailing  room  and 
by  reversible  belts  to  a  battery 
of  automatic  tying  machines. 
Dock  conveyor  belts  are  also 
reversible  and  electronically 
driven,  loading  trucks  over 
telescopic  rollers. 

The  new  program  marks  the 
third  major  overhaul  in  the 
history  of  the  Detroit  Times. 
The  first  was  in  1921,  when 
the  paper  was  purchased  by 
William  Randolph  Hearst;  the 
second  in  1929,  when  the  paper 
moved  to  the  present  building. 

Color  Gravure  Features 

Mr.  Anderman  announced 
that  the  new  Sunday  color 
gravure  would  be  called  Pic¬ 
torial  Living  and  will  be  based 
on  day-to-day  activities  of 
Detroiters. 

“Pictorial  Living  is  a  resump¬ 
tion  of  rotogravure  features 
introduced  in  the  Detroit  Times 
a  quarter-century  ago,”  Mr. 
Anderman  said.  “The  late 
William  Randolph  Hearst  pio¬ 
neered  full-color  printing  in 
newspapers  in  1894. 

“The  new  gravure  section,  in 
tabloid  size,  will  use  modern 
tri-layer  color  films  which  have 
made  possible  faster  processing 
and  more  natural  color.  Edited 
in  Detroit,  Pictorial  Living  will 
avoid  the  stilted  pictures  often 
found  in  such  sections  and  will 
stress  local  coverage.” 

The  Times  “TV  for  the 
Week”  section  is  being  ex¬ 
panded.  Programs  can  be  sub¬ 
ject  to  last-minute  revisions 
and  replates  if  necessary. 

Mr.  Anderman  said  that  in 
expanding  news  coverage,  spe¬ 
cial  emphasis  was  being  given 
to  suburban  metropolitan  areas 
which  equal  Detroit  in  jropula- 
tion  and  are  outdistancing  the 
city  in  rate  of  growth. 

“This  has  become  both  an 
important  circulation  area  and 
a  rich  market  for  advertisers,” 
he  said. 

• 

Please  resume  reading  page  13 

Earnings  Are  Up 

Chicago 

Stockholders  of  the  Chicago 
Daily  News  were  informed  this 
week  that  earnings  increased 
and  total  advertising  and  cir¬ 
culation  set  new  records  in 
1955.  John  S.  Knight,  presi¬ 
dent  and  publisher,  said  net 
earnings  increased  to  $1,501,- 
739,  from  $1,024,429  in  1954. 


FCC  Okays 
Station  Sale 
To  Newhouse 

Washington 

The  Federal  Communications 
Commission  this  week  ap¬ 
proved  the  sale  of  broadcast 
stations  at  Birmingham  and 
Huntsville,  Ala.  to  the  Samuel 
I.  Newhouse  interests. 

WAPI,  WAFM  and  WABT 
(TV)  in  Birmingham  and  WH- 
BS  in  Huntsville  were  included 
in  the  package  for  which  Mr. 
Newhouse  paid  $18,700,000  last 
December.  Other  properties 
were  the  Birmingham  News, 
Huntsville  Times,  Mercury 
Freight  Co.  and  a  substantial 
stock  interest  in  Coosa  River 
Newsprint  Co. 

FCC  action  came  on  the  ap¬ 
plication  of  Remoc  Publishing 
Co.,  directly  owned  by  firms 
publishing  the  Portland  Ore¬ 
gonian  and  Jersey  City  (N.J.) 
Journal  and  indirectly  owned 
by  Mr.  Newhouse,  whose  other 
broadcast  properties  were  list¬ 
ed  for  Syracuse,  Portland,  Ore., 
St.  Louis,  Haines  City,  Fla. 
and  Harrisburg,  Pa. 

Remoc  (reverse  of  Comer, 
name  of  building  where  offices 
are  located)  gave  no  break¬ 
down  of  the  total  sales  price 
to  individual  items. 

Assets  of  Birmingham  News 
Co.,  sole  owner  of  the  Hunts¬ 
ville  Times  Co.  and  Alabama 
Broadcasting  System,  Inc.,  were 
shown  to  be  $10,096,471.13 
Huntsville  Times  assets  were 
given  as  $841,622.51.  The  bal¬ 
ance  sheet  of  Alabama  Broad¬ 
casting  System  listed  $349,- 
611.37  current  liabilities  and  a 
surplus  of  $531,009.74  over  all 
liabilities. 

According  to  the  FCC  files, 
Remoc  agreed  to  buy  1,766  of 
the  1,874  outstanding  shares  of 
Birmingham  News  Co.  at  $8,- 
805.70  per  share  for  a  total 
of  $15,550,866.20.  The  108  ad¬ 
ditional  shares  have  since  been 
acquired,  Newhouse  attorneys 
reported.  Also  involved  in  the 
transaction  was  the  assumption 
of  $2,200,000  in  notes. 

• 

2,000  at  Saf-T'Rama 

Buffalo,  N.  Y. 

Sponsored  by  the  Buffalo 
Evening  News  and  endorsed  by 
the  Buffalo  Board  of  Education, 
the  Saf-T-Rama  Jan.  26  at¬ 
tracted  2,000  high  school  stu¬ 
dents  and  their  parents.  It  was 
a  fast-paced,  dramatic  demon¬ 
stration  of  how  to  drive  safely 
and  the  dangers  of  failure. 


Q  and  A  Panel 

(Continued  from  page  7) 


During  1955,  we  required  3.49 
hours  per  ton  of  paper  re¬ 
wound.  Therefore,  3.49  x  $3,343 
gives  us  the  cost  of  $11.67  per 
ton. 

Most  of  our  rewinding  is 
full  rolls  that  are  flat.  There¬ 
fore,  the  cost  of  rewinding  stub 
rolls  would  be  considerably 
greater,  because  many  more 
roll  changes  would  be  required. 

O  We  have  enjoyed  the  ad- 
vantages  of  a  paper  re¬ 
winder  for  over  15  years. 

Some  are  built  on  the  back 
or  roll  stand  end  of  most 
presses  and  some  are  made  or 
purchased  to  operate  away 
from  the  press. 

On  presses  using  paper  roll 
shafts  and  having  4-5-or  6-roll 
stands  all  paper  roll  butts  can 
be  rewound  to  one  central  posi¬ 
tion  without  removing  them 
from  the  press  until  wound  into 
one  central  roll. 

It  will  eliminate  practically 
all  core  waste.  Saves  press  stops 
and  waste  folded  papers  by 
having  all  butts  wound  into 
one  full  roll. 

By  making  a  neat  mill  splice 
all  splices  can  go  out  in  the 
edition  without  flags  or  mark¬ 
ers. 

If  rewinder  is  equipped  with 
slitter,  rolls  damaged  on  one 
side  can  be  salvaged.  (For  ex¬ 
ample,  a  full  roll  wound  into 
a  %  or  a  %  into  a  %  or  % 
to  a  V*  roll — the  damaged  end 
cut  off. 

Paper  rolls  that  are  out  of 
round  or  bumpy,  that  will  not 
run  at  normal  press  speeds  can 
be  rewound  at  slow  speed  into 
a  good  roll. 

The  pressmen  should  do  the 
rewinding  as  they  know  the 
condition  of  each  roll  or  butt 
and  after  all  have  to  run  the 
finished  product. 

O  With  the  use  of  flying 
pasters,  in  a  number  of 
plants,  quite  a  bit  of  paper  is 
left  on  the  core  because  of  the 
possibility,  that  the  paper  close 
to  the  core  may  be  bad  and  they 
find  that  it  is  more  economical, 
productionwise,  and  as  far  as 
wastepaper  is  concerned,  not  to 
take  a  chance  on  making  a  fly¬ 
ing  paper  paster  too  close  to 
the  core.  Therefore,  they  will 
leave  quite  a  bit  of  paper  on 
the  core  and  in  this  case  a  re¬ 
winder  would  be  used  to  paste 
up  and  save  this  paper. 

The  most  common  use  in  the 
printing  industry  for  a  rewind¬ 
er  is  in  the  cases  where  they  do 
not  have  flying  pasters.  In¬ 


stead  of  stopping  as  each  roll 
runs  down  to  the  core,  thm 
having  the  press  going  up  and 
down  at  frequent  intervalg 
causing  a  loss  of  production 
and  also  copies  that  are  not 
folded  properly,  they  will  start 
off  with  all  full  rolls  and  as 
soon  as  the  first  roll  runs  down 
to  the  core,  change  all  of  the 
rolls  at  one  time  thus  cutting 
down  their  down-time  as  well 
as  cutting  down  their  waste  be¬ 
cause  of  off-folds  starting  and 
stopping.  Naturally,  the  rolls 
will  not  all  run  down  the  same  i 

and  there  will  be  some  rolls  i 
with  quite  a  bit  of  paper  so 
that  there  is  considerable  sav¬ 
ing  by  using  a  rewinder.  Most 
of  the  saving,  in  this  case,  is 
in  production  more  so  than 
paper  saving.  ^ 

It  so  happens  I  have  been 
•  trying  to  get  information  , 

on  the  subject  myself.  i 

There  must  be  a  dividing 
line  on  size  of  a  newspaper  i 
operation  where  a  rewinder  be¬ 
comes  economically  feasible. 
Unless  a  fairly  large  operation 
were  concerned  I  think  it  might 
cost  more  to  own  and  operate 
a  rewinder  than  the'  salvaged 
paper  was  worth. 

We  have  more  than  75,000 
net  paid  and  from  my  present 
information  I  doubt  we  will  in¬ 
stall  a  rewinder. 

• 

Please  resume  reading  page  8 

• 

Brundage  Retires;  [ 

Peter  Corson  Editor  I 

Lockport,  N.  Y.  I 
The  retirement  of  Thomas  r 
E.  Brundage,  editor  of  the  ; 
Lockport  Union-Sun  &  Journal, 
after  50  years  in  newspaper 
work,  was  announced  Jan.  30  by 
Publisher  Egbert  D.  Corson. 
Mr.  Brundage  has  been  editor  ? 
32  years.  5 

In  the  resulting  reorganize-  g 
tion  of  the  editorial  depart-  i 
ment,  Peter  Corson,  assistant  j 
publisher,  assumed  added  re-  I 
sponsibilities  as  editor.  Easton  " 
A.  Elliott,  city  editor  for  10 
years,  became  managing  editor, 
and  Elting  H.  Wells,  City  HaU 
reporter,  was  elevated  to  city  _ 
editor.  ; 

Gerald  Allen,  police  reporter, 
took  over  the  City  Hall  beat,  | 
and  Archie  R.  Lowery,  rural  j 
editor,  county  offices.  ’ 

• 

UP  Opens  Bureau  f 

Syracuse,  N.  Y.  | 
United  Press  has  opened  a  i 
new  bureau  here,  with  John  L  ; 
Chandler  as  manager.  He  comes  s 
from  the  Boston  bureau.  Pre-  N 
vious  to  UP  service  he  worked  I 
on  newspapers  in  Illinois.  |. 
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Radio  Signal  Flash 
Turns  Night  into  Day 

By  James  L.  Gollings 

The  Miami  (Fla.)  Herald  The  receiver  is  a  two-tube 
reveals  it  has  developed  a  “250,-  regenerative  circuit;  synchro- 
000  candlepower  flash  that  nizes  with  the  shutter  at  1/200. 
turns  night  into  day  for  noon-  The  antenna  is  three  lengths 
bright  pictures.”  of  brass  tubing,  one  inside  the 

Inordinately  powerful — capa-  other.  Best  results  come  from 
ble  of  providing  background  a  tuning  of  %  wave  length,  24 
detail  for  a  distance  of  more  inches. 

than  two  city  blocks — the  blast  'pjjg  receiver  operates  on  45- 
of  brightness  is  packed  in  con-  radio  batteries.  Receiver 

densers  storing  6,400  watt  sec-  batteries  are  one  unit, 

onds.  The  light  tubes  are  weigh  about  two  pounds, 
mounted  in  deep  18-inch  re-  Darkroom  procedure  is  the 


Hectors. 

Chief  Photographer  Tony 
Garnet,  who  said  he  believes 
the  system  is  the  first  of  its 
type  and  scope  to  be  used  by 


same  as  for  regular  flash  pix. 


Shop  Improvement 

Photography  headquarters  of 
any  newspaper,  explained  that  New  York  Times  is  being 
the  huge  flash  units  are  fired  streamlined,  modernized,  made 
by  remote  radio  signal.  He  said  more  efficient.  A  dash  of  pow- 
a  small  transmitter  mounted  here,  a  touch  of  paint 

on  the  camera  sends  a  signal  there,  new  ^uipment  every- 
when  the  shutter  is  tripped,  where  have  given  better  shape 
thus  actuating  two  big  gaseous-  fresher  appearance  to  the 
light  tubes.  picture  shop. 

Excellent  Results  has  been 

i.-  pounded  home  and  the  paint  is 

The  combination,  says  the  jj.y  g^d  each  piece  of  ma- 

Herald,  ‘has  been  used  with  chinery  and  furniture  put  into 
sparkling  results  in  covering  proper  place,  it’s  going  to  be 

the  Orange  Bowl  parade,  night  a  right  fitt’n  shop  to  work  in 

football  games  and  many  other  and  out  of. 
night  sporting  events  during 

the  current  Winter  season.  Space  Used 

“For  the  parade,  the  big  Get  it  straight,  of  course,  at 
tubes  were  placed  on  the  sev-  the  beginning.  There  was  a  lot 
enth-floor  balcony  of  a  down-  of  space  rattling  around  loose 
town  building  in  the  line  of  ®od  some  of  the  equipment  was 
march.  For  night  football  dated.  The  Times  has  simply 
games,  they  were  placed  in  the  knocked  down  a  wall  in  this 
upper  tier  of  the  Orange  Bowl  room,  reshaped  that  room  and 
.stadium.  They  were  set  up  at  added  to  a  third  and  brought  in 
about  the  35-yard  line,  375  feet  latest  in  enlargers  and 

from  the  center  of  the  playing  studio  cameras, 
field.”  (All  pictures  submitted  By  so  renovating,  five  new 
here  by  the  Herald  were  ex-  rooms  have  been  created;  rest- 
cellent.)  ful-on-the-eye  paint  has  been 

Other  data:  applied  (green-yellow,  blue- 

The  transmitter  is  a  battery-  gray,  yellow-gray,  red,  blue, 
powered  unit  mounted  on  the  black  and  cerise — everywhere 
camera.  from  doors  to  walls  to  cabi- 

All  parts  are  miniature.  nets) ;  a  staff  lounge,  to  be 
The  single-tube  transmitter  complete  with  TV  set  and 
is  crystal -controlled,  runs  on  drapes,  has  been  installed;  and 
hearing-aid  batteries  and  oper-  a  new  negative  developing  dark- 
ates  on  27.255  megacycles  (con-  room  and  a  drying  room  have 
forming  with  FCC  regulations),  been  built.  (These  latter  rooms 
A  license  is  necessary  to  are  included  in  the'  five.) 
operate  the  unit,  but  no  tech-  In  the  case  of  the  present 

nical  tests  are  required.  darkrooms  —  air-conditioned,  as 

The  transmitter  is  self-con-  is  the  whole  lab — stainless  steel 
tained,  weighs  less  than  a  pound  linings  will  be  inserted  into  the 
and  is  attached  to  the  camera  wooden  tanks  and  paint  of  vari- 
in  same  manner  as  ordinary  ous  hues  dabbed  on. 
flashgun.  In  the  case  of  the  staff  (11 
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Night  game  in  Orange  Bowl,  showing  evenness  of  illumination  of 
subjects  over  wide  field  and  in  depth. 


Lyle  Byland,  Miami  Herald  pho¬ 
tographer,  with  equipment. 

news  photographers  and  two 
magazine  men),  each  will  get  a 
new  strobe  unit.  They  will  also 
have  many  new  lenses  to  work 
with,  as  well  as  two  Nikons 
that  are  on  order. 

• 

Ink  Price  Raised 

Interchemical  Corp.  announced 
price  increases  in  news  printing 
inks,  effective  April  1.  Regular 
black  and  high-speed  black  inks 
will  go  up  Va  cent  a  pound  in 
tank  wagon  deliveries  and  1 
cent  a  pound  in  drum  deliveries. 
• 

Reuben  Cahn  Dies 

Chicago 

Reuben  D.  Cahn,  60,  Chicago 
Tribune  economist  and  editorial 
writer,  died  Jan.  31  after  suf¬ 
fering  a  heart  attack. 


News  Rights 
Issue  Raised 

Los  Angeles 

City  editors  here  have  taken 
concerted  action  to  defend  the 
news  rights  of  reporters  and 
photographers.  The  move  is  an 
outgrowth  of  as.serted  police 
interference  at  the  scene  of  the 
Santa  Fe  train  wreck  Jan.  22. 

Sparking  the  stand  was  the 
manhandling  of  Robert  O.  Rit¬ 
chie,  Los  Angeles  Times  pho¬ 
tographer.  His  charges  will  be 
investigated  by  the  Federal 
Bureau  of  Investigation,  it  is 
announced. 

But  the  Bob  Ritchie  case  is 
just  one  of  a  series  of  incidents 
in  which  newsmen  with  proper 
credentials  have  met  with  police 
interference,  declares  Hugh 
“Bud”  Lewis,  city  editor  of  the 
Times. 

For  that  reason,  the  city  edi¬ 
tors  of  the  four  dailies  have 
joined  in  a  protest  to  municipal 
authorities,  presenting  signed 
statements  from  individual  staf¬ 
fers  who  have  met  with  police 
interference  in  reporting  and 
photographic  work. 

Mr.  Ritchie  declared  he  was 
repeatedly  assaulted  and  his 
camera  damaged. 

He  said  he  was  seized  by  “at 
least”  four  policemen  and  pro¬ 
pelled  violently  into  a  crowd 
of  sightseers.  In  attempting  to 
defend  himself  against  this  at¬ 
tack  and  trying  to  free  himself 
from  the  grasp  of  the  police¬ 
man,  a  policeman — not  in  uni¬ 
form — was  accidentally  struck 
in  the  head  by  the  damaged 
flash  attachment  which  he  held 
in  his  hand,  Mr.  Ritchie  added. 
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City-by-City  December  Linage 

Compiled  for  £  &  P  by  Media  Records,  Inc. 


AKRON.  OHIO 

1955  1954 

Beacon  Journal-e  .  2,705,439  2,367,513 
l^acon  Journal-S  886,449  896,267 

Grand  ToUl  8,590,888  8,263,780 
iincludea  PARADE,  40,160  lines. 

ALBANY.  N.  Y. 

Kn  ickerbocker- 

News^e  .  1,367,423  1,366,426 

Times  Union-m  .  .  .  1,103,472  998,949 

•Times  Union-S  .  497,474  646,181 

Grand  ToUI  2.968,369  2,899,606 
Note:  TIMES-UNION-S 
1966 — 497,474  lines  includes  41,218 
lines  of  part-run  advertising. 

1954 — 645,131  lines  includes  69,471 
lines  of  part-run  advertising. 

•Includes  AMERICAN  WEEKLY, 

26,768  lines. 

ALBUQUERQUE.  N.  M. 

Journal-m  .  1,477,466  1,270,097 

iJournal-S  .  361.848  890.894 

Tribune-c  .  1,403,772  1.223,226 

Grand  Total  3,243,076’  2,884,217 
{Includes  PARADE,  40,160  lines, 

ANDERSON.  IND. 

Bulletin-e  .  1,188,917  1,118,769 

Herald-m  .  806,614  812,789 

Herald-S  .  269,432  264,173 

Grand  Total  .  2,263,963  2,186,671 
ATLANTA.  GA. 

Constitution-m  .  .  .  1,457,662  1,345,412 
Journal-e  2,263,070  2.088.619 

Journal  &  Const. -S  858,131  838,363 

Grand  Total  4.6787?^  4,272,294 
Note:  OONSTITUTION-m 
1964 — 1,346,412  lines  includes  8,605 
lines  of  part-run  adevrtisinK. 
JOURNAL-e 

1964 — 2,088,619  lines  includes  10,402 
lines  of  part-run  advertising. 

ATLANTIC  CITY,  N.  J, 

Press-m  .  792,266  838,986 

Press-S  .  268,480  216,722 

Grand  Total  .  1,060,736  1,064,707 

BALTIMORE.  MD. 

•American-S  .  666,658  686.764 

News-Post-e  .  1,693,686  1,609,679 

Sun-m  .  1,298,191  1.207,281 

Sun-e  .  2.229,627  2,162.068 

tSun-S  .  1,243,921  1,194,888 

Grand  Total  7,131,082  6,769.660 
•Includes  AMERICAN  WEEKLY, 

26,758  lines. 

tincludes  THIS  WEEK.  69,290  lines. 
BAYONNE,  N.  J. 


Times-e  610,384  606,681 

BINGHAMTON,  N.  Y. 

Press-e  1,340,027  1,826,662 

Press-S  .  314,037  813,091 

Sun-m  .  489,262  417,706 

Grand  Total  2.143,326  2.067,468 

BOSTON,  MASS. 

American-e  .  813.660  760,937 

Record-m  .  919,683  867,669 

•Advertiser-S  332,778  821,413 

Globe-e  .  1.631,770  1,846.840 

Globe-m  .  1,210,103  997.648 

Globe-S  .  938,710  924.317 

Herald-m  .  1.417,740  1.217,600 

tHerald-S  .  1,093,030  1,076,826 

Traveler-e  .  1,966,698  1,822.020 

Post-m  .  764,832  769,063 

|Po8t-S  .  416,266  443,638 

Grand  Total  11,394.160  10.626.861 


•Includes  AMERICAN  WEEKLY, 
26,768  lines. 

tincludes  THIS  WEEK.  69.290  lines. 
{Includes  PARADE.  40,160  lines. 

BUFFALO,  N.  Y. 

Courier  Express-m  1,261,276  1,080,766 

•Courier  Express-S  849.113  937,698 

News-e  2.362,419  2,462,029 

Grand  Total  4.472.808  4.480.482 
•Includes  AMERICAN  WEEKLY, 
26,768  lines. 

CAMDEN.  N.  J. 

Courier-Post-e  .  .  .  1,261,869  1,128,786 
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CHARLOTTE.  N.C. 

1955  1954 

News-e  .  1,270,033  1,182,769 

Observer-m  .  1,538,224  1,469,228 

tObserver-S  .  667,087  676,627 

Grand  Total  3,366,344  3,228,624 

tincludes  THIS  WEEK,  69,290  lines. 

CHICAGO.  ILL. 

Tribune-m  .  8,010,662  2,579,296 

Tribune-S  .  1,404,439  1,332,837 

tDaily  News-e  ...  1,806,767  1,747.484 

American-e  .  970,789  874,724 

•American-S  .  244,608  263,768 

Sun-Times-d  .  1,296,796  1,134,212 

{Sun-Times-S  ....  407,710  873,771 

Grand  Total  .  .  9,140,600  8,296,042 

Note:  1956—8,010,662  includes  486,- 
416  lines  of  part-run  advertising. 

1,404,439  includes  722,906  lines  of 
part-run  advertising. 

244,608  includes  166,262  lines  of 
part-run  advertising. 

1954—2.679.296  includes  389,762  lines 
of  part-run  advertising. 

1,832.837  includes  702.348  lines  of 
part-run  advertising. 

263,768  includes  178,426  lines  of 

part-run  advertising. 

•Includes  AMERICAN  WEEKLY, 

26.758  lines. 

tincludes  THIS  WEEK.  64,440  lines. 

{Includes  PARADE.  40,160  lines. 

CINCINNATI,  OHIO 
Enquirer-m  2,029,152  1.670,820 

•tEnquirer-S  .  1.148,143  1,168,618 

Post-e  1.567.076  1.343.857 

Times-Star-e  .  1.408,698  1,286,214 

Grand  Total  6,153.069  6,468,909 

•Includes  AMERICAN  WEEKLY, 

26.768  lines. 

tincludes  THIS  WEEK,  69.290  lines. 

CLEVELAND,  OHIO 
Plain  Dealer-m  2.261.698  1,833.613 

•tPlain  Dealer-S  .  1.476.187  1.633.982 

News-e  1,113.636  1.187.617 

Press-e  .  2.660,069  2.372,378 

Grand  Total  7.601,489  6.927.690 

•Incl-'des  AMERICAN  WEEKLY. 

26.768  lines. 

tincludes  THIS  WEEK.  69.290  lines. 


COLUMBUS.  OHIO 

DIffpatch-p  . 

2.076.896 

1.774.221 

Dispatch-S  . 

905,630 

856.884 

Citizen-e  . 

899,854 

779.884 

IC!itizen-S 

361,369 

322,691 

Ohio  State 

Joni-Tial-m  . 

838.092 

703.016 

Star-W 

71,566 

69,726 

G'apd  Total 

6.162  906 

4,496.871 

{Includes  PARADE.  40.160 

lines. 

DALLAS 

,  TEXAS 

News-m 

2.348.935 

2,244.563 

tNews-S  . 

666,799 

616.582 

Times  Herald-e 

2.656.713 

2.416.928 

•Times  Herald-S 

706,799 

694.296 

Grand  Total 

6.277.246 

5.971.368 

•Includei  AMERICAN  WEEKLY. 

26.768  lines. 

tincludes  THIS  WEEK.  69,290  lines. 

DAYTON.  OHIO 

Journal-m  . 

1.887.093 

1.647,286 

News-®  . 

2.341.346 

2.038.917 

News-S  . 

634,974 

633.697 

Grand  Total  . 

4,863.413 

4.319.800 

DENVER,  COLO. 

Rocky  Mtn. 

News-m  . 

1,766,141 

1,546,678 

{Rocky  Mtn. 

News-S  . 

299,307 

333,845 

Post-e  . 

2,105,810 

1.898,722 

Post-S  . 

648.277 

668,667 

Grand  Total 

4,809.635 

4,432,802 

{Includes  PARADE,  40,160  lines. 

DES  MOINES.  IOWA 

Register-m  .  687,901  631,619 

Tr=bune-e  938,783  833,669 

tRegister-S  .  434,132  466,796 

Grand  Total  2.060,816  1.922,074 

tincludes  THIS  WEEK,  69,290  lines. 


DETROIT,  MICH. 


Free  Press-m 
Free  Press-S 

News-e  . 

News-S  . 

Times-e  . 

Times-S  . 


1955 

92,602 


1954 

1,829,736 

424,266 

2.097,216 

1,026,915 

1,228,198 

872,674 


Grand  Total  ...  92,602  6,474,000 

Non :  Because  of  newspaiier  strike 
no  paper  was  published  in  Detroit 
during  December  1966,  except  The 
Free  Press  for  the  1st,  That  day’s 
totals  are  included. 


DULUTH,  MINN. 

Herald-e  .  931,617  901,104 

News-Tribune-m  690,831  616,880 

News-Tribune-S  452,906  470,640 


Grand  Total  ...  2,076,364  1,987,974 

EL  PASO,  TEXAS 

rimes-m  .  1,639,288  1,812,600 

{Times-S  .  446,482  619,264 

Herald-Post-e  _  1,686,678  1,426,928 


Grand  Total  . . .  8,622,848  8,268,787 
{Includes  PARADE,  40,160  lines. 


INDIANAPOLIS.  IND. 

1955  1M4 

News-e  .  1.941.255  1,833 «« 

Star-m  .  1,883.750  1  78i  si? 

tStar-S  .  938.028  WlJl 

Times-e  .  1,260,213  1,134’oM 

{Times-S  .  874.569  36«',80{ 


Grand  Total  .  .  6,397,800  6  984  711 
tincludes  THIS  WEEK,  69,290  ui* 
{Includes  PARADE,  40,160  lines. 

JACKSON.  MISS. 

Clarion  Ledger-m  887,368  877  gu 

{Clarion  Ledger  & 

News-S  (Note)  .  284,522  286,929 

Daily  News-e  ....  660,50  5  852  021 

State  Times-e 

(Note)  .  640,629 

State  Times-S 

(Note)  .  268,698 


ERIE.  PA. 

Dispatch-e  .  799.896  840,142 

{Dispatch-S  .  890,324  447,949 

Times-e  .  1,434,116  1,344,700 

'Hmes-S  .  445,401  861,610 


Grand  Total  8,069,236  2,984,801 
{Includes  PARADE,  40,160  lines. 


FORT  WAYNE,  IND. 
Journal-Gazette-m  1,218,830  1,030,840 
{Joumal-Gazette-S  634,191  606,876 

News-Sentinel-e  .  1,858,416  1,662,846 


Grand  Total  8,606,436  3,198,661 
{Includes  PARADE,  40,160  lines. 


Grand  Total  . .  .  2,731,622  2,016,794 
Non:  Clarion  Ledger  Sund^  anj 
Daily  News  Sunday  Combined  pnbli.  ! 
cation  October  3,  1954. 

Non:  State  Times  first  edition  Feb. 
ruary  28.  1955. 

{Includes  PARADE,  40,160  lines. 


JACKSONVILLE.  FLA. 

Times  Union-m  .  .  1,964,4  1  0  1,639,278 
tTimes  Union-S  .  .  571,036  656897 


Grand  Total  2,526,446  2.195,146 
tincludes  THIS  WEEK,  69,290  linei. 


JERSEY  CITY,  N.  J. 

Jersey  Joumal-e  .  1,096.370  1,124,67) 
Non:  Jersey  Journal-e 
T.Y.  1,096,370  lines  includes  248,997 
lines  of  part-run  advertising. 

L.Y.  1,124,671  lines  includes  223819 
lines  of  part-run  advertising. 


KANSAS  CITY,  MO. 

Star-e  .  1,778,526  1,700,161 


FORT  WORTH,  TEXAS 
Star-Telegram-m  903,861  860,768 

Star-Telegram-e  .  .  1,929,170  1,828,138 

{Star- 

Telegram-S  ....  619,746  665.397 

Press-e  .  723,696  870,060 

Press-S  .  277,407 


Grand  Total  4,463,780  4,214,363 
{Includes  PARADE,  40,160  lines. 

FRESNO.  CALIF. 


Bee-e  . 

.  1,671,106 

1,300,813 

Bee-S 

.  484,388 

403,607 

Grand 

Total  2,056.494 

1,704,820 

GARY.  IND. 

Post-Tribune-e  . .  .  1,578,708 
Post-Tribune-S  . . .  339,661 

1,519,400 

Grand 

Total  .  1,918,269 

1,619,400 

GLENS  FALLS,  N.  Y. 

Post-Star 

(See  Note)  .  840.861  863,071 

Non:  Post-Star  Morning  sold  in 
combination  with  Times  Evening. 
Linage  of  one  edition,  Post-Star  Morn¬ 
ing,  only  is  given. 

GRAND  RAPIDS.  MICH. 

Press-e  2,266,688  2,174.890 

HARRISBURG,  PA. 

Patriot-m  1.671,776  1,381,691 

{Patriot-News-S  .  .  335,411  365,046 

Grand  Total  .  1,907,187  1,736.637 

Note:  Evening  News  carries  same 
amount  of  advertising  as  Morning 
Patriot. 

{Includes  PARADE,  40,160  lines. 

HARTFORD.  CONN. 

Courant-m  .  998,625  821,912 

{Courant-S  .  671,868  624,672 

Times-e  .  1,911,108  1,760,922 


Grand  Total  3,681,691  8,197,606 

{Includes  PARADE,  40,160  lines. 

HOUSTON,  TEXAS 

Chronicle-e  .  2,881,096  2,614,892 

•Chronicle-S  .  1,016,354  1,026,917 

Post-m  .  2,099,806  1,800,867 

tPost-S  .  760.225  664,418 

Press-e  .  986.221  961,129 


Grand  Total  .  7,742,701  7,046,718 
Note:  2,881,096  lines  includes  110,- 
196  lines  of  part-run  advertising. 

(Last  Year)  2,614,892  lines  includes 
180,401  lines  of  part-run  advertising. 

•Includes  AMERICAN  WEEKLY. 

26,768  lines. 

tincludes  THIS  WEEK.  69.290  lines. 


Star-S  .  791.418  804.840 

Times-m  .  1,970,210  1,668,611 


Grand  Total  ...  4.640,154  4,173,624 

KNOXVILLE.  TENN. 

Journal-m  .  716,672  657,214 

•Journal-S  .  868,297  831,417 

News-Sentinel-e  .  1,064,602  926,2tt 

{News-Sentinel-S  434,608  401,7H 


Grand  Total  2,663,879  2,316.6«1 
•Includes  AMERICAN  WEEKLY, 

26.758  lines. 

{Includes  PARADE,  40,160  lines, 

LITTLE  ROCK,  ARK. 
Arkansas  Gazette-m  1,094,368  1,082,031 
{Arkansas  Gazette-S  377,46  5  373,046 


Grand  Total  1,471.833  1.456.071 
{Includes  PARADE.  40,160  lines. 

LONG  BEACH.  CALIF. 
Independent-m  .  1,869,206  1,443,035 
{Independent/Press- 
Telegram-S  781,443  691.361 

Press-'Telegram-e  .  2,012,808  1,677,811 


Grand  Total  4,663.467  3.812.221 
Note:  Independent  1,859,206  lina 
includes  222,310  lines  part-run  advep 
Using 

(Last  Year)  1,448,035  lines  ineluda 
161,598  lines  part-run  advertising 
Press-Telegram  2,012,808  lines  in¬ 
cludes  222,810  lines  part-run  advertia 
ing 

(Last  Year)  1,677,819  lines  inclndei 
161,693  lines  part-run  advertising 
{Includes  PARADE.  40,160  lines. 

LONG  ISLAND.  N.  Y. 
Newsday-SufToIk-e  1,620.628  1.291.781 
Newsday-Nassau-e  1,817.224  1,708.322 


Grand  Total  ..  8,337,762  3,000.106 

LOS  ANGELES.  CALIF. 

Examiner-m  .  2,000,242  1.657,745 

•Examiner-S  .  961.706  838,635 

Times-m  .  8.820.202  2.758,461 

tTimes-S  .  1,767,217  1,482.1H 

Daily  News-m  .  590,068 

Herald-Express-e  .  1,464,633  1.255.861 

Mirror-e  .  890,265 

Mirror/Daily 

News-e  .  1.381.272 


Grand  Total  10.866.272  9.817.172 
Times-S  Note:  1,767.217  lines  in¬ 
cludes  276,662  lines  part-run  advertia' 
Ing  .  , 

(Last  Year)  1.482,166  lines  inchidsl 
160,960  lines  part-run  advertising 
•Includes  AMERICAN  WEEKLY. 
38.809  lines. 

tincludes  THIS  WEEK.  60,098  lln» 


EDITORacPUBLISHERfor  February  4,  1956 


LOUISVILLE.  KY. 

195S 


Herald-Tribune-m  1,106,828  1,064,328 


Oourtar  Joumal-m  1,678,766  1,482,422  tHerald-Tribune-S .  8M.8J6 

Journal-S  894.638  873.869  .  *30,668 

1^”,  r  .  1.905.461  1,770.364  “ii  .  ,  IIa  SSn 


1954  PASADENA,  CAUF. 

,064,328  1955 

Star-News-*  .  1,014,293 

IStar-News-S  ....  392,362 


Grsnd  Total  .  4»473,864 

MBMPHIS.  TENN. 

2.SM.320 
.  7.3.728 


'  ’  _! _  #NewB-m 

4,473.864  4,126,635  #News-S 


Journal-American-e  982,262 
*Journal-American-S  449,260 


1,810,930  1,614,811 
1.269,494  1,250,483 


Grand  Total  1,406,646  1,228,870 
flncludea  PARADE,  40,160  linea. 

PAWTUCKET,  R.  I. 


SACRAMENTO,  CAUF. 

1954  1955  1954 

860,220  Bee-e  .  2,208,342  1,836,236 

878,160  Union-m  .  697,621  680,266 

-  Union-S  .  430,877  368,468 


Grand  Total 


3,236,240  2,769,969 


.  Times-e  .  1,109,496  1,132.478  Globe-Demoerat-m 


ST.  LOUIS.  MO. 


2,399,320  2,113,028  Post-S  101,838 

World-Tel.  &  Sun-e  1,266,306 
705,728  713.812  EaKle-c  (note)  . 


pieislcimitar-e  .  1.221.133  1,145,371  Eagle-S  (note) 


993,624  PEORIA.  ILL. 

661,214  Journal  (See  Note)  1,876,644 
266,787  {Journal  Star-S  . .  646,799 


*tGlobe-Democrat-S 
Post-Dispatch-e  . . . 
1,324,993  fPost-Dispatch-S 


1,333,111  1,004,864 

641,270  646,928 

2,196,613  2,009,866 
1,044,607  974,277 


Grand  Ttotal  4,826.181  8.972,211 

includes  THIS  WEEK.  69,290  lines. 

MERIDEN,  CONN. 

Record  Journal 

(See  Note)  987.937  880,702 

Non:  Rwrd  Morning  and  Journal 
Evening  are  sold  only  in  combination. 


Grand  Total  14,238,877  13,810,677 
Notb:  Mirror-m 


Grand  ToUl  .  . .  1,921,443  1,867.882 
Non:  Journal  Evening  and  Star 


Grand  Total  6,114,601  4,636,924 
Non:  Globe-Democrat-m 
1956—1,333.111  linea  includes  126,872 


line*  includes  Morning  sold  in  combination.  Linage  linea  of  part-run  advertising. 
219,616  lines  of  part-run  advertising  of  only  one  edition.  Journal  Evening,  *Includes  AMERICAN  W 


Last  Year  797,871  lines  includes  i*  shown. 


162.184  lines  of  part-run  advertising. 
Mirror-S 

This  Year  372,364  lines  includes 


Lnage  of  one  edition.  Record  Morning  128.904  lines  of  part-run  julvertising. 


^  '  107,629  lines  of  part-run  advertising.  Inquirer-m  .  1.928.M1 

MIAMI.  FLA.  News-m  Inquirer-S  .  1,297,620 

Herald-m  .  .  3.362.322  2,989.884  This  Year  1,810,930  lines  includes  News-e  .  674,839 

•Herald-S  .  1,063,420  1,076.748  818,642  lines  of  part-run  advertising.  —  .  . 

({ews-e  .  1,638,286  1,548.618  Last  Year  1,614.311  lines  includes  Grand  Total  6.469,076 

)N*w8-S  646,682  483,926  766.033  lines  of  part-run  advertising.  *Includes  AMERICAN 

-  -  News-S  26.758  lines. 

Grand  Total  6,600,709  6,099,076  This  Year  1,269,494  lines  includes  tincludes  THIS  WEEK.  69 

Noit:  HERALD-m  936.976  lines  of  part-run  advertising.  PungKiT  ARiy 

1956-3.362.322  lines  includes  60.682  Last  Year  1.260,483  lines  includes  PHOENIX,  ARIZ. 

les  of  part-run  advertising.  928,772  lines  of  part-run  advertising.  Gazette  (See  Note)  2,128,267 

HERALD-S  Journal-American-e  fHepublic-S  .  672,669 

1955—1,053.420  lines  includes  134,139  This  Year  982,262  lines  includes  - - 

les  of  part-run  advertising.  141.768  lines  of  part-run  advertising.  Grand  Total  .  2,700.836 

1954—1.076.748  lines  incites  142,719  Last  Year  879,568  lines  includes  Note:  Gazette  is  sold  in  o 

les  of  part-run  advertising.  98.003  lines  of  part-run  advertising.  Morning  and  Evening.  Lini 

•Includes  AMERICAN  WEEKLY.  Journal-American-S  edition  only.  Evening,  is  si 

768  lines.  This  Year  449,260  lines  includes  tincludes  THIS  WEEK,  6( 

♦Includes  THIS  WEEK.  69.290  lines.  99.411  lines  of  part-run  advertising.  ntT-roniTDr-a  da 

__  .  last  Year  374.400  lines  includes  PITTSBURGH,  FA 

MILWAUKEE,  WIS.  62.891  lines  of  part-run  advertising.  Post-Gazette-m  ..  1,209,462 

intinel-m  .  1,420,781  1.040.427  World-Tel.  &  Sun-e  Press-e  .  1,763.142 


343,638  lines  includes  *tBulletin-8 


{Includes  PARADE,  40,160  lines. 
PHILADELPHIA.  PA. 
Bulletin-e  .  2,204,934  1,987,004 


•Includes  AMERICAN  WEMLY. 

26,768  lineS; _  _ 

tincludes  THIS  WEEK,  69,290  lines. 
{Includes  PARADE.  39,497  lines. 


Grand  Total  6,600,709  6,099,076 

Noit:  HERALD-m 

1956—3.362,322  lines  includes  60,682 
lines  of  part-run  advertising. 

HERALD-S 

1955 — 1,053,420  lines  includes  134,139 
lines  of  part-run  advertising. 

1954—1,076.748  lines  includes  142,719 
lines  of  part-run  advertising. 

•Includes  AMERICAN  WEEKLY. 
M.768  lines.  _ 


Grand  Total  6.469,076  6,019,071 
•Includes  AMERICAN  WEEKLY. 
26.758  lines. 

tincludes  THIS  WEEK.  69,290  lines. 


2,204,934  1,987,004  ST.  PAUL,  BIINN. 

464.222  398,980  Pioneer  Press-m  .  1,367,692  1,213,983 

1,928,061  1,729,319  •Pioneer  Press-S  .  821,332  833.076 


Inquirer-S  .  1,297,620  1,369,819  Dispatch-e  .  1,748,517  1,673,626 

News-e  .  674,839  683,949  -  - 


Grand  ToUl  3.927,441  3,720,684 
•Includes  AMERICAN  WEEKLY, 


AMERICAN  WEEKLY,  26,768  lines. 

[HS  WEEK.  69.290  lines.  ST.  PETERSBURG.  FLA. 


Independent-* 
Times-m  _ 


PHOENIX,  ARIZ.  ^rn^m 

Gazette  (See  Note)  2,128,267  .  {Times-S 

tRepublic-S  .  672,669  . 


Grand  Total  .  2,700,836  . 

Nora:  Gazette  is  sold  in  combination 
Morning  and  Evening.  Linage  of  one 
edition  only.  Evening,  is  shown. 


963,908  835.688 

1,888,047  1,697,810 


3.447,069  8.106,474 


{Includes  PARADE,  40,160  lines. 
SAN  ANTONIO.  TEXAS 
Bxpress-m  .  1,704,143  1,628,401 


tincludes  THIS  WEEK,  60,098  lines.  tExpress-S  .  660,286  682,467 

nf.i«npcf Of Ti>r*o  o  s  News-e  . .  1,804,333  1,784,887 


MILWAUKEE,  WIS. 

Sentinel-m  .  1,420,781  1.040.427 

•Sentinel-S  .  866.202  878.042 

Joumal-e  .  3.351.682  2.942.900 

♦Joumal-S  .  1.871,948  1.362.861 


PITTSBURGH,  PA. 
Post-Gazette-m  ..  1,209,462 


This  Year  1.256,305  lines  includes  tPress-S  .  748.670 


1,763.142  1,673,668 


Light-e  .  1,887,717  1,666,212 

920,740  •Light-S  .  622,691  628,777 


3,351.682  2.942.900  222.982  lines  of  part-run  advertising.  Sun-Telegraph-e 

1,371,943  1.362.861  Last  Year  993,624  lines  inclutles  •Sun-Telegraph-S 

-  -  993.524  lines  of  part-run  advertising. 

6.609.608  5.714.220  Nora:  Brooklyn  Eagle  ceased  pub-  Grand  Total 


•Includes 
26.758  lines. 


1,024,121 

444,608 


il  6.609.608  5.714.220  Nora:  Brooklyn  Eagle  ceased  pu 
AMERICAN  WEEKLY.  lication.  effective  January  29.  1966. 


AMERICAN  WEEKLY,  26.768  lines. 


Grand  Total  6.189.903  4.637,230 
•Includes  AMERICAN  WEEKLY. 


681,746  Grand  Total  6.669.170  6.289,734 
922.248  •Includes  AMERICAN  WEEKLY, 
438,928  26,768  lines. 

-  tincludes  THIS  WEEK,  69,290  lines. 


♦Includes  THIS  WEEK,  69,290  lines.  26.768  lines. 

.c  tincludes  THIS  WEEK.  88,646  lines. 

MINNEAPOLIS.  BHNN.  #Includes  SPLIT-RUN.  247.044  lines. 

Tribune-m  .  1,871.020  1.221.671  in  (M)  and  166.000  lines  in  (S) 


SAN  DIEGO.  CALIF. 

Union-m  .  1,622,840  1,834,447 


tincludes  THIS  WEEK.  69,290  lines.  |Union-S  .  .  ..  '681,761 


Star-e  .  2.309,716  2.028.140 

♦Tribune-S  .  981.694  878,878 

Grand  Total  4.612,829  4.128.684 

♦Includes  THIS  WEEK,  69.290  lines. 

MODESTO.  CALIF. 

Ree-e  999,028  864.678 

MONTREAL,  CANADA 


NIAGARA  FALLS.  N.  Y. 
Gazette-e  .  1,498.161  1,. 


PORTLAND.  ORE. 

Oregonian-m  .  1,969.690  1,606.993 

•Oregonian-S  ....  723.977  728.859 

Journal-e  .  1,482.480  1.289,811 

tJournal-S  .  893,190  380.416 


1.971.828  1,888,630 


Grand  Total  4.176.429  8.891.126 
(Includes  PARADE,  40,160  line*. 


.  1,498.161  1,498,869  tJournal-S  .  893,190 

NORFOLK.  VA.  Grand  Total  4.669.287 


IStar-e 
Gszette-m 
L*  Presse-e 
La  Patrie-e 
le  Patrie-S 


Ledger-Dispatch  A 
Portsmouth 

Star-e  . 

Virginian-Pilot-m 
t  Virginian-Pilot 


2.259.004  1.392.198 

1,987.374  1,989,339 


2.314,932  2.062.621  Portsmouth  A 

1.411.693  1.270.960  Star-S  . 

2,406.479  2,231.684 

168.949  166.362  Grand  Total 


Grand  Total  4.669.287  4.006.678 

•Includes  AMERICAN  WEEKLY.  tChronicle-S 
26  768  lines  c.xaminer-m 

892.198  tincludes  TOIS  WEEK.  60.098  lines. 

Qsa  asa  Call-BulIetin-e 

.  *  POUGHKEEPSIE.  N.  Y.  News-e 

New  Yorker-e  923.622  983.383  ^  ^  , 

789.658  New  Yorker-S  330.438  278.682  7”*®' 


SAN  FRANCISCO.  CALIF. 

Chronicle-m  .  1.187,784  1,042,026 

tOronicle-S  616.601  687.163 

Examiner-m  .  1.994,694  1,626,868 

•Examiner-S  .  .  842.469  746,662 


Grand  Total  6.108.932  4.121,196 
Nora:  Ledger-Disiiateh  A  Portsmouth 
Star-* 


Grand  Total  1.264.060 
PROVIDENCE.  R.  I. 


6.613.265  6.908.419  1955-2,269.004  lines  Includes  769,706  Bulletin-e 


tincludes  Weekend  Picture  Magazine,  lines  of  part-run  advertising. 


MUNCIE.  IND. 

Press-e  .  1.070,316 

8tar-m  1.082.382 

8tar-S  .  279.787 


1964—1.392.198  lines  includes  62.819  tJournal-S  .  724.860 

lines  of  part-run  advertising.  - - 

Virginlan-Pllot-m  Grand  Total  3.429.019 

966.148  1965-1,987.874  line*  includes  200,664  tincludes  THIS  WEEK.  69 

969.878  lines  of  part-run  advertising.  QUINCY.  MASS 

287.798  1964—1.989.339  lines  includes  260.668  n-.-t-.  t  .7 _ 


33o'438  278'6.32  Grand  Total  .  .  6,176,631  6,692.086 

•  -  •  Chronicle  (M)  Nora:  1,187,784 

1.264.060  1,262.016  'i"**  includes  40,698  lines  part-run  ad¬ 

vertising. 

ICE,  R.  I.  (last  Year)  1,042,025  lines  includes 

1,770,726  1,801.124  87.046  lines  part-run  advertising. 

933.433  812,076  (Chronicle  (S)  Nora:  616,501  line* 

724.860  728,996  iucludes  33,696  lines  part-run  adver- 

_ _  _  tising. 

3.429.019  3.342.195  (last  Year)  687.163  line*  includet 


3.429.019  3.342.195 


Grand  Total  2,432.484  2.223.819 

NASHVILLE,  TENN. 
mner-e  .  1.733,614  1.697,781 


Banner-e 

Tennessean-m 

Tennessean-S 


lines  of  part-run  advertising.  QUINCY,  MASS. 

1964— 1.989.339  lines  includes  260,668  .  ano  *ao 

lines  of  part-mn  advertising.  Pntriot  Ledger-e  802.842 

Virginian-Pilot  A  Portsmouth  Star-S  READING,  PA. 

1965- 862,664  lines  includes  264,766  Eagle  (See  Note)  1,348.762  1.220.593 

line*  of  part-run  advertising.  Eagle-S  .  286,760  809,808 

1964 — 739.668  line*  includes  124,417  , 


tincludes  THIS  WEEK.  69,290  lines.  27.678  lines  part-run  advertising. 

TUAoo  •Inci’*des  AMERICAN  ^TEEKLY, 


1,769.032  1,632.166  lines  of  part-mn  advertising. 


tincludes  THIS  WEEK.  59.290  lines. 


Grand  Total  4.116,228  8,878,128 

NEW  HAVEN,  CONN, 

Journal  Courier-m  449,033  432.723 

R*3ister-e  1,677,619  1.484.246 

Register-S  .  477.681  604.982 


OAKLAND,  CALIF, 


Tribune-e 

{Tribune-S 


1.980,799  1,787,498  shown 
711.412  631,660 


Grand  Total  1,636.622  1,630.401 
Nora:  Eagle  Evening  and  Times 
Morning  sold  in  combination  linage  of 
one  edition.  Eagle  Evening,  only  is 


Grand  Total  2.692.211  2,369.148 
{Includes  PARADE,  47,663  lines. 


RICHMOND.  VA. 

News  Leader-e  1,772.574  1.688.459 


Grand  Total  2.604.233  2.421,961 
NEW  LONDON.  CONN, 

960,323  939,213 

NEW  ORLEANS,  LA. 
Times-Picayune-m  2.487.300  2,398,297 


44I.S61  OKLAHOMA  CITY,  OKLA. 

Okiahoman-m  _  1,094,060  1,019.820 

939  213  Oklahoman-S  ...  403.151  466,312 

■  Times-e  .  1,217.620  1,162.164 


Tlmes-Dispatch-m 

♦Times-Dispatch-S 


Grand  Total 


1,461.715  1.364.186 

787,938  828,776 


4.022.227  3.881,420 


tincludes  THIS  WEEK,  69.290  lines.  Times-e 


33.809  lines. 

tinciudes  THIS  WEEK.  60.098  lines. 

SAN  JOSE.  CALIF. 
Mercury-m  .  .  1.646.606  1.362,162 
Mercury-News-S  .  561.923  471.044 

News-e  .  1.547.678  1,368.656 

Grand  Total  . .  8.646.107'  8,191,762 

SCHENECTADY.  N.  Y, 

Gazette-m  .  1,314,176  1.327,814 

Union-Star-e  1,067.193  1.073,186 

Grand  Total  2.381.869  2,400,499 

SCRANTON.  PA. 

Times-e  1.328,2.39  1,357,963 


♦Times-Picayune  A 

Sutes-S  .  790.691  816.247 

.  1,162.162  1.080.601 

*Ii«n>-S  .  867.441  482.396 

St*tes-e  .  1,162.396  1,096,932 


898,297  Grand  Total  2.714,831  2.647,796  lTimes.9 

Nora:1.217.620  lines  Includes  189,729  World-Newsle 
816.247  "n*®  of  part-mn  advertising. 

,080.601  Year  1,162.164  iines  includes  Grand  Tota 

482.396  118,696  iines  of  part-run  advertising.  {Includes  p 


ROANOKE,  VA. 

.  974.080 


Grand  Total  2.258.369  2.063.6 
{Includes  PARADE.  40,160  lines. 


IE,  VA.  SEATTLE.  WASH. 

974.080  900,228  Post-Intelligencer-m  1,395,214  1,223,466 

386.336  272,979  •Post- 

947.963  890.437  Intelligencer-S  478.771  614.396 

.  Times-e  1.994.428  1.753,990 

2.258,369  2.063.644  Times-S  561,630  638,616 


Grand  Total  6.949.879  6.824.373 
AMERICAN  WEEKLY. 

26.768  lines. 

♦Includes  THIS  WEEK.  69.290  lines. 


_ _  ’  OMAHA,  NEBR. 

6.949.879  6.824.373  World-Herald 

HCAN  WEEKLY.  (see  note)  .  1,636.446  1.325,447 

World-Herald-S  ...  726,880  718,723 


ROCHESTER.  N.  Y. 
Democrat  A 


1,636.446  1.325,447  Chronicle-m 
726,880  713,723  tDemocrat  A 

«  Chronicle-S 

2,263.826  2.039,170  Times-Union-e 


tsirw  vnoir  v  Grand  Total  .  .  2,263.826  2.039,170 

tukk.  N.  Y.  Nora:World-Herald  sold  In  combina- 

....  2.125,079  1,849,004  tion  Morning  and  Evening.  Linage  of 
....  1,901,301  1,771.626  only  one  edition.  EVENING,  is  shown. 


1.628.798  1,442,281 


759.641  742.269  Joumal-e 

1,817,031  1,711.708  Times-m 


Grand  Total  4.205.370  3.896.243 
tincludes  THIS  WEEK.  69.290  lines. 


Grand  Total  4.4.30,048  4.180.467 

•Includes  AMERICAN  WEEKLY. 
33,809  lines. 

SHREVEPORT.  LA. 

Joumal-e  .  1,168,480  1,028,196 

Times-m  .  1,399,119  1,240.226 

Times-S  .  440,019  411,948 

Grand  Total  3,007,668  2.680,870 


editor  &  PUBLISHER  for  February  4,  1956 


SIOUX  CITY,  IOWA 

1955  1954 

Journal-Tribune-e  934,648  871,613 
Journal-S  .  261,109  306,401 


Grand  Total  . . . 

1,186,667 

1,176,914 

SOUTH  BEND,  INO. 

Tribune-e  . 

1,642,719 

1,432,293 

Tribune-S  . 

498,709 

632,686 

Grand  Total  . , . 

2,041,428 

1,964,978 

SPOKANE,  WASH. 

Sipokesman- 

Review-m  . 

910,883 

867,860 

tSpokesman- 

Review-S  . 

481,160 

626,986 

Chronicle-e  . 

1,116,846 

1,107,999 

Grand  Total  . . . 

2,607,888 

2,492,836 

tincludes  THIS  WEEK.  60,098  lines. 

STOCKTON.  CALIF. 

Record-e  . 

1,691,747 

1,429,476 

SYRACUSE.  N.  Y. 

Herald- J;  >urnal-e 

1,961,496 

1,817,633 

•{Herald- 

American-S  _ 

683,682 

606,630 

Post-Standard-m 

1,030,100 

961,762 

Post-Standard-S 

362,031 

367,066 

Grand  Total  . .  . 

3,927,209 

8,741,971 

♦Includes  AMERICAN  WEEKLY, 

26,768  lines. 

{Includes  PARADE,  40,160 

lines. 

TACOMA 

,  WASH. 

News-Tribune-e 

1,620,090 

1,241.885 

News-Tribune-S 

606,263 

618,300 

Grand  Total  . . . 

2,026,363 

1,760,185 

TAMPA.  FLA. 

2.004,446 

638a963 

Grand  Total  . . . 

2,643,408 

TOLEDO.  OHIO 

Times-m  . 

1,063,206 

1,062.982 

Blade-e  . 

2,022,360 

1,742.610 

Blade-S  . 

768,883 

777,926 

Grand  Total  . . . 

3,864,448 

8,683,618 

TORONTO, 

,  CANADA 

Globe  &  Mail-m  . . 

1,360,179 

1,240,036 

tTelegram-e  . 

2,326.224 

2,142,972 

Star-e  . 

2.636,767 

2,605,390 

Ster-W  . 

76,740 

74.668 

Grand  Total  .  .  . 

6,296,910 

6,962.966 

tincludes  Weekend  Picture  Magazine, 

66,426  lines. 

TRENTON,  N.  J. 

Evening  Times-e  . 

1,284,392 

1,370.743 

Times  Advertiser-S 

369,938 

328.436 

Trentonian-m  .... 

933,683 

803,206 

Grand  Total  . . . 

2,677,913 

2,602,386 

TROY. 

N.  Y. 

Record  (See  Note) 

1,246,617 

1,206,608 

Note:  Record  Morning  sold 

1  in  com- 

bination  with  Times-Record 

Evening. 

Linage  of  one  edition.  Record  Morning 

only  is  given. 

TULSA, 

OKLA. 

Tribunc-e  . 

2,014,037 

1,869,089 

World-m  . 

1,974,914 

1,863,998 

World-S  . 

692,346 

660,722 

Grand  Total  .  .  . 

4,681,297 

4,283,809 

UNION  CITY.  N.  J. 

Hudson  Di8))atch-m. 

909,941 

867,633 

UTICA 

.  N.  Y. 

Observer  Dispatch-e 

969,987 

971.772 

Observer  Dispatch-S 

346,327 

303,182 

Press-m  . 

1,227,844 

1,169,839 

Grand  Total  . . . 

2,644,168 

2,434.793 

WASHINGTON.  D.  C 

News-e  . 

1,203,111 

1,213,138 

Post  &  Times- 

Herald-m  . 

2,439,866 

2,146,178 

♦{Post  &  Times- 

Herald-S  . 

863,287 

837,867 

Star-e  . 

2,841.664 

2,810,786 

tStar-S  . 

903,272 

993,421 

Grand  Total  .  .  . 

8,261,199 

8.000.379 

♦Includes  AMERICAN  WEEKLY, 
26,768  lines. 

tincludes  THIS  WEEK,  69,290  lines. 
{Includes  PARADE,  40,160  lines. 


WATERBURY,  CONN. 


1955 

1954 

Repubiican-m  .... 

1,112,707 

980,605 

Republican-S  . 

381,013 

364,443 

American-e  . 

1,380,866 

1,321,197 

Grand  Total  . . . 

2,874,575 

2,666,245 

WESTCHESTER  COUNTY 

MACY  GROUP.  N,  Y. 

Mamaroneck 

489,096 

469,316 

Mount  Vernon 

Argus-e  . 

736,719 

705,868 

New  Rochelle 
Standard-Star-e  . 
Ossining  Citizen 

797,699 

798,688 

Register-e  . 

601,612 

480,105 

Peekskill  Star-e  . . 
Port  Chester 

428,546 

392,421 

Item-e  . 

688,278 

664,293 

Tarrytown  News-e 
Yonkers  Herald 

698,817 

609,220 

Statesman-e  _ 

799,677 

770,806 

White  Piains  Reporter 

Dispatch-e  . 

914,617 

916,670 

Grand  Total  . . . 

6.954.759 

6,706,286 

WICHITA, 

KANSAS 

Beacon-e  . 

1,254,861 

1,256,100 

♦Beacon-S  . 

384.702 

466.042 

Eagle-m  . 

1,906,792 

1,713.274 

Eagle-e  . 

1,243,689 

1,300,299 

tEagle-S  . 

463,701 

466,441 

Grand  Total  .  . 

6,263,736 

6,200,166 

♦Includes  AMERICAN  WEEKLY. 

26.768  lines. 

tincludes  THIS  WEEK,  69,290  lines. 

WORCESTER.  MASS. 

Telegram-S  . 

660.369 

688.824 

Telegram-m  . 

978,461 

876,166 

Gazette-e  . 

1,243,107 

1,163.340 

Grand  Total  . .  . 

2,781,937 

2,627,329 

YAKIMA.  WASHINGTON 

Republic  (See  Note) 
Herald-S  . 

932,916 

234,192 

Grand  Total  .  1,167,107  . 

Note:  REPUBLIC  EveninK  and  HER¬ 
ALD  Mominsr  sold  in  combination. 
Linage  of  one  edition  only.  Evening,  is 
shown. 


YOUNGSTOWN,  OHIO 
Vindicator 

Teiegram-e  .  1,679,683  1,448,737 

{Vindicator 

Telegram-S  .  796,669  807,847 


Grand  Total  2.476,162  2.266.684 
{Includes  PARADE.  40,160  lines. 

FIGURES  SUPPLIED  BY 
PUBLISHERS 

ABERDEEN,  S.  D. 


American-News-e  . 

375,214 

390,460 

American-News-S 

166,612 

146,662 

Grand  Total  .... 

630.726 

637,012 

ALTOONA,  PA. 

Mirror-e  . 

1,060,679 

1,001,784 

APPLETON,  WIS. 

Post-Crescent-e  . . . 

1,643,468 

1,466,392 

BATTLE  creek,  MICH. 

Enquirer  and 

News-e  . 

Enquirer  and 

1,138,242 

998.890 

News-S  . 

259,749 

276,891 

Grand  Total  .  .  . 

1,397,991 

1,274,781 

BIRMINGHAM,  ALA. 

News-e  . 

News-S . 

2,338,168 

808,228 

1,946.586 

866,587 

Post-Herald-m 

1,449,350 

1,171,006 

Grand  Total  .  . 

4,696,736 

3,974,179 

BURLINGTON.  VT. 

Free  Press-m  .... 

797,237 

735,219 

CANTON,  OHIO 

Repository-e  . 

1,794,362 

1,762,082 

ReiX)sitory-S  .  . 

697,732 

626,710 

Grand  Total 

2,492,084 

2,388.792 

CASPER.  WYO. 

Tribune-Herald-e 

637,376 

353,290 

690.198 

324,940 

Tribune  Herald  & 

Star-S  . 

80,600 

82,824 

Grand  Total  . 

971,166 

997,962 

CHILLICOTHE.  OHIO 


1955 

1954 

Gazette-e  . 

860,299 

766,730 

DAVENPORT.  IOWA 

Times-e  . 

.  1,222,622 

1,106,798 

Democrat-S  . 

389,844 

340,942 

Democrat-m  . 

909,230 

776,768 

Grand  Total  . 

2,521,596 

2,223,608 

DAYTONA 

BEACH,  FLA. 

News-e  . 

700.616 

627,232 

News-Journal-S 

179,368 

178.036 

Journal-m  . 

708,778 

617.894 

Grand  Total 

.  1,588,762 

1,423,161 

GRAND  FORKS,  N.  D. 

Herald-meS  . 

668,867 

682,626 

GREEN 

BAY,  WIS. 

Press-Gazette-e 

.  1.476,888 

1,557,600 

HUNTINGTON,  W,  VA, 

Advertiser-e  . . . . 

.  1,322,443 

1,248,127 

Herald  Dispatch-m 

1,362,933 

1,268,176 

♦Herald 

Advertiscr-S 

.  407,166 

362,726 

Grand  Total  . 

3.092.632 

2,869.028 

♦Includes  American  Weekly  26,694 
(1966)  ;  29,418  (1964).  Comic  Week¬ 
ly  4,672  (1966)  ;  4,671  (1964). 

HYANNIS,  MASS. 


Cape  Cod  Standard- 


Times-e  . 

465,098 

413,518 

JOHNSTOWN,  PA, 

Tribune- 

Democrat-d  ....  1,169,726 

1,161,962 

KENNEWICK-PASCO-RICHLAND 

Tri-City  Herald-e . 
Tri-City  Herald-S . 

646,420 

166,679 

666,043 

167,476 

Grand  Total  . . . 

712,999 

833,618 

LINCOLN.  NEB. 

Star-m  . 

Journal-e  . 

Journal-Star-S  . . . 

1,099,812 

966,178 

256,816 

966,062 

898.676 

272.482 

Grand  Total  .  .  . 

2,311,806 

2.136,120 

LYNN, 

MASS. 

Telegram-News-c 

Telegram-News-S 

673,690 

174,482 

664,708 

172,914 

Grand  Total  . . . 

748,072 

727,622 

MONTGOMERY,  ALA 

Advertiser-m  .  .  . 

Advertiser-S  . 

Journal-e  . 

1,281,028 

416,178 

1,273,216 

1,184,190 

419,216 

1,168,748 

Grand  Total  .  .  . 

2,970,422 

2,772,164 

NEW  BEDFORD.  MASS. 

Standard-Times-e  . 
{  Standard-Times-S 

1,013,616 

266,383 

979,888 

246.614 

Grand  Total  .  .  .  1,279,899 
{Includes  PARADE  40,003 
26,282  (1954)  lines. 

1,226,502 
(1966)  ; 

NORRISTOWN.  PA. 

Times-Herald-e 

1,002,116 

914,133 

OIL  CITY,  PA. 

684,789 

616,449 

662,670 

633,610 

Blizzard-e  .  . . 

Grand  Total  .  .  . 

1,101,238 

1,096,180 

ORLANDO,  FLA. 

Sentinel-m  . 

Star-e  . 

Sentinel-Star-S 

1,430,786 

1,443.368 

171,078 

1,110,242 

1,121.612 

318.122 

Grand  Total  .  . 

3.046,222 

2,649,876 

PASSAIC.  N,  J. 

Herald-News-e 

1,116,351 

1,042,670 

PENSACOLA.  FLA. 

Journal-m 
News-Journal-S 
News-e  . 

986,082 

342,610 

717,780 

810,124 

.306.914 

668,600 

Grand  Total  .  . 

2,046.372 

1,674,638 

POTTSTOWN,  PA. 

Mercury-iu  . 

1,150,100 

1.034,824 

RAPID  CITY,  S.  D. 

Journal-e  . 

Journal-S  . 

676,422 

189.266 

666,276 

161,882 

Grand  Total  .  .  . 

766,688 

718,168 

ROCKFORD,  ILU 
1955 


Star-m 

Register- 

Republic-e 

Star-S 


1.060,738 


1954 

968.5I4 


1,607,868  1, 623,974 
640,036  575.302 


Grand  Total  .  3,208,632  3,055,51)4 
ROCK  ISLAND-MOLINE,  ILL. 

1.005,280 


Argus-e  .  966,682 


Dispatcb-e  1,219,778  LIm’mo 

Grand  Total  .  2.176,460  2,134,5)0 

SALISBURY,  N.  C. 


Post-e 

Post-S 


612,962 

296,060 


Grand  Total  .  908,012 

SIOUX  FALLS,  S.  D. 
Argus-Leader-e  . ,  820,106 

Argus-Leader-S  . .  297,766 


048,115 

183,414 


831,530 


725,508 

265,344 


Grand  Total  . . . 

1,117.872 

990,851 

SUPERIOR,  WIS. 

Telegram-e  . 

656,236 

688,854 

WAUKEGAN.  ILL. 

News-Sun-e  . 

1.084,888 

1.050,258 

TEXAS  HARTE-HANKS 

NEWSPAPERS 

ABILENE 

Reporter-News-m  . 

906,108 

860,054 

Reporter-News-e 

866.390 

776.258 

Reporter-News-S 

366,944 

338,912 

Grand  Total  . . . 

2,129,442 

1.976.204 

BIG  SPRING 

Herald-e  . 

487,746 

547.544 

Herald-S  . 

244,384 

140,606 

Grand  Total  . . . 

732,130 

687.960 

CORPUS 

CHRISTI 

Caller-m  . 

1,656,156 

1.664.171 

Times-e  . 

1,400,658 

1,497,272 

Caller-S  . 

396,318 

409,136 

Grand  Total  . . . 

3,352,132 

3,470.586 

DENISON 

Herald-e  . 

390,138 

413,650 

Herald-S  . 

179,900 

121,556 

Grand  Total  . . . 

670,038 

634,986 

MARSHALL 

News  Messenger-e 

465,654 

440,790 

News  Messenger-S 

267,932 

257.272 

Grand  Total  . . . 

733,686 

678.062 

PARIS 

News-e  . 

439.446 

411.152 

News-S  . 

141,694 

166,216 

Grand  Total  . . . 

681,140 

667.568 

SAN  ANGELO 

Times-m  . 

769,624 

809,596 

Standard-e  . 

726,362 

793,464 

Standard- 

Times-S  . 

318,346 

316,288 

Grand  Total  . . . 

1,814,232 

1,919,148 

SNYDER 

Daily  News-e  _ 

241,468 

303.842 

Daily  News-S  .... 

169,922 

95,562 

Grand  Total  _ 

401,380 

397.404 

GREENVILLE 

Banner-e  . 

336,336 

199,614 

Banner-S  . 

89,495 

126,217 

Grand  Total  . . . 

425,831 

326,711 

FROM  ADVERTISING 

LINAGE  SERVICE 

AUGUSTA,  GA. 

Chronicle-m  (see 

Note)  . 

937,624 

990.608 

Chronicle-S  . 

291,722 

281,604 

Grand  Total  . . . 

1,229,246 

1,272.112 

Notb  :  Chronicle 

(m)  sold 

in  combi- 

nation  with  Herald  (e). 

BLUEFIELD,  W.  VA. 

Telegraph-m  (see 

Note)  . 

661,189 

620.672 

Telegraph-S  . 

209,088 

176.121 

Grand  Total  .  770,277  696.4M 

Note:  Telesrraph  (m)  sold  in  comb'- 
nation  with  Sunset  News  (e). 
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CHARLESTON,  W.  VA. 


1966 

1964 

Gazette-m  . 

Gazette-S  . 

lfail-«  ■ 

Mail-S 

..  1,260,264 
333,736 
. .  1,047,781 
.  346,244 

1,094,267 

348,407 

946,607 

322,090 

Grand 

Total  . 

2,977,016 

2,711,271 

COLUMBIA,  S.C. 

State-m 

State-S 

Racord-e 

1,062,076 

467,831 

926,769 

929,088 

467,319 

919,681 

Grand 

Total  . 

2,466,676 

2,306,988 

FOND  DU  LAC.  WISC. 

Comm. -Rep. -€  770,076  737,041 

HAMMOND.  IND. 

Times-c  1,260,699  1,282,060 

nmes-S  464,889  320,019 

Grand  Total  1,716,488  1,602,079 

HAVERHILL,  MASS. 

Ga*ette-e  .  666,986  706,612 

JAMESTOWN,  N.  Y. 
Po3t-Journal-e  . .  .  1,206,399  1,167.928 
LAWRENCE,  MASS. 

Tribune-e  (see 

Note)  .  1,190.101  1,092.706 

N'OTS:  Tribune  (e)  sold  in  combina¬ 

tion  with  Eagle  (m). 

LEVITTOWN,  PA. 

Times-e  .  666,318  - 

LYNN.  MASS. 

Item-e  .  782,731  768,607 

MONROE.  LA. 

World-m  (see 

Note)  .  804,309  767,836 

World-3  .  263,646  231,168 


Grand  Total  .  1,067.866  998,493 

•Votb:  World  (m)  sold  in  combina¬ 
tion  with  News  Star  (e). 


PASADENA.  CALIF. 


Independent-m 

. .  1,060,422 

913,366 

Independent-S 

286,466 

247,164 

Grand  Total  . 

1,846,878 

1,160.630 

PATERSON,  N.  J. 

Calbm  . 

. .  1,016,8.37 

968,989 

. .  1,183,686 

1.258.899 

Grand  Total  . 

. .  2,199,622 

2.227,888 

SCRANTON,  PA. 

Tribune-m 

678,066 

602.269 

Scrantonian-S 

426,863 

396,962 

Grand  Total  . 

1,104,919 

999,221 

WILKES-BARRE,  PA. 

Re«ord-m 

901,761 

^05.865 

n  mes-  Leade  r>e 

.  1,310.091 

1.211,467 

(ndependent-S 

494,847 

4671448 

Orand  Total  . 

2,706,689 

2.484.780 

Incentive  Bonus 
For  Executive  Group 

Norfolk,  Va. 

A  bonus  plan  for  executives 
of  the  Virginian  -  Pilot  and 
Ledger-Star  was  announced  this 
week  by  Frank  Batten,  pub¬ 
lisher,  and  Paul  S.  Huber  Jr., 
president  of  Norfolk  News¬ 
papers,  Inc.  A  fund  will  be  set 
aside  from  a  percentage  of 
profits  before  taxes. 

Two  factors  will  determine 
the  amount  of  bonus  the  indi¬ 
vidual  executive  will  receive; 
(1)  company  profits  and  (2) 
the  executive’s  “contribution  to 
the  company  beyond  the  de¬ 
mands  of  duty”  in  each  particu¬ 
lar  year.  His  performance  will 
be  evaluated  by  the  company’s 
five-man  Executive  Committee, 
which  will  divide  the  bonus 
fund. 


CITIZENSHIP  AWARD — a  Holy  Bible — is  presented  to  Edwin  F. 
Davis,  right,  editor-publisher  of  the  Willows  (Calif.)  Daily  Journal, 
by  the  Rev.  John  Bullock.  Willows  Ministerial  Association  hailed  the 
editor  as  “Man  of  the  Year”  for  "positive  efforts”  to  improve  the 
community  and  for  exercising  restraint  in  reporting  matters  of  scandal 
and  personal  controversy.”  Journal's  circulation  has  grown  from  2,000 
to  3,0(X)  in  three  years. 


Arbiter  Upholds 
Severauce  Award 

An  arbiter,  Israel  Ben 
Scheiber,  recently  upheld  the 
New  York  Herald  Tribune  in 
its  severance  pay  award  to 
John  O’Reilly,  former  war  cor¬ 
respondent  who  elected  to  be¬ 
come  a  part-time  worker. 

The  contract  provided  one 
week  of  severance  pay  for  each 
six  months  of  continuous  and 
uninterrrupted  service,  upon 
voluntary  resignation  after  25 
years.  The  Guild  had  argued 
that  Mr.  O’Reilly  should  have 
received  almost  $11,000  in  sever¬ 
ance  pay. 

Mr.  O’Reilly  came  with  the 
Herald  Tribune  in  1927  as  a 
copy  boy  at  $12  a  week.  By 
1948  he  was  getting  $195  week¬ 
ly,  having  achieved  what  the 
arbiter  referred  to  as  “the 
status  of  a  famous  and  widely 
read  war  correspondent.” 

In  1949  he  requested,  and  the 
company  granted,  that  he  be 
allowed  to  go  on  a  three-day-a- 
week  basis  at  60%  of  his  exist¬ 
ing  wage.  He  worked  three  days 
weekly  at  the  $120  weekly 
salary  until  Nov.  1,  1952  when 
the  pay  was  increased  to  $128.- 
70.  On  Aug.  31,  1955,  he  retired 
at  his  own  request.  His  service 
with  the  Herald  Tribune  covered 
a  period  just  shoi-t  of  28  years 
and  he  received  severance  pay 
in  the  amount  of  $7,078.50  on 
Sept.  13,  1955,  computed  on  the 
basis  of  55  six-month  periods 
times  an  average  weekly  salary 
of  $1?C.70.  Chairman  Scheiber 
held  tuat  this  payment  was  suf¬ 
ficient  under  the  contract. 


1,050  New  Members 
Swell  N.Y.C.  Guild 

The  signing  of  1,050  new 
members  brought  the  total  to 
7,926  on  the  rolls  of  the  News¬ 
paper  Guild  of  New  York  in  the 
last  fiscal  year,  ending  Oct.  31, 
Secretary-’Treasurer  M.  Michael 
Potoker  reported  this  week. 
There  were  7,578  in  good-stand¬ 
ing. 

Operating  income  of  the 
American  Newspaper  Guild’s 
biggest  local  was  $434,749.  Ar¬ 
bitration  costs  were  listed  at 
$2,181.40.  The  biggest  single  ex¬ 
pense  item  on  Mr.  Potoker’s 
statement  was  the  Brooklyn 
Eagle  strike,  for  which  $104,- 
925  was  raised  by  additional  as¬ 
sessments. 

• 

Printers  Accept 
Increase  of  $3 

Knoxville,  Tenn. 

Members  of  Typographical 
Union,  No.  Ill,  have  accepted 
ternis  of  a  new  contract  offered 
by  the  Knoxville  Journal  and 
Knoxville  News-Sentinel.  The 
contract  is  retroactive  to  last 
Oct.  1  and  will  expire  Sept.  30, 
1956.  Negotiations  began  last 
August. 

The  contract  provides  a  pay 
hike  of  $3  weekly,  75  cents  of 
which  will  go  into  a  pension 
fund  for  each  worker.  Other 
changes  affected  working  condi¬ 
tions,  wages  paid  on  odd  shifts, 
and  jurisdiction  over  new  print¬ 
ing  processes. 
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Ingalls  Names 
Thurston  to 
BM  Position 

Cincinnati 

David  S.  Ingalls,  Times-Star 
publisher,  has  named  Robert  E. 
Thurston  as  business  manager, 
and  made  other  changes  in  the 
business  department.  The  posi¬ 
tion  has  been  vacant  since  the 
death  of  C.  H.  Bayer  more  than 
a  year  ago. 

Mr.  Thurston,  who  joined  the 
Times-Star  in  May,  1954,  as 
comptroller,  served  18  years  as 
chief  accountant  and  assistant 
to  the  general  manager  of  the 
Washington  (D.C.)  Times-Her- 
ald. 

William  H.  Kreeger,  former¬ 
ly  with  the  Cincinnati  Enquirer 
and  Washington  Times-Herald, 
has  been  advanced  from  adver¬ 
tising  promotion  manager  to 
promotion  manager,  to  take 
over  most  of  such  duties  pre¬ 
viously  handled  by  Lloyd  B. 
Taft,  executive  vicepresident. 

Robert  Brueggeman,  who 
came  from  the  advertising  agen¬ 
cy  field,  is  now  with  the  pro¬ 
motion  staff.  Fred  Forney  con¬ 
tinues  as  art  director  and  job 
shop  operation  head. 

John  T.  Lawrence  Jr.,  be¬ 
comes  sales  promotion  manager, 
to  assist  Arthur  Grossheim,  cir¬ 
culation  manager. 

Leonard  (Jeff)  Cheatham  is 
new  assistant  circulation  man¬ 
ager,  while  Harry  Binger,  for¬ 
merly  of  the  Duluth  (Minn.) 
News  Tribune  and  Herald,  has 
been  appointed  classified  adver¬ 
tising  manager. 

• 

Mexican  Chain  Gains 
Six  New  Papers 

Mexico  City 

The  Garcia  Valseca  newspa¬ 
per  chain  gained  six  papers  in 
1955,  according  to  a  New  Year’s 
greeting  published  in  each  pa¬ 
per.  They  are:  El  Sol  de  Norte, 
Saltillo,  Coahuila;  El  Sol  de 
Tlaxcala;  El  Sol  de  Zacatecas; 
El  Sol  de  Fresnillo,  Zacatecas; 
El  Sol  de  la  Tarde,  Chihuahua, 
and  El  Sol  de  la  Tarde,  Tam¬ 
pico.  The  announcement  prom¬ 
ised  more  additions  in  1956. 

Each  staff  member  of  the 
provincial  chain  was  presented 
with  a  National  Savings  Bond 
as  a  Christmas  g;ift;  newsboys, 
the  beloved  “papeleritos”  for 
whom  Col.  Jose  Garcia  Valseca 
has  a  special  affection,  were 
given  all  the  papers  they  could 
carry  for  free  Dec.  24. 
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‘Provocative’ 
H.  L.  Mencken 
Dies  in  Sleep 

Baltimore,  Md. 

Henry  Louis  Mencken,  75,  the 
Sage  of  Baltimore,  died  in  his 
sleep  Jan.  29. 

Death  ended  a  life  that 
thrived  on  the  printed  word  but 
since  1948  Mr.  Mencken  had 
been  unable  to  read  or  write 
because  of  a  stroke.  His  death 
was  attributed  to  a  coronary 
occlusion. 

The  funeral  was  strictly 
private  for  the  man  who  once 
wrote;  “One  of  the  crying 
needs  of  the  time  in  this  in¬ 
comparable  republic  is  for  a 
suitable  burial  service  for  the 
admittedly  damned.” 

Sped  on  His  Way 

His  brother,  August,  with 
whom  he  lived,  said  H.  L.  had 
asked  for  no  religious  service. 
A  few  friends  were  asked  to 
“speed  him  on  his  way”  at  an 
unnamed  mortuary.  The  few  in¬ 
cluded  Hamilton  Owens,  editor 
in  chief  of  the  Sunpapers;  his 
long-time  associate,  Frank  R. 
Kent,  and  author  James  M. 
Cain,  formerly  of  the  Sun  staff. 

His  body  was  cremated  and 
the  ashes  buried  beside  those 
of  his  wife,  Sara  Powell  Haardt 
Mencken,  who  died  in  1935. 

His  body  had  been  examined 
at  the  Johns  Hopkins  Hospital 
in  keeping  with  an  expressed 
wish  that  his  brain  be  given  to 
that  institution  “if  it  be  of  any 
use.” 

Mr.  Mencken  was  born  in 
Baltimore,  the  son  of  a  cigar 
maker.  While  working  days  for 
his  father,  he  became  a  cub 
reporter  in  1899  for  the  old 
Herald,  under  the  late  Max 
Ways,  city  editor. 

His  first  beat  was  Southern 


publisher,  and  was  to  be  pub¬ 
lished  in  May  as  “Minority  Re¬ 
port.” 

He  told  McHugh:  “It  will  be 
nice  to  be  denounced  again.  You 
see,  the  book  is  controversial.” 

He  was  himself  the  subject 
of  books,  one  of  the  recent 
ones  being  “Disturber  of  the 
Peace,”  a  biography  by  William 
Manchester,  then  an  Evening 
Sun  reporter,  published  in  19.52 

He  was,  said  the  Hearst 
HENRY  L.  MENCKEN— He  used  to  sit  around  the  Sun  city  room  at  Baltimore  News-Post,  “provoc- 
night,  chewing  the  tat  with  copy  boys  and  staff  veterans  alike.  ative”. 


Police  District,  then  City  Hall. 
He  was  named  city  editor  in 
1903.  His  account  of  the  great 
Baltimore  fire  of  1904  became 
a  local  classic. 

In  1906,  he  moved  over  to  the 
Sunday  Sun  as  editor  at  a 
salary  of  $40  a  week.  The  Even¬ 
ing  Sun  was  founded  four  years 
later  and  it  was  with  that  paper 
that  he  was  associated  for  a 
greater  part  of  his  life. 

His  editorial  page  Free  Lance 
daily  column  lambasted  politi¬ 
cians,  reformers  and  cranks  — 
a  line  of  attack  that  expanded 
in  later  years  and  other  forms 
of  writing  to  include  the  en¬ 
tire  national  scene.  He  estab¬ 
lished  his  claim  to  literary  fame 
as  editor  of  Smart  Set  and  the 
American  Mercury  and  com¬ 
piler  of  “The  American  Lan¬ 
guage.” 

A  Policy-Maker 

His  talent  was  not  confined 
to  the  typewriter.  With  Harry 
Black,  for  years  chairman  of 
the  board  of  the  A.  S.  Abell 
Company,  and  the  late  Paul 
Patterson,  president,  he  had  a 
major  role  in  formulating  Sun- 
paper  policies.  In  1936  he  be¬ 
came  a  director  of  the  publish¬ 
ing  company. 

In  1916,  he  went  to  Germany 
as  war  correspondent.  Of  Ger¬ 
man  origin,  his  sympathies  for 
Germany  and  his  satirizing  of 
the  American  scene  at  a  time 


when  criticizing  Woodrow  Wil¬ 
son  was  suspect,  resulted  in 
Mr.  Mencken’s  being  denounced 
as  pro-German. 

His  Free  Lance  was  dropped 
in  1917,  but  he  continued  for 
years  to  write  a  Monday  edi¬ 
torial  page  column. 

For  years  he  had  attended 
the  national  political  conven¬ 
tions — himself  a  celebrity  of 
those  gatherings.  His  last  one 
was  in  1948.  He  suffered  in 
Philadelphia’s  heat,  and  one 
night  on  his  way  to  a  Wallace 
rally  he  told  a  fellow  news¬ 
paperman;  “You  know,  I  don’t 
feel  well.  When  I  write,  the 
words  don’t  seem  to  come  as 
I'eadily  as  they  used  to.” 

In  November,  he  was  stricken 
with  a  cerebral  thrombosis  that 
paralyzed  his  right  side  and 
affected  his  speech. 

During  the  last  years,  he  re¬ 
ceived  friends  at  the  Hollins 
Street  house  where  he  and  his 
brother  lived.  Only  a  few  nights 
before  his  death,  he  had  told 
Robert  P.  McHugh  of  the  As¬ 
sociated  Press  that  he  had 
found  a  manuscript  of  a  book 
he  had  prepared  seven  years 
ago  and  forgotten.  His  secre¬ 
tary  found  it  under  a  pile  of 
correspondence.  It  was  sent  to 
Alfred  Knopf,  his  New  York 


Great  Worker 

His  oldtime  city  room  asso¬ 
ciates  always  marveled  at  his 
capacity  for  work  and  readi¬ 
ness  to  engage  in  conversation 
with  the  youngest  cub  or  most 
venerable  veteran  in  the  busi¬ 
ness. 

“Anybody  who  wants  to 
write  should  work  on  a  news¬ 
paper — for  five  years,”  he  once 
told  a  young  reporter.  “In  that 
time  he  learns  to  cut  and  con¬ 
dense  and  use  words.  After 
that  he  begins  to  fall  into  for¬ 
mula  and  becomes  a  journa¬ 
listic  hack.  If  he  learns  the 
formula  well  enough,  God  help 
him,  he  becomes  a  columnist 
or  an  editorial  writer.” 

During  the  American  Mer¬ 
cury  period  of  the  Harding- 
Coolidge  era,  nobody  at  the 
Sun  could  figure  out  how  he 
could  write  editorials,  a  weekly 
column,  work  on  “The  Ameri¬ 
can  Language”,  serve  as  con¬ 
sulting  editor  for  Knopf  and 
commute  between  Baltimore 
and  New  York.  He  would  re¬ 
ceive  upwards  of  2,000  letters 
a  month  and  answer  each  one, 
some  with  a  long  dissertation. 

What  used  to  stump  his  as¬ 
sociates  was  the  fact  that  he 
could  always  drop  everything 
and  go  drink  beer  if  a  crony 
dropped  in. 


There  is  no  substitute  for  experience  in  confidential 
negotiation  for  the  purchase  or  sale  of  media  prop¬ 
erties.  Our  firm  has  more  than  30  years  combined 
experience  in  negotiating  sales  of  newspaper,  radio 
and  television  properties. 

BLACKBURN-HAMILTON  COMPANY 

Newspaper  -  TV  -  Radio  Brokers 

WASHINGTON.  D.  C.  CHICAGO  SAN  FRANCISCO 

Jamei  W.  Blackburn  Ray  V.  Hamilton  William  T.  Stubblefield 
Clifford  Marahall  Tribune  Tower  W.  R.  Twining 

Waaiiington  Bldg.  Delaware  7-2755-6  111  Sutter  St. 

Sterling  3-4341-2  Exbrook  2-5671-2 


classified  section 

.  Benefit  from  our  Vast  Newspaper  Audience  ‘ 


ANNOUNCEMENTS 
Legal  Notice 

PURSUANT  to  the  Charter  and  By- 
Laws,  the  Annual  Meeting  of  the 
Stockholders  of  the  Eklitor  &  Publisher 
Company,  Inc.,  will  be  held  in  the  of¬ 
fices  of  the  Company,  Suite  1700  Times 
Tower,  1476  Broadway,  New  York  86, 
N.  Y.,  at  11  ;00  A.M.,  on  Wednesday, 
February  16,  1966,  for  the  transaction 
of  such  business  as  may  legally  come 
before  the  meeting. 

CHARLES  T.  STUART 
January  28,  1966.  Secretary 

Newspaper  Brokers 

SALES-PURCHASES  handled  with 
discretion.  Write  Publishers  Service, 
P.O.  Box  3182,  Greensboro,  N.  C. 


ANNOUNCEMENTS 

Newspaper  Brokers _ 

JOSEPH  ANTHONY  SNYDER 
Western  Newspapers. 

10160  Culver  Blvd.,  Culver  City,  Cal. 

★★WE  are  interested  in  listing  only 
safe  and  sound  newspat^er  and  maga- 
line  properties.  Stypes,  Rountree  &  Co., 
626  Market  St.,  San  Francisco  6,  Cal. 

YOU.  TOO  .  .  .  can  buy  or  sell  wi^ 
ly  1  Consult  The  DIAL  Agency.  640  W. 
Willis,  Detroit.  Mich.  Phone  TC  1-0903. 

LEN  FEIGHNER  AGENCY 
A  33  Year  Successful  Brokerage  Re» 
ord.  Courteous,  confidential  personal- 
iied  service.  Weeklies  and 
bought  and  sold,  anywhere.  Box  192. 
Mount  Pleasant,  Michigan. 


EDITOR  ac  PUBLISHER  for  February  4,  195« 
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announcements 


Ntmpaper  Broker$ 


happy  PUBUSHERS  BE  YOUR  OWN  BOSS,  own  your  •<-  vni  IP 

OUR  first  consideration  is  to  place  own  paper.  Low  down  payment  will  lO 

npnaiiective  publishers  in  California  buy  one  of  the  better  email  town  i»a-  KICXA/CPAPCP  Ql^l^9 

f^d^riwna  fields  where  they  will  pera  in  the  corn  belt.  Good  mechani-  NbWbKAKtK  blUK/ 

iir  Knth  successful  and  happy.  Our  c»l  equipment.  Excellent  territory. 

!«ord*  attests  to  the  success  of  this  Inquire  Box  451.  Editor  &  Pnbliiher.  TEAM  of  top-notch,  veteran  editors 


ANNOUNCEMENTS 


Publications  For  Sale 


NEWSPAPER  SERVICES 


Consultants 


MACHINERY  and  SUPPUES 


Composing  Room 


J.  R.  GABBERT 

JS37  Orange  St.  Kiversjite,_C^ifornia 
“CONFIDENTIALT  INTORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  California. 
"  MIDWEST^NEWSPAPERS 
■kiod  opportunities  in  proven  fields. 

HERMAN  H.  KOCH 
2923  Virginia  St.,  Sioux  City,  Iowa 
MAY^KOTHERS,  Binghamton,  N.  Y. 
EsUblished  1914.  Newspapers  bought 
and  sold  without  publicity. 

Neuispaper  Appraisers 

NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes 
Experienced  court  witness 
Complete  reports  submitted 
A.  S.  VAN  BENTHUYSEN 
«4K  Ocean  Avenue,  Brooklyn,  N.  Y. 


Publications  Wanted 

ACTIVE  list  of  buyers  wants  dailies,  | 
weeklies  over  South,  Southwest.  High¬ 
ly  confidential.  NEWSPAPER  SERV¬ 
ICE  COMPANY,  601  Ga.  Savings  Bank  { 
Bldg.,  Atlanta,  Georgia.  ' 

Business  Opportunities  I 


UNOTYPES.  HodeU  6,  8  (80  or  42 
em),  31  and  29  with  quadder.  Inter- 
-Ml  a.  r  B3SM,  42  em.  elec.  All  in 

INCWirArCK  condition.  Lino  and  Intertype 

mags.,  new  or  used.  Exc.  lino  and  lud- 
TEAM  of  top-notch,  veteran  editors  |o^  m.ts,  late  faces.  Write  for  price 
offers  A-1  0)nsultative  service  to  week-  list.  6  and  8  ft.  Steel  stones  with 


IS  YOUR 

NEWSPAPER  SICK? 


galleys  and  overhead  slug  rack.  Mid¬ 
west  Matrix  Mart,  Inc.,  633  Plymouth 
Ct.,  Chicago  5,  Illinois. 


REID  V  belt  motor  drive  for  Lino¬ 
type-Intertype  in  use  several  years. 
Users  very  well  pleased.  Reid  maga¬ 
zine  racks  31  stock  sizes  or  make  to 
suit  your  needs.  Like  to  have  your 
order.  Arch  Reid,  William  Reid  Co., 
2271  Clybourn,  Chicmgo  14.  HI. 


SERVICES 

& 

CAPITAL 


ly  newspapers  in  the  Northeast. 

For  Details  write, 
without  obligation,  to 
Box  407,  Editor  &  Publisher 

Press  Engineers 

Dearborn  Machinery  Movers  Co.  JJPxer®  Machine“wKfo  Vh*Inn“‘A 

DISMANTLING  2-72  channel  magazines,  4  molds  inclnd- 

MOVINCi  ing  2  duplex  molds,  electric  pot,_Mar- 

ERECTING 


CArllAL  ERECTING  gach  fee^r  and  A.C.  motor.  Priced 

TWO  Exiierienced  Specialists  needed  j  We  offer  a  complete  ‘Turn  Key”  job  ^7  *Broa^waypNe™^Yorit**7?*N'.**Y.'^**’ 


Tax  and  all  other  purposes  to  complete  the  hard  core  of  manage-  Anywhere 

Experienced  court  witness  ment  in  a  vigorous  business  news-  p.o.  Box  277  New  Orleans  9,  Louisiana 

Complete  reports  submitted  pai)er  published  weekly.  Phone  By  water  7684 

A.  S.  VAN  BENTHUYSEN  PIRf'lll  ATIOIM  MANAGFR  - - 

,4S  Ocean  Avenue,  Brooklyn.  N.  Y.  ADVERTISINfS  MA^IlAGER  SKIDMORE  &  MASON,  INC. 

a  Lf  .•  c_i_  with  experience  in  the  commercial  and  ERECTING 

Publications  for  dale  industrial  field.  To  capable  men.  pre-  MOVING 

EASTERN  OREGON  COUNTY  SEAT  substantial  investment,  DISMANTLING 

WEEKLY  and  job  shop.  386,000  6-  ^e  offer  the  facilities  for  building  a  551  w.  22nd  St.,  New  York  11,  N.  Y. 
rear  average  gross.  Excellent  property  5?!**^  Area  2.  Box  646,  Phone  ORegon  6-7760 


SKIDMORE  &  MASON,  INC. 


Publications  For  Sale 


MOVING 

DISMANTLING 


year  average  gross.  Excellent  property  Area  2.  Box  646, 

for  over  46  years.  Ten-year  owner  Editor  a  Publisher. 


moving  to  larger  deal.  Prosperous, 
agricultural  community.  No  competi¬ 
tion.  310.000  or  better  down,  terms 
open.  Box  446,  Editor  &  Publisher, 


Office  Space  For  Rent 


TWO  WEEKLIES  without  planU, 

36,000-36,000  each.  Exclusive  county  PEawt  3-0042.  9  to  6. 
seat  weeklies  at  316.000  and  366,000.  ,  , 

Publishers  Service,  P.  O.  Box  3132,  National  Advertising  Space 
Greensboro,  N.  C. 


NEW  YORK  CITY:  48th  St..  East.  pre: 

Private  office  furnished.  3100-3116.  t_i  q  jicj 
PUtza  3-0042.  9  to  6.  J^kforf 


E.  P.  WALLMAN  ft  CO. 
Machinists,  Movers,  Erectors,  Repairs, 
Maintenance,  Erections  all  types  of 
presses  Coast  to  Coast 
Tel.  3-4164  976  N.  Church  Street 

Rockford  Illinois 


READY  NOW,  New  Newspaper  Cata¬ 
logue  #129.  Also  new  Job  Shop 
Catalogue  #130.  Either  or  both.  May 
Brothers.  Binghamton,  N.  Y. 


SOUTHEASTERN  regional  busineae 
magazine  for  sale.  Good  potential  for 
publisher  of  several  others  or  one  who 
can  give  fulltime  to  it.  Well-estab¬ 
lished.  but  needs  promotion.  Moderate¬ 
ly  priced.  Write  P.  O.  Box  711,  Rich¬ 
mond,  Virginia. 


Local  punch — It’s  sure-fire 
Test  SANDERS  Dandy  ABC  Three 
Livingston  0>.,  N.  Y. 

NEWSPAPER  SERVICES 

Circulation  Promotion 


UPECO,  INC. 

SPECIALIZING  IN  DUPLEX 
AND  GOSS  FLAT-BED  WEBS. 
DISMANTLING  -  MOVED  -  ERECTED 

Universal 

Printing  Equipment  Co.,  Inc. 

420  Valley  Brook  Ave., 
Lyndhurst,  N.  J. 


Mail  Room 


3-ELLIOTT  Addressographs  Model 
800’s,  serial  Nos.  27108,  27899,  27980; 
1-G3  EW,  serial  No.  699,  and  other 
equipment.  Excellent  condition.  Box 
426,  ^itor  ft  Publisher. 


Newsprint 


BEHRENS  SALES  CO. 

For  Your  Newsprint  Needs 

Rolls,  Sheets  —  Your  size. 
Prompt  —  or  —  Deferred  Shipments. 

BEHRENS  SALES  CO. 

427  2nd  Ave.,  NYC,  NY  MU.  >-6960 

NEWSPRINT— ROLLS  ONLY 

INQUIRIES  INVITED 

CANADA  PAPER  OORP. 

400  Madison  Ave..  NYC.  PL  9-8200 


IS  YOUR  net-paid  circulation  below 
your  ixitentials?  Want  more  city  cir¬ 
culation?  More  RTZ  carrier  circula- 
WEEKLY  with  job  shop  in  New  Eng-  1  U®"  ?  Heavier  mail-circulation  cover- 


STANDARD  NEWSPRINT  ROLLS. 

ANY  aRCULATTON  PROBLEMS?  ,  Inquiries  invited.  AL  4-8728  N.Y.C. 

_  _  MACHINERY  and  SUPPLIES  Bo®  218-  *  Publisher. 

IS  YOUR  net-paid  circulation  below  - — ■  ■  - 

your  potentials?  Want  more  city  cir-  Composing  Room 

culation?  More  RTZ  carrier  circula-  - i-- - 2 -  *2  16%  .  16%  .17  ,  22 ^  . 

a^"  of”tradin;  rmo^ffTcLm  rolls  for  February.  JUn*. 

^6^6"WeS.Ter  "av^  N."  Y^^M^t 

brGPzmi?  in  •  iVc  cah  ndp  you  l  w®  k  caoo  Vm# 

rki  Z'C'T ADI  IDDDD-T  V  •'“''o  f*’®  professlonal  circulation  MADE  TO  ORDER  haven  ^O^.  &L —  '  — — - 

OLD-ESTABLISHED  WEEKLY,  un-  organization  in  the  U.S.  and  Canada.  EUROPEAN  and  DOMESTIC 

opposed  in  North  Carolina  county-seat  Over  30  years  successful  experience.  Newsprint 

town  of  3,600.  Large  modern  plant.  build  solid  circulation!  Have  in-  Logotype  Matrixes,  of  trade  marks,  ALL  SIZES 

expenses  318,-  creased  paid  circulation  for  other  BEHRENS  SALES  00. 

f  handled  newspapers  from  30%  to  more  than  symbols,  and  special  designs,  special  4*7  an  M  Y  MU  6-6960 

for  316.000  down  and  3200  month.  May  100%.  Write  in  strictest  confidence.  - -  ■ 


land;  gross  323.000.  Will  sell  at  real 
bargain.  (Sood  for  printer.  Box  441, 

Editor  ft  Publisher. _ 

OLD-ESTABUSHED  WEEKLY,  un¬ 


age  of  trading  area?  A  more-efficient 
circulation  operation?  Is  competition 
breezing  in?  We  can  help  you!  We 
have  the  top  professional  circulation 
organization  in  the  U.S.  and  Canada. 


opposed  in  North  Carolina  county-seat  Over  30  years  successful  experience, 
town  of  3j600.  Large  modern  plant.  We  build  solid  circulation!  Have  in- 
*66.000  year,  expenses  318.-  creased  paid  circulation  for  other 
1^  excluding  Owner.  Can  be  handled  newsnBners  from  30C5,  to  more  than 


MACHINERY  and  SUPPLIES 

_ Composing  Room _ 

SPECIAL  MATRIXES 
MADE  TO  ORDER 

Logotype  Matrixes,  of  trade  marks. 


Brothers,  Binghamton,  N.  Y.  j 

CHART  area  12  newspaper  property  I 
grossing  3386.000.  Operating  net  366.- 
000.  386,000  down.  Not  a  daily. 

Financial  references  required. 

SUBURBAN  weekly  in  rapidly  grow¬ 
ing  Southern  California  community  of 
16,000  makes  this  a  capital  gain  paper. 
Excellent  plant,  317,000  down.  This  is 
worth  a  look. 

ISOLATED  rural  weekly,  serving  26,- 
000,  360,000  gross  for  340,000  with 

W)od  plant,  310,000  down  if  you  hurry. 
Joseph  A.  Snyder,  Newsiiaper  Broker, 
10160  (hilver  Blvd..  Culver  City,  Cali¬ 
fornia.  Phone:  VE  9-2267. 


100%.  Write  in  strictest  confidence. 

CIRCULATION  DEVELOPMENT  neaaings,  maue  10  oruer  lor  an  type-  CHASE  AROUND 

Floyd  L.  Hockenhull,  President  machines.  Newsprint 

53  West  Jackson  Blvd.,  Chicafix>  4,  III.  winding  up  with  partial  shipments 

(Phone  WAbaah  2-6007)  Priced  as  low  as  $25.00  and  uncertain  delivery  dates 

Job  Printing  !  Prompt  Service  ALFRED  BUNGE  CO. 

*  *  —  I  Is  Starting  Regular  shipments  as  of 

DDIKITCD  I-IAC  i  Guaranteed  Satisfaction  February  1,  1956. 

KKINItK  nAi  I  STANDARD  WHITE  TONNAGE 

NEWSPRINT  AVAILABLE  j  ,mpr,nt  matrix  company  ^^‘"•sSie\ia"lrrs” 

FOR  PUBLISHERS  b„v  a  rr.nt«hnrD  Wi.  WHAT  ARE  YOUR  REQUIREME^ ? 

&  CIRCULAR  USERS  j  !  46  w.  45  st,  ny  ju  2-488O;  2-4174 

We  specialize  in  newspaper  printing  '  ^VE8*REi  XHE  LARGEST  distributor  CAN^ABIAN  and  ABSEiRICAN  N#w»* 
-weeklies,  monthlies.  clrculars-sUnd-  1  ^  Newspaper  Form  Trucks  in  the  print.  All  sira  r^.  For  immrfl^ 
•ni  nr  fahlolH  larwe  or  small  runs  World— there  must  be  a  reason—  delivery  and  Deferred  ShipmenU  direct 
Wb low  pTant  ,  376.60  to  388.60  each.  FOB  Elkin,  from  mills  at  attnmUve  prices. 


headings,  made  to  order  for  all  type¬ 
casting  machines. 


Priced  as  low  as  326.00 
Prompt  Service 
Guaranteed  Satisfaction 

IMPRINT  MATRIX  COMPANY 

X  192  A  Grantsburg,  Wis. 


Bulletin  of  ideal  buys  in  high  quality,  low  prices.  Plant  com-  I 


weekly  and  daily  newspapers  is  now  pletely  equipped  and  located  in  chart  '  None  better  at  any  price.  Write  for 
taing  mailed.  Ask  for  your  free  copy,  area  2.  All  inquiries  handled  in  strict  \  ^scnptive  circuit.  L.  ft  B.  ^jes 


Jsck  L.  Stoll  ft  Associates,  4968  Mel- 
eose  Ave.,  Los  Angeles  29,  Cal. 

TWO  EXCLUSIVE  weeklies  within 
200  miles  of  New  Orleans.  Rapidly 
expanding  industrial  and  fine  farming 


area  2.  All  inquiries  handled  in  strict 
confidence.  Write  Box  347,  Editor  ft 
Publisher. 

Syndicates  •  Features 


I  Company,  P.O.  Drawer  660,  Elkin, 

!  North  Carolina. _ 

NEW  LISTING  of  Linotype,  Intertype 
I  mats  ft  Magazines.  We  ship  on  10-day 
j  free  trial.  FOSTER  Printing  Equip- 


from  mills  at  attractive  prices. 

BURUNGTON 
PULP  ft  PAPER  OORP. 

150  E.  36  SL.  NYC  MU  6-8634 

_ Press  Room _ 

16-32  PAGE  HOE  SIMPLEX 


area.  Amply  equipped.  Grossing  3120,-  TV  and  RADIO  COLUMN.  Once  or  j  ment,  18th  ft  Cherry,  Phila.  7,  Pa.  rAt=7C  OIIVirLCA 

000,  netting  20%.  Why  buy  some-  twice  a  week,  by  established  metro-  TELETYPESETTER  Operating  Unit  SINGLE  WIDTH;  22H“  cutoff;  new 

thing  that  always  will  be  a  struggle  politan  columnist.  Two  trial  samples  |  Serial  #3672,  Standard  Perforator  60  HP.  AC  Motor  drive.  Combination 

when  this  assured  growing,  paying  free.  After  that  one  dollar  a  column.  Serial  #3380,  Table  Serial  #184,  and  J4  folder, 

business  can  be  had  for  only  U0,(I00  Box  836.  Editor  ft  Publisher.  “  "  “ 


down,  ten  years  on  balance,  to  ex¬ 
perienced  newspaper  man  or  men. 


&nd  proof  of  ability  to  finance  for  tlve,  once  or  twice  a  week  by  daily 
wUils.  It  is  the  buy  of  1966.  Box  sports  editor.  31  a  column.  Free  sam- 
604,  Editor  ft  Publisher,  pies,  ^x  640,  Editor  ft  Publisher. 

editor  ac  PUBLISHER  for  February  4,  1956 


SPORTS  COLUMN,  witty,  provoca-  ago  36910.  Will  sell  for  34600. 
tive,  once  or  twice  a  week  by  daily  I  South  Bay  Publishing  Co. 

sports  editor.  31  a  column.  Free  sam-  '  38  —  14th  St. 

pies.  Box  640,  Editor  ft  Publisher.  Hermosa  Beach,  California 


SoCTone  Ht^,  Mat  Detector  and  thi^  be  Inspected  in  operation  at 

n  MATTIA  PRESS,  BeUeville,  N.  J. 

ago  $5910.  Will  sell  for  $4600. 

South ^Ba^PubUshing  Co.  BEN  SHULMAN  ASSOCIATES 

Hermosa  Beach,  California  I  270  Park  Ave.,  N.  Y.  17.  EL  6-8607 


MACHINERY  and  SUPPLIES 


Prett  Room 


GOSS  HIGH  SPEED  UNITS 
PHILADELPHIA  DAILY  NEWS 
16  Arch  Units  —  3  Prs.  Fldrs. 

23  9/16"  —  AC  —  Mfd.  1929-32 
Low  Substructure  with  roll  stands 
6  Units  Now  Available 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  N.  Y.  17.  EL  S-3507 
HUBER-HODGMAN  2  revolution  press, 
4  roller,  bed  size  38  x  48"  with  grass¬ 
hopper  and/or  fly  delivery.  Now 
printing  8  col.  paper.  12  near  new 
steel  chases.  Motor:  6  HP  3  phase 
squirrel  cage.  9'  x  14'  overall. 
Mentges  newspaper  folder  4V^  years 
old — 36  X  48"  maximum  size  with  in¬ 
sert  table.  Box  635,  Editor  &  Pub¬ 
lisher^ _ 

Duplex  Tubulars 
Two  24  Page  Presses 

COMPLETELY  equipped  and  presently 
twinned.  Will  sell  separately. 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  N.  Y.  17.  EL  6-3507 

24-PAGE  TUBULAR 

Has  good  stereotype  equipment 
Priced  at  $35,000. 

GEORGE  C.  OXFORD 
BOX  903  BOISE,  IDAHO 
24  PAGE  TUBULAR 

Goss  Dekatube  New  1952 

Balloon  Former,  Color  Fountains,  AC 
motor  and  complete  vacuum  back 
stereotype. 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  N,  Y.  17.  EL  5-3507 
MODEL  C  MONOMELT  PLANE-O- 
PLATE.  Pull  page  Rotary  Flat  Plate 
Shaver.  New  1949.  Perfect  operating 
condition.  Extra  cutter  included.  $1,750 
F.O.B.  Kansas  City.  Inland  Newspaper 
Supply  Co.,  422  W.  8th,  Kansas  City, 
Mo. 


Advertising  Rates 

CLASSIFIED 

Line  Rates  Each  Consecutive 
Insertion 


SITUATIONS  WANTED  (Payable  with 
order)  4  times  @  454  per  line  each 
insertion;  3  times  @  50$;  2  @  554; 
1  ®  654.  Add  154  for  Box  Service. 

ALL  OTHER  CUSSIFICATIONS: 
4  times  @  904  per  line  each  insertion; 
3  times  @  954  ;  2  times  @  $1.00; 
1  ®  $1.10.  3  line  minimum.  Add  154 
for  Box  Service. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wednesday,  2  p.m. 
Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Box- 
holders'  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  & 
Publisher  reserves  the  right  to  edit  all 
eopy. 


DISPLAY  RATES 


MACHINERY  and  SUPPLIES 


Press  Room 


8-PAGE  GOSS  ROTARY  PRESS. 
22%"  cutoff,  comb,  half  and  quarter 
folder,  AC  motor,  all  stereo  equip,  in¬ 
cluding  Mat  Roller.  No  pit  required. 
Available  now.  Sell  complete  for  $8,000, 
loaded  aboard  truck,  or  will  swap  for 
Goss  or  Duplex  Flat  Bed.  Inland  News¬ 
paper  Supply  Co.,  422  West  8th,  Kan¬ 
sas  City  6,  Mo. 


FLAT  BED  PRESSES 

TWO  8-page  Goss  Comets,  complete 
with  AC  drive  and  all  accessories. 
Available  now. 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  N.  Y.  17.  EL  6-3507 

GOSS  8-Page  Deck  for  Goss  2-plate 
wide  press  with  20"  column.  George 
C.  Oxford,  Box  903,  Boise,  Idaho. 

Used  Presses 

if  Since  newspapers  constantly  are 
replacing  presses  with  new  GOSS 
units,  we  usually  have  a  list  of 
good  used  presses  available  or  which 
may  be  available  soon,  for  news¬ 
papers  of  all  sizes. 
if  GOSS  engineers  can  adopt  such 
equipment  to  your  specific  needs. 
if  CORRESPONDENCE  invited. 

THE  GOSS 

PRINTING  PRESS  CO. 


5601  W.  31  Street 


Chicago,  Illinois 


Agate 

1 

6 

13 

26 

52 

Lines 

Time 

Times 

Times 

Times 

Times 

564 

$460 

$390 

$365 

$335 

$300 

2S2 

260 

215 

205 

190 

170 

141 

145 

125 

115 

110 

100 

70 

95 

85 

75 

65 

60 

35 

55 

48 

43 

40 

36 

Editor  &  Publisher 

1700  Times  Tower,  N.  Y.  36,  N.  Y. 
Phone  BRyant  9-3052 


PRESS  MOTOR  DRIVES  of  25.  40.  I 
60,  76.  100  and  160  H.P.  AC.  Two  76 
H.P.  drives  Parallel.  All  complete  with 
control,  chain  and  sprockets.  George  C. 
Oxford,  Box  903,  Boise,  Idaho. 

Hoe  3  Unit  Press 

3  16-Page  Floor  Units 
1  Double  Newspaper  Folder 
Length  cutoff  22H” 

Endroll  paper  Brackets 
Steel  Cylinders  &  Roller  Bearings 
Curved  Stereotype  Machinery 
AC  Motor  Drive,  Full  Automatic 

JOHN  GRIFFITHS  CO.  INC. 

416  Lexington  Ave.  N.  Y.  17.  N.  Y. 

^AGF,  MODIFIED  GOSS  ROTARY 
COLOR  PRESS.  Will  print  black  plus 
3  other  colors  all  8  plates.  21>4" 
sheet  cutoff.  Excellent  40  HP,  AC 
motor  with  control  panel  and  push 
button  stations.  Very  good  condition. 
No  stereo.  Couldn’t  replace  for  $100, 
000.  Will  accept  $10,000,  loaded  aboard 
truck,  or  $13,500  with  new  quarter 
folder.  Bargain.  Inland  Newspaper 
Supply  Co.,  422  W.  8th  St..  Kansas 
City  5,  Mo. 


Stereotype 


PONY  AUTOPLATE  casting  machine 
for  21 K"  cut-off  press.  George  C. 
Oxford.  Box  903,  Boise,  Idaho. 

HALL  MAT  ROLLER 

Bed  size  30  x  45,  no  rack  above  the 
table.  Cylinders  9"  diameter.  6  H.P. 
Chain  Drive  Motor.  Not  a  giant  but  a 
sturdy  mat  roller  suitable  for  use  in 
the  small  daily  plant  or  for  mat 
service. 

See  it  on  our  floor 

Thomas  W.  Hall  Company 

Stamford,  Conn. 

ALL  SIZE  metal  pots  with  pumps. 
Kemp,  electric,  pras,  Georpre  C.  Ox¬ 
ford.  Box  903,  Boise,  Idaho. 

_ Wanted  to  Buy 

WANTED:  Pony  Autoplate  for  22%" 
cut  off.  Must  have  vacuum  box  and 
cooling  arch.  Also,  Used,  but  in  good 
condition,  mat  roller,  should  be  at  least 
30  by  45"  table.  Roller  should  be  ten 
inches  or  larger.  Reply  to  C,  L. 
LeClair,  Berkshire  Eagle.  Pittsfield, 
Mass. 


MACHINERY  and  SUPPLIES 


Wanted  to  Buy 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  N.  Y.  17.  EL.  6-3607 

WANTED:  8-page  Duplex  or  Goss 
flat-bed.  Advise  serial  no.  and  when 
available. — Nortber”  Machine  Works, 
323  N.  4th  St..  Phfla.  6.  Pa. 

WILL  Buy  for  Cash.  Complete  Plants, 
also  Individual  Machines  and  Equip¬ 
ment — anywhere  in  U.S.A. 
PRINTCRAFT  REPRESENTATIVES 
277  Broadway,  New  York  7,  N.  Y. 

WANTED — 16  or  24  page  used  Rotary 
press  complete  with  stereo  equipment. 
Write  Herman  Stevens,  c/o  The  Daily 
Banner,  Cambridge,  Maryland. 

WANTED:  24-page  Rotary,  semi,  2 
plate  wide,  21-%  or  22-%  cut-off, 
A.  C.,  with  Stereo  equipment.  Box  317, 
Editor  &  Publisher. 


MONOTYPES— 2  Material  Makers  and 
One  Giant.  Gas  Pots  preferred. 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  N.  Y.  17.  EL.  6-3607 

BALLOON  former  for  Duplex  Tubular 
decker-type  press.  The  Brownsville 
(Texas)  Herald. _ 

WANTED  AT  ONCE 

LATE  model  Linotype  29,  30.  34  or 
Intertype  display  machine.  State  serial 
number,  machine  equipment,  also 
price. 

E.  P.  Fuller,  Star  Ckiurier, 
Kewanee,  III. 


HELP  WANTED 

_ Administrative _ 

ACCOUNTANT,  experienced  in  news¬ 
paper  bookkeeping.  Must  have  good 
references  on  abilities,  character,  dis¬ 
cretion  and  honesty.  Preferable  with 
knowledge  of  basic  Spanish.  Write  to 
Box  420.  Editor  &  Publisher. 
OPPORTUNITY  UNLIMITED— Want¬ 
ed  immediately,  capable  editor-adver¬ 
tising  man  to  take  complete  charge  of 
established  Rural  newspaper — monthly 
publication  serving  REA  and  rural 
readers  in  .South  Mississippi.  Work 
from  modern  plant  on  beautiful  Mis¬ 
sissippi  Gulf  Coast.  Salary,  commission, 
expenses.  We  want  a  go-getter  to  take 
complete  charge.  This  is  just  one  of 
our  publications.  This  is  a  one-man  or 
Husband-Wife  proposition.  Write  or 
wire  The  Rural  News,  1313-28th  Ave¬ 
nue.  Gulfport,  Mississippi, 

_ Artists — Cartoonists _ 

RETOUCH-layout  man — on  Midwest 
daily.  Give  age.  experience,  salary  ex- 
I)ect^.  Box  408,  Nitor  &  Publisher. 

_ Circulation _ 

WANTED — Aggresive  younger  circula¬ 
tion  man  for  two  afternoon  Northern 
New  England  newspapers.  Tough  job. 
No  softies  apply.  Box  214,  Editor  & 

Publisher. _ 

CIRCULATION  MANAGER.  Attrac¬ 
tive  opening  for  qualified  man  with 
background  of  building  sound  circula¬ 
tion  on  medium  size  daily.  Chart  Area 
3.  Give  full  details  in  application.  Box 
422,  Editor  &  Publisher. 

CTTY  CIRCULATION  MANAGER  for 
combination  Southern  newspaper  in 
city  over  126,000  population.  Must  be 
young,  enthusiastic,  promotion  minded 
and  able  to  inspire  District  Managers 
and  Carriers.  Would  consider  assistant 
city  manager  or  top  city  supervisor 
ready  to  move  up.  Send  complete  infor¬ 
mation  including  salary  expected  and 
availability  to  Box  634.  Iklitor  & 
Publisher. 


CIRCULATION-MINDED 

EXECUTIVE 

WE  NEED  a  man  27-35  yean  o( 
age  with  circulation  sales  experienes. 
Must  be  able  to  write  sales  letten 
and  assume  responsibilities  of  super¬ 
vising  salesmen  in  field  from  our  hoan 
office  and  other  office  details.  Most  bt 
a  salesman  because  all  men  under  him 
are  salesmen.  Eheperience  in  selling  to 
farmers  of  value. 

THIS  IS  a  permanent  opportunity 
and  will  be  filled  in  the  near  futon 
by  good  man.  Write  us  if  you  would 
like  more  information.  Give  complete 
details  about  yourself. 

W.  D.  Hoard,  Jr. 
Hoard's  Dairyman 

Fort  Atkinson,  Wisconsin 


CTRCULATION  MAN.  12.000  daily. 
Capable  of  taking  full  charge  carrier 
and  mail  promotions  and  superrisi 
adult  solicitors.  Experience  minimua 
5  years.  Age  limit  36.  Starting  salary 
$125  plus  bonuses.  Send  complsts 
resume.  Whrn  available.  Box  611, 
Editor  &  Puulisher. 


CIRCULATTON  MANAGER  for  12,000 
daily  open  to  young  man  who  hu 
plenty  of  sure-fire  ideas  for  building 
efficient  circulation  department  in 
Chart  Area  2.  All  details  first  lettn 
please.  Box  411,  EVlitor  &  Publish, 


EXPERIENCED  MANAGER  for  chart 
area  2.  Immediate  opening  on  ere- 
ning  daily  40,000  employing  "Little 
Merchant”  plan.  Must  build  sound 
circulation  (without  premiums)  in 
competitive  situation.  In  first  letter 
give  complete  resume  and  referencefc 
Also  stale  salary  expected.  Box  Ul, 
Editor  &  Publisher. 


Classified  Advertising 


CLASSIFIED  ADVERTTSING  SALES¬ 
MAN  needed  for  aggressive  growing 
1'7,400  circulation  evening  paper.  Must 
be  experienced,  imaginative  and  will¬ 
ing  to  work.  Excellent  pay.  Give  full 
information  experience,  references. 
Write  E.  W.  Rice,  Redwood  City 
Tribune,  Box  631,  Redwood  City,  Calif. 


Display  Advertising 


TOP 

STAFF 

POSITION 

Available  on  successful  newspaper 
eration  in  fast-growing  market  (Chart 
Area  9.) 

The  man  we  will  employ  must  bl 
under  60,  a  good  salesman,  a  self¬ 
starter,  and  have  the  ability  to  lead 
and  direct  the  work  of  others.  Pe^ 
manency  and  opportunity  offered  the 
right  man.  All  replies  in  confidenes. 
Write,  giving  complete  details  in  firrt 
letter  to  Box  460,  Editor  &  Pubiisher. 


EXPERIENCED  ADMAN  for  86,$$* 
circulation  daily.  Good  account  lisL 
Good  salary.  No  congratulatory  psiSI 
or  shakedown  sections.  Clean,  liv^ 
growing  city  and  unexcelled  outdoor 
recreational  facilities.  Liberal  vaeatloa 
plan.  Write:  detailing  education,  cz- 
Iterience,  personal  data  and  salary  rs- 
quirements,  references  to  J.  S.  Hill» 
boe,  Billings  (Montana)  Gazette. 


ADVERTISING  SALESMAN  for  6-dsy 
afternoon  newspaper.  Some  experk 
ence  necessary.  Mail  complete  resuras 
VnON  MANAGER  for  “Perience.  education,  references,  ssJ- 
>uthem  newsoaiwr  In  requirements,  when  availaWS. 

^pulariom’^M^st  bS  PRESS,  Charles  City,  Iowa. 

Stic,  promotion  minded  IMMEDIATE  opening  for  retail  adver* 
ipire  District  Managers  tising  salesman  with  at  least  severs! 
Yould  consider  assistant  years  experience  copy  writing,  layout, 
or  top  city  supeprisor  account  sales.  Good  pay,  iiermanent 
ip.  Send  complete  infor-  finest  working  conditions.  Write  gi^ 
ig  salary  expected  and  ing  full  details,  experience,  referenesa 
Box  634.  Eklitor  &  personal  data.  News-Messenger,  Fl» 
I  mont,  Ohio. 
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HELP  WANTED 

Duplay  Advertising 


AN 

OPPORTUNITY 
For  one  of  the 

BEST 

RETAIL  MEN 

In  the  Nation. 

HERE  is  a  rare  and  unusual  oppor¬ 
tunity  available  tor  one  of  America's 
BEST  Retail  Advertising  Salesmen. 
This  opportunity  is  on  the  Retail 
Staff  of  one  of  the  Largest  7-day 
newspapers  in  America — now  in  the 
midst  of  a  great  expansion  program 
(Chart  Area  2). 

THIS  man  should  have  more 
than  a  flair  for  retailing — 
he  should  understand  it 
thoroughly  and  be  able  to 
talk  on  an  equal  level  with 
the  operating  heads  of  large 
department  and  specialty 
stores. 

WE  ARE  NOT  interested  in  a  man 
who  makes  layouts  and  sells  them  to 
retailers.  The  man  we  seek  must 
have  proven  ability  to  present  a 
newspaper  in  terms  of  benefits  to  top 
level  Retail  Accounts. 

THIS  is  an  opportunity  in 
which  a  man  can  grow  and 
expand  as  fast  as  the  com¬ 
bination  of  his  native  abil¬ 
ity  and  circumstances  permit. 

NATURALLY,  this  is  not 
an  average  salary  job. 

IF  YOU  believe  you  can 
qualify,  write  fully.  Include 
complete  details:  experi¬ 
ence,  personal  data,  refer¬ 
ences.  Tell  why  you  merit 
an  across  the  desk  inter¬ 
view  with  us. 

All  Replies  Will  be  Kept 
Confidential. 

Address  Box  527, 

Editor  &  Publisher 


THOROUGHLY  experienced  advertis¬ 
ing  salesman  who  can  lay-out.  write 
copy  and  sell  continuing  campaigns. 
Hust  be  strong  on  leg-work  and  able 
to  plan  ahead.  Position  definitely  not 
executive  as  yet,  but  ample  opportu¬ 
nity  for  future.  $125.00  weekly  or 
more  to  start,  contingent  past  experi¬ 
ence  and  ability.  Include  sample  lay¬ 
outs.  plus  tear  sheets,  with  complete 
mume  of  experience  to:  Advertising 
Director,  Daily  News-Miner.  Fair¬ 
banks,  Alaska  via  AIRMAIL. 


AD  MANAGER  to  head  aggressive 
SUIT  of  small  dally  in  Chart  Area  2. 
Man  we  want  is  young  assistant  who 
ijcls  he*8  ready  for  the  top  ilot  now. 
This  is  challenging  but  rewarding  job. 
Give  full  details  first  letter  including 
“•fskround,  availability  and  salary 
needed.  Box  410,  Editor  A  Publisher. 

exceptional  opportunity  on 
large  Elastem  metropolitan  daily  for 
msplay  ad  salesman.  Salary  and 
bonus  arrangement  provides  unlimited 
earning  possibilities.  Send  complete 
outline.  Box  426.  Editor  A  Publisher. 
All  replies  confidential. 

editor  ac  PUBLISHER 


HELP  WANTED 


Display  Advertising 


WANTED 

ADVERTISING 

SOLICITOR 

for  retail  advertising  department  of 
Muncie  Star  and  Muncie  Evening 
Press.  Need  good-aggressive  sales  mind¬ 
ed  individual,  who  can  make  good 
layouts  and  prepare  productive  adver¬ 
tising  copy.  Salary — Commissions — Car 
allowance-free  life  insurance  and  out¬ 
standing  retirement  plan. 

Write  or  Call 
Wayne  Botkin,  Adv.  Mgr. 
The  Muncie  Star  — 
Muncie  Evening  Press 
Muncie,  Ind. 


ADVERTISING  MAN 
FOR  daily  newspapers,  display.  Per¬ 
manent.  An  honest-to-goodness  oppor¬ 
tunity  for  an  aggressive  man  with 
good  lay-out  and  copy  ability.  All 
replies  confidential.  ^ferences  re¬ 
quired.  Write  or  call  Mr.  COOVER, 
iTtlBUNE.  Fremont,  Nebraska. _ 

ADVERTISING  MANAGER-SALES¬ 
MAN  for  large,  growing.  Chart  Area 
2  weekly.  One-man  department  with 
part-time  reporting  duties  needs  a 
producer.  Give  education,  experience, 
references,  salary  needs.  Box  637, 
Editor  A  Publisher. _ 

DISPLAY  advertising  salesman  for 
position  on  12,000  daily.  Permanent, 
better  than  averatre  opportunity  for 
man  who  can  sell  and  do  layout.  Ex¬ 
perience  necessary,  good  base  wage 
plus  monthly  commissions.  The  only 
daily  located  in  Wisconsin’s  fastest 
growing  county.  Write  fully  in  con¬ 
fidence  to  Hans  C.  Hamm,  Advertwing 
Manager,  Waukesha  Daily  Freeman, 
Waukesha,  Wisconsin. 

EXCEPTIONAL  OPPORTUNITY  for 
two  additional  men  who  can  travel 
extensively  and  have  background  of 
actual  staff  experience  and  knowledge 
of  merchant-newspaper  relations.  You 
contact  only  publi^ers  and  ad  man¬ 
agers,  explaining  program  to  improve 
merchant-newspaper  and  merchant- 
consumer  relations,  successfully  used 
by  newspapers  from  Coast  to  Coast 
for  18  years.  Program  costs  news¬ 
paper  nothing.  Give  complete  details: 
Age,  experience,  background  and  refer¬ 
ences  in  first  letter.  All  correspondence 
strictly  confidential.  Write  Wid  Gun¬ 
ning.  Community  Surveys,  14027  Rob- 
lar  Road,  Sherman  Oaks,  California. 
EXPERIENCED)  ad  salesman.  Capable 
of  writing  own  copy  and  making  own 
layouts.  Permanent  position  on  after¬ 
noon  daily.  13.000  circulation.  Excel¬ 
lent  opportunity  for  right  man.  Write 
giving  full  particulars  to  J.  W.  Gen¬ 
try,  Business  Manager,  The  Daily 
Progress,  Charlottesville,  Virginia. 
NEED)  EIxperienced  Display  Salesman 
at  once  who  can  handle  key  accounts 
in  all  classifications.  Write  all  in  Air 
Mail  Special  Delivery  letter  to  E.  A. 
Schafer,  Advertising  Director,  Meridian 
(Mississippi)  Star. _ 

Opportunity  For 
National  Advertising 
Space  Salesman 
Chicago  Territory. 

A  Metropolitan  daily  and  Sunday 
newspaper  has  an  immediate  opening 
for  an  exi)erienced  Space  Salesman 
in  its  Chicago  office. 

Prefer  Man  32  to  40  years  of  age. 
Food  experience  helpful  but  not  es¬ 
sential.  ^me  traveling. 

SALARY  and  EIxpenses  plus  other 
employee  benefits. 

WRITE  in  Confidence  giving  full  de¬ 
tails  of  experience,  personal  data, 
references  and  etc. 

Box  628,  Elditor  A  Publisher. 

jr  February  4,  1956 


HELP  WANTED 


Display  Advertising 


OUTSTANDING 

OPPORTUNITY 

FOR  energetic  young  man  with  ideas 
and  the  ability  to  lay  out  and  sell 
advertising.  Opening  is  on  large  ABC 
weekly  near  Washington,  D.  C.  and 
has  excellent  future.  Box  547,  Elditor 
A  Publisher. 


RETAIL  ADVER'nSING  MANAGER 
for  mediiun  Eiastern  daily.  Prefer  man 
in  thirties  with  experience  in  handling 
advertising  staff.  Send  complete  re¬ 
sumo  with  salary  requirements  in 
first  letter.  All  replies  in  strictest 
confidence.  Write  Box  630,  Editor  A 
Publisher. 


Wanted 

An  Advertising  Manager 
For  A  Successful  Newspaper 
of  5,000-6,000  circulation 

ESill  size,  eight  to  12  page  daily 
SERVING  a  modern.  Stateside-style 
community  of  60,000  soldiers,  airmen, 
sailors,  marines,  civilians  and  nearly 
10,000  dependents. 

ON  A  Subtropical  Island  in  the  Far 
Pacific  which  boasts  4,000  American 
family  homes,  low  prices,  four-iane 
highways,  200  miles  of  reef-protected 
beach  on  the  warm  China  and  Philip¬ 
pine  Seas,  600,000  Okinawans,  depart¬ 
ment  stores,  supermarkets.  Cinema¬ 
scope,  Television 

and 

THE  MORNING  STAR 

THE  ONLY  American-owned,  Ameri¬ 
can-edited  daily  newspaper  in  the 
Far  Eiast. 

THE  MORNING  STAR,  booming  along 
in  its  16th  month,  about  to  move  into 
its  own  newly-built,  4,000-square  foot 
plant,  now  has  an  opening  for  a 
young,  energetic,  adventurous  Adver¬ 
tising  Manager  experienced  and 
vouched  for  in  selling,  layout,  ideas 
and  administration,  at  a  starting 
minimum  of  $1,000  a  month  in  pay 
or  percentage,  or  both. 

Address  Inquiries  To: 

Robert  Vermillion 
Editor  &  General  Manager 
Morning  Star 
CPO  Box  282 
Naha,  Okinawa. 

WANTED :  Aggressive,  promotion 

minded,  advertising  manager,  for  top 
Tennessee  Weekly.  Must  have_  good 
selling  ideas  and  enough  determination 
to  do  the  job.  Saiary  $76.00  a  week, 
plus  car  allowance.  Give  details  of 
experience  and  when  available.  Ad- 
dress  P.O.  Box  179,  Sparta,  Tennessee. 
WANTED) — Second  man  in  advertising 
department.  One  who  likes  to  write 
copy,  make  layouts,  and  sell  new 
business.  Call-Leader,  Elwood,  Indiana. 


Editorial 


ASSISTANT  SPORTS  EDITOR.  Need 
man  who  has  some  background  in 
headwriting  and  makeup  to  assist 
Sports  Editor  of  Morning  Daily  and 
Sunday  in  Coastal  city  of  over  60,000 
population.  Starting  salary  $60  to  $80 
depending  on  background.  Box  363, 

Editor  A  Publisher. _ 

SOCIETY  EDITORS— Birch  can  often 
be  of  assistance  to  the  woman  who 
really  desires  newspaper  work  and  will 
relocate.  BIRCH  PERSONNEL,  69  E. 
Madison  St.,  Chicago  2,  Illinois. 
Editor-Writer  for  national  business 
magazine.  New  York.  Tough  news¬ 
magazine  job,  takes  top  reporting 
skill,  ability  to  write  compact,  fact- 
studded  copy  with  interpretive  intelli¬ 
gence.  Age  26-36.  Good  man  can  move 
ahead  fast.  Start  to  $6,600.  Box  801, 
Editor  A  Publisher. _ 


CUB  REPORTERS— If  you  really  want 
to  break  into  newspaper  work  and  are 
willing  to  relocate,  let  us  help  you. 
BIRCH  PERSONNEL.  69  E.  MadUon 
St.,  Chicago  2,  Illinois. 


HELP  WANTED 


Editorial 


EXCELLENT  OPPORTUNITY.  Rs- 
I>orter-editorial  writer,  age  28-36,  for 
northern  New  England  daily  in  80- 
60M  class.  Give  full  details,  experience, 
education,  health,  etc.  with  samples 
of  editorials.  Box  305,  Editor  A  Pub¬ 
lisher^ _ 

GENERAL  REPORTER— For  six- 
evening  daily.  Some  experience,  college 
desirable.  Write  fully  education,  ex¬ 
perience,  references.  'Tribune.  Fremont, 

Nebraska. _ 

REPORTER  to  handle  a  city  beat 
on  Morning  daily  and  Sunday  in  city 
of  over  60,000  population  Chart  area 
3.  Good  opportunity.  Starting  salary 
$66  to  $80  weekly  according  to  ex¬ 
perience.  Box  364,  Editor  A  Publisher. 


REPORTERS — The  young  man  or 
woman  who  wishes  to  move  from  a 
weekly  to  a  daily,  or  from  a  small 
daily  to  a  larger  daily  should  let  Birch 
help.  BIRCH  PERSONNEL.  69  E. 
Madison  St.,  Chicago  2,  Illinois. 

ONE  OF  MIDWEST’S  best  small 
dailies  wants  in  its  clean,  modem, 
busy  newsroom  a  young  woman  seek¬ 
ing  a  professional  opportunity.  She 
will  write  features  and  women’s  news, 
earning  merit  raises  and  advancement 
in  accord  with  initiative,  diligence  and 
ability.  Ideal  working  conditions,  prog¬ 
ressive  management,  pleasant,  growing 
community.  Write  details  of  back¬ 
ground,  training  and  experience  to 
^x  304,  Editor  A  Publisher. _ 


SUNDAY  EDITOR.  Man  with  im¬ 
agination,  initiative,  enterprise — what¬ 
ever  it  takes  to  spot,  originate,  d^ 
velop  and  get  into  print — from  many 
sources  available  to  him — the  stories, 
features,  and  news  to  make  a  week¬ 
end  edition  outstanding.  He  may  be 
a  news  editor,  or  a  city  editor  or 
even  a  managing  editor  who  wants  to 
grow  with  a  big  growing  outfit  in  a 
spot  where  his  talent  will  show.  He’ll 
have,  at  the  least,  enough  experience 
to  handle  with  ease  such  mechanical 
details  as  type,  layout,  make-up  and 
display — although  this  is  by  no  means 
a  copy  desk  job,  he’ll  be  responsible 
for  complete  production.  If  you  be¬ 
lieve  this  is  you  please  write  us  fully, 
in  confidence,  about  yourself,  your 
experience,  your  family,  your  present 
salary,  so  we  can  arrange  a  personal 
interview.  Box  333,  Editor  A  Pul^ 

lisher, _ 

WOMAN’S  feature  writer  who  can 
leam  to  take  her  own  pictures  for 
about  four  articles  a  week.  College 
degree  necessary.  Age  22-86.  In  a 
community  of  160,000,  upstate  New 
York.  Box  816,  Editor  A  Publisher. 

EDITOR  for  daily  tabloid  in  Chart 
Area  2.  Opportunity  for  young,  aggres¬ 
sive,  hard-working  man  who’s  ready 
for  the  top,  but  feels  straddled  in 
present  position.  Must  be  creative, 
imaginative  and  have  leadership  quali¬ 
ties.  Salary  open.  Please  give  avail¬ 
ability  and  complete  information  in 
first  letter.  Box  409,  Editor  A  Pub¬ 
lisher, 

EXPERIENCED  WIRE  EDITOR.  Im¬ 
mediate  opening,  16,600  Chart  Ares  S 
afternoon  daily.  Must  be  fast,  accur¬ 
ate.  write  bright  heads  that  fit.  Ex¬ 
cellent  conditions.  $107  weekly.  Write 
full  details.  Box  486,  Editor  A  Pub¬ 
lisher _ _ 

REPORTER-EDITOR  for  established, 
growing  organization  of  3  weeklies. 
You  need  some  experience,  and  ear. 
Nash  Newspapers,  Manville,  N.  J. 

REPORTER  for  general  assignments, 
features,  promotion  pix,  etc.  Mala  or 
female,  some  experience  preferred  not 
essential.  Include  salai?  expected  on 
data  sheet.  Courier.  Lincoln,  Illinois 
REPORTER,  go-getting  man  with 
head  on  shoulders,  who  will  develop 
as  dependable  assistant  to  news  editor 
of  big,  outstanding  weekly.  Falmouth 
Enterprise,  Falmouth,  Massachusetts. 
REPORTER-PHOTOGRAPHER  for  top 
25,000  daily.  Real  challenge  for  right 
man.  $76.00  weekly  start  with  oj> 
portunity  for  advancenaent.  W.  R. 
Powell.  Sun-Democrat,  Paducah.  Ky. 
SPORTS  EDITOR  for  fast-growing 
daily  in  Chart  Area  2.  Most  havs 
flare  for  features,  good  crisp  copy. 
Stait  April  16.  Box  412,  Editor  4k 
Publisher. 
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HELP  WANTED 


Editorial 


SMALL  CITY  daily  needs  man  or 
woman  for  editing  wire  (AP-TTS)  and 
some  general  news.  Please  give  all 
details,  including  salary  wanted,  in 
first  letter.  Republican-Press,  Sala- 
manca,  N.  Y. _ 

A  COMPETENT  newspaperman  who 
knows  about  farming,  likes  farm  peo¬ 
ple  and  can  specialize  in  writing  and 
editing  a  newspaper  farm  department 
has  an  excellent  position  awaiting  him 
with  a  live-wire  Illinois  daily.  Fine 
opportunity,  salary  and  working  con¬ 
ditions  for  the  right  man,  who  can 
tackle  the  challenge  of  building  up  a 
farm  department.  Write  Box  620,  Edi¬ 
tor  &  Publisher,  giving  full  details 
of  training,  experience,  background. 

Require  personal  interview. _ 

AFTERNOON  and  Sunday  daily  has 
opening  for  good,  reliable  reporter. 
Some  experience  necessary.  Live,  pro¬ 
gressive  newspaper  in  growing  26,000 
population  town.  If  you  can  qualify 
will  start  at  $80  weekly  plus  fringe 
benefits.  Opportunity  for  advancement. 
Write,  give  age,  experience,  references. 
Allen  Bogan,  Record  Chronicle,  Den- 

ton,  Texas. _ 

ANTICIPATE  opening  for  two  report¬ 
ers  due  to  man  and  wife  moving 
nearer  families.  Beginners  or  experi¬ 
enced  pay  commensurate  with  experi¬ 
ence.  One  general  reirorter  covering 
city  beat,  other  is  roving  assignment 
in  nearby  counties  and  car  necessary 
mileage  paid.  Excellent  permanent  op¬ 
portunity  with  congenial,  wide  awake 
staff.  Write  W.  J.  Missett,  Suffolk 
(Virginia),  News  Herald. _ 

BUSINESS  NEWS 
REPORTER 

to  cover  television  industry  at  retail 
— manufacturer  level  for  national 
daily  business  paper’s  Chicago  bureau. 
Alert,  active  leg-man  with  1-3  years 
daily  experience.  Business  news  back¬ 
ground  wanted  but  not  absolutely  es¬ 
sential.  Will  not  relocate  you,  but  if 
interested  in  important  news  spot  and 
salary  in  line  with  your  qualifications, 
write  Ralph  Jones,  Fairchild  Publica¬ 
tions,  106  West  Adams,  Chicago  8, 

Illinois. _ 

COURTHOUSE  Reporter  needed.  Fast, 
accurate  with  initiative  and  desire  to 
get  ahead.  Good  pay  after  you've 
shown  you’re  worth  it.  Congenial 
newsroom,  prosperous  city.  Promotions 
in  the  offing  for  right  man.  Prefer 
Westerner.  Hanford  Daily  Sentinel, 

Hanford.  California. _ _ 

EXPERIENCED  REPORTER,  Accent 
on  sports,  for  fast-paced  Wisconsin 
daily.  Opportunity  for  advancement. 
Elxpedite  clippings,  personal  data, 
phone  number.  Box  613,  Editor  & 

Publisher. _ 

GOOD  reportorial  jobs  in  Wyoming. 
Write  Wyoming  Press  Association,  318 

S.  11th,  Laramie.  Wyoming. _ 

EXPERIENCED  DESKMAN,  medium¬ 
sized  New  England  daily.  Must  be 
painstaking  Editor  and  imaginative 
head  writer.  Good  conditions,  itox  660, 

Elditor  &  Publisher. _ 

MAN  with  some  reporting  experience 
who  wants  to  break  into  industrial  ad¬ 
vertising.  You’ll  write  ads,  bulletins, 
feature  articles.  Give  us  your  back¬ 
ground  in  letter.  Include  your  salary 
estimate.  Chart  Area  7.  Box  646,  Edi- 

tor  &  Publisher. _ 

REPORTER  FOR  CONNECTICUT 
WEEKLY,  stresses  fresh  news,  fea¬ 
tures,  pix.  Know  fundamentals.  Cam¬ 
era  ability  helpful.  Write  R.  M.  Con- 
rad,  Southington  News.  _  _ 

SPORTS  WRITER-rofrOR,  Journal¬ 
ism  grad  or  some  experience ;  five  day 
afternoon  in  sportsminded  city  20,000. 
Emphasis  on  local  coverage  community 
and  high  school  sports.  Must  have  car. 
Write  full  details  and  starting  salary 
exijected.  The  News,  Hopewell,  Va. 
WANTEID :  Experienced  Reporter  for 
aggressive  small  daily.  Good  salary. 
Write  or  Wire  A.  R.  Sicuro,  Evening 

Record,  Ravenna,  Ohio. _ 

WANTED  two  men  for  expanding 
Florida  daily.  Deskman  to  handle  wire 
and  desk.  Reporter.  Publish  five  after¬ 
noons  and  Sunday  morning.  Ocala 
Star  Banner,  Ocala,  Florida. 


HELP  WANTED 


Editorial 


SPORTS  WRITER  for  afternoon 
paper,  college  town.  Big  Seven  Con¬ 
ference.  Prefer  man  with  background 
or  ex[>erience  Chart  Area  8  or  9. 
Good  pay,  good  future.  Write  full  de¬ 
tails  including  references,  personal 
habits,  earnings  to  Box  638,  Editor 
&  Publisher. _ 

WRITER/EDITOR  PLUS  .  .  .  with 
promotional  knack  to  write,  pi^uce 
external  house  organ  for  publisher ; 
develop  new  features ;  turn  out  pro¬ 
motional  service  copy  for  a  number  of 
publications ;  spark  subscription  cam¬ 
paigns  ;  work  on  special  assignments 
with  top  executives.  Wonderful  op¬ 
portunity  for  man  30-36  with  adver¬ 
tising/publishing  background  who 
knows  basics  of  production/printing. 
Box  621,  Editor  &  Publisher. 


Free  Lance 


SELL  YOUR  feature  material  to  the 
huge  house  organ  field.  3,000  house 
organs  buy  I  Payment  from  $10  to 
$100  for  single  photo-and-caption  fea¬ 
tures.  Free  information.  Gobble  Press 
Services,  19  East  48,  N.  Y.  C.,  N.  Y. 


Mechanical 


IMMEDIATE  OPENING  for  G-4  Oper¬ 
ator.  Ideal  working  conditions,  ^te 
commensurate  with  ability.  Write  or 
Call  C.  M.  Adams,  The  Lorain  Jour¬ 
nal,  Lorain,  Ohio. 


GOOD  mechanical  jobs  in  Wyoming. 
Write  Wyoming  Press  Association,  318 

S.  llth,  Laramie,  Wyoming. _ 

LINOTYPE  OPERATOR  able  to  set 
1  1/2  galleys  hour,  sober,  dependable. 
6-day,  40-hour  week.  Vacation,  free 
insurance.  Contact  E.  H.  Baldwin, 
Martinsville  Bulletin,  Martinsville,  Va. 


PRESSMAN  WANTED 

BY  long  established  publishing  house. 
Must  be  experienced  on  Goss  Duplex 
press.  Steady  job.  State  age.  experi¬ 
ence  and  full  particulars.  Write  Mr. 
Zucker,  H.  D.  Seibert  Co.,  26  Park 
Place.  N.  Y.  C.,  N.  Y. 


PRESS  ROOM  FOREMAN  on  medi¬ 
um-size  daily.  Scott  Press.  Will  con¬ 
sider  experienced  foreman  capable  of 
learning  our  press  or  journeyman  with 
experience  on  our  type  press  who  is 
foreman  material.  Pay  above  average 
for  area  and  size  operation.  Box  600, 
Editor  &  Publisher. 


_ Photography _ 

PHOTOGRAPHER— Fast  growing  lib¬ 
eral  Midwest  daily ;  limited  experience 
considered ;  pay  open ;  write  Box  109, 

Editor  &  Publisher. _ 

PHOTOGRAPHER-FEATURE  WRITER 
for  small  daily  stressing  local  angle. 
Young  man  or  woman  wanted  who  is 
free  to  travel.  Chart  Area  2.  Box 

413,  Editor  &  Publisher.  _ 

10,000  AFTERNOON— SUNDAY  a.m. 
daily  chart  area  2  has  oi>ening 
for  combination  reporter-photographer, 
heavy  on  spot,  feature  pix.  Some  ex¬ 
perience  necessary.  References.  Salary 
open  depending  on  experience,  ability. 
Paid  annual  vacation,  free  hospitaliza¬ 
tion  insurance,  pleasant  city.  Address 
applications  to  Box  649,  Editor  &  Pub¬ 
lisher. 


Salesmen 


PRINTING  —  Billhooks,  Salesbooks, 
Continuous  Forms,  Receipt  Books, 
Carbon  Forms,  Business  Forms.  Edi¬ 
tor,  Box  602,  Great  Neck,  N.  Y.  Free 
Catalog. 


Promotion — Public  Relations 


PUBUC  RELATIONS  Assistont. 
Large  Industrial  firm  desires  young 
man  with  2-3  years  exi>erience  for 
general  Public  Relations  duties  in  New 
York  headquarters.  Will  assist  with 
exhibits,  radio-TV,  Public  Relations 
writing  and  administrative  duties. 
Send  resume  and  salary  requirement 
to  Box  636,  Editor  &  Publisher. 


HELP  WANTED 


Promotion — Public  Relations 


ASSISTANT  to  Sales  Promotion  and 
Advertising  Manager.  Recent  college 
graduate,  advertising  major  or  some 
experience,  to  write  and  administer 
production  of  sales  folders,  direct  mail, 
advertising  and  publications  of  Mas¬ 
sachusetts  insurance  company.  Excel¬ 
lent  opportunity.  Salary  advancement 
in  proportion.  Write  giving  resume  of 
experience,  education,  interests.  Box 
643,  Editor  &  Publisher. 


INSTRUCTION 


Classified  Advertising 


UP  YOUR  EARNINGS  .  .  . 
INCREASE  YOUR  CONFIDENCE  .  , . 

BETTER  YOUR  FUTURE  with  the 
Howard  Parish  Classified  Advertising 
Course.  20-week  classified  correspond¬ 
ence  program  gives  expert  step-by-step 
want-ad  fundamentals,  selling  and 
copywriting  methods  which  are  put 
into  practice  immediately  for  fast  and 
big  pay-olT. 

PROGRESS  rated  through  written 
examination  on  each  lesson.  Free  per¬ 
sonal  guidance  by  classified  specialists. 
JOIN  staffers  of  141  distinguished 
newspapers  who  have  found  a  better 
future  in  classified  advertising  with 
this  program. 

ENROLL  TODAY  1  Full  20-week  course 
(including  personal  guidance)  $60. 
Registration  $12  per  enrollee — balance 
$3  per  enrollee  per  week  for  16  weeks. 

Enroll  today  or  request  full  data  by 
return  mail. 

HOWARD  PARISH 

School  of  CHassified  Advertising 
A  division  of  Howard  Parish  Tested 
Want  Ad  Selling  Plans. 

2900  N.W.  79th  St.,  Miami  47,  Florida. 


Linotype  School 


OHIO  LINOTYPE  SCHOOL 
Logan.  Ohio 

Linotype,  Intertype  Instruction 
Free  Information 


SITUATIONS  WANTED 


Administrative 


EXPERIENCED  EXECUTIVE  —  me¬ 
chanical,  publisher  assistant.  Produc¬ 
tion,  labor,  personnel,  purchasing, 
maintenance,  other.  Box  232,  Editor 
&  Publisher. 


EDITOR,  38,  former  ad  manager  with 
business  experience  seeks  publisher’s 
assistant  spot,  small  daily  or  live 
weekly.  Now  employed.  Box  431,  Edi¬ 
tor  &  Publisher. 


SITUATIONS  WANTED 


Circulation 


I  KNOW 

A  TOP  FLIGHT 
CIRCULATION  MANAGER 

EIMPLOYED,  creative  promotion,  hn. 
agination,  executive  ability,  yoont, 
sound  judgement  and  baeksmund  of 
successful  performance,  who  will  ea. 
tertain  a  change  for  well  grouadsd 
reasons.  Is  seeking  permanence  and 
stability.  Assistant’s  "spot"  considered 
where  there  is  opportunity.  Ha  com- 
mands  a  starting  salary  of  about  $17$ 
per  week  and  worth  many  times  thii 
figure  to  any  publisher.  Third  party 
negotiations  guarantee  strict  confldenee 
to  all  parties  concerned.  Would  prefer 
chart  areas  8,  4,  6,  6,  8,  9  and  II, 
as  shown  in  classified  section  of  E.  $ 
P.  ^x  818,  Editor  A  Publisher. 
AGGRESSIVE  District  Manager,  de- 
sires  position  as  Assistant  on  mMinm 
size  daily.  Capable  of  greater  responsi¬ 
bilities.  Ten  years  hard  hitting  ex¬ 
perience  on  metropolitan  evening  and 
Sunday.  Excellent  knowledge  "Little 
Merchant”  and  carrier  promotion.  Not 
allergic  to  work.  Age  34,  married, 
family,  chart  area  #2.  Write  Box  4S7, 
Editor  dt  Publisher,  for  complete 

resume. _ 

CIRCULATION  MANAGER  now  em¬ 
ployed,  seeks  l>osition  on  small  daily 
or  assistant  on  larger  one.  Top  sales¬ 
man  proven  outstanding  record.  Full 
knowl^ge  Little  Merchant  Plan.  Box 
402,  Editor  &  Publisher. _ 


AHENTION  .  .  TOP  MANAGEMENT 
CONTEMPLATING  INCREASED 
CIRCULATION 

CIRCULATION 

and 

PROMOTION  MANAGER 

PRESENTLY  employed,  desires  HIGH¬ 
LY  COMPETITIVE  newspaper. 
Thoixjugh  experience  in  all  phases  of 
circulation  including  HOME  DE¬ 
LIVERY,  NEWSSTANDS.  DISTRIBU¬ 
TORS  which  will  be  used  effectively 
to  increase  circulation  and  revenue. 
CREATIVE  and  IMAGINATIVE,  yet, 
COST  CONSCIOUS.  Effective  organ¬ 
izer  and  administrator. 

Age  40  .  .  .  Resume  upon  request 
Box  632,  Editor  &  Publisher. 

SOUTHERN  PUBLISHERS:  Circuls- 
tion  Manager  of  Southwest  daily,  age 
37,  experienced  on  small  and  large 
Southern  dailies,  desires  manager’s  job 
on  daily  in  South,  of  4,000  to  20,()00. 
Top  reference.  Box  501,  Editor  t 
Publisher. 

_ Correspondents 

IRISH  CORRESPONDENT:  Formsr 
foreign  correspondent  now  residing 
Dublin.  Able  to  supply  news  and 
features  to  U.  S.  and  Canadian  pa¬ 
pers.  Box  448,  Editor  &  Publisher. 


EDITOR  8C  PUBLISHER  for  February  4,  195« 


SITUATIONS  WANTED 


CLASSIFIED  MANAGER  JHE  PRINCE  OF  MONACO 


Thorou*h  knowledge  of  mil  phmsca  of 
Clauified  mnd  sound  building  pro¬ 
cures  gained  in  18  years  of  experi- 
aee  in  highly  competitive  market. 
Outstanding  record  in  developing 
linage  and  revenue.  Best  of  references 
cun  be  furnished  as  to  performance 
ud  character.  Personal  reason  for  de- 
iiring  change.  Write  Box  4S8,  Editor 
and  Publisher. 

DUploy  AdvertUing _ 

advertising  director,  present¬ 
ly  employed  in  this  capacity,  seeks 
position  with  good  future  on  daily  of 
16,000  or  more.  Retail  store,  national, 
display  and  classified  background.  81. 
Harried,  fine  record,  good  references. 
Send  for  complete  resume.  87.600.  at 
present.  Box  429.  Editor  dt  Publisher. 

MIDDLE  or  Northern  New  York  area. 
8  years  retail,  2  years  general,  ex- 
cdlent  record,  college,  and  advertising 
training.  Box  456,  Editor  A,  Publisher. 

IS  THERE  A  PLACE  in  your  plans 
for  a  seasoned,  mature  retail  sales¬ 
man  to  sell  your  story  forcefully,  dra¬ 
matically,  consistently.  I  am  40  —  12 
years  metropolitan  newspaper  experi¬ 
ence  handling  large  accounts.  Now  em¬ 
ployed  I  am  honest,  good  character, 
fit  well.  Can  make  planned  presenta- 
tkms  effectively.  Write.  I  will  furnish 
complete  resume  with  references  from 
national  leaders  newspaper  advertis¬ 
ing.  Now  earning  $8,000.  Box  468, 
Editor  &  Publisher. 


"LAYOUT  &  COPYWRITER,”  said 
the  Advertising  Director.  *Tt's  your 
ideas  we  need  —  let  the  salesman 
follow  through.” 

THEN  THE  LINEAGE  GREW  ...  1 
Put  this  doctor  of  eye-pull  .  .  .  per¬ 
suasion  and  activation  on  your  staff. 
16  or  six  .  .  .  WATCH  the  delivery 
of  NEW  BUSINESS  in  ’66.  11  years 
combined  skill,  research,  layout,  copy- 
writing,  promotion,  marketing  ,  ,  . 
merchandising  sales  to  an  upward 
trend  Box  612,  Editor  ft  PuUiaher. 

Editorial _ 

CIRCULATION-building  managing  ed¬ 
itor,  strong  on  local  coverage ;  blue 
ribbon  editorial  writer  and  columnist; 
economical  administrator  with  big  city 
and  small  town  experience;  mature, 
non-alcoholic ;  Modest  salary  require- 
menU.  Write  Box  403,  Editor  ft  Pub¬ 
lisher. 

MIDWEST  SPORTS  EDITOR  seeks 
position  on  large  daily.  Experienced 
In  all  sports.  Vet,  married,  26,  sin¬ 
cere,  sober  and  ambitions.  Excellent 
references.  Box  248,  Editor  ft  Pub- 


ATTENTION,  Chart  Area  9 1  Experi- 
reporter-photographer  wishes  to 
return  to  home  base  for  good  job.  No 
hurry  as  I  am  now  employed  on  news¬ 
paper  and  will  be  permanent  back 
teme.  Write  Box  288,  Editor  ft  Pnb- 
lilher. 


California 

OR  OVERSEAS  Job  preferred  by  mar¬ 
ried  veteran,  29,  Yale  grad  with  over 
»  years  copy  desk  experience  on  dail¬ 
ies,  but  will  go  anywhere  for  interest¬ 
ing  position.  Box  244,  Editor  ft  Pub¬ 
lisher. 


editor,  available  80  days  notice, 
rJlir-weekly.  Long  experience.  Box 
Editor  ft  Publisher. 


WHO'S  GOT  GUTS? 

Aod  a  job  for  a  gal  sports-writer  T 
years  experienea  writing  and 
editing  all  sports  for  newspaper,  wire 
Seeking  new  challenges.  Box 
»1.  Editor  ft  Publisher. 


JANUARY  graduate  wants  reporting  i 

or  wpy  desk  job — Texas,  Florida  or  enced  all  beats.  Box  432,  Editor  ft 
^“Ae-Phyllis  Jean  Dntrow,  1218  6th  Publisher. 

JA*’8-6167“^“**“"’  ^***  TWELVE  YEARS  editor  of  poultry, 

wwwa - ‘ - - -  farm,  feed  magaxines,  newspaper  ex- 

NbWSMAN,  6  years  daily  experience,  perience.  Stuck  on  top  rung,  short 
eseUng  more  interesting  job.  Box  848,  ladder.  Start  lower  to  go  higher.  Box 
MItor  ft  Publisher.  414,  Editor  ft  Publisher. 

editor  Oc  publisher  for  February  4,  1956 


has  stopped  looking  but  I  haven't. 
Seek  opportunity  to  work  under  editor 
who  has  most  of  the  answers  and  is 
receptive  to  someone  still  trying  to 
learn.  Have  2H  years  daily  experience 
as  copyreader ;  B.A.,  29,  married.  In¬ 
telligent,  mature  approach;  top  effort 
guaranteed.  Salary  secondary.  WUl  take 
job  on  desk,  or  as  assistant  to  editor; 
accept  beginner  reporter’s  position  if 
situation  is  attractive.  Prefer  pleasant, 
non-metropolitan  community  with  ob¬ 
ject  of  settling  but  will  consider  any 
opening  offering  flexibility  and  ad¬ 
vancement.  Fine  references.  Box  248, 
Editor  ft  Publisher. _ 

TIRED  OF  POLITICS?  Try  people  I 
Former  reporter,  feature-writer,  prise- 
winning  Women’s  Editor  now  house¬ 
wife  in  Japan,  can  bring  you  human 
side  of  news  in  Orient.  SmIu  news¬ 
paper  and  magaxine  feature  assign¬ 
ments.  Local  contacts.  Willing  travel 
anywhere.  Far  East.  Eve  Allgair,  Box 
219,  Editor  and  Publisher. 

REPORTER-EDITOR.  Experienced  all 
phases  publishing.  Especially  for  pa¬ 
per  wanting  improvement.  Box  866, 
Editor  &  Publisher. _ 

REPORTER 

Experienced  weekly  editor  reporter. 
Now  Naval  Officer  looking  for  bright 
opportunity  either  daily  or  weekly  after 
discharge  March  4.  Knows  reporting 
all  beats,  desk,  makeup,  handle  camera. 
College  grad,  26,  married,  owns  car. 
References  excellent.  Box  810,  Editor 
ft  Publisher. _ 


WRITER  wants  job  as  reporter  for 
small  daily  paper.  Single.  26  BA  degree 
Auto.  Resume  on  request.  Willing  to 
work  hard,  do  anything,  travel  any¬ 
where.  Especially  interested  in  rural 
area.  Box  861,  Editor  ft  Publisher. 

ATTENTION  EDI’TORS  1111 
Looking  for  a  young,  versatile  news¬ 
man  T  I’m  a  college  graduate,  draft- 
exempt.  Short  on  experience  but  heavy 
on  enthusiasm.  Also  can  handle  camera 
and  dark  room.  Box  440,  Editor  ft 
Publisher, 

_ — THTR’TY— _ 

COPYREADER.  8  years  general  edi¬ 
torial,  all  beats.  Phone  Pittsburgh,  Pa., 

Montrose  1-6817. _ 

COPYREADER  or  wire  editor.  88,  12 
years  general  editorial,  all  beats,  go 
anywhere.  Phone  N.  Tonawanda,  N. 
Y.  Ludlow  2378  or  Box  433,  Editor  ft 

Publisher. _ 

DESIRE  START  In  career  of  journal¬ 
ism.  B.  A.,  21.  news  editor  of  college 
paper,  will  travel  anywhere.  Box  466, 

Editor  ft  PuMisher. _ 

EDITOR  seeks  writing  job.  top  ability, 
unique  style,  midwest.  Box  40L  Editor 
ft  Publisher. 


J-GRAD,  24,  draft-free,  small  experi¬ 
ence,  large  energy  and  imagination. 
Desires  editorial,  feature-writing,  or 
reporter  position  on  small  publication. 
Prefer  chart  areas  2,  4,  or  6.  Available 
March  1st.  Write  Box  405,  Editor  ft 
Publisher, 


MATURE  NEWSMAN  now  employed 
wants  change  for  family  health  rea¬ 
sons.  News  or  telegraph  editor  in 
60,000-200,000  population  city.  Excel¬ 
lent  references.  Box  462,  Editor  ft 
Publisher. 


FAST.  ACCURATE  NEWSMAN  (26) 
seeks  job  on  medium  sized  daily.  Tops 
in  sports  and  features,  but  has  good 
background  in  general  reporting  too. 
Has  worked  15  months  on  excellent 
small  daily.  Will  go  anywhere  In  East, 
Midwest.  Bylines,  references  on  re- 
quest.  Box  467,  Editor  ft  Publisher. 

SPORTS  EDITOR.  34.  single,  avail¬ 
able  immediately.  10  years  experience 
with  small  daily.  Hard  worker.  Box 
401,  Editor  and  Publisher. 


SITUATIONS  WANTED 


TOP  NEWSMAN 

MANAGING  EDITOR  24,000  Chart 
Area  2,  daily,  ready  to  step  up,  pep 
up  your  staff.  Young  at  40.  Experience 
two  biggest  U.  S.  dailies.  Hard  worker, 
sober,  aggressive.  Prize-winning  local 
news  producer.  Box  460,  Editor  ft 

Publisher. _ 

WRITER.  (34.  single,  Yale),  maga¬ 
zine  experience,  seeks  magazine,  news 
or  Public  Relations,  Chart  area  2. 
Box  427,  Editor  ft  Publisher. 

YOUNG  WOMAN’S  editor,  feature 
writer  promises  to  spark  paper.  Hu¬ 
man  interest  touch,  J-school  Grad,  can 
operate  camera.  Box  439,  Editor  ft 

Publisher. _ 

ALL-AROUND  REPORTER.  Public 
Relations,  four  years,  looking  for  chal¬ 
lenging,  interesting  job.  Young,  J- 
Grad.  now  employed.  Chart  Areas  2, 
6.  Box  618.  Editor  ft  Publisher. 

BILINGUAL  COUPLE,  30’s  City  daily, 
run  border  weekly.  April.  Box  611, 
Editor  ft,  Publisher. 

COLLEGE  STUDENT— wants  to  write 
news  this  summer.  Considerable  sports 
experience  with  New  York  papers. 
Salary  is  not  the  important  considera¬ 
tion  ;  I  will  travel  for  a  chance  to 
write  news  or  sports.  Write  Adam 
Clymer,  Harvard  Crimson,  14  Plymp- 
ton.  Cambridge.  Massachusetts. 


CONNECTICUT 

Writer-Editor  (Woman),  16  years’  ex¬ 
perience  newspaper,  magazine  writ¬ 
ing,  rewriting,  editing,  make-up.  secre¬ 
tarial  skills  in  NYC,  Westchester. 
Personable,  creative  imagination,  writ¬ 
ing  awards  recipient  Seeks  perman¬ 
ent  newspaper,  magazine,  public  re¬ 
lations  or  house  organ  work  in  Con¬ 
necticut.  Now  or  sometime  this  year. 
Box  608,  Editor  ft  Publisher. 


COPYREADER — Accurate,  Fast  Pro¬ 
ducer.  Dependable.  Write  Box  610, 
Editor  ft  Publisher. 


DESKMAN,  Makeup,  wire  and  staff 
directing  experience.  Six  years  on 
newspapers.  Age  29,  married,  journal¬ 
ism  degree.  Box  626,  Editor  ft  Pub¬ 
lisher. 


EMPLOYEE  MAGAZINE  job  sought 
by  Newsman,  32,  10  years  experience, 
journalism  degree,  available  March  26. 
Box  603,  Editor  ft  Publisher. 


EXPERIENCED  WOMAN  RADIO 
WRITER  wishes  job  with  metropolitan 
area  station.  Sales — commercials,  an¬ 
nouncing  —  original  programs  cultural 
distaff  slant  Box  616.  Editor  ft  Pub¬ 
lisher. 


SITUATIONS  WANTED 


Editorial 


YOUNG  (33),  ambitious,  87.200-a-year 
big  city  sub-editor  seeks  executive  job 
on  small  or  medium  daily.  Experienced 
all  phases  of  news  gathering,  editing, 
makeup.  Midwest  background.  Box  648. 

Editor  ft  Publisher. _ 

READER  serving  city  editor,  36,  re¬ 
peated  award  winner,  stalemated  on 
8,200  daily,  wants  broader  career  pros¬ 
pect,  fulfill  zest  for  news,  exploit  11 
years  experience.  Aggressive,  resource¬ 
ful,  stresses  comprehensive  local  news, 
garnished  with  human  interest,  humor, 
penetrating  local  government,  school 
coverage.  Wants  challenging,  career 
awarding  position.  Box  624,  Editor  ft 
Publisher. 


REPORTER.  26.  Experienced,  Vet, 
single.  J-Grad,  car.  Will  relocate.  Box 
642,  Editor  ft  Publisher. 


REPORTER,  28,  vet,  married,  B.  A., 
can  move  in  Spring  to  Chart  Areas 
6,  8,  10,  11,  12.  Camera  and  darkroom 
wise.  Prefer  trade  publications  or  pub¬ 
lic  relations.  Box  609,  Editor  and 
Publisher. 


SPORTS  EDITOR  on  small  midwest 
(hiily  for  one  year  wants  larger  paper. 
Camera-dark  room  experience  plus  city 
beat  routine  wants  full  time  on  sports. 
Writes  lengthy  daily  column  plus 
features — pictures  on  20  teams  in  pa¬ 
per’s  6,0()0  circulation  area.  College 
grad  plus.  Two  state  universities. 
Ambitious,  hard  worker  in  fine  health. 
24.  Height  6-2.  Fine  future  main  con¬ 
sideration.  Prefers  Chart  Areas  1,  2. 
6  or  eastern  half  of  7,  but  can  re¬ 
locate  anywhere.  Available  April  1. 
Box  602,  Editor  ft  Publisher. 


WANTED — change  in  chart  area  9. 
Now  working.  12  years  experience. 
Married.  Please  wire  or  write  Box 
622,  Editor  ft  Publisher. 


WOMEN’S  PAGE  EDITOR,  experi¬ 
enced,  63  J-school  graduate.  Prefer 
Chart  Areas  9  or  10.  Box  617,  Editor 
ft  Publisher. 


Mechanical 


SUPERINTENDENT,  Foreman.  10-80M 
Daily.  Meet  deadlines  with  lowest  pag* 
cost.  Prefer  open  shop  in  areas  11,  12. 
Box  864,  Editor  ft  Publisher. 


EXPERIENCED  woman  writer  wants 
job  with  metropolitan  area  daily. 
Column  -  features  -  general  assign¬ 
ments.  References.  Box  614,  Editor  ft 
Publisher. 


FOUR  YEARS  experience  including 
large  and  small  daily.  B.  B.  A.  de¬ 
gree,  age  30,  aggressive  and  ambitious. 
Good  references.  Prefer  city  in  Chart 
area  9.  Box  641,  Editor  ft  Publisher, 


FREE  LANCE,  writer,  editor.  16 
years  experience,  newspaper,  magazine, 
writing  awards.  Recipient,  creative, 
imagination.  Box  607,  Editor  ft  Pub- 

lisher. _ 

GENERAL  ASSIGNMENT,  features, 
analytical  background  articles,  politics, 
farm,  education,  socio-economic,  arts. 
Careful,  concise  writer  with  dramatic 
readable  style ;  could  do  editorials.  Can 
use  camera,  considerable  desk  experi¬ 
ence.  30,  married,  seeks  permanent 
post  on  medium  or  large  p.  m.  daily 
with  opportunity  to  work  in  chosen 
field.  Present  salary  8100.  Box  639, 
Editor  ft  Publisher. 


lIXi 


reporter,  copyreader,  makeup  editor, 
news  editor.  Write  editorials.  Box  623, 

Editor  ft  Publisher. _ 

POLICE  and  Federal  reporter,  29,  two 
years  experience,  wants  job  with  hard¬ 
hitting  medium  or  large  daily.  BJ- 
grad.  Box  633,  Editor  ft  Publisher. 


Photography 


PHOTOGRAPHER,  two  years  smaU 
daily,  wants  chance  for  advancement 
anywhere.  College  background,  cam¬ 
eras,  ear,  run  Fairchild.  Box  480, 
Editor  ft  Publisher. 


NEWS  PHOTOGRAPHER,  Veteran, 
Single.  16  years  in  New  York  area; 
imlice  beat,  news,  features,  etc.  Wish 
to  relocate  with  a  progressive  news¬ 
paper  or  organization  in  either  the 
States  or  elsewhere.  Own  equipment 
and  car.  Will  travel.  Box  629,  Editor 
ft  Publisher. 


PHOTOGRAPHER.  16  years  experi¬ 
ence.  Available  1  week  after  notice. 
Prefer  growing  daily  in  Midwest.  Box 
644,  Editor  and  Publisher. 


Promotion — Public  Relation* 


WRITER  for  agency  or  eompsmy 
editorial  services:  12  creative  years  Id 
public  relations ;  aditing-produeing  puW 
lications;  writing  for  newspapers,  na¬ 
tional  magazines.  86.  Columbia  J-grad. 
Box  266,  Editor  ft  Publisher. 


WILL  TRADE  dyspepsia  for  ulcers — 
my  soft,  dull  Public  Relations  job  for 
rewarding  grind.  Three  years  features, 
beats,  bureau,  some  camera,  one  at 
present  plush  desk.  Degree,  25,  want 
permanent  spot  with  future.  Chart 
Areas  2,  6.  Box  619,  Editor  ft  Pub¬ 
lisher. 


Shop  Talk  at  Thirty 

By  Robert  U.  Brown 

Harry  Truman’s  phonograph  balance  of  almost  4%  was 
record  of  scurrilous  diatribe'  split  between  Thurmond  and 
against  the  press  is  wearing  a  Wallace. 

little  thin.  It  is  the  same  old  In  the  second  place,  the  as- 
theme  he  has  been  repeating  sertion  that  newspapers  were 
without  substantiation  since  subsidized  by  Republican  inter- 
1948.  To  bolster  his  assumptions  ests  through  advertising  and 
he  even  uses  the  same  errone-  therefore  their  news  columns 
ous  figures  he  used  eight  years  were  “bought”  by  that  Party 
ago.  And  his  assertions  ap-  is  typical  of  the  wild  and  un- 
proach  the  ridiculous  when  he  supported  generalizations  made 
blames  the  press  for  making  by  Mr.  Truman, 
his  “staff  appear  in  the  worst  He  writes  of  “the  common- 
light  possible’” — that  was  back  place  practice  of  distorted  edi- 
in  the  mink  coat  and  deep  torials  and  slanted  headlines” 


freeze  era. 


.  .  .  “editing  and  distorting  the 


It  IS  unfortunate  that  an  ex-  ■fnptQ  in  i'Vie  news’*  “t'eaiiers 
President  should  make  such  a  and  listeners  were  undoubtedly 
sweeping  ^  indictment  against  misguided  and  intentionally 
the  American  press,  completely  deceived”  .  .  .  “many  owners, 
without  documentation,  in  his  publishers  and  columnists  of 
“Memoirs”  which  are  appear-  of  the  press  and  radio  were 
ing  serially  in  the  New  York  deliberately  irresponsible”  .  .  . 
Times  and  Life  magazine.  “they  had  sold  out  to  the  special 

Mr.  Truman’s  attack  on  the  interests”  .  .  .  “kept  press  and 
press  started  out  with  a  state-  paid  radio  ” 
ment  that  he  “knew  that  the  ^hen  he  notes  the  polls  be- 
Repubhcan-controlled  press  and  1948 

radio  would  be  against  me  (in  nopularity  “to 

the  1948  campai^)  .  .  The  low”  and 

arJr  r  1  conveniently  concludes  “this 

mately  90%  of  the  press  and  ^  condition  which  resulted 
radio  opposed  me  and  supported  ^ 

other  candidates.  This  was  to  be  American  press  to  misrepre- 
expected,  as  most  were  owned,  „ 

operated,  or  subsidized  by  the  _ 

.  .  .  .  .  . ,  .  gram,  policies  and  staff  appear 

same  private  interests  that  ^  ^ 


EDITOR  &  PUBLISHER  CALENDAR 

Feb.  3-5 — California  Newspaper  Publishers  Association,  annual 
convention,  Hotel  del  Coronado,  Coronado,  Calif. 

Feb.  5-7 — New  York  State  Society  of  Newspaper  Editors,  winter 
meeting.  Hotel  Roosevelt,  New  York  City. 

Feb.  9-12 — Canadian  Managing  Editors'  Association,  meeting, 
Toronto,  Ont. 

Feb.  13 — New  York  Associated  Dailies,  winter  meeting.  Hotel 
Sheraton,  Rochester,  N.  Y. 

Feb.  13-17 — Ohio  Press  Institute,  Ohio  State  University,  School 
of  Journalism,  Columbus,  O. 

Feb.  13-24— American  Press  Institute  seminar  for  Newspaper  Ad¬ 
vertising  (for  newspapers  under  75,000  circulation)  Columbia  Uni¬ 
versity,  New  York. 

Feb.  14-15— New  York  State  Publishers  Association,  winter  meet¬ 
ing,  Hotel  Sheraton,  Rochester,  N.  Y. 

Feb.  16-17 — Interstate  Advertising  Managers  Association  and 
Pennsylvania  Newspaper  Publishers  Association,  annual  advertising 
conference,  Penn  Harris  Hotel,  Harrisburg,  Pa. 

Feb.  16-18 — Maryland  Press  Association  and  Chesapeake  Asso¬ 
ciation  of  the  Associated  Press,  meetings,  Lord  Baltimore  Hotel, 
Baltimore,  Md. 

Feb.  16-18 — Oregon  Newspaper  Publishers  Association  Press  Con¬ 
ference.  Eugene,  Ore. 

Fob.  17-18 — Pennsylvania  Newspaper  Publishers  Association  and 
Interstate  Advertising  Managers  Association,  Display  Advertising 
Conference,  Penn  Harris  Hotel,  Harrisburg,  Pa. 

Feb.  17-18 — South  Carolina  Press  Association  mfdwlnter  conven¬ 
tion,  Columbia  Hotel,  Columbia,  S.  C. 

Fob.  17-19 — Mississippi  Valley  Classified  Advertising  Managers 
Association,  annual  meeting,  LaSalle  Hotel,  Chicago. 

Feb.  18 — Connecticut  Editorial  Association,  production  clinic, 
Wallingford,  Conn. 

Feb.  18-19 — Missouri  Newspaper  Management  Clinic,  School  of 
Journalism,  University  of  Missouri,  Columbia,  Mo. 

Feb.  19-25— Advertising  Recognition  Week — national  observance. 

Feb.  20-21 — Texas  Daily  Newspaper  Association,  annual  meeting, 
Statler-Hilton  Hotel,  Dallas,  Texas. 

Feb.  24-25 — Northwest  Dally  Press  Association,  annual  meeting, 
Radisson  Hotel,  Minneapolis,  Minn. 

Feb.  27-28 — Inland  Dally  Press  Association,  Winter  and  Spring 
meeting,  Drake  Hotel,  Chicago. 

Feb.  27-28 — Now  England  Newspaper  Advertising  Executives  As¬ 
sociation,  Winter  meeting,  Parker  House,  Boston. 


always  benefited  from  Repub¬ 
lican  economic  policies.  Even 
the  segments  of  the  press  and 


in  the  worst  light  possible.” 

*  *  e 

Never  before  has  the  U.S. 
radio  which  were  not  directly  press  been  accused  so  liberally 
controlled  by  anti-Administra-  of  venality,  corruption,  mis- 
tion  interests  depended  to  a  representation  and  irresponsi- 
great  extent  upon  the  adver-  bility  without  one  shred  of 
tising  revenue  which  came  from  supporting  evidence, 
the  wealthy  and  often  selfish.  It  amounts  to  an  attack  on 
private  groups.  The  power  the  integrity  of  eveiy  news- 
companies,  for  instance,  pur-  paperman,  regardless  of  his 
chased  millions  of  dollars  worth  position  or  the  political  stripe 
of  newspaper  and  magazine  of  the  paper  he  worked  for  in 
space  in  which  to  attack  the  1948.  We  feel  sure  that  if  con- 
public  utility  pi-ogram  of  the  ditions  had  been  as  Mr.  Tru- 
Federal  Government.  Other  man  paints  them  there  would 
lobbies  and  pressure  groups,  have  been  plenty  of  Demo¬ 
like  the  National  Association  of  cratically-partisan  newspaper 
Manufacturers  and  the  U.S.  workers  who  would  have  come 
Chamber  of  Commerce,  were  forth  with  the  evidence, 
constant  contributors  to  press  But  not  to  this  day  has  any- 
and  radio  in  the  guise  of  ad-  one  offered  facts — chapter  and 
vertisers  and  sponsors.”  verse — to  support  these  sweep- 

♦  •  ♦  ing  charges. 

In  the  first  place.  Editor  &  We  do  not  contend  that  the 
Publisher’s  poll  of  all  daily  American  press  was  or  is  100% 
newspapers  published  Oct.  30,  pure.  There  undoubtedly  were, 
1948,  a  few  days  before  elec-  and  there  may  be  today,  some 
tion,  showed  that  Mr.  Truman  papers  that  editorialize  in  the 
had  15.38%  of  the  newspapers  news,  or  go  so  far  as  to  distort 
supporting  him;  Dewey  had  the  news.  There  may  even  be 
65.17%;  15.38%  declared  them-  some  whose  news  and  editorial 
selves  “independent”  and  not  columns  can  be  bought,  but  we 
supporting  any  candidate;  the  don’t  know  of  any. 


But,  certainly,  if  those  con¬ 
ditions  existed  in  some  places 
in  1948  they  were  not  “common¬ 
place.”  The  vast  majority  of 
American  newspapermen, 
whether  they  are  reporters  or 
editors  or  publishers,  universal¬ 
ly  condemn  those  practices. 
They  did  then,  and  they  do  now, 
and  we’ll  leave  it  to  those  whom 
Mr.  Truman  castigates  to  judge 
his  remarks. 


Arizona  Citations 

Phoenix,  Ariz. 

The  Arizona  Republic  was 
given  the  general  excellence 
award  recently  at  the  annual 
luncheon  of  the  Arizona  News¬ 
papers  Association.  Orien  W. 
Fifer  Jr.,  managing  editor,  ac¬ 
cepted  the  award.  Second  men¬ 
tion  went  to  the  Arizona  Daily 
Star  and  third  to  the  Phoenix 
Gazette. 


fllKO  yilDtIt 


FOR  THE  PURCHASE  AND 
SALE  OF  DAILY  NEWSPAPERS 

• 

1701 K  Street,  N.  W.,  Washington,  D.  C. 
Lincoln  BuiUing  . . .  New  York,  N  Y, 
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S.S 


on  BARGAIN  ads? 


Then  set  vour  display  advertising  the  modern  way— 
the  profitable  way— on  the  new  Rangeinaster  Model  35 
Linotype.  The  big  mixed  comp<isition  shown  below 
(actual  size)  is  a  good  example. 

Expensive  “cutting  in”  and  costly  hand  picking  and 
sorting  were  eliminated  because  all  composition  was 
keyboarded.  Another  saving:  the  Linotype  slugs  were 
deliveretl  ready  for  lock  up  without  underpinning. 

No  side  magazines  were  retjuired  for  the  large  sizes 
because  the  Model  35  sets  through  normal  36-  and  c'on- 
densed  48-pt.— a  main  magazine  capacity  unmatched 
by  any  other  mixer! 

See  for  yourself  how  profitable 
display  ads  can  be. 

Phone  or  write  your  Linotype 
Agency  for  the  full  story  of  the 
new  Rangemaster  Linotypes. 


tAen's 

V/hrte 

Dress 


Mergenthaler  Linotype  Company 
29  Ryerson  Street,  Brooklyn  5,  N.Y. 


Agcnciat;  Atlanta,  Boston,  Chicago,  Clovolond,  Dollos,  los  Angeles,  New  York,  Son  Francisco.  In  Canada:  Canadian  Linotype,  Limited,  Toronto,  Ontario 


Set  in  Linofjrpe  CefedoNio  OHd  Sporten  /omitiee 


Printed  in  U.S.A. 


NEWSMEN. ..ADMEN. ..RESEARCHERS... EXECUTIVES,  HERE  IT  IS 


Tlst  Edition  of  the  Indispensable 
Single -Volume  Reference  Book  For 
Everyone  Who  Works  With  Facts  I 


$1.85 

postpaid  in  library- 
style  cloth  binding 
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WHEREVER  "GET  IT  RIGHT"  IS  THE  RULE— 

with  editors,  reporters,  copywriters,  researchers, 
executives — the  World  Almanac  is  usually  the  rule, 
too!  The  brand  new,  up'tO'date,  completely  revised 
1956  World  Almanac  is  now  off  the  press,  and  if 
you  work  with  facts,  you’ll  be  wise  to  start  the 
new  year  off  properly  with  this  universally  re- 
spected,  always  authoritative  single-volume  reference 
b<K)k! 

"MILLIONS  OF  FACTS,  THOUSANDS  OF  SUB¬ 
JECTS."  That’s  the  World  Almanac  in  a  nutshell 
It’s  conveniently  indexed,  easy  to  read,  comple^ 
accurate.  What’s  more,  it  makes  fascinating  readinjf! 
EDITED  BY  HARRY  HANSEN,  and  published  by 
the  New  York  World-Telegram  and  Sun,  the  new 
1956  World  Almanac  chronicles  a  year  rich  in 
significant  current  history.  Facts,  figures,  statistics, 
background  information  you  need  and  want  are 
included  on  everything  from  typhoons  to  treaties, 
from  the  Guaranteed  Annual  Wage  to  Geneva. 
For  example: 

WORLD  EVENTS:  Soviet  Union’s  change  of  attitude 
and  relaxation  of  hostile  moves  by  Communist 
China  .  .  .  New  alignments  in  the  Far  East  .  .  . 
The  Bandung  Conference  .  .  .  The  Geneva  Con¬ 
ferences  .  .  .  Negotiations  over  prisoners  with 
Communist  China  .  .  .  The  pressure  to  get  Com¬ 
munist  China  into  the  UN  .  .  .  Tension  over  Korea 
and  Formosa. 

OTHER  DEVELOPMENTS  ABROAD:  Changed  re¬ 
lations  between  Yugoslavia  and  the  Kremlin  .  .  . 
Disturbances  in  Tunisia  and  Morocco  .  .  .  Debates 
over  the  Saar  .  .  .  Peace  treaty  with  Austria  .  .  . 
Final  recognition  of  West  German  sovereignty  .  .  . 
Entrance  of  West  Germany  into  NATO. 

LABOR:  Merger  of  A.F.L.  and  C.I.O.  .  .  .  Detaiils 
of  agreement  between  auto  workers  and  major  car 
companies  .  .  .  Campaigns  for  Guaranteed  Annual 
Wage  .  .  .  Other  labor  events  and  statistics. 

HOME  FRONT:  Famous  World  Almanac  Chron¬ 
ology'  of  the  Year  .  .  .  Resume  of  laws  passed  by 
Congress,  as  well  as  of  projects  that  failed  .  .  . 
Review  of  controversial  issues,  such  as  national  vs. 
private  power. 


FINANCE  AND  INDUSTRY:  Principal  bases  for 
the  year’s  high  prosperity  .  .  .  Employment  figures 
.  .  .  Banking  .  .  .Circulation  of  money  .  .  .  Con¬ 
ditions  of  major  corporations  .  .  .  Other  related 
activities. 

GREAT  SCIENTIFIC  YEAR:  Start  of  new  atomic 
submarine  .  .  .  Work  of  Atomic  Energy  Com¬ 
mission  .  .  .  Recognition  of  value  of  Salk  polio 
vaccine  and  controversy  which  followed  .  .  . 
Proposal  to  build  a  satellite  .  .  .  Other  developments. 
WORLD  OF  SPORTS:  The  World  Almanac’s 
famous  Sports  Section — winner  of  the  Helms  Ath¬ 
letic  Foundation  Award — covers  virtually  every 
sport,  and  is  consulted  each  year  by  enthusiasts  and 
experts  everywhere.  Included  are  major  baseball 
league  returns  .  .  .  1955  World  Series  .  .  .  Fall 
football  .  .  .  Past  Olympic  records  .  .  .  and  results 
in  swimming,  boxing,  horse  racing,  bowling,  and 
many  other  sports,  as  well  as  dog  shows,  chess 
matches,  etc. 

PLUS  special  sections  on  the  United  Nations  .  .  . 
Religion  in  America  .  .  .  Polar  Exploration  .  .  . 
Entertainment  Who’s  Who  .  .  .  Facts  for  Travel 
Abroad  .  .  .  States  of  the  U.S.  and  Countries  of 
the  World  .  .  .  Postal  Information  .  .  .  Art 
Galleries,  Libraries,  Museums  .  .  .  Education  .  .  . 
Astronomy  and  weather  data,  including  a  new 
perpetual  calendar,  tables  for  sunrise,  sunset,  moon’s 
phases,  eclipses  .  .  .  and  lots  more! 

ORDER  YOUR  COPIES  NOW!  Use  this  coupon 
to  order  your  copies  for  home,  office,  and  as  gifts 
for  friends  and  associates.  Take  your  choice  of  the 
cloth-bound  library  volume,  or  the  soilpnxif  heavy- 
paper  binding.  Either  edition  will  be  an  important, 
much-used  addition  to  your  library! 

i  THE  WORLD  ALMANAC,  DEPT.  EP  I 

!  125  Barclay  St.,  New  York  15,  N.  Y.  I 

«  Enclosed  it  5  for  the  following  1956  World  • 

I  Almanacs:  i 

I  copies  Paper  Bound  @  $1.10  each  ■ 

i  _ copies  Cloth  Bound  @  $1.85  eoch  i 

i  Above  prices  include  postage  anywhere  in  the  U.  S.  j 
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